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GROCERY  MANUFACTURERS  OF  AMERICA 
Clve  ^  Awards  ti  CHICAGO  DAILY  NEWS ! 


The  famed  food  pages  of  the  Chicago 
Daily  News  have  been  given  two  distin¬ 
guished  awards  for  tell¬ 
ing  how  America’s  food 
reaches  the  nation’s 
tables. 

The  awards  were  made 
by  the  Grocery  Manufac¬ 
turers  of  America  on  No¬ 
vember  18th  at  their  47th 
annual  meeting,  held  in 
iMb«i  Duioi.  Waldorf-Astoria 

hotel.  New  York  City.  The  session  cli¬ 
maxed  a  nation-wide  contest,  sponsored 
by  the  GMA,  called  the  Lifeline  of 
America  Trophy  Competition. 

Honored  in  the  citations  were  John  S. 
Knight,  editor  and  publisher  of  the  Daily 
News,  and  Isabel  DuBois,  Daily  News 
food  editor. 

The  award  for  Mr.  Knight  was  a  bronze 
citation  for  management’s  participation 
in  presenting  Miss  DuBois’  material  to 
the  public.  For  her  prize-winning  food 
page  writing  and  editing  Miss  DuBois 
was  presented  with  a  sterling  silver  bowl. 
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■ronis  citation  prttnntnd  to  John  S.  Knight 


Sterling  $ilv«r  bowl  prntnntnd  to  liabol  Ouloit 


CHICAGO  DAILY  NEWS  *  •  •  CHICAGO'S  GROWING  NEWSPAPER 


SCOTT  newspaper  equipment  sets  the 

Standards  of  Performance 


^I^HE  world'famous  performance  of  Scott  News- 
paper  Equipment  originates  at  the  design 
boards,  and  continues  through  every  stage  of  manu' 
facture.  The  resulting,  over-all  superiority  of  Scott 
units  comes  from  constant,  painstaking  attention  to 
every  detail  involved  in  these  four,  broad  con¬ 
siderations  of  design  and  manufacture: 

1.  Capability  of  operation  at  high  speed 

2.  Maximum  flexibility  of  use 

3.  Simplicity  of  equipment  design,  for  economi¬ 
cal  operation  and  maintenance 
Components  far  sturdier  than  required,  for 
continuous,  unfailing  service. 


4. 


Examine  any  unit  of  Scott  equipment  for  its  many 
features  of  advance  design  and  construction.  The 
fully  counter-balanced  cylinders,  over-sized  journals, 
mounted  in  large  roller  bearings  close  to  the  body 
of  these  cylinders,  provide  maximum  rigidity — plus 
a  specially  designed  lubricating  system,  insuring 
smooth,  trouble-free  extra-high  speed  press  opera¬ 
tion;  the  over-all  symmetry  of  design  and  dynamic 
balancing  of  rapidly  rotating  parts.  Watch  its 
smooth,  effortless  operation,  at  highest  speeds — and 
you  will  have  just  a  few  of  the  reasons  why 
“SCOTT”  stands  for  Leadership  in  newspaper 
equipment. 


Write  today  for  the  booklet  describing  the  outstanding  advantages 
of  SCOTT  printing  units. 


Buy  with  CONFIDENCE  •  •  -  Buy  SCOTT 


WALTER  SCOTT  &  CO.,  INC. 


PLAINFIELD,  NEW  JERSEY 


5-54.2A 


In  October . . . 


. . .  making  a  total  of  ^243,538,000 


for  the  first  10  months  of  1955 


No  less  than  137  major  industrial  expansions,  including  24  brand  new  indus¬ 
tries,  took  place  in  Baltimore  during  the  first  ten  months  of  this  year.  The  total  money 
invested  exceeds  the  investment  for  any  previous  full  year  in  Baltimore  history  by 
more  than  $93,000,000.  Such  expansion  obviously  makes  Baltimore  an  increasingly 
important  consumer  market. 


Just  as  remarkable  has  been  the  "expansion”  of  the  Sunpapers’  circulation. 

In  October,  and  in  each  of  the  first  10  months,  the  circulation  of  the  daily  and 
Sunday  Sunpapers  broke  all  previous  records  for  each  of  these  months.  This  steady 
growth  helps  make  possible  The  Sunpapers’  advertising  leadership. 

THE  SUNPAPERS  OF  BALTIMORE 

MORNING  •  EVENING  •  SUNDAY 

Combined  daily  circulation  398,069  .  .  .  Sunday  319,460 

National  Rapratantativas:  Cramar  &  Woodward,  Inc.,  N«w  York,  San  Franeiteo  S  lot  Angalat;  Scolaro, ,  Atotfcer  &  Scoff,  Chicogo  &  Oofroif 
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Christian 

Science 

Monitor 


Oasis  of  Laughter  ^ 

^  ,,  ,  ing  c 

To  THE  Editor:  You  have  4^.“^ 

probably  been  complimented 
many  times  for  your  editorials,  „ 
general  coverage,  etc.  No  doubt 
every  word  of  praise  has  been 
deseiwed.  But  has  anyone  ever 
shouted,  “Hurrah  for  Short  ,, 

Takes”?  Well,  let  me  add  my  I' 
voice  to  the  chorus. 

Week  after  week,  I  find  — “How  Can 
“Short  Takes”  an  oasis  of 
laughter  in  a  serious  world. 

Indeed,  1  _  „ 

others  to  it;  in  fact,  I  am  often  local  press  for  the 

guilty  of  reading  these  quotes  couragement  of  good  school 
alovd.  Great  fun !  porting.  Single  copies  are  av 

_  « _  able  free  from  our  office. 

Louis  aara^ 

International  Telephone  LORIA  Dap 

Directorv  National  Citizen  Commission 

New  York  N  Y  Schools, 

INCW  lorK,  I.  fIC 


School  News 

To  THE  Editor:  The  bookk: 

Citizens  Wort 
with  the  Press?”  —  represent 
part  of  our  Commission’s  ef- 
I  find  myselT  leading  fort  to  help  laymen  work  with 
■  ’  ’  ’  press  for  the  «. 


cuts  through  to  the  buying  impulse 


Service  to  Religion 

To  THE  Editor 


When  you  advertise  your  goods  or 
services  in  THE  CHRISTIAN  SCIENCE 
MONITOR,  your  sales  message  penetrates 
right  to  the  heart  of  the  buying  impulse 
of  this  important  market.  That  is  because 
readers  of  this  international  daily  news¬ 
paper  rely  thoroughly  upon  both  its  news 
and  advertising  columns.  They  have  prov¬ 
ed  its  reliability,  and  they  make  it  a 
practice  to  buy  products  advertised  in 
this  their  favorite  newspaper. 


The  import-  /^g  » 

ant  comment  in  the  October  8th  /  g  /  / 

issue  of  Editor  &  Publisher  ^nort 
for  the  Religion  In  American 
Life  program  provides  generous  ggonrllinoa  • 
and  influential  support.  It  rep¬ 
resents  valuable  participation  by  Boys  and  Girls  ^  Same  A] 
your  magazine  in  the  program’s  K®d  Daily  Finds.  *  *  ' 

efforts  to  serve  the  religious  Night  Club  Singer  Gives  Up 
groups  of  the  nation.  Sexy  Parts  to  Be  a  Missionary. 

,  — Boston  (Mass.)  Globe. 

Many  of  these  groups  have 

reported  substantial  increases 

in  attendance  at  worship  serv-  End  Justifies  the  Jeans  k 
ices.  The  cooperation  provided  Gina  Lollobrigida’s  Case.  — 
by  your  magazine  has  been  a  "  »-•  »•  ..r.  ^  , 

direct  factor  in  helping  to  make 
these  results  possible. 

Earle  B.  Pleasant 
National  Director, 

Religion  in  American  TJfe,  Inc., 

New  York,  N.  Y. 


Pare.nts  to  Meet  On  Traffit 
Light. — Philadelphia  (Pa.)  /* 
qnirer. 


Many  national  advertisers  have  found 
that  a  regular  schedule  of  advertising  in 
the  MONITOR  increases  sales  at  modest 
cost.  We  shall  be  very  glad  to  prepare 
such  a  custom-built  program  of  advertising 
for  you.  -THE  CHRISTIAN  SCIENCE 
MONITOR,  One,  Norway  Street,  Boston 
15,  Massachusetts. 


Lausche  .Against  Expanded 
Outstanding  Talk  Sitting.-Tofedo  (Ohio)  BM, 

To  THE  Editor:  Thanks  for 
your  repeated  offer  of  the  full¬ 
est  cooperation  of  Editor  & 

Publisher  in  connection  with 
some  of  the  important  work  in 
which  we  are  engaged.  I 
thought  your  staff  did  an  ex¬ 
cellent  job  in  covering  our  re¬ 
cent  ANA  Annual  Meeting 
which  was  an  outstanding  one 
in  major  respects. 

Incidentally,  Rusty  Barnes 
gave  an  outstanding  talk  and 
presentation  on  the  place  and  Ill-fated  plane  had  trouble, 
value  of  newspapers  as  an  ad-  CAB  reports.  —  Ft.  Word 
vertising-marketing  medium  in  (Tex.)  Star-Telegram. 


Bachelor  Not  Likely  Mar¬ 
riage  Prospect. — Dayton  (Ohio 
Daily  News. 


News,  Advertising,  Readership 
Devoted  to  Building  a 
Better  Civilization 


Branch  Offices 

NEW  YORK:  5HS  Fifth  Avenue 
CHICAGt):  3.^3  N.  Michiitan  Avenue 
LOS  ANGELES;  650  S.  Grand  Avenue 
LONDON,  W.C.  2:  Connaught  House. 
163/4  Strand 


the  Fourth 


lU,  uecetnoer  a,  i»»o.  jcaiitor  «  ruDiianer,  me  rourm 
r  Saturday  with  an  additional  issue — The  International  Year  w 
sbruary  by  the  Mitor  &  Publisher  Co.,  Inc.  Editorial  and  ojW 
Suite  1700,  1476  Broadway,  New  York  86,  N,  Y.  Second  cl* 
I  authorized  at  New  York,  N,  Y.  under  the  act  of  Match  I 
;les  Patented  and  Register^  and  Contents  Copyrighted  19W  s 
Publisher  Co.,  Inc.  Annual  subscription  $6.60  in  United  SUW 
s,  and  in  Canada.  All  other  countries  $10.00. 
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No.  58  in  a  series  of  friendly  talks... 


Thank  You! 


The  balloting  for  the  Audience  Awards  is  over,  but,  as  this 
piece  of  copy  is  written,  it  is  still  too  early  to  know  the 
results.  These  will  be  made  known  Tuesday  night,  December 
6,  by  National  Campaign  Chairman  Elmer  C.  Rhoden,  to 
newspapermen  gathered  at  a  big  press  dinner  in  Hollywood. 

There  is  one  result,  however,  that  is  already  established. 
That  is,  that  the  Audience  Awards  campaign  has  been  a  huge  success 
with  the  public. 

For  this  we  wish  to  thank  the  country’s  newspapers.  Recognizing  im¬ 
mediately  that  it  was  their  readers  who  would  do  the  voting,  big  and 
little  papers  all  over  the  country  gave  generous  display  to  news  about 
the  Audience  Awards.  Not  only  that;  many  of  them,  working  in  close 
cooperation  with  their  local  theatres,  used  the  Audience  Awards  as  a 
circulation  promotion  by  staging  contests  on  the  vote’s  outcome. 

We  feel  so  happy  about  this  evidence  of  the  newspapers’  friendliness 
toward  the  movies  that  we  would  like  to  mention  by  name  every  paper 
that  cooperated  with  us.  To  do  that,  however,  would  require  many 
more  pages  than  this  one.  Accordingly,  we  address  them  all  in  a  simple 
message ; 

Thank  you. 


editor  8c  publisher  for  December  3,  1955 


The  Council  of  Motion  Picture  Organizations,  Inc. 

1501  Broadway,  New  York  36,  N.  Y, 


than  the 
STATES 
of 


NEW  HAMHPSHIRE 
north  DAKOTA 


SOUTH  DAKOTA 


^67,705 
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. .  and  Only  One 
newspaper  sells 
this  Bj^  Market 

voith  an  all  time  daily  HIGH! 

101.214 

ABC  PUBLISHER'S  STATEMENT  3  MONTHS  ENDING  3/31/5S 


MORE  THAN  TWICE  AS  MUCH  CIRCULATION  IN 
HUDSON  COUNTY  AS  THE  OTHER  NEWSPAPER 
. . .  HUDSON  DISPATCH 

JERSEY  CITY.  NEW  JERSEY 

Represented  Nationally  by  MOLONEY,  REGAN  &  SCHMITT,  Inc. 
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A  Fan  Letter  For  O.  O.  M. 

O5C.4R  Odd  McIntyre,  “beloved  of  a  nation,”  was  is  my 
personal  idol  and  ideal.  His  genius,  greatness,  gentleness  gave 
glamour  and  gloss  to  people,  places,  principles.  The  celebrated 
columnist’s  wit  and  wisdom  intrigued,  inspired.  From  distant 
obscurity,  I  extravagantly  admired  writer  and  writings. 

Like  him,  I  was  grand ma-“raised”  in  a  small  river  town,  be¬ 
came  a  printer’s  devil  at  13,  looked  to  and  longed  for  New  York 
newspaperdom.  still  maintain  my  grandmother’s  old  home.  Un¬ 
like  him.  I  wasn’t  knighted  with  magic  wand  of  word  wizardry. 

The  Nhining  star  who  guided  many  wise  (and  otherwise)  men 
Manhattanward  was  extinguished  in  the  cold  (trav  dawn  of  1938. 

H  is  work  lingers  and  lives  nearly  two  decades  after  his  frail  | 
frame  departed  scenes  and  circles  he  loved  and  immortalized. 

His  finely  chiseled  and  polished  phrases  still  insinuate  influence  into 
incredible  0.  Henry-like  plots  and  stratagems.  Once  he  publicly  praised 
his  young  dentist  for  refraining  from  “selling  dentistry."  In  making 
dental  appointments,  he  always  playfully  proclaimed:  "This  is  J.  P. 
Morgan."  A  decade  after  Odd  crosssed  over  to  celestial  columning,  a 
prominent  elderly  dentist  called  McIntyre’s  man,  took  from  his  wallet 
a  faded  clipping  of  the  columnar  enconium,  informed  the  younger  dentist 
he  was  retiring  and  turning  over  his  clientele  to  him.  On  the  list  was 
— J.  P.  Morgan! 

fn  reverential  reverie,  I  made  a  somewhat  solemn  pilgrimage  to  a 
semi-sacred  shrine  for  McIntyre  admirers,  290  Park  Avenue,  to  pay 
respect  to  Odd’s  “Only  Girl,”  Maybelle  Hope  McIntyre. 

The  lovely  lady,  gracious  and  gifted,  with  captivating  charm 
and  fragile  elegance,  generously  and  tirelessly  shared  her  mem¬ 
ories  and  mementoes  of  three  decades  of  suhlime  happiness  with 
“Love,”  her  pet  name  for  Odd,  with  me  and  my  friend  and 
fellow  fan.  North  Callahan,  syndicated  New  York  columnist. 

Odd’s  “workroom”  looks  as  if  he  walked  out  a  moment  before  for 
“Thoughts  While  Strolling.”  soon  to  return  to  entertain  and  enthuse 
20,000.000  readers  of  600  newspapers.  His  custom-designed  chrome-wood 
I  desk  has  letter  opener,  shears,  pens  and  other  tools  of  the  craft  in  neat 
I  array  on  its  gleaming  expanse.  His  bright-jacketed  hooks,  favorite 
I  paintings  and  photographs  personalize  his  ivory  tower  sanctum-study 
j  and  awe  the  alien  intruder. 

I  Many  pictures  of  Odd  adorn  the  large  and  luxurious  apartment  home 
j  and  the  famous  OOM  monogram  or  cipher  is  omni-present  on  stationery, 

!  match  covers,  satin  bed  valances,  sheets,  towels,  bath  mats.  panelled 
j  gallery  displays  autographed  photos  of  such  intimates  as  Irvin  Cobb, 
i  Will  Rogers.  Will  Hays,  Herbert  Hoover,  Roy  Howard,  Amon  Carter, 

!  Will  Hogg.  Paul  Whiteman  and  many  more. 

I  By  the  baronial  sculptured  stone  Rreplaee  in  the  magnificent 
I  living  room  are  great  armchairs  where  Odd,  in  one  of  his  count¬ 
less  silk  dressing  robes,  liked  to  spend  quiet  evenings  alone  with 
j  his  beloved  (called  M.  in  his  New  York  Day  By  Day  “letter”  and 
!  Snook  in  private),  his  deaf  Boston  bull,  Billy,  at  his  slipper-clad 
aristocratic  feet.  Exquisite  taste  and  rare  beauty  soothe  the  sense* 
and  every  vista  entrances. 

Visitors  to  classic  brick  Gatewood,  ancestral  home  in  hometown  Galb- 
polis.  Ohio,  given  to  Maybelle  by  Odd  on  a  wedding  anniversary  and 
named  by  him  for  her  mother,  report  it.  too,  is  beguiling  and  decorative. 
Its  white  French  furnishings  are  accentuated  by  various  shades  of  blue, 

1  Odd’s  favorite  color,  prevailing  in  rugs,  drapes,  walls.  Mrs.  McIntyre 
spends  Summers  there,  tours  Europe  before  the  New  York  season. 

Nora,  treasured  Gallipolis-bred  maid,  brought  tea.  Egan,  liveried 
chauffeur,  bowled  up  in  the  big  black  Rolls-Royce  and  we  skimmed  over 
Central  Park’s  winding  drives,  absorbed  anew  by  tbe  breathtaking 
myria<l-lighted  labyrinth  of  Gotham  towers. 

After  a  Southern  dinner  (fried  chicken,  cornbread,  blackeye  (teas, 

I  apple  butter)  at  the  Dogwood  Room,  Mrs.  McIntyre  sent  me  Rolls-rolling 
home  to  the  Henry  Hudson  Hotel.  And  so  to  bed.  I  reached  to  the 
night  table  for  my  worn  volume  of  “Selected  Stories  of  0.  0.  McIntyre” 
and  re-read  his  “scrivening”  about  “The  Only  Girl:” 

“Life  has  splattered  my  path  with  many  exciting  and  memo¬ 
rable  footprints.  I  have  stood  where  Lindberg  landed  in  France, 
lighted  the  Prince  of  W'ales’  cigaret  from  the  end  of  my  own 
I  while  waiting  at  the  hat-checker’s  in  a  Ix)ndon  night  club,  spent 
,  a  ghastly  night  in  a  cut-throat  water-front  hotel  in  Antwerp, 

I  waved  to  the  Kaiser  at  his  Doom  exile  and  stood  ankle-deep  in 
I  water  that  flooded  a  top-deck  cabin  on  a  supposedly  sinking 
i  Altantic  liner. 

“Yet  the  emotional  wallop  that  stands  out  most  vividly  is  that 
I  late  afternoon  when  I,  a  stone-bruised  lad,  hobbled  along  carry- 
I  ing  Her  books  home  from  school!” 
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INTERNATIONAL  NEWS  SERVICE  / -  ^ 

proudly  welcomes  the 

Des  Moines  Register  and  Tribune 


International  News  Service  is  pleased  to 
announce  that  the  Des  Moines  Register  and 
Tribune,  publishing  morning,  evening  and  Sun¬ 
day,  has  joined  the  growing  list  of  important 
newspapers  now  subscribing  to  its  global  news 
and  news-feature  service. 

In  the  Des  Moines  Register  and  Tribune, 
International  News  Service  joins  a  distin¬ 
guished  group  of  news  facilities,  including  the 


full  report  of  the  Associated  Press,  the  New 
York  Times  News  Service,  the  Chicago  Daily 
News  Service,  the  London  Observer  News 
Service,  the  Dow-Jones  service  and  the  Pulitzer 
Prize-winning  Washington  bureau  of  the 
Register  and  Tribune. 

That  this  outstanding  newspaper  should 
decide  to  subscribe  to  INS  in  addition  to  these 
other  services  speaks  for  itself. 


INTERNATIONAL  NEWS  SERVICE 

235  East  45th  Street  •  New  York  17,  N.  Y. 
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Campaign  Objectivity 

7  HETHER  or  not  there  will  be  study  of  press  objectivity  during 
^  the  next  Presidential  campaign  remains  to  be  seen.  Judging 
from  the  poll  of  leading  newspapermen,  conducted  by  E  &  P  this 
week,  there  are  a  few  supporters  for  the  project,  a  few  more  who  are 
unalterably  opposed,  and  some  who  feel  that  a  study  won’t  do  any 
harm  but  it  also  won’t  do  any  good. 

The  study  proposal  is  the  result  of  the  “one-party  press”  charge 
that  was  hurled  so  often  during  the  1952  campaign  and  since  by 
the  Democrats.  It  was  repeated  in  essence  again  this  week  by  former 
President  Truman  who  said  “any  time  we  (Democrats)  get  a  fair 
break  in  the  Republican  press  we’re  lucky.” 

Now,  we  read  bv  the  newspapers  that  Adlai  Stevenson  has 
announced  his  candidacy  and  has  been  campaigning  on  his  own 
behalf.  We  read  in  the  newspapers  that  Carmine  DeSapio  has  an¬ 
nounced  the  candidacy  of  Averill  Harriman  who  has  also  made  some 
political  speeches.  And,  of  course,  the  veteran  campaigner  Mr. 
Truman  has  been  stumping  in  the  Far  West. 

This  has  all  been  reported  in  the  newspapers.  We  think  it  con¬ 
tradicts  Mr.  Tniman’s  latest  charge.  And  it  indicates  to  us  that  any 
study  of  newspaper  objectivity  in  a  political  campaign  cannot  be 
confined  to  the  period  between  nomination  and  election. 

The  campaign  is  already  in  progress.  The  Democrats’  candi¬ 
dates  are  getting  space  in  the  newspapers  because  they  are  currentb’ 
making  news.  It  won’t  be  long  before  the  Republicans  will  have 
their  chance  at  the  same  game.  If  newspapers  were  measured  or 
analyzed  in  the  last  few  weeks  the  results  would  indicate  a  pre¬ 
ponderance  of  space  given  to  the  Democrats.  If  they  are  studied  next 
month  the  opposite  might  be  true. 

E  &  P  stated  Nov.  19  that  “we  do  not  object  to  anyone  making 
any  kind  of  a  study  of  newspapers,  as  long  as  it  is  thorough  and 
objective.”  The  more  we  think  about  it.  however,  the  more  con¬ 
vinced  we  are  that  it  is  almost  impossible  for  any  study  of  this  kind 
to  be  thorough  atid  objective.  The  imponderables  that  go  into  editing 
a  newspaper  cannot  be  adequately  appraised.  Just  as  two  editors 
will  disagree  on  the  relative  importance  of  a  political  speech,  so  will 
t\vo  researchers  disagree  on  the  same  subject  and  on  the  significance 
of  the  way  the  speech  was  reported  in  the  bvo  papers. 


Rebirth  of  %a  Prensa^ 


A  LL  newspapermen  in  the  free  world  will  rejoice  at  the  restora- 
tion  of  La  Prema  in  Buenos  Aires  to  its  rightful  owners.  Argen¬ 
tina’s  Provisional  President  Aramburu  should  be  commended  for  so 
quickly  righting  the  injustice  that  had  been  done. 

The  overthrow  of  the  dictator  Peron  and  the  liberation  of  that 
once-great  newspaper  can  be  attributed  in  part  to  the  unrelenting 
campaign  carried  on  by  the  free  press  of  other  countries  in  opposi¬ 
tion  to  that  Wranny. 

It  has  been  four  and  a  half  years  since  Peron  confiscated  La 
Prensa  after  a  long  period  of  harrassment  against  this  symbol  of 
freedom.  It  proved  to  be  a  fatal  move.  The  press  of  this  hemisphere, 
especially,  exposed  Peron  for  the  dictator  that  he  was  and  gave  sup¬ 
port  and  encouragement  to  the  suppressed  forces  of  freedom  in 
Argentina  who  finally  broke  their  shackles. 

This  should  be  a  sobering  lesson  to  other  Latin  American 
dictators  who  have  censored  and  suppressed  opposing  newspapers 
in  their  countries.  Wlien  freedom  of  the  press  is  ended,  all  other 
liberties  die  and  sooner  or  later  freedom-loving  peoples  will  revolt  to 
throw  off  the  chains  of  a  police  state. 


Let  your  light  »o  thine  before  men, 
that  they  may  tee  your  good  tvorkt. . , . 

— Matthew,  V ;  XVI. 

Editor  &  Publisher 

The  Oldest  Publishers'  end  Advertisers' 
Newspaper  in  America 

With  which  has  been  merged:  The  Journalist, 
established  March  22,  1884;  Newspaperdom, 
established  March,  1892;  The  Fou^h  Estate. 
March  I,  1894;  Editor  &  Publisher,  December 
7,  1901;  Advertising,  February  I,  1925. 
Chairman  of  the  Board 
James  Wright  Brown 
President  and  Editor 
Robert  U.  Brown 
Publisher  and  Treasurer 
Charles  T.  Stuart 
General  Manager 
James  W.  Brown,  Jr. 

Executive  Editor,  Jerome  H.  Walker;  Features, 
James  L.  Collings,  Ray  Erwin,  Erwin  Knoll; 
Advertising  News,  Robert  B.  McIntyre;  Mar¬ 
keting  and  Research  Manager,  Josiah  6. 
Keeney;  Librarian,  Janet  Haslett. 

Assistant  Treasurer,  Arline  Demar;  Advertis¬ 
ing  Manager,  Leach  Laney;  Advertising  Pro¬ 
duction  Manager,  Bernadette  Borries;  Promo¬ 
tion  Manager,  George  Wilt;  Circulation 
Director,  George  S.  McBride;  Circulation 
Manager,  George  H.  Strate;  Classified  Ad¬ 
vertising  Manager,  Evelyn  Z.  Kolojay. 
General  Offices — Times  Tower,  Times  Square 
Now  York  36,  N.  Y.— BRyant  9-3052. 


Washington:  James  J.  Butler,  Manager,  1 140 
National  Press  Bldg.  ME  8-0823. 

Chicago:  George  A.  Brandenburg,  Mid-West 
Editor;  Harry  B.  Mullinix,  Western  Advertis¬ 
ing  Manager;  Grant  Biddle,  Advertising 
Representative;  360  North  Michigan  Avo. 
State  2-4898. 

Detroit:  George  W.  Parker,  Correspondent, 
720  Free  Press  Building. 

Philadelphia:  Joseph  W.  DragonettI,  Corre¬ 
spondent,  1046  Commercial  Trust  Bldg.,  15th 
and  Markets  Sts.  Rit  6-4582. 

San  Francisco:  Campbell  Watson,  Pacific  Coast 
Editor:  Duncan  A.  Scott,  Pacific  Coast  Ad¬ 
vertising  Representative:  Suite  2,  Penthouse, 
Mills  Bldg.  Garfield  1-7950. 

Los  Angeles:  Frederic  C.  Coonradt,  Corre¬ 
spondent,  School  of  Journalism,  University 
of  Southern  California,  3518  University  Ave.; 
Duncan  A.  Scott,  Pacific  Coast  Advertising 
Representative,  2978  Wilshire  Blvd.  Dun¬ 
kirk  8-4151. 

I  London,  England:  Allan  Delafons,  Manager;  19 

Dorchester  Court,  Muswell  Hill,  London, 
N.  10;  Bethami  Probst,  Correspondent,  7 

'  Gledhow  Gardens,  London  SW  5. 

>  Paris,  France:  G.  Langelaan,  Correspondent; 

48  Avenue  de  Paris,  Vincennes  (Seine). 
Charter  Member  Audit  Bureau  of  Circulationi. 

>  Member  Associated  Business  Publications.  < 
mo.  averase  net  paid  January-June,  1955 — 
19,677.  AveraKe  renewal  for  7  years  77.05%. 

EDITOR  ac  PUBLISHER  for  December  3,  1955 


6 


E&P  Index 


Adverti<in9  News  17-30 

Circulation  .  48 

Classified  Clinic  .  32 

Editorial  .  6 

Editorial  Workshop  .  40 

Journalism  Education  .  56 

Letters  .  2 

Newspaper  Law  .  54 

Obituary  .  43 

Personals  .  42 

Photography  .  46 

Promotion  .  50 

Ray  Erwin's  Column  .  4 

Shop  Talk  .  76 

Short  Takes  .  2 

Syndicates  .  62 


In  Direct  Quotes 

“One  of  these  days  on  somebody’s 
newspaper  somewhere  there  is  goinp:  to 
be  a  pel  feet  editor  .  .  .  His  knowledge 
of  his  own  business  will  be  such  that 
he  can,  at  a  moment’s  notice,  assume 
the  tasks  of  a  publisher,  a  printer,  or 
that  most  important  of  personnel,  the 
copy  boy.  He  will  be  able  to  work  at 
full  speed  for  as  much  as  48  hours  at  a 
flip  if  emergency  demands.” 

Editorial  in  Savannah  (Ga.) 
News. 

«  a  « 

“The  newspaper  business  is  hard  for 
a  sensitive  soul.  Don’t  undertake  it  un¬ 
less  you  are  willing  to  take  abuse  and 
malcomprehension.  Your  rewards  are 
very  great  in  the  understanding  of 
your  friends  an<l  in  the  expression  of 
ideas  you  believe  in.” 

William  F.  Me  Debmott,  in  the 
Cleveland  (Ohio)  Plain  Dealer. 

*  •  ♦ 

“Some  reporters  working  on  TV 
aren’t  up  to  the  standards  of  the  local 
Gazette.  All  this  is  part  of  Television’s 
growing  pains — but  we  are  getting  to 
be  pretty  big  boys  and  staff  training 
and  necessary  replacement  should  be 
well  along.  We’re  going  to  get  super¬ 
ficial  and  phony  film  interviews  until 
we’ve  made  sure  a  crack  reporter  is 
with  every  camera.” 

•John  Daly,  vicepresident,  Ameri¬ 
can  Broadcasting  Company. 

*  «  « 

“A  correspondent  in  Moscow  these 
days  has  more  to  do  than  simply  gather 
news.  He  is  also  asked  to  gather  a 
variety  of  items  ranging  from  samovars 
to  Siberiana  di  Tobolsk  cats  for  friends 
and  passing  acquaintances.” 

Irving  R.  Levine,  North  Ameri¬ 
can  Newspaper  Alliance. 

«  *  « 

“It’.s  important  to  get  positive  ideas 
across  to  people  who  lack  opinions. 
People  without  opinions  are  easily 
swayed  by  the  first  crazy  idea  they  hear 
about  business  or  government  or  the 
welfare  of  the  nation.” 

Conger  Reynolds,  director  of  pub¬ 
lic  relations  for  Standard  Oil 
Company  ( Indiana ) . 


Q  and  A  Panel 

Question:  Follow-up  on  Ad  Orders 

WOULD  like  to  have  someone  explain  in  great  detail  their 

clerical  method  of  checking,  controlling  and  filing  national 
advertising  orders. 

Answers  from  E&P  Panel  Members: 

J  When  advertising  agency  orders  are  received,  the  schedules 

are  recorded  on  Kardex  filing  cards  which  have,  on  the 
bottom,  a  date  for  each  day  of  the  month.  A  signal  is  placed 
to  indicate  the  next  insertion  date  and  from  these  are  taken  each 
day’s  schedules.  Each  advertisement  is  dated  and  filed  according 
to  insertion  date  as  an  added  check  against  possible  error. 

When  the  order  has  been  recorded,  it  is  sent  to  the  book¬ 
keeping  department  and  filed  according  to  the  first  and  each 
succeeding  insertion  date  as  others  expire.  Each  insertion,  as 
published,  is  checked  off  the  agency  order  and  when  the  schedule 
has  been  completed,  the  order  is  then  filed  alphabetically. 

2^  When  order  is  received  from  the  agency  in  our  General 

Advertising  Department,  copy  is  checked  against  order 
and  dates  and  size  listed  on  card  containing  account,  name  and 
address  and  agency. 

If  split  run,  or  color,  or  change  in  price  and  proof  on  liquor 
advertisements,  this  is  also  recorded. 

All  color  ads  are  recorded  in  separate  color  book,  together 
with  size  of  copy  and  color  or  colors  specified. 

After  this  work  has  been  completed,  all  material  and  orders 
are  sent  to  dispatch  department  where  orders  are  written  up 
in  triplicate: 

No.  1  sheet  goes  to  make-up — afterwards,  is  sent  to  book¬ 
keeping  for  billing. 

No.  2  sheet  on  which  copy  is  pasted,  goes  to  composing  room. 

No.  3  sheet  is  filed  in  dispatch  department. 

Dispatch  also  lists  all  orders  on  cards,  dates  only,  for  dis¬ 
patch  reference. 

The  original  order  is  then  returned  to  the  General  Advertis¬ 
ing  Department  for  filing. 

List  of  orders  received  is  given  each  salesman  handling  the 
account.  List  of  all  orders  also  furnished  each  national  repre¬ 
sentative  office. 

Q  All  national  advertising  is  received  by  our  Publication 

Department  and  the  processing  of  it  is  centralized  in  one 
man.  He  enters  all  orders  in  a  card  file,  by  dates. 

Early  in  the  morning  of  the  day  preceding  publication  he 
submits  to  the  National  Advertising  Manager  a  list  of  all  adver¬ 
tising  scheduled  for  the  next  day — fixed  date  as  well  as  optional 
date  ads. 

The  order  for  the  advertising  stays  with  this  one  man  but  a 
proof  of  the  ad  goes  forward  with  a  form  attached  to  it  show¬ 
ing  insertion  date,  to  the  Advertising  Production  Department. 
Here  the  ad  is  checked  to  make  sure  it  conforms  to  typographical 
standards  and  instructions  are  attached  to  it  for  corrections, 
insertion  of  prices,  etc. 

The  proof  goes  back  to  the  Publication  Department  for  a 
final  checking,  including  agency  credit  standing,  and  if  any 
question  of  copy  accuracy  arises,  it  is  referred  to  the  Adver¬ 
tising  Acceptability  Department  for  final  ruling.  The  proof  is 
then  routed  with  material  to  the  composing  room. 
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fastest  thing  on  reels 


To  be  of  maximum  value  to  editors,  writers,  and 
research  people  a  file  of  yesterday’s  news  must 
always  be  up-to-date. 

That’s  one  of  the  many  advantages  offered  you  by 
The  New  York  Times  on  Microfilm. 

It’s  a  fast  service.  Each  new  reel  is  rushed  into 
production  .  .  .  and  mailed  to  subscribers  within 
three  days  of  the  ten  day  period  it  covers. 

And  remember: 

. . .  you’re  getting  the  complete  newspaper— every¬ 
thing  that’s  published  every  day  in  The  New  York 
Times  Late  City  edition. 

...  a  whole  year’s  file  (36  small  reels)  takes  up  less 


space  than  the  average  typewriter. 

.  .  .  the  reels  are  easy  to  handle,  convenient  to  use 
and  you  save  all  the  cost  of  binding,  repairing  and 
replacing  newsprint  editions. 

What  is  more,  the  service  is  inexpensive.  A  full 
year’s  subscription  starting  with  the  current 
month  comes  only  to  $160  (outside  the  U.S.  $164). 
It  costs  a  little  more  to  get  The  New  York  Times  on 
Microfilm  for  previous  years,  but  the  reels  are  still 
available.  They  go  way  back  to  1851. 

If  you  have  not  yet  started  a  file  of  The  New  York 
Times  on  Microfilm,  why  wait  any  longer?  It’s  an 
investment  that  will  pay  off  handsomely  in  1956. 


The  New  York  Times  |  on  Microfilm 

229  WEST  43RD  STREET.  NEW  YORK  36,  N.  Y. 
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Every  Saturday  Since  1884 


Birmingham  News  Co.  Sold 
To  Newhouse;  $18.7  Million 


Huntsville  Times  Also  in  Deal 
With  Radio  and  TV  Properties 

Two  prosperous  dailies  in  Alabama  were  brought  into  the 
Newhouse  fold  Dec.  1  in  what  may  be  a  world’s  record  news¬ 
paper  transaction. 

The  package,  which  includes  two  radio  stations  and  a  tele¬ 
vision  station  along  with  the  Birmingham  News  and  the  Hunts¬ 
ville  Times,  had  a  price  tag  of  $18,700,000  on  it. 

Actual  transfer  of  the  property  awaits  favorable  action  by 
the  Federal  Communications  Commission  on  applications  per¬ 
taining  to  ownership  of  the  broadcasting  stations  in  Birming¬ 
ham  and  Huntsville. 


the  spot  news  paper  of  the  newspaper  and  advertising  fields 


rival  papers — the  Birmingham 
Ledger  in  1920  and  then  the 
Age-Herald  in  1927.  He  put 
the  Ledger  together  writh  the 
News  and  continued  the  Age- 
Herald.  He  also  bought  the 
Hnntaville  (Ala.)  Times,  in 
1931,  and  branched  out  in 
broadcasting. 

In  a  striking  coincidence, 
news  of  the  death  of  Mr.  Han¬ 
son  appeared  in  the  issue  of 
Editor  &  Publisher  for  March 
10,  1945 — immediately  following 
a  story  that  S.  I.  Newhouse  had 
negotiated  a  $2,000,000  trans¬ 
action  in  which  he  bought  out 
associates  and  became  the  sole 
owner  of  his  enterprises. 

Mr.  Hanson  had  started  out 
with  a  one-third  interest  in  the 
Birmingham  News  which  he  ac¬ 
quired  in  1909  when  he  went  to 
the  paper  as  business  manager, 
after  having  had  success  in 
newspapering  in  Macon  and 
Columbus,  Ga.  At  the  age  of 
34  he  was  president  and  pub¬ 
lisher  of  the  News.  He  saw  its 
circulation  climb  from  18,000 
daily  to  over  100, OCO. 

Printing  Contract  with  S-H 

The  Age-Herald  ceased  pub¬ 
lication  in  May,  1950,  when  the 
Birmingham  News  Co.  con¬ 
tracted  with  Scripps-Howard 
for  30  years  to  print  and  dis¬ 
tribute  the  Post-Herald  as  a 
morning  paper.  The  /’os*,  in 
competition  with  the  Age  Her¬ 
ald  had  not  fared  too  well  ti 
nancially,  and  the  agreement 
was  reportedly  made  by  the 
Hanson  heirs  to  carry  out  a 
belief  in  perpetuating  a  com¬ 
petitive  journalistic  situation. 
There  is  no  common  ownership, 
as  in  some  joint  plant  opera¬ 
tions,  and  the  editorial  staffs 
are  entirely  separate. 

Victor  Hanson’s  widow,  Mrs. 
Ruth  Lawson  Hanson,  has  kept 
an  active  interest  in  the  pub¬ 
lishing  oi)eiation,  as  chairman 
of  the  board.  Until  a  week  ago, 
when  he  retired,  James  E. 
Chappell,  editor  of  the  News, 
had  been  president  of  the  com¬ 
pany,  and  Mrs.  Hanson’s 
nephew,  Maj.  Clarence  B.  Han¬ 
son  Jr.,  has  served  as  publisher. 
It  was  under  Major  Hanson’s 
leadership  that  the  newrsprint 
mill  at  Coosa  Pines,  Ala.,  ma¬ 
terialized  as  a  publi.sher-par- 
ticipating  venture.  He  has  also 
been  at  the  forefront  of  the 
Birmingham  development  com¬ 
mittee  of  100. 


Management  Remains 
Samuel  I.  Newhouse,  the  pur¬ 
chaser,  made  it  part  of  the  sale 
agreement  that  present  manage¬ 
ment  of  the  Birmingham  News 
Company  will  be  continued 
without  change  of  personnel  or 
policies.  The  contract  stipulated 
that  Clarence  B.  Hanson  Jr., 
president  and  publisher,  shall 
remain  as  the  top  executive  of¬ 
ficer  until  1973 — his  65th  birth¬ 
day. 

Under  the  terms  of  sale, 
which  culminated  long  nego¬ 
tiations,  in  which  Allen  Kander 
of  New  York  and  Washington 
played  the  ixile  of  broker,  Mr. 
Newhouse  agreed  to  pay  $16,- 
500,000  for  the  Birmingham 
News  Company  and  its  subsidi¬ 
ary  properties  and  assume  a 
long-term  obligation  of  $2,200,- 
000. 

Final  Edition  Announcement 
Because  of  intricate  last- 
minute  legal  details,  the  News 
was  prevented  from  making 
its  own  announcement  of  the 
sale  until  its  final  edition  on 
Thursday. 

Over  the  last  five  years  Mr. 
Newhouse  has  invested  approxi¬ 
mately  $30,000,000  in  newspa¬ 
per  properties  from  coast  to 
coast.  This  stupendous  transac¬ 
tion,  topping  his  purchase  of 
theNf.  Louis  (Mo.)  Globe  Demo¬ 
crat  early  this  year  for  $6,- 
750,000,  give  him  his  first  news¬ 
papers  below  the  Mason-Dixon 
Line.  His  group  now  embraces 
11  cities. 

The  Birmingham  News  is  an 
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operation  of  major  proportions. 
Its  circulation  has  been  growing 
by  leaps  and  bounds  until  it 
now  reaches  close  to  190,000 
daily  and  230,000  Sunday.  Its 
advertising  linage  has  risen 
from  12  million  in  1940  to  just 
over  30  million  this  year. 

The  Huntsville  Times  was  in 
the  12,000  circulation  class  in 
1940;  now  it’s  near  20,000.  Lin¬ 
age  has  zoomed  from  about  two 
million  in  1940  to  over  seven 
million  this  year. 

.Motor  Freight  Included 

Mercury  Express,  Inc.,  a 
motor  freight  line,  is  another 
of  the  Fii*mingham  News  Com¬ 
pany  subsidiaries  included  in 
the  deal.  The  radio  stations  are 
WAPI  and  WAFM,  affiliates  of 
NBC,  in  Birmingham;  and 
WHBS  in  Huntsville.  WABT 
was  acquired  from  Television 
Corp.  in  1953  for  $1,500,000. 

In  1950  the  company  borrowed 
about  $2,000,000  on  20-year 
first  mortgage  notes  from  Mu¬ 
tual  Life  Insurance  Company 
to  finance  a  plant  expansion. 

Only  a  week  ago  a  new  line¬ 
up  of  top-level  executives  was 
announced.  (E  &  P,  Nov.  26, 
page  12).  All  of  these,  headed 
by  Hari-y  B.  Bradley  as  general 
manager  and  Charles  A.  Fell  as 
editor-in-chief,  stay  to  carry  on 
the  successful  operation  of  the 
paper.  Major  Hanson  and  Mr. 
Newhouse  said  in  their  joint  an¬ 
nouncement. 

Major  Hanson  emphasized 
that  the  decisive  reasons  of  the 
tnistees  of  the  trust  created  by 
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the  will  of  his  late  uncle,  Victor 
H.  Hanson,  in  selling  to  the  New 
Yorker  was  his  established  repu¬ 
tation  for  permitting  his  news¬ 
papers  to  be  operated  entirely 
locally  and  his  assurances  that 
the  News  would  be  so  managed. 

The  price  for  the  Birmingham 
property  is  probably  the  high¬ 
est  ever  paid  in  a  newspaper 
transaction.  At  least  there  are 
no  records  in  E  &  P  files  of  any 
higher. 

A  reported  $18  million  figure 
for  the  Philadelphia  (Pa.)  In- 
qtiirer  properties  in  1930  has 
been  disputed  in  tax  litigation. 
The  price  was  nearer  $14  mil¬ 
lion,  on  the  basis  of  evidence 
offered. 

In  1925  the  Chicago  (Ill.) 
Daily  News  changed  hands  in  a 
$14  million  sale. 

In  Modern  Plant 

The  Birmingham  News  (eve¬ 
ning  and  Sunday)  and  the 
Scripps-Howard-owned  P  o  s  t- 
Herald  (morning  except  Sun¬ 
day)  are  published  from  a  mod¬ 
ern  plant  which  includes  a  pro¬ 
duction  annex  built  a  few  years 
ago  for  more  than  $2,5()0,(!()0. 

The  combined  office  structure 
and  mechanical  plant  comprise 
a  two-part  monument  that  ex¬ 
presses  the  story  of  growth  of 
the  News  under  the  dynamic 
leadership  of  its  late  publisher, 
Victor  Henry  Hanson,  and  con¬ 
tinuing  under  the  management 
of  his  heirs  and  successors. 

A  stalwart  Southerner  who 
put  journalism  always  ahead  of 
a  career  in  politics,  Mr.  Han¬ 
son  continually  promoted  the 
ideal  of  local  patriotism  in 
Alabama;  he  battled  the  Ku 
Klux  Klan;  he  arranged  a  far- 
reaching  financial  program  for 
the  advancement  of  college  edu¬ 
cation;  he  was  a  forceful  pro¬ 
moter  of  the  development  of  in¬ 
dustry  from  southern  pine, 
notably  newsprint  manufacture; 
and  he  helped  to  oiganize  the 
Southern  Newspaper  Publishers 
.Association. 

For  34  years  he  gave  financial 
and  spiritual  sinews  to  South¬ 
ern  journalism  and  in  the  natu¬ 
ral  course  of  events  he  acquired 


Ratliff  Group  Airs  Its  Case 
Against  Enquirer  Managers 
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Ferger  Withholds  His  Fire  Until 
Mass  Meeting  of  Stockholders 


Cincinnati,  Ohio 
One  side  of  the  story  of  dis¬ 
sension  within  the  ranks  of 
employe-stockholders  of  the 
Cincinnati  Enquirer  was  told 
this  week  by  James  H.  Ratliff 
Jr.  and  others  who  have  orga¬ 
nized  a  “Save  the  Enquirer — 
Again  Committee.” 

President-Publisher  Roger  H. 
Ferger  has  reserved  the  Cox 
Theatre,  with  seating  capacity 
of  2,000,  for  a  general  meeting 
of  Enquirer  stockholders  on 
Sunday,  Dec.  4,  to  present  “The 
Other  Side”  of  the  story.  (E  & 
P,  Nov.  26,  page  15.) 

‘Different  Outlook’ 

“Up  to  now  it  has  been  all 
one-sided,”  Mr.  Ferger  said  this 
week.  “When  they  get  the  other 
side  it  will  have  a  different  out¬ 
look.”  He  declined  to  accept  an 
invitation  from  Editor  &  Pub¬ 
lisher  to  make  a  full  state¬ 
ment  prior  to  the  meeting. 

Although  the  Times-Star  and 
Post  have  given  considerable 
space  and  front-page  play  to 
the  controversy  into  which  “The 
Old  Lady  of  Vine  Street”  has 
been  plunged,  shares  of  En¬ 
quirer,  Inc.  common  stock  were 
leported  to  be  holding  firm  at 
a  market  price  of  $9.50 — just 
under  their  $10  par  value. 

Mr.  Ratliff  was  so  occupied 
with  the  running  of  three  meet¬ 
ings  and  incidental  maneuvers 
that  his  Sunday  column  was 
missing  from  the  Enquirer,  but 
he  was  still  officially  a  member 
of  the  staff  and  a  director  of 
the  publishing  company.  His 
ouster  from  the  positions  of 
vicepresident  and  secretary  of 
the  board  precipitated  the  open 
flareup  with  management. 

The  columnist,  who  led  the 
successful  crusade  for  owner¬ 
ship  of  the  newspaper  by  em¬ 
ployes  and  the  public  three 
years  ago,  is  being  supported 
by  City  Editor  John  F.  Cronin 
in  the  movement  which  is  aimed 
at  unseating  the  top  manage¬ 
ment. 

Goals  Are  Mentioned 
It  was  brought  out  at  meet¬ 
ings  this  week  that  the  new 
committee  has  these  primary 
goals:  Reinstatement  of  Mr. 
Ratliff  to  his  board  positions, 
“promotion”  of  Mr.  Ferger  to 


chaiiman  and  appointment  of  a 
new  publisher,  discharge  of 
Eugene  S.  Duffield,  assistant 
publisher;  and  changes  in  the 
board  personnel  with  a  view  to 
giving  employes  actual  control 
of  the  newspaper. 

Besides  Mr.  Ratliff  the  board 
comprises  Mi-.  Ferger,  presi¬ 
dent  and  publisher;  Charles  W. 
Staab,  circulation  director; 
John  Kern,  composing  room  em¬ 
ploye;  W.  Carl  Jacobs,  En¬ 
quirer  attorney;  Walter  S. 
Schmidt,  real  estate  broker; 
Harold  LeBlond,  Powel  Crosley, 
Joel  Bowlby,  and  William  Mc¬ 
Grath,  manufacturers. 

Mr.  Ratliff  was  accused  of 
actions  detrimental  to  the  En¬ 
quirer  and  of  causing  dissension 
among  the  575  employe-stock¬ 
holders  who  helped  to  buy  the 
paper  from  John  R.  McLean’s 
heirs,  for  $7,600,000. 

The  columnist  met  the  chal¬ 
lenge  by  speaking  to  three  meet¬ 
ings  at  Hotel  Metropole.  He 
said  he  had  invited  manage¬ 
ment  to  attend.  Mr.  Ferger  was 
in  New  York;  Mr.  Duffield  was 
present.  Mr.  Cronin  was  chair¬ 
man.  He  said,  “An  amazing 
thing  has  happened.  All  of  us 
have  been  stunned  by  the'  action 
of  the  board  of  directors  who 
have  betrayed  the  ideal  for 
which  we  fought  in  1952. 

Breach  of  Faith  Charged 

“It  is  not  a  question  whether 
these  men  were  within  the  law 
or  not.  It  is  an  indictment  of 
their  breach  of  faith  to  men 
and  women  who  mortgaged 
their  future  for  an  ideal.  They 
may  fire  Jim  Ratliff.  They  may 
fire  me.  They  may  fire  others. 
We  kept  the  faith  with  you  in 
1952.  We  have  fought  quietly 
behind  the  scenes  ever  since  to 
sustain  that  faith.  These  men 
may  fire  ruthlessly,  but  they 
cannot  kill  the  ideal.  They  may 
send  us  away  today,  but  we  will 
be  back  tomorrow.  With  the 
strength  that  God  may  give  us, 
if  we  have  your  unyielding  sup¬ 
port  and  the  courage  you 
showed  in  1952,  we  will  tri¬ 
umph — be  it  in  1955,  in  1956  or 
1957.” 

In  a  statement  read  at  the 
meetings,  Mr.  Ratliff  detailed 
instances  of  what  he  termed 


“breach  of  faith”.  He  said  Mr. 
Ferger  told  him  that  Halsey- 
Stuart  Co.  of  Chicago  had  pro¬ 
mised  him  a  voting  trust  for 
five  years,  or  they  wouldn’t  is¬ 
sue  $2,000,000  in  convertible  de¬ 
bentures,  and  he  (Ferger)  then 
demanded  and  chose  the  three- 
man  majority  on  the  trust,  con¬ 
sisting  of  himself,  Fred  Barnes, 
Enquirer  comptroller,  and  Ollie 
James,  chief  editorial  writer. 

“He  then  told  me  the  em¬ 
ployes  could  select  anyone  they 
chose  for  the  two  minority  po¬ 
sitions,  and  the  employe  com¬ 
mittee  named  Albert  Otto  and 
Pat  Madden”,  said  Mr.  Ratliff. 
“This  single  slate  of  five  voting 
trustees  was  forced  upon  em¬ 
ployes  as  the  demand  of  Hal- 
sey-Stuart.  H.  L.  Stuart  said  he 
did  not  make  a  demand  for  a 
voting  trust”. 

Mr.  Ratliff  insisted  hi.s 
“story”  did  not  charge  either 
dishonesty  or  mismanagement — 
but  misrepresentation. 

“The  issue  here  is  bad  faith,” 
the  speaker  said.  “This  paper 
must  not  fall  into  the  hands 
of  men  w'ho  want  to  use  it  for 
their  own  ends.  As  it  is  now, 
it’s  not  an  independent  news¬ 
paper.  For  example,  a  candidate 
for  Council  walked  into  my  of¬ 
fice  and  boasted  how  much 
space  he  could  get  for  his  cam¬ 
paign”.  (Mr.  Ratliff  inferred 
that  the  candidate  was  an  En- 
(|uirer  stockholder,  too.) 

Stock  Options  to  Executives 

Mr.  Ratliff  said,  control  by  a 
few  men  was  possible  because 
nine  Enquirer  directors  “hand¬ 
picked”  by  Mr.  Ferger,  had  set 
aside  $500,000  in  stock  for  stock 
options  to  eight  Enquirer  ex¬ 
ecutives,  Nov.  24,  1952. 

“I  was  unable  to  oppose  this 
plan,  because  I  was  in  the  hos¬ 
pital  recovering  from  an  auto 
accident,”  he  went  on.  “These 
options  made  stock  available  in 
a  block  issued  to  one  small 
group,  which  obviously  could 
have  controlled  the  company. 
Roger  Ferger  was  given  $150,- 
000;  Mr.  Duffield,  who  a  few 
weeks  before  didn’t  have  a  pen¬ 
ny  in  stock,  was  given  $75,000; 
and  $15,000  each  was  granted  to 
Stanley  Ferger,  Charles  Staab, 
Harry  Rindsberg,  Everett  Boyd, 
Andrew  Willey  and  myself. 

“I  was  plenty  burned  up  and 
got  Mr.  Ferger  to  appoint  a 
committee  including  Jack  Cro¬ 


nin,  to  study  these  options,  and 
we  finally  demanded  that  they 
be  taken  back.  Every  executive 
returned  his  option  except  Mr. 
Ferger  kept  $90,000  on  the 
ground  he  ‘had  been  promised 
an  option’.  I  don’t  know  who 
made  such  a  promise. 

Bonus  Arrangement 

“All  of  us  tended  to  look  only 
at  their  (Mr.  Ferger’s  and  Mr. 
Duffield’s)  base  salaries,  which 
were  $35,000  and  $25,000,  re¬ 
spectively.  Now  I  saw  that  the 
bonuses  were  the  key-part  of 
the  salary,  as  they  were  figured 
on  all  gross  profits  over  $200,- 
000.  Since  we  needed  to  make 
more  than  $300,000,  just  to  meet 
the  interest  on  our  debt,  I  could 
not  see  the  “incentive”  in  these 
salary  bonuses.  Next,  the  an¬ 
nual  report  told  me  we  were 
spending  what  appeared  to  be 
$1,300,0()0  on  ‘miscellaneous  ex¬ 
penses’.  I  was  amazed  when  1 
compared  this  with  the  entire 
editorial  budget  of  $1,050,000. 

“I  guessed  that  the  combined 
salaries  of  the  two  top  manage¬ 
ment  men  were  at  least  $135,000 
in  a  year  when  the  whole  com¬ 
pany  made  $349,000  net  profits 
and  paid  the  4,200  community- 
employe  owners  a  total  of 
$78,000  in  dividends.  Mr.  Stuart, 
‘the  godfather  of  the  Enquirer,’ 
later  said  the  new  profits  could 
not  possibly  justify  the  two  top 
executive  salaries.” 

As  to  his  removal  from  the 
directorate,  Mr.  Ratliff  remark¬ 
ed,  “I  was  fired  for  ‘disloyalty, 
conspiracy  to  undermine  normal 
channels,  attempts  to  stampede 
and  coerce,  persistently  foment¬ 
ing  discord,  making  serious  and 
unfounded  charges’  and  that  my 
conduct  ‘over  a  long  period  of 
time  has  been  seriously  detri¬ 
mental  to  the  interest  of  our 
shareholders  and  employes.  I 
deny  these  charges”. 

The  fiery  columnist  said  Mr. 
Ferger,  “actually  sold  the  En¬ 
quirer  to  the  Cincinnati  Times- 
Star  in  1951,  although  he  had 
always  expressed  a  desire  that 
employes  participate  in  its  own¬ 
ership.  He  committed  employes 
to  organize  and  fight  the  sub¬ 
sequent  sale  to  the'  Times-Star. 
But  he  is  on  record  with  nu¬ 
merous  statements  during  the 
I  fight  which  indicated  he  was 

•  ‘on  the  fence’  or  expected  to 

■  go  with  the  Times-Star.  In 
'  February,  1954,  Mr.  Ferger 

■  hinted  about  an  Enquirer 
merger  (with  that  evening  pa- 

•  per)  sometimes  saying  he  would 
,  settle  for  a  joint  publishing 
,  firm  in  the  Times-Star  Build¬ 
ing”. 

1  Mr.  Ratliff  added  that  he  in- 
I  terviewed  Times-Star  Publisher 
(Continued  on  page  65) 
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10  Years  After  Court  Edict, 
AP  Is  a  Robust  Competitor 


Predictions  of  ’ 
Member  Loyally  i 

The  Associated  Press  on  Nov. 
28  completed  10  years  of  opera¬ 
tion  under  by-laws  which  were 
adopted  as  a  result  of  anti-trust 
litigation  against  the  news  co¬ 
operative. 

Seeking  to  appraise  the  ef¬ 
fects  of  the  court  decision  in 
this  case,  Editor  &  Publisher 
interviewed  AP  executives  and 
reviewed  pertinent  records. 

The  findings  may  be  summa¬ 
rized  as  follows: 

1.  Contrary  to  predictions 
made  in  some  quarters  in  the 
early  1940s,  when  the  case  was 
pending,  AP  has  continued  to 
prosper  and  expand  throughout 
the  world. 

2.  Also  contrary  to  some  pre¬ 
dictions,  AP  has  not  obtained  a 
monopoly  on  news  distribution 
in  the  United  States  but  has 
stiff  competition  from  the 
privately-owned  agencies  and 
news  distributors,  in  this  coun¬ 
try  as  well  as  abroad. 

3.  Evidence  from  the  Contin¬ 
uing  Studies  of  the  AP  Man¬ 
aging  Editors  Association  and 
from  state  member  associations 
indicates  that  the  AP  has  the 
continuing  loyalty  and  support 
of  an  expanding  membership. 

2  Cases  Distinguished 

Interest  in  the  news  cooper¬ 
ative’s  experience  is  heightened 
because  of  the  pending  anti¬ 
trust  suit  against  the  American 
Newspaper  Publishers  Associa¬ 
tion  and  various  advertising  or¬ 
ganizations.  Attorneys  familiar 
with  both  cases  stated  that  no 
valid  conclusions  could  be  drawn 
from  comparison  of  the  two 
situations. 

In  the  current  advertising 
practices  cases,  the  Department 
of  Justice  is  demanding  a  con¬ 
tinuing  injunction  under  which 
the  advertising  and  publication 
business  would  be  faced  with 
constant  threats  of  contempt 
proceedings. 

Injunctions  were  decreed  also 
in  the  AP  case  but  these  were 
first  stayed  and  then  termi¬ 
nated.  The  AP  has  not  operated 
in  the  shadow  of  a  contempt 
citation.  Such  action  could  be 
obtained  only  after  showing 
evidence  of  failure  to  abide  by 
the  court  decision. 

The  Department  of  Justice 


i  Fall  Flat; 
i  Great  Asset 

initiated  anti-trust  proceedings 
against  the  AP  when  the  ap¬ 
plication  of  the  Chicago  Sun  for 
membership  was  rejected  by  the 
members  in  annual  meeting.  It 
was  the  government’s  avowed 
intention  to  force  the  associa¬ 
tion  to  provide  its  news  service 
to  any  newspaper,  prospective 
or  established,  that  sought  it. 

Erroneous  Predictions 

It  was  freely  and  frequently 
stated  by  publishers  and  others 
that  if  the  government  achieved 
its  objective,  AP  would  be  de¬ 
stroyed  or  that,  conversely,  it 
would  soon  have  a  monopoly 
on  news  collection  and  distri¬ 
bution  in  the  United  States,  the 
theory  being  advanced  that  if 
any  user  of  news  could  obtain 
the  AP,  there  would  be  no  mar¬ 
ket  for  its  competitors. 

Neither  of  these  predictions 
has  come  to  pass. 

The  government  won  part  of 
its  basic  issue  in  the  suit — re¬ 
strictions  on  granting  member¬ 
ship  to  applicants  in  a  field  al¬ 
ready  occupied  by  a  member. 
The  government  did  not  succeed 
on  other  major  aims.  The 
courts,  including  the  Supreme 
Court,  held  that  if  the  by-laws 
governing  admission  of  mem¬ 
bers  were  amended  to  the  gov¬ 
ernment’s  satisfaction,  other 
policies  and  practices  of  the  AP 
could  be  continued. 

These  were  the  requirement 
that  membership  continue  pre¬ 
requisite  to  receiving  news 
service;  and  By-Laws  forbid¬ 
ding  members  to  furnish  their 
own  local  news  or  the  news  of 
.AP  to  a  non-member.  An  ex¬ 
clusive  exchange  contract  with 
the  Canadian  Press  and  other 
corollary  arrangements  were 
left  in  force. 

Conformed  to  Mandate. 

The  Supreme  Court  upheld 
the  ruling  of  the  district  tri¬ 
bunal  on  June  18,  1945.  Petition 
for  rehearing  was  denied  on 
Oct.  8,  1945,  and  then  AP  di¬ 
rectors  acted  to  amend  the  by¬ 
laws  in  conformity  with  the 
coui't  mandate. 

A  special  meeting  of  mem¬ 
bers  on  November  28,  1945,  ap¬ 
proved  the  revised  By-Laws. 
The  courts’  objections  to  pro¬ 


visions  for  election  of  appli¬ 
cants  were  met  by  a  new  by¬ 
law  section  which  reads  as  fol¬ 
lows: 

“In  voting  upon  an  applicant 
for  membership,  whether  such 
voting  be  by  the  members  or 
by  the  Board  of  Directors,  no 
member  or  director  shall  take 
into  consideration  in  passing 
upon  such  applicant  the  effect 
of  his  or  its  admission  upon  the 
ability  of  such  applicant  to  com¬ 
pete  with  members  in  the  same 
city  or  field.”  (“field”  refers  to 
morning,  afternoon,  Sunday, 
etc.) 

The  effect  of  this  legali.stic 
expression  bars  members  and 
directors  of  the  organization 
from  denying  an  application 
merely  because  the  applicant  is 
a  competitor  of  an  existing 
member.  The  by-law  provision 
did  not  change  or  affect  the  pre¬ 
vious  right  of  the  members  or 
directors  to  act  on  the  basis  of 
the  applicant’s  qualifications 
for  membership;  it  did  not  open 
the  membership  to  any  appli¬ 
cant  as  the  Department  of  Jus¬ 
tice  first  demanded. 

At  a  recent  meeting  of  New 
York  members,  Frank  Starzel, 
general  manager  of  AP,  was 
asked  whether  the  organization 
had  been  materially  damaged 
by  the  anti-trust  decision.  Mr. 
Starzel  declined  any  categorical 
answer,  pointing  out  that  it 
could  be  strictly  a  matter  of 
opinion  but  suggesting  that 
“the  record  speaks  for  itself.” 

Now  Serving  Over  7,000 

Editor  &  Publisher  has 
sought  the  views  of  individuals 
who  are  in  a  position  to  ap- 
pi'aise  the  situation  intelli¬ 
gently. 

In  the  management’s  annual 
report  for  1945  there  was  in¬ 
cluded  a  table  .showing  the 
number  of  “outlets  publishing 
AP  news  regularly.”  These  to¬ 
talled  1,263  in  1920  and  2,604 
at  the  end  of  1945.  A  compa¬ 
rable  report  for  the  year  1954, 
the  latest  published,  showed  a 
grand  total  of  more  than  7,000 
members  and  subscribers. 

To  put  the  figures  in  proper 
perspective  it  must  be  noted 
that  the  expansion  reflects, 
first,  restoration  and  expansion 
of  world  news  distribution  which 
had  been  drastically  curtailed 
during  the  war  and,  second,  the 
organization’s  expansion  in 
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serving  radio  and  television 
outlets. 

Membership  of  domestic 
newspapers  has  grown  slowly, 
reflecting  the  relatively  static 
position  of  the  total  number  of 
publications  in  the  country.  The 
largest  gain  for  any  individual 
year  occurred  in  1945  due  to 
action  on  applications  which 
had  been  held  in  abeyance  dur¬ 
ing  the  pendency  of  the  anti¬ 
trust  suit.  But  1954  showed  the 
next  largest  gain  for  a  single 
year. 

Sunday  Benefit 

One  effect  of  the  anti-trust 
litigation  was  to  eliminate  a 
.situation  which  had  been  dis¬ 
tasteful  to  a  considerable  num¬ 
ber  of  members  themselves. 
This  concerns  availability  of  AP 
news  for  Sunday  editions  pub¬ 
lished  by  afternoon  members  in 
cities  where  there  also  are 
morning  members.  Sunday  pub¬ 
lication  had  been  regarded  as 
part  of  the  morning  field.  An 
afternoon  member  therefore 
was  frequently  unable  to  obtain 
the  Saturday  night  news  re¬ 
port  for  Sunday  publication  and 
was  forced  to  rely  for  that  is¬ 
sue  on  another  news  service.  In 
the  months  following  the  1945 
amendment  of  the  by-laws  a 
considerable  number  of  after¬ 
noon  members  thus  situated 
obtained  the  Saturday  night  re¬ 
port  for  their  Sunday  publica¬ 
tion. 

AP’s  inability  to  provide 
service  for  these  Sunday  edi¬ 
tions  had  long  been  regarded 
by  a  considerable  portion  of  the 
membership  as  an  anomaly  both 
from  an  operational  and  busi¬ 
ness  standpoint.  This  was  true 
al.so  in  some  comparable  situ¬ 
ations  such  as  the  owner  of  a 
morning-afternoon-Sunday  com¬ 
bination  having  membership  in 
one  field  and  being  unable  to 
obtain  it  for  the  other  field  be¬ 
cause  of  the  existence  of  a  com¬ 
peting  newspaper  in  member- 
.■ihip.  This  had  created  serious 
operational  difficulties  in  the 
delivery  of  the  report,  requir¬ 
ing  expensive  wire  or  personnel 
arrangements  to  prevent  the 
news  from  reaching  an  un¬ 
authorized  recipient.  The 
amended  by-laws  cleared  the 
way  for  bringing  such  non¬ 
members  into  the  Associated 
Press  and  in  virtually  all  case.s 
this  has  occurred. 

Income  Doubled 

Financial  statements  of  the 
As.-ociated  Press  are  provided 
only  to  members  and  are  not 
published.  Statements  in  corpo¬ 
rate  reports  show,  however, 
that  the  income  of  the  AP  has 
almost  doubled  in  10  years.  The 
(Continued  on  page  44) 
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Stereotyper  Strike  Closes 
3  Newspapers  in  Detroit 


Controversy  Involves  Demands 


pired  Nov.  15,  those  with  the 
craft  union.s  ran  out  Nov.  30. 


For  Extra  Pay  on  Color  Plates 

Detroit.  Mich. 

A  strike  hy  the  Detroit  Stereotypers  Union  No.  9  began 
here  at  4:30  A.M.  Thursday,  Dec.  1,  tying  up  the  operations  of 
the  Detroit  News,  Detroit  Times  and  Detroit  Free  Press. 


Wages  were  not  an  issue  at 
the  time  the  strike  was  called, 
the  publishers  pointed  out.  The 
Detroit  Newspaper  Publishers’ 
Association  had  informed  the 
stereotypers  that  a  wage  i.i- 
crease  would  be  offered  as  soon 
as  agreement  was  reached  on 
proposals  for  changes  in  work¬ 
ing  conditions,  so  that  the 
costs  of  tho.se  changes  could 
be  determined. 

First  Complete  Shutdown 

It  marked  the  first  time  in 
local  newspaper  history  that 
all  three  dailies  were  shut 
down  by  a  strike.  Previous  la¬ 
bor  disputes  have  resulted  in 
drawn-out  chapel  meetings  and 
slowdowns  which  caused  edi¬ 
tions  to  be  missed,  but  no 
complete  blackout  on  the 
printing  of  news. 

The  News  and  Times,  the  af¬ 
ternoon  papers,  were  the  first 
to  be  hit  when  the  stereotypers’ 
picket  lines  moved  into  posi¬ 
tion.  Through  the  later  hours 
of  Wednesday  night  and  early 
Thursday  morning,  the  Free 
Press  got  out  its  three  main 
editions. 

Rumors  of  a  pre-deadline 
walkout — the  two-year  contract 
ended  as  of  midnight,  Nov.  30 — 
had  spread  during  Wednesday. 

However,  the  Free  Press  con¬ 
tinued  to  publish  early  Thurs¬ 
day. 

But,  just  as  the  major  picket 
lines  cut  off  mechanical  activity 
at  the  Times  and  News,  no 
craftsmen  crossed  the  token 
picket  line  at  the  Free  Press  to 
do  make-ready  work  for  Fri- 
<lay’s  editions. 

‘Intolerable  Demands’ 

The  publishers’  association, 
through  its  spokesman,  Robert 
C.  Butz,  executive  secretary, 
issued  the  following  statement 
Thursday: 

“The  publishers  regret  that 
their  stereotype  employes  ter¬ 
minated  their  contract  negotia¬ 
tions  with  a  strike  on  Dec.  1. 

“Every  effort,  short  of  abject 
surrender  to  the  stereotypers’ 
intolerable  demands,  will  con¬ 
tinue  to  be  made  to  restore 


these  newspapers  to  the  hands 
of  the  public  as  soon  as  pos¬ 
sible.” 

An  eleventh-hour  bid  by  the 
publishers  to  avert  the  strike 
failed  at  1:30  A.M.  Mr.  Butz 
said  the  publishers  had  offered 
to  extend  the  contract  for  30 
days,  with  all  conditions  to 
be  retroactive.  The  union  turned 
this  down,  he  said,  and  also  re¬ 
jected  an  exploratory  question 
as  to  whether  its  members  were 
willing  to  arbitrate  the  entire 
contract. 

4,698  Affected 

According  to  the  publishers’ 
spokesman,  the  walkout  of  116 
steieotypers,  affecting  the  em¬ 
ployment  of  4,698  persons,  was 
called  because  of  a  stalemate 
on  two  major  demands  by  the 
union:  1.  hiring  of  an  extra 
crew  to  handle  color  plates  and 
a  full  day’s  pay  however  little 
the  time  worked;  2.  overtime 
pay  for  handling  any  material 
not  used  in  the  current  day’s 
publication. 

The  publishers  regarded  the.'^e 
demands  as  unreasonable  and 
said  no  other  newspaper  con¬ 
tract  contains  such  provisions. 

The  stereotypers’  union  presi¬ 
dent,  George  Robinson,  took  is¬ 
sue  with  the  publishers’  inter¬ 
pretation  of  the  proposals.  He 
denied  that  the  union  was  seek¬ 
ing  a  special  crew  and  said  the 
union  was  reciuesting  that  work 
be  done  outside  of  regular  shift 
hours  with  a  minimum  of  over¬ 
time.  He  said  the  union  had 
agreed  to  get  out  all  prepara¬ 
tory  work  at  straight  time 
within  shift  hours. 

The  publishers  countered  that 
there  has  been  a  sufficient  sup¬ 
ply  of  manpower  to  continue 
traditional  woik  conditions. 

Mr.  Robinson  said  the  strike 
action  had  been  sanctioned  by 
the  international  union  prior  to 
the  vote  last  Sunday  which  was 
146  to  1. 

The  publishers  have  been 
negotiating  with  the  craft 
unions  and  the  guild  since  early 
in  October.  Contracts  with  the 
guild  and  paper  handlers  ex¬ 


Compensation  Cases 
An  announcement  on  the  Free 
Press  bulletin  board  Thursday 
advised  that  all  employes,  ex¬ 
cept  a  few,  would  cease  receiv¬ 
ing  compensation  as  of  Dec.  2. 

Signed  by  Lee  Hills,  vice- 
president,  and  executive  editor, 
the  notice  made  it  clear  this 
was  not  a  notice  of  termination 
of  employment,  “but  only  a 
notice  of  a  period  during  which 
there  is  no  work  to  be  per¬ 
formed.” 

At  the  Times,  where  the  guild 
has  a  strong  unit,  none  of  the 
editorial  or  business  office  em¬ 
ployes  crossed  the  picket  line. 
But  at  the  News,  where  a  small 
group  of  maintenance  workers 
are  in  the  union,  news  and  busi¬ 
ness  office  personnel  reported 
for  work. 

The  guild  formally  advised 
members  to  report  for  work 
unless  they  had  reason  to  fear 
physical  violence.  An  executive 
board  resolution  recommended 
that  the  membei'-'^hip  suppotd; 
the  stereotypers’  strike  “to  the 
fullest  extent  possible”  and 
ei|ual  to  the  support  given  by 
other  unions. 

.\verage  S7,000  a  Year 
No  attempt  was  made  by  the 
pickets  to  blockade  the  main 
entrance  to  the  Free  Press 
Building,  which  houses  offices 
other  than  those  of  the  news¬ 
paper.  Hovyever,  AFL  operators 
obseived  the  picket  lines  and 
supervisory  employes  worked 
some  of  the  elevators. 

The  stereotypers’  scale  is 
$3.08  an  hour  on  the  day  shift 
and  $3.33  nights,  with  average 
annual  pay  of  $7,000  among  the 
employes  on  the  three  papers. 
The  1953  agreement  also  pro¬ 
vided  welfare  and  vacation 
benefits. 

Position  Explained 
A  statement  by  the  publishers’ 
association  detailed  the  progress 
of  negotiations  and  pointed  up 
the  fact  that  historically  the  De¬ 
troit  newspaper  unions  have 
continued  at  work  under  ex¬ 
tension  of  contracts,  with  the 
understanding  that  new  condi¬ 
tions  and  scales  would  be  retro¬ 
active.  Both  the  stereotypers 
and  pressmen  rejected  this  ar¬ 
rangement  offered  by  the  pub¬ 
lishers  this  year,  it  was  stated. 
In  reference  to  the  advance 


work  demands,  the  publishe 
said :  “The  stereotypers 
that  this  work,  hitherto  dc 
during  slack  periods  on  earlii 
days,  now  be  done  before  or! 
after  their  regular  shift  — 
time  and  one-half. 

“Taking  a  complaint  of  ove 
work  at  face  value,  the  thr 
publishers  offered  to  compi 
mise.  Since  obviously  much  Sun-^ 
day  work  must  be  done  in  ad¬ 
vance,  the  publishers  proposed  j| 
that  extra  men  be  added  on 
these  days  at  regular  union 
scales. 

“The  union  rejected  this  and 
insisted  that  the  work  be  done 
by  the  regular  crews  at  time: 
and  one-half. 

Penalty  for  Color 

“The  second  contributing  fac¬ 
tor  concerns  the  casting  of 
color  plates.  The  stereotyperi 
insist  that  this  be  done  by 
members  of  their  union  work¬ 
ing  at  premium  pay  or  time 
and  one-half.  Each  extra  man  so 
called  in,  no  matter  how  short 
a  time  he  is  used,  must  get  a 
full  day’s  pay,  the  union  in¬ 
sisted.  Again,  management  of¬ 
fered  to  hire  all  extra  men 
needed  but  balked  at  the  pen¬ 
alty  rate  demand.” 

The  publishers  commented^ 
that  for  years  above-standard: 
pay  and  conditions  have  pre-’ 
vailed  in  Detroit  and  the  pres¬ 
ent  demand'  of  the  union  would 
tend  to  make  the  production 
cost  of  newspapers  prohibitive. 
The  proposed  cost  of  color 
work,  they  said,  would  possibly 
drive  the  buyer  out  of  the 
market. 


Times  Reopens 
Prague  Bureau 

For  the  first  time  in  five 
years,  the  New  York  Times  is 
represented  by  a  permanent 
staff  correspondent  in  Czecho¬ 
slovakia. 

Sydney  Gruson,  who  has 
worked  for  the  Times  on  vari¬ 
ous  foreign  beats  since  1944, 
left  New'  York  Nov.  10  to  re¬ 
open  the  Prague  bureau.  It  was 
closed  in  June,  1950,  when  Dana 
Adams  Schmidt  left  the  Soviet 
satellite  with  Communist  police 
close  on  his  heels. 

Other  recent  changes  in  the 
Times  foieign  staff  include: 
Sam  Pope  Brewer,  from  South 
America  to  chief  correspondent 
in  the  Middle  East,  with  head¬ 
quarters  at  Beirut;  Tad  Szulc 
to  South  America;  Kennett 
Love,  from  Cairo  to  London; 
Osgood  Caruthers,  from  the 
foreign  copy  desk  to  Cairo,  and 
Joseph  P.  Haff,  from  Hudson 
County,  N.  J.,  to  Ankara,  Tur¬ 
key. 
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Advice  to  Journalism  Students:  “If  I  were  17 
again,  Fd  do  it  all  over  again  .  .  . 

be  a  newspaperman.” 

liillllllllllllllllllllllillllllllllllllllllllllllPllllllllllllllli;illll!ll!HI|i!yii1ll!!l!lil|i'l''‘!:!l!^ 

daily  column  of  advice  to  the  era  of  the  mid-1935’s  when  he 
lovelorn  under  the  pseudonym  was  making  the  trains  run  on 
“Winnie  Winthrop.”  time  in  Italy.  He  was  quite  cor- 

I  have  spent  the  equivalent  dial, 
of  years  in  courtrooms,  writing  •  i  have  met  Pope  Pius  XTI 
the  big  murder  trials  of  the  four  times  in  the  Vatican.  On 
past  three  decades,  and  other  f^vo  occasions  he  presented  me 
type  trials  as  well.  I  have  been  with  a  packet  of  rosary  beads, 
an  eye-witness  to  a  score  of 


e”ecutions.  I  have  seen  three 
women  die  in  the  electric  chair,  raphei^  into 
and  another  in  the  gas  cham¬ 
ber. 


•  One  time  in  Florida  I  saw 
Jack  Dempsey  nudge  a  photog- 


Palm  Beach 
swimming  pool,  clothes  and  all, 
as  a  prank. 


Fun  —  And  Hard  Work 
So  WHAT?  So  nothing.  I’m 
simply  trying  to  be  factual  in 
looking  back  on  a  long  career 
in  daily  newspaper  work — with 
no  sidelines  or  deviation  into 
press  agentry  or  anything  like 
that.  And  the  end  is  not  yet. 

It’s  been  fun — sometimes. 

.\nd  hard  work. 


I  was  so  close  to  the  ring¬ 
side  the  night  Dempsey  lost  to 
Gene  Tunney  in  Chicago  that  I 


In  what  other  business  would  could  have  patted  Tunney  on 
I  have  had  such  action  ?  .  .  .  Na-  the  back  when  he  went  down 
turally.  I’ve  been  forced — like  for  “the  long  count.” 
every ^  other  reporter  to  take  ^  j>yg  been  frisked  by  the 
the  bittei  the  sweet.  authorities  on  three  occasions. 

„  Fir.-t,  at  the  George  (Machine 

Notebook  Memories  Gun)  Kelly  trial  in  Oklahoma 

•  1  was  once  thrown  off  a  cjty;  again  the  night  Bruno 
mail  train  at  Carbondale,  Ill.,  at  Richard  Hauptmann  died  in  the 
the  point  of  a  gun  while  trying  electric  chair  in  the  state  prison 
to  cop  a  ride  to  Bloody  Wil-  Trenton,  N.J.,  and  once  more 

at  the  comparatively  recent  Till 
murder  trial  in  Mississippi. 
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There’s  No  Business  Like  . . . 


Being  a  Newspaper  Reporter,  If 
You  Take  the  Bitter  with  Sweet 


Bv  James  L.  Kil^allen 


International  News  .Service  .Staff  Correspondent 

Written  expressly  for  Editor  &  Publisher 


¥F  I  were  ever  to  write  my  memoirs.  I’d  say  “there’s  no  liusi- 
¥  ness  like  the  newspaper  business.” 

In  it.  as  the  trite  saying  goes,  you  “meet  such  interesting 
people.” 

It’s  a  fact,  you  do.  I’ve  had  a  5()-year  crack  at  the  business 
— as  reporter,  copy  reader,  make-up  editor,  managing  editor, 
war  correspondent — and  other  miscellaneous  jobs.  I've  run 
my  own  small  town  daily,  and  I  know  the  journalistic  ropes 
in  big  towns  such  as  Chicago  and  New  York. 

*  *  *  Barcelona,  Spain,  world  series, 

As  A  REPORTER  I’ve  pursued  golf  championships,  major  prize 
news  from  Kwajalein  in  the  Pa-  fights,  courtroom  dramas,  ex- 
cific  to  Istanbul  in  Turkey,  and  ecutions  and  national  political 
from  Reykjavik,  Iceland  to  conventions — in  fact,  every  con- 
Buenos  .Aires.  ceivable  type  of  story  in  this 

I’ve  reported  railroad  wrecks,  country  and  abroad, 
airplane  and  ship  disasters,  sit-  My  minor  journalistic  stints 
down  strikes,  beauty  contests  in  included  chasing  fires  and  filch- 
•Atlantic  City,  eucharistic  con-  ing  photographs  and  at  one 
Orleans  and  stage  of  my  career  I  wrote  a 


||  gre.sses  in  New  O 

r 


liamson  county”  to  cover  the 
Herrin  massacre. 

•  The  first  time  I  interviewed 
Henry  Ford,  I  flipped  the  fence 
at  his  winter  estate  near  Fort 
Meyers,  Fla.,  at  6  a.m.  (the 
hour  he  started  his  morning 
walk)  and  almost  scared  the 
daylights  out  of  him. 

•  A  big  league  ball  player 
once  almost  tore  the  .shirt  off 
my  back  because  he  was  in¬ 
censed  over  a  world  series  story 
1  had  written. 

•  In  May,  1945 — just  after 
World  War  II  ended — I  smoked 
a  cigar  and  chatted  with  cigar¬ 
smoking  Winston  Churchill  amid 
the  rubble  at  Hitler’s  bunker 
in  Berlin  where  the  fuehrer  had 
bumped  himself  off. 

•  A  few  days  before  I  was 
an  eye-witness  to  the  German 
surrender  at  General  Ei.senho- 
wer’s  advance  headquarters  in 
Rheims,  France. 

•  I  once  shook  hands  with 
Mussolini  at  a  gala  reception  in 
the  Palazzo  Venezia  in  Rome. 
That  was  during  the  peace-time 


‘The  Story’ — .Always  ‘The  Story’ 

Such  is  a  reporter’s  fidelity 
to  duty  and  concentration  on 
“the  story,”  I  once  left  home 
on  an  out-of-town  assignment 
wearing  a  black  shoe  on  one 
foot  and  a  tan  one  on  other  and 
didn’t  notice  it  for  several  days. 

The  most  unique  “press  box” 
I  ever  sat  in  was  at  the  atom 
bomb  e.\plo.“ions  in  the  South 
Pacific  (Bikini  Lagoon)  in  1946. 
There  were  166  newspaper  cor¬ 
respondents  aboard  the  U.  S.  S. 
.Appalachian.  The  beautiful  sun¬ 
ny  day  of  the  blast  our  press 
tables  were  strapped  to  an  up¬ 
per  deck  of  the  big  communica¬ 
tions  ship. 

A  few  seconds  before  the 
bomb  was  sent  against  the  77 
target  ships  standing  nine  miles 
off  like  sitting  ducks,  Clark  Lee, 
the  late  famous  INS  war  cor¬ 
respondent,  sitting  next  to  me, 
patted  his  chest  and  said: 

“Isn’t  your  heart  thumping?” 

“No,”  I  replied.  “I’m  only 
worried  about  getting  off  the 
flash  to  INS.” 


*  I  once  played  poker  with 
(Continued  on  page  44) 
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Symposium  on  Press  Study: 
Even  Split  For  and  Against 


Majority  of  Newspaper  Leaders 
Have  Doubts  About  Its  Value 


Leaders  of  the  newspaper  business  in  the  United  States 
are  about  evenly  divided  on  the  question  of  whether  they  are 
*‘for”  or  “against”  a  study  of  press  objectivity  in  the  1956 
Presidential  Campaign. 


A  preponderance  of  opinion  media — magazines,  TV,  etc.  — 
expressed  by  36  editors  and  were  embraced  in  the  study  of 

publishers  in  a  poll  made  this  objectivity;  along  with  news- 

week  by  Editor  &  Publisher  papers. 

runs  toward  doubt  that  the  From  the  “unopposed”  group 
proposed  examination  can  be  come  these  questions:  Can  the 
made  objectively.  Several  ex-  study  be  adequately  manned? 
press  fears  that  the  results  How  constructive  will  it  be? 

might  be  misused  by  enemies  What  good  will  be  served? 

of  the  press  and  the  after-ef-  Will  the  culprits  be  identi- 


and  editor,  Louisville  (Ky.) 
Courier-Journal  —  “No  specific 
proposal  for  a  study  of  the  1956 
campaign  news  coverage  has 
yet  been  made,  but  I  feel  such 
a  study  might  be  feasible  and 
desirable.  I  can  see  plenty  of 
difficulties  but  more  than  bal¬ 
ancing  advantages  in  building 
greater  public  confidence  in  the 
American  press  because  of  its 
willingness  to  undergo  a  search¬ 
ing  and  impartial  study  of  the 
way  it  is  carrying  its  great 
news  responsibility.” 


INQUIRY  SCORE 

Do  you  favor  or  oppose  the  pro. 
posal  for  a  study  of  newspaper 
objectivity  in  the  1956  Presidentiel 
Campaign? 

An  analysis  of  the  replies  re¬ 
ceived  by  EDITOR  &  PUBLISHEK 
follows: 

In  favor  .  5 

Unopposed  .  12 

(With  reservations) 

Neutral  .  7 

(Conditionally) 

Opposed  .  12 

(Various  reasons) 


in  which  specific  newspapen 
are  accused  of  being  delin¬ 
quent.” 

Doubtful  of  Value 


do  more 


fects  would 
than  good. 

Personal  Views 
The  personal  views  of  50 
leaders  were  sought  in  the  in¬ 
quiry,  “Do  you  favor  or  oppose 


harm  fied? 

Some  of  the  “neutrals”  see 
neither  harm  nor  good  com¬ 
ing  from  the  examination ; 
several  think  the  whole  idea 
is  pointless;  a  few  say  the 
newspapers  generally  have 


the  proposal  for  a  study  of 


newspaper  objectivity  in  the  thoroughly  and  honest- 


1956  Presidential  Campaign?”  , 


The  boards  of  directors  of  the 
.\merican  Newspaper  Publish- 


The  majority  of  those  who 
are  opposed  to  a  study  rest 


ers  Association,  American  So-  objections  on  the  premise 

ciety  of  Newspaper  Editors  business  ti. 

and  Associated  Press  provided  judgments. 


the  basic  list;  a  half  a  dozen 
names  were  chosen  carefully  to 
round  out  the  poll.  This  ac¬ 
tivity  was  purely  an  E  &  P 
project  and  was  intended  to 
have  no  bearing  on  the  con¬ 
duct  of  an  inquiry  among 


Individual  comments  follow: 


It  May  Be  Worth  While 
Harold  A.  Fitzgerald,  pub¬ 
lisher,  Pontiac  (Mich.)  Daily 
Press — “A  study  of  newspapers’ 
objectivity  would  show  whether 
the  news  columns  are  basically 
fair  and  unbiased  to  both  po¬ 
litical  parties,  providing  the 
survey  rests  in  impartial  hands. 
Also  it  could  reveal  whether  the 
two  major  parties  received 
equal  space.  The  question  of 
support  in  the  editorial  columns 
is  no  part  of  objectivity  in  a 
news  sense.  Objectivity  studies 
have  been  made  by  many  pa¬ 
pers  but  if  a  composite  picture 
serves  a  constructive  purpose 
of  satisfying  dissenters  it  may 
be  worth  while.” 


Paul  Miller,  editor.  Rochet- 
ter  (N.Y.)  Times-Union — “Who 
would  conduct  the  ‘objective’ 
study?  And  how?  And  then, 
having  got  data  in  hand,  what 
could  be  done  with  it?  Would 
the  project  harm  or  help  newt 
papers  in  general?  What  could 
it  prove?  Considering  these  and 
related  questions,  I  come  to  thisi 
conclusion : 

“I  would  not  particularly  op¬ 
pose  the  study  if  somebo^ 
wants  to  undertake  it,  but  I 
doubt  that  anything  of  value 
would  result.” 


In  Favor  of  Study 


Most  Important  Medium 
R.  L.  Spangler,  publisher, 
leaders  of  the  business  by  Redwood  City  (Calif.)  Tribune 
•^hose  who  are  responsible  for  — “True,  it  singles  out  one  me- 
carrying  out  the'  mandate  of  dium,  but  it  is  the  most  im- 
the  Sigma  Delta  Chi  conven-  portant  medium  and  the  one 
tion.  (E  &  P,  Nov.  19,  page  that  does  most  of  the  news  re- 
12.)  . 


Only  five  of  the  i-esponses 
were  flatly  in  favor  of  a  study 
along  the  lines  of  that  pro¬ 
posed  by  the  Council  on  Com¬ 
munications  Research  of  the 
•Association  for  Education  in 


porting  for  the  other  media.” 
Page  One  Impartiality 
WiLLiA.M  R.  Mathews,  editor 
and  publisher,  Tucson  (Ariz.) 
Star  —  “Although  I  believe  I 
could  write  out  today  the  gist 


Sees  Benefit  to  Press 
Joseph  Pulitzer  Jr.,  pub¬ 
lisher,  St.  Lous  (Mo.)  Post- 
Dispatch  (quoting  from  edi¬ 
torial) — “The  press  stands  to 
gain  and  not  to  lose  from  a 
study  of  .  the  fairness  with 
which  it  reports  the  campaign 
leading  up  to  the  most  impor¬ 
tant  choice  the  American  people 
make  at  the  polls. 


Unopposed 


Wants  Bill  of  Particulars 


Journalism.  It  would  be  fi- 


nanced  with  funds  (about  $650,  objectivity  in  1956  will  show,  I 


000)  provided  bv  the  Ford  opposed  to  the  making 

Foundation  ‘  a  study.  My  observa- 

Those  wiio  were  unopposed,  ^bat  the  page  ones  of 

with  certain  reservations,  or  American  newspapers  will  show 
neutral,  with  a  wide  i-ange  of  ®"?b  a  close  impartiality  in  the 
questions,  formed  the  middle-  Panting  of  presidential  cam- 
ground  balance  of  power.  Paign  news  that  the  newspapers 
There  were  19  in  this  cate-  have  nothing  to  fear,  and 


that  criticism  of  newspapers  is 
just  as  healthy  for  them  as 
criticism  of  other  public  poli¬ 
cies  by  newspapers.  Let  the 


Kory. 

12  Are  Opposed 
Definitely  opposed,  for  a 
variety  of  reasons,  were  12,  ^e  made.” 

hut  even  a  few  of  these  indi¬ 
cated  they  might  be  converted  Balancing  Advantages 

to  the  favoring  side  if  other  Barry  Bingham,  president 


Walter  Lister,  managing 
editor,  Philadelphia  (Pa.)  Bul- 
letin — “I  would  not  oppose  any 
responsible  study  of  American 
newspapers.  I  doubt  if  any 
yardsticks  can  be  devised 
which  will  measure  with  sig¬ 
nificant  accuracy  the  objectivi¬ 
ty  of  the  reporting  of  a  political 
campaign.  If  the  eventual  find¬ 
ing  is  merely  that  most  news¬ 
papers  are  objective  but  some 
are  not,  (with  no  names 
named)  a  lot  of  time  will  have 
been  wasted.  We  know  that 
now.  If  the  study  is  made,  I 
hope  that  its  findings  will  be 
documented  with  specific  cases 


Thoughtful  Approach 
Kenneth  MacDonald,  ex¬ 
ecutive  editor,  Des  Moinet 
(Iowa)  Register  and  Tribune-^ 
“Detailed  procedures  to  be  fol¬ 
lowed  under  the  Sigma  Delta 
Chi  proposal,  are  not  yet  avail¬ 
able  for  study  so  I  can  not 
give  a  flat  answer.  I  have 
doubted  the  feasibility  of  pre¬ 
vious  proposals  for  studying 
press  objectivity.  I  am  im¬ 
pressed  by  the  thorough  and 
thoughtful  approach  of  the 
journalism  research  specialists 
to  the  present  assig;nment,  but 
I  lack  information  on  several 
critical  points.  Sigma  Delta 
Chi’s  proposal  would  be  gigantic 
and  a  fearfully  complicated 
task.  If  undertaken,  it  is  im 
perative  that  it  be  on  a  sound 
basis  with  adequate  manpower 
of  unquestioned  competence. 
Otherwise,  it  could  discredit  the 
whole  field  of  journalism  in¬ 
cluding  newspapermen  and  edu¬ 
cators.” 


Who  Decides  Objectivity? 

W.  R.  Hearst  Jr.,  chairman, 
editorial  board,  Hearst  Newspa¬ 
pers — “I  have  no  objection  to 
any  survey  of  objectivity  in 
newspapers  provided  the  survey 
is  objective.  Who  is  to  decide 
on  that?” 

(Continued  on  page  6.3) 
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LET’S  GET  IT  OVER  WITH! 

Alexander,  Philadelphia  (Pa.)  Bulletin 


1 

1 


Roqorson.  Garden  Cify  (L.l.)  New»day 


Argentina  Returns 
Prensa  To  Owners 


The  Argentine  government 
on  Nov.  30  ordered  the  restora¬ 
tion  of  the  Buenos  Aires  news¬ 
paper,  La  Prensa,  to  its  own¬ 
ers,  the  Paz  family. 

Provisional  President  Pedro 
Eugenio  Aramburu,  new  head 
of  the  government,  issued  a 
decree  turning  the  newspaper 
over  to  its  rightful  owners.  La 
Prensa  was  seized  by  the  dic¬ 
tatorial  regime  of  Juan  Peron 
in  lO.'il. 

Dr.  Paz  Home 

Dr.  Alberto  Gainza  Paz,  who 
had  been  living  in  exile  in  New 
York,  arrived  by  plane  in 
Buenos  Aires  Dec.  1  to  resume 
directorship  of  the  newspaper 
as  editor  and  publisher.  He 
said  he  intended  to  publish,  as 
in  the  past,  a  free  and  inde¬ 
pendent  newspaper,  “to  report 
the  news  and  to  contribute  to 
the  re-establishment  and  re¬ 
affirmation  of  democratic  insti¬ 
tutions  in  my  country.” 

The  return  of  the  newspaper 
came  only  18  days  after  Aram- 
^  buru  took  office. 

The  decree  ordered  Maj. 
Francisco  Sanchez,  federal  ad¬ 
ministrator  of  the  newspaper, 
to  turn  over  all  properties  to 
Dr.  Gainza  Paz,  abolished  the 
expropriation  law  of  19.50  and 
ordered  all  legal  proceedings 
against  the  Paz  family  dropped, 
la  Pren.sa  has  been  under  con¬ 
trol  of  a  government  adminis¬ 
trator  named  after  the  provi¬ 
sional  government  smashed  the 
Peronista  leadership  of  the  Gen- 
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eral  Confederation  of  Labor. 

It  is  expected  that  the  news¬ 
paper  will  be  closed  a  few  days 
for  inventory  before  it  resumes 
publication  under  Dr.  Gainza 
Paz’  direction. 

l^a  Prensa  w’as  81  years  old 
and  the  largest  Spanish  lan¬ 
guage  newspaper  in  the  world 
when  it  was  closed  Jan.  26, 
1951,  by  Peron  because  of  its 
criticism  of  the  dictatorship. 
In  1948,  the  Peron  regime  had 
seized  part  of  I..a  Prensa's 
newsprint  supply  and  in  1950 
it  seized  all  newsprint  stocks 
and  denied  the  newspaper  the 
right  to  import  its  own. 

The  pro-Peron  news  vendors’ 
union  refused  to  distribute  La 
Prensa  in  January,  1951,  and  it 
was  forced  to  suspend.  A 
Peronista  congressional  com¬ 
mission  seized  control  of  the 
property  in  March  of  that  year. 
It  was  turned  over  to  the  Gen¬ 
eral  Confederation  of  Labor, 
which  resumed  publication  of 
La  Prensa  in  November  of  1951. 

Fine  Is  Killed 

The  new  «lecree  also  annuls 
the  $2,700,000  fine  levied  by  the 
Peron  regime  against  the  news¬ 
paper  for  alleged  violations  of 
custom  duties  on  newsprint. 

The  lengthy  preamble  to  the 
8-page  decree  asserted  the 
newspaper  had  long  been  the 
object  of  a  “relentless  cam- 
paip^  of  persecution  under  dic¬ 
tatorship.”  The  decree  con¬ 
demned  the  closing  of  the  pa¬ 
per  under  “an  arbitrary  accu- 

for  December  3,  1935 


sation  of  crimes  against  the 
security  of  the  state.” 

El  Transigente  of  Salta, 
another  independent  newspaper 
seized  by  the  Peron  regime,  will 
reappear  Dec.  15,  according  to 
its  former  publisher,  David 
Michel  Torino,  after  visiting 
President  Aramburu.  Mr.  To¬ 
rino,  who  spent  several  years 
in  prison  during  Peron’s  rule, 
had  been  awarded  the  Inter- 
American  Press  Association 
“Hero  of  Freedom  of  the  Press” 
inetlal. 

lAPA  Cable 

James  G.  Stahlman,  president 
of  the  Inter-American  Press 
Association  and  publisher  of 
the  Nashville  (Tenn)  Banner, 
in  behalf  of  the  free  press  of 
the  Western  Hemisphere,  sent 
a  cable  to  President  Aram¬ 
buru  congratulating  him  for 
returning  l^a  Prensa  to  its 
rightful  owners. 

“The  happy  solution  of  the 
I.a  Prensa  case,  which  has  oc¬ 
cupied  the  attention  of  the  free 
press  of  the  hemisphere  for  so 
many  years,  should  serve  as  an 
example  to  the  other  countries 
where  freedom  of  the  press  has 
been  restricted  or  stamped  out,” 
Mr.  Stahlman  said  in  a  state¬ 
ment  to  the  press. 

“1  have  in  mind  the  arbitrary 
closure  of  El  Tirmpn,  of  Bo¬ 
gota,  the  case  of  La  Razon, 
of  Ija  Paz,  and  the  destruction 
of  Los  Tietnpos.  of  Cocha¬ 
bamba,  Bolivia,”  he  continued. 
“I  also  have  in  mind  countries 
in  which  freedom  of  the  press 
does  not  exist  or  has  been  de¬ 
formed,  such  as  Venezuela, 
the  Dominican  Republic,  Para¬ 
guay  and  Nicaragua,  to  men¬ 
tion  a  few.” 


‘Hearst  Con’ 
Board  Adds 
3  Publishers 

Los  Angelbs 

Three  new  directors  were 
elected  by  the  Board  of  Hearst 
Consolidated  Publications.  Inc. 
here  Nov.  30. 

The  directorate  also  voted  a 
43^  cent  dividend  on  Class  A 
stock.  .A  similar  dividend  was 
paid  a  year  ago. 

New  directors  are  Seymour 
Berkson,  .Vcir  York  Journal 
American:  Lee  Ettelson,  San 
Francisco  Call-Bulletin  and 
Franklin  S.  Payne,  Los  An¬ 
geles  Examiner,  all  newly- 
named  publishers. 

They  i-eplace  Richard  A. 
Carrington  Jr.,  lecently  named 
Chairman  of  the  Executive 
Committee,  Hearst  Corporation; 
Leo  Ihle,  retired;  and  Robert 
1).  Levitt,  who  resigned  as  pub¬ 
lisher  of  the  American  Weekly. 

A  scioll  of  appreciation  for 
lengthy  seivice  as  director  was 
l)resented  to  Mr.  Cai’rington, 
Hearst  Estate  trustee  and  ex¬ 
ecutor  who  had  been  a  Hearst 
Piiblishei-  since  1926. 


Goe««  Up  lo  10<* 

And  I  U*  on  Sat. 

Victoria,  B.  C. 

Tbe  Pailii  Times  is  raising  its 
newsstand  price  from  7c  to  10c 
while  the  city  subscription  rate 
remains  at  $1.50  a  month.  The 
Saturday  price  goes  up  from 
10c  to  14c. 
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$195  a  Ton 
For  Holiday 
Paper  Supply 

Facing  a  critical  shortage  in 
newsprint,  a  Wisconsin  pub¬ 
lisher  has  been  buying  paper  at 
$195  a  ton  in  order  to  main¬ 
tain  pre-Christmas  advertising 
schedules. 

This  information  was  dis¬ 
closed  this  week  by  Elmer  G. 
Lockwood,  general  manager  of 
Madison  Newspapers,  Inc.  He 
said  he  went  into  the  “grey 
market”  when  the  papers’  in¬ 
ventory  dropped  to  two  days’ 
supply,  due  to  late  shipments 
from  the  mills. 

The  company  will  probably 
have  to  buy  about  300  tons  of 
newsprint  at  above-contract 
prices  to  meet  holiday  season 
requirements,  Mr.  Lockwood 
said.  The  $195  paper  —  about 
$65  more  per  ton  than  the 
normal  price  —  was  obtained 
through  New  York  City 
brokers. 

Latest  price  inci'ease  an¬ 
nouncement  went  to  Crown 
Zellerbach  customers  this  week 
— a  $4  a  ton  raise,  effective 
Jan.  1. 

3  Southern  Projects 

Tom  Tanner,  secretary-man¬ 
ager  of  the  Southern  Newspa¬ 
per  Publishers  Association,  of¬ 
fered  assistance  of  his  office  to 
three  different  firms  which  are 
pro.specting  newsprint  mill  op¬ 
erations  in  the  South. 

Hudson  Pulp  &  Paper  Corp. 
is  “investigating  the  possibili¬ 
ties”  of  constructing  a  $25  mil¬ 
lion  mill  at  Palatka,  Fla  “if 
publishers  show  sufficient  in¬ 
terest.”  William  Mazer,  presi¬ 
dent  of  the  company,  said  some 
public  financing  would  be  neces¬ 
sary. 

Union  Bag  &  Paper  Corpora¬ 
tion  also  came  into  the  picture 
with  a  brief  announcement  by 
Alexander  Calder,  president, 
that  a  project  was  in  the  study 
stage  and  was  dependent  on 
publishers’  interest.  An  indus¬ 
trial  engineering  firm  is  at 
work  on  a  study  of  expansion 
in  the  newsprint  field. 

Still  hanging  fire  was  the 
plan  of  Simpson  Coal  and 
Chemical  Co.  to  install  a  news¬ 
print  machine  in  a  southeastern 
mill  location,  as  an  alternative 
to  acquiring  a  Michigan  mill 
property.  This  latter  deal  is 
bogged  down  in  litigation  in¬ 
volving  the  bankruptcy  of  Pa¬ 
per  Corporation  of  America. 


BIG  DEAL— C.  Blake  McDowell, 
general  counsel  of  Knight  News¬ 
papers,  shows  off  a  42-pound 
sailfish  he  caught  while  the 
guest  of  James  L.  Knight  on 
an  expedition  off  the  Florida 
keys. 

Price  Goes  to  7c 

Johnstown,  Pa. 
The  Tribune-Democrat  raised 
its  price  from  .5c  to  7c  per 
copy  Dec.  1.  The  weekly  rate 
will  be  42c.  Higher  costs  — 
newsprint  up  45%,  payroll  up 
42%,  sales  expense  up  60% — 
were  given  as  reason  for  first 
increase  since  1947. 

• 

Saved  96  Pages 

lTHAC\,  N.Y. 
In  the  first  45  days  after  the 
changeover  from  eight  to  nine 
columns,  the  Ithaca  Journal's 
makeup  department  saved  96 
pages,  according  to  General 
Manager  Louis  S.  Pickering. 
The  Gannett  daily  went  to  the 
new  format  Sept.  13. 

• 

Classified  Omitted 

St.  Joseph,  Mo. 
Due  to  the  newsprint  short¬ 
age,  the  St.  Joseph  Gazette 
(moi-ning)  is  omitting  all  clas¬ 
sified  advertising,  except  death 
notices,  lost  and  found,  lodges 
and  societies,  and  farmers  mar¬ 
ket  place. 

• 

11.3  Width  Adopted 

Evansville,  Ind. 
The  Evansville  Press  and 
Courier  will  go  to  an  11.3  pica 
column  width  on  Jan.  16. 


ad-lines 


LA  FRENSA  AGAIN  BOOKING  SPACE 


Even  before  return  of  La  Prensa  to  Dr.  Alberto 
Gainza  Paz  became  official,  Joshua  B.  Powers, 
Inc.,  sent  out  giant  Postalgram  stating; 
"Again  accepting  space  reservations  ...  for 
La  Prensa  of  Buenos  Aires.  Cannot  guarantee 
rates,  sizes  or  dates  ..." 


MAGAZINES.  RADIO-TV  STATIONS  UP  LINAGE  USE 


Newspaper  advertising  by  magazines,  radio- 
TV  stations  in  pursuit  of  audiences,  adver¬ 
tisers  during  past  nine  months  showed 
appreciable  gains,  according  to  report  issued 
jointly  by  Media  Records,  Inc.,  and  Bureau  of 
Advertising,  ANPA.  Magazines  bought  48.1% 
more  ;  broadcast  stations  10.9%  more  newspaper 
space  in  110  "Blue  Book"  cities.  Newspapers 
themselves  increased  use  of  own  medium 
by  13%. 


LAMB  PROMOTION  DRIVE  MAPPED 


Plans  now  being  laid  in  San  Francisco  for 
American  Sheep  Producers  Council  campaign 
(via  Botsford,  Constantine  &  Gardner)  which 
in  18  months  is  expected  to  release  more  than 
$1,000,000  in  ad  money.  Cleveland,  Denver 
being  considered  as  centers  for  first  releases 
in  mid-January.  Agency  says  newspapers  prob¬ 
ably  in  schedule  but  definite  decision  de¬ 
ferred  to  mid-December. 


RETAILERS  BACK  CONTEST  WITH  MILLION  LINES 


Retail  stores  will  use  1,000,000  lines  of 
additional  tie-in  advertising  to  promote  two 
mattresses  being  introduced  by  The  Englander 
Co.,  Chicago.  Company  will  use  page  newspaper 
ads  daily  in  80  cities  (via  Leo  Burnett  Co.) 
to  launich  a  $25,000  Sleepstake  contest 
dramatizing  new  mattresses. 


Blow  RESUMES  REINS  OF  B-B-T  ;  BEIRN  RESIGNS 


Milton  H.  Blow,  chairman,  Biow-Beirn-Toigo, 
Inc.,  has  resumed  active  responsibility  for 
agency's  operations.  F.  Kenneth  Beirn,  presi¬ 
dent,  will  leave  Jan.  6.  No  successor  to 
post  of  president  named. 


SUN-TIMES  SMASHES  TWO  LINAGE  RECORDS 


Chicago  Sun-Times  broke  two  of  its  own 
linage  records  by  hitting  new  all-time  highs 
for  the  daily  issue  on  Thanksgiving  Day  and 
for  Sunday  issue  on  Nov.  27.  Turkey-Day  paper 
ran  96  pages  —  largest  Sun-Times  can  print. 
Sunday  paper  of  eight  sections  totaled 
284  pages. 


ADS  RUN  FREE  IN  'STORM  ISSUE' 


Advertisers  were  not  charged  for  space  in 
the  "storm  issue"  of  the  Buffalo  (N.Y.)  Evening 
News  for  Nov.  29.  Reason;  Home  delivery  of 
the  paper  was  severely  restricted  due  to  20- 
inch  snow  fall,  according  to  Clayton  G. 
Underhill,  business  manager. 
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Advertiser  •  I^ewspaper 

Most  Effective  Media 
With  Food  Information  S 


Section  Edited 
_ By  Robert  B.  McIntyre 


By  Jack  Weber 

Asst.  Agricultural  Economist,  Univ.  of  Idaho 


Newspapers  were  shown  to 
be  the  most  effective  means  of 
reaching  the  most  people  in  a 
recently  completed  five-year 
study  made  jointly  by  the  Fed¬ 
eral  Extension  Service  of  the 
United  States  Department  of 
Agriculture,  the  University  of 
Kentucky  and  the  University  of 
Louisville. 

The  objective  of  this  study 
was  to  determine  the  ways  in 
which  consumers  of  Louisville 
received  information  about  food 
buying.  The  survey  revealed 
that  96%  of  the  households  of 
metropolitan  Louisville  had  one 
or  more  radios,  92%  received 
the  afternoon  newspaper  and 
71%  had  television  sets. 

Of  the  total  sample,  61%  re¬ 
called  having  seen  or  heard  the 
market  information  dissemina¬ 
ted  for  the  survey  via  one  or 
more  of  the  media.  The  news¬ 
paper  had  reached  45%  of  the 
households  with  its  message, 
which  was  more  than  twice  the 
20%  reached  by  television  and 
three  times  the  number,  15%, 
reached  by  radio. 

46%  of  the  households  re¬ 


called  having  been  reached  by 
only  one  medium  and  15  %  were 
reached  by  two  or  all  three  of 
the  major  media.  30%  had  been 
reached  by  only  the  newspaper, 
7%  only  by  television  and  8% 
only  by  radio.  The  8%  that  was 
reached  only  by  radio  was  com¬ 
posed  of  3%  who  had  been  con¬ 
tacted  by  an  information  pro¬ 
gram  and  5%  who  had  been  con¬ 
tacted  through  spots. 

The  survey  offered  striking 
proof  of  the  fact  that  a  message 
in  the  newspaper  is  available  to, 
and  does  reach,  a  greater  audi¬ 
ence  than  either  of  the  broad¬ 
cast  media,  on  which  the  mes¬ 
sage  is  lost  forever  if  not 
heard  or  viewed  at  the  time  of 
the  broadcast.  It  showed  that 
the  newspaper  is  the  best  po¬ 
tential,  and  actual,  means  of 
reaching  the  greatest  number 
of  consumers. 

The  newspaper  was  available 
in  92%  of  the  homes  on  the 
afternoon  that  the  market  data 
appeared  each  week,  while  only 
10%  of  the  households  had 
radios  turned  on  (to  any  of 
seven  different  stations)  at  the 


time  of  the  weekly  broadcast, 
and  only  26%  were  viewing  tele¬ 
vision  at  the  time  of  the  two 
weekly  TV  broadcasts. 

Even  though  television  was 
given  a  decided  advantage  over 
newspapers  because  the  tele¬ 
vision  broadcast  appeared 
twice  a  week  instead  of  the 
once-a-week  column  in  the  news¬ 
paper,  the  newspaper  column 
was  still  available  to  four  times 
as  many  households. 

Best  Times  for  Radio 

A  dissection  of  the  radio  lis¬ 
tening  habits  of  the  people  of 
this  metropolitan  area  showed 
that  the  greatest  audience, 
about  18%  of  the  population, 
was  listening  between  7  and  8 
in  the  morning,  declining  to  19% 
at  noon,  and  again  to  less  than 
5%  at  5  P.M.;  radio  listening 
increased  to  about  11%  again 
between  7  and  8  in  the  evening, 
tapering  off  later.  It  would 
seem  that  the  hours  between 
7  and  8,  either  A.M.  or  P.M., 
are  the  best  times  to  reach  the 
urban  radio  audience,  but,  at 
most,  only  18%  of  the  popula¬ 
tion  can  be  reached  at  any  one 
time. 

This  study  of  media  was  the 
first  part  of  a  more  extensive 
program  “to  .  .  .  cooperate  in 
consumer  education  for  more 
effective  utilization  and  greater 
consumption  of  agricultural 
products.”  It  was  sparked  off 
by  the  increased  emphasis  in 


agriculture  to  find  ways  and 
means  of  increasing  consump¬ 
tion  of  foodstucs  in  order  to 
eliminate  surpluses. 

For  the  study,  a  food  market¬ 
ing  agent  was  employed  who 
gathered,  processed  and  dis¬ 
tributed  weekly  news  of  the 
local  retail  food  market  to  the 
consumer  through  the  mass 
media.  The  food  market  infor¬ 
mation  included  data  on  the 
best  food  buys  of  the  week,  rec¬ 
ipes  for  using  these  food  items, 
tips  on  food  preparation  and 
general  marketing  and  house¬ 
hold  hints.  This  market  informa¬ 
tion  was  distributed  to  the  after¬ 
noon  paper  which  published  a 
regular  weekly  column  in  the 
Thursday  paper;  it  was  also 
distributed  to  the  two  leading 
radio  stations,  one  of  which  used 
the  material  for  a  9-minute, 
Saturday  morning  program  and 
the  other  of  which  used  the  ma¬ 
terial  for  1-minute  spot  an¬ 
nouncements;  and  it  was  given 
to  the  TV  station  which  used 
it  for  a  half-hour  program  at 
noon  on  Wednesdays  and  Thurs¬ 
days. 

Significance  Apparent 

After  the  market  information 
program  had  been  in  operation 
for  a  sufficient  length  of  time 
the  sampling  experts  of  the  Ag¬ 
ricultural  Marketing  Service  of 
the  Department  of  Agriculture 
selected  a  random  sample  of  the 
{Continued  on  page  18) 


RETAIL  REGULAR 


‘I’m  Firm  .ever  in  Consistent  Advertising 

Shoestring  starts  in  the  shoe  business  are 
old  stuff,  but  it  isn’t  often  you  find  a  man 
who  winds  up  owning  the  business  he  once 
worked  for  as  a  clerk. 

Yet  that’s  the  story  of  L.  W.  Landis,  own¬ 
er  of  five  Fair  Shoe  Stores  in  Wichita,  Kan. 

Mr.  Landis  got  his  start  in  the  shoe  busi¬ 
ness  some  30  years  ago  in  his  home  town  of 
Fairbury,  Neb.  He  moved  to  Wichita  in  1925 
and  went  to  work  for  the  Fair  Store.  He 
left  but  returned  several  years  later  to  buy 
the  location. 

From  that  start  he  built  up  his  present 
string  of  five  stores  including  a  downtown 
location  he  claims  is  Kansas’  largest  shoe 
store.  A  sixth  outlet  will  open  soon. 

In  1953  his  firm  ranked  23rd  among  all 
U.  S.  shoe  stores  in  total  advertising  space 
used.  Last  year,  Mr.  Landis,  who  writes  and 
lays  out  his  own  ads,  placed  a  total  of  153,648 
lines  of  newspaper  space,  or  about  12,000 
lines  per  month. 


“I’m  a  firm  believer  in  consistent  advertis¬ 
ing,”  Mr.  Landis  told  E&P.  He  added  that 
although  he  crowds  many  shoe  illustrations 
into  an  ad  to  achieve  maximum  display,  he 
often  uses  such  attention-getting  devices  as 
the  stair-step  layout. 

“This  layout,”  he  explained,  “discourages 
placement  of  any  other  ads  on  the  page  and 
results  in  getting  more  editorial  matter 
placed  around  my  ads.” 

Real  estate,  mountain  stream  fishing  and 
volley  ball  are  Mr.  Landis’  main  diversions, 
although  it  seems  odd  to  call  “diversionary” 
a  many^cred  chain  of  lakes  he  has  developed 
as  Springdale  Country  Club  Estates. 

Mr.  Landis  considers  his  business  “a  fam¬ 
ily  operation  to  serve  families.”  It  is.  His 
wife  Elizabeth,  son  Ted,  an  assistant  mana¬ 
ger,  and  his  three  daughters  all  have  helped 
in  the  business  at  various  times.  He  expects 
his  eight-year-old  son  to  follow  the  pattern. 

Maybe  his  five  well-shod  grandchildren  will, 
too.  — R.  B.  McI. 


L.  W.  Landis 
Fair  Shoe  Stores 
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86.3%  of  Miami  HooKil 
Missed  by  TV  Ads  I 

pop  Miami, 

Newspaper  advertising  sale|. 
ndex  jnen  in  Miami  were  given  sona 
ammunition  last  week  for  qk 
114  8  their  competition  with 

vision  time  salesmeti  for  the  ti. 
vertiser’s  dollar. 

111  8  Miami  Herald  publiehed 

112  5  of  a  survey  of  Greater 

^  Miami  homes.  Of  more  that 

11,000  homes  called  in  the  aar- 
123  2  Herald  said,  86.3'', 

122!i  were  missed  by  television  ai 

.  vertising  either  because  the 

homes  had  no  TV,  the  home 
109.3  a  set  but  it  was  not  in  oa  ' 

110.5  or  because  the  homeowner 
.  were  not  at  home. 

Of  the  total  sample,  the  Her 
108.1  aid  said,  only  13.7%  had  tek 
106.8  vision  sets  in  use  —  and  onh 

— .  38.6%  of  those  persons  wh 

were  viewing  TV  could  naas 
ICO.l  the  sponsor  of  the  show  the; 

100.5  were  watching. 

This,  the  Herald  concluded 
was  only  5.2%  of  the  total  san 
pie — “the  selling  impact  of 


54,486,358 

50,135,064 

459,908,220 


I  3,178,530  115.7  133.8  23%  Own  Two  Cars 

i  29^’8?l:o1?  111.9 

’  ’  nepin  County  s  car-owninj 

_  households  now  have  two  or 

is  shown  to  be  the  sole  means  more  cars,  according  to  Minin- 
of  contact  for  307c  of  the  popu-  apolis  Star  and  Tribunal 
lation.  third  automotive  survey.  This 

The  results  of  this  survey  can  compares  with  about  12%  for 
be  used  by  every  newspaper  to  the  U.S.  and  is  a  41%  increa* 
merchandise  its  own  food  ad-  in  multi-car  ownership  ovo 

vertising  pages  even  more  ex-  the  1953  Hennepin  County  sur- 

tensively  to  keep  newspapers  as  vey. 


PR  Firm  Announces 
3  Exec  Appointments 

Announcement  of  three  ex¬ 
ecutive  appointments  was  made 
this  week  by  Bums  W.  Lee- 
Patrick  O’Rourke,  Inc.,  public 
relations  firm  of  Los  Angeles 
and  New  York. 

Elected  vicepresidents  were 
Harry  Carlson  of  the  firm’s 
New  York  office  and  Ted 
Shields  of  Los  Angeles.  William 
R.  Baker,  manager  of  the  New 
York  office,  was  appointed  na¬ 
tional  press  relations  director. 

Mr.  Carlson  was  formerly 
manager  of  the  firm’s  San 
Francisco  office.  He  was  for  12 
years  a  United  Press  bureau 
manager  and  later  a  UP  busi¬ 
ness  agent,  principally  in  the 
northwest.  For  over  a  year,  he 
was  associated  witht  Carl  Byoir 
and  Associates  in  the  Bay  area. 

Mr.  Shields  was  formerly  in 
charge  of  public  relations  for 
Hoffman  Electronics  Corp.  and 
editor  and  publisher  of  the 
Reseda  (Calif.)  News. 


(Continued  from  page  17) 
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’55  Brand  Survey  Ready 

The  Washington  (D.C.)  Post 
and  Times  Herald's  1955  Brand 
Sui-vey,  conducted  by  Publica¬ 
tion  Research  Seivice  of  Chi¬ 
cago,  rolled  off  the  press  this 
week  with  data  on  77  product 
categories.  The  survey  also  in¬ 
cludes  data  on  grocery  shopping 
habits,  drug  buying  in  grocer¬ 
ies,  newspaper  readership  and 
grocery  ad  readership. 
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than  any  other  newspaper 


Housewives  of  Greater  Philadelphia  spend  a  lot  of  money — 
5^1,400,000,000  a  year  on  food  alone!  To  reach  them  with  your 
sales  message,  use  their  favorite  newspaper— The  Evening*  and 
Sunday  Bulletin. 

Philadelphia  families  read  and  enjoy  The  Bulletin.  And  they’re 
enthusiastic  about  The  Sunday  Bulletin  and  its  new  look. 

With  10  separate  sections  and  R.O.P.  editorial  and  advertising 
color,  the  bright,  easy-to-read  Sunday  Bulletin  is  now  published 
on  new  presses,  in  new  type,  in  the  most  modern  newspaper 
plant  in  the  world. 

In  Greater  Philadelphia,  your  sales  story  goes  home  to  more 
families  every  seven  days  in  The  Bulletin  .  .  .  their  favorite 
newspaper.  Philadelphians  huy  The  Bulletin,  read  it,  trust  it 
and  respond  to  the  advertising  in  it.  The  Bulletin  is  Philadelphia. 

editor  a:  PUBLISHER  for  December  3,  1955 


In  Philadelphia  nearly  everyhody 
reads  The  Bulletin 


Advertising  OtKees:  Philadelphia,  30th  and  Market  Streets 
New  York,  285  Madison  Ave.  *  Chicaqo,  S20  N.  Michi9an  Ava. 

Representotives:  Sawyer  Ferguson  Walker  Company  In  Detroit 
Atlanta  •  Los  Angeles  •  San  Francisco 

*iiaToe»t  evening  nevrspaper  in  America 


In  Greater  Philadelphia 


The  Bulletin  delivers  more  copies 


to  more  peopie  every  7  days 
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NEWSPAPER  REPRESENTATIVES 

Chicago  Reps  Plan 
Production  Clinic 


Chicago 

Second  session  of  the  news¬ 
paper  seminar  now  being  con¬ 
ducted  by  the  Chicago  Chapter 
of  the  American  Association  of 
Newspaper  Representatives  will 
be  devoted  to  newspaper  pro¬ 
duction,  Dec.  6. 

The  Chicago  Tribune  person¬ 
nel  will  present  the  step-by- 
step  procedure  of  mechanical 
composition  and  production,  in¬ 
cluding  both  black  and  white 
and  ROP  color  ads,  at  two 
sessions  on  Dec.  6.  The  first 
session  will  be  held  at  the 
Sheraton  Hotel  on  Tuesday 
noon  at  a  luncheon  meeting  at 
which  “From  Trees  to  Tribune” 
motion  picture  will  be  present¬ 
ed. 

Beginning  at  4:15  p.m.  the 
same  day,  newspaper  repre¬ 
sentatives  will  assemble  in 
WGN  Studio  6-B  to  study 
Tribune  production  methods. 
Harry  King,  manager  of  client 
relations  for  the  Tribune,  will 
introduce  Harold  Grumhaus, 


Tribune  production  manager, 
who  will  be  in  charge  of  the 
clinic,  assisted  by  top  Tribune 
production  men. 

More  than  140  representa¬ 
tives  and  their  office  associates 
attended  the  first  seminar  at 
the  Chicago  Daily  News,  where 
Everett  Norlander,  managing 
editor,  and  his  assistants,  gave 
a  first  hand  demonstration  of 
how  news  and  editorial  ma¬ 
terial  are  gathered  and  as¬ 
sembled. 

Students  Told  Dailies 
Are  Basic  Ad  Medium 

Students  of  the  Charles  Mor¬ 
ris  Price  School  of  Advertising 
and  Journalism,  Philadelphia — 
an  affiliate  of  The  Poor  Richard 
Club — recently  were  addressed 
by  A.  B.  Garwood,  promotion 
director  of  Story,  Brooks  & 
Finley,  Inc.,  national  newspaper 
representatives.  His  subject 
was  “Newspapers  Are  the  Basic 
Advertising  Medium.” 

Mr.  Garwood  pointed  out  that 


You  SAVE  9’A(  a  Liue 


^  McHcfiy  I 

wlijen  ypu  buy  ALL  3  Copley  Newspapers 

K»M  I 

I  Difttt  I  jl'j  Christmas  every  day  .  .  .  with  savings  mount¬ 

ing  up  when  you  BUY  ALL  3  COPLEY  NEWS¬ 
PAPERS  for  only  $.435  a  line.  Individually  they 
cost  $.53  ...  so  why  not  make  yourself  a  “pres¬ 
ent”  of  these  savings  of  9'/2C  or  18%.^  And  re¬ 
member — there’s  no  surer  way  of  reaching  the 
heart  of  this  BIG  3  market  ...  or  of  influencing 
SALES  .  .  .  than  with  your  message  in  the  BIG  3 
COPLEY  GROUP. 


Send  for  FREE  folder  with 
latest  market  and  media  figures. 


COPLEY  NORTHERN  ILLINOIS  GROUP 

Aurora  Beacon-News  •  Elgin  Courier-News  •  Joliet  Herald-News 

REPklSINTED  tr  WEST  MOLLIOAY  CO.,  INC  •  OFFICES  IN  ALL  PRINCIPAL  CITIES 


"SO  LONG,  BOB,  GOOD  LUCK"  .  .  .  was  the  main  conversatioiMl 
theme  as  members  of  the  Los  Angeles  Chapter,  American  AssociatioR 
of  Newspaper  Representatives,  feted  Bob  Welty  (left)  at  Novembe 
luncheon.  Mr.  Welty,  media  buyer  of  Young  &  Rubicam's  L  A.  effict. 
is  being  transferred  to  San  Francisco  in  the  same  capacity.  J«d 
Forbes,  AANR  member,  offers  Mr.  Welty  a  gift  in  appreciation  d 
"your  fine  cooperation  with  newspaper  reps." 


the  human  race  is  gregarious 
with  a  tremendous  interest  in 
what  is  happening  in  its  imme¬ 
diate  neighborhood.  First,,  it 
was  a  matter  of  self-preserva¬ 
tion — and  who  had  the  most 
food.  Then,  he  pointed  out,  as 
civilization  evolved,  so  did  hu¬ 
man  interests  until  they  cover 
a  wide  range  of  subjects.  “And,” 
he  added,  “the  new.'papers  al¬ 
ways  present  something  of  in¬ 
terest  to  every  member  of  the 
family.  If  you  want  proof  of 
that,  just  remember  that  as 
American  families  have  in¬ 
creased  since  1940  by  34%,  so 
has  newspaper  circulation  grown 
by  exactly  the  same  figure.” 

The  vital  part  newspapers 
play  in  a  community’s  life  was 
illustrated  by  reports  from 
Pittsburgh  and  New  York  con¬ 
cerning  those  city’s  decreased 
economy  during  the  recent 
strikes. 

The  speaker  noted  that  there 
are  11,435  newspapers,  includ¬ 
ing  weeklies  in  the  U.S.  pub¬ 
lished  in  English  and  together 
with  Canada,  the  buying  public 
spends  more  than  one  and  three- 
quarter  billion  dollars  annually 
in  buying  newspapers  with  the 
result  that  95%  of  the  families 
in  the  two  countries  see  a  daily 
newspaper. 

Mr.  Garwood  said  that  one- 
third  of  every  advertising  dol¬ 
lar  is  spent  in  newspapers  for 


a  total  of  nearly  $2,700,000  out 
of  a  grand  total  of  $8,164,000.- 
000. 

I 

Kampmeyer  Joins 
John  P.  Kampmeyer  Jr.,  for¬ 
merly  with  the  San  Franeiset 
(Calif.)  News  and  before  that 
with  the  Denver  (Colo.)  Pott, 
has  joined  the  sales  staff  of 
Gilman,  Nicoll  &  Ruthman’! 
San  Francisco  office. 

Joins  W est-H olliday 
Gerald  H.  Barbillon,  former¬ 
ly  with  Kelly-Smith  Company, 
has  joined  the  sales  staff  of  the 
New  York  office  of  West-Holli- 
day  Co.,  Inc. 

Branham  Appointed 

The  Sioux  Falls  (S.D.)  At* 
gus-Leader  has  appointed  the 
Branham  Co.,  as  its  national 
advertising  representative,  ef¬ 
fective  Nov.  1,  it  was  an¬ 
nounced  by  John  A.  Kennedy, 
publisher. 

• 

In  New  Location 

The  Chicago  office  of  Week¬ 
ly  Newspaper  Representatives, 
Inc.,  has  moved  to  333  N.  Michi¬ 
gan  Ave.  WNR  serves  natioiud 
advertisers  and  agencies  under 
the  one-order-one-bill  plan  of 
handling  national  ads  in  weekly 
newspapers. 
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PARADE  STARTING  DATE 
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In  this  same  period,  1941—1955, 
PARADE’S  total  circulation  has  increased 
from  821,917  to  6,746,498  and  the  number 
of  major  markets  from  7  to  more  than  50. 


Tilt  Sond jy  Pictiirt  HaiaziM  | 

Rvprcssntad  Nationally  by  Molonay,  Ragan  &  Schmitt,  Inc. 
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Free  Bus  Rides  Lure 
Shoppers  to  Omaha 


Thousands  of  Omaha  shop¬ 
pers  are  enjoying  free  bus 
rides  home  provided  coopera¬ 
tively  by  the  Omaha  Transit 
Company  and  downtown  firms. 

The  plan  began  Nov.  10. 
Each  shopper  is  given  a  re- 
tum-ride  coupon  if  she  boards 
a  downtown-bound  bus  between 
10:00  a.m.  and  2:00  p.m.,  Mon¬ 
day  through  Saturday,  or  be¬ 
tween  4:30  and  6:30  p.m.  on 
Mondays  and  Thursdays,  when 
downtown  stores  are  oj)en  eve¬ 
nings.  A  shopper’s  coupon  is 
good  for  a  free  bus  ride  home 
anytime  up  to  midnight  the 
same  day  .  .  .  after  she  has  it 
stamped  in  one  of  the  partici¬ 
pating  stores  where  she  has 
made  purchases  totaling  $1.95. 

The  program  began  with  27 
participating  firms,  all  mem¬ 
bers  of  the  Associated  Retailers 
of  Omaha.  The  day  the  plan 
began  W.  D.  Lane,  president  of 
the  Downtown  Omaha  Associa¬ 
tion,  sent  out  a  letter  to  all 
association  members  urging 


them  to  take  part  in  the  bus 
program.  Within  a  week  the 
list  of  companies  taking  part 
had  grown  to  43,  including  a 
drug  store,  several  jewelers 
and  a  lumber  company. 

In  the  first  week,  the  free 
bus  ride  home  plan  was  pro¬ 
moted  with  four  two-color  ads 
in  the  Omaha  World-Herald. 
The  introductory  ad  was  2,000 
lines;  follow-up  ads  1,000  lines. 
Announcements  were  used  on 
all  local  radio  stations. 

Future  promotion  on  the  bus 
ride  plan  calls  for  “bus-stop¬ 
per”  laargain  pages  three  days 
per  week.  A  1%-inch  deep 
banner  at  the  top  of  the  page, 
and  a  four  column  by  10-inch 
ad  in  the  center  of  the  page 
promote  free  rides  home.  The 
40  column  inches  in  the  center 
of  the  page  are  surrounded  by 
10  ads,  each  2  columns  by  5 
in.  Only  firms  participating  in 
the  bus  plan  can  advertise  on 
these  “bus-stopper”  pages,  and 
no  merchant  is  allowed  more 


90%  of  Yule  Toys 
Will  Be  Retailed 

More  than  90%  of  the  toys, 
games  and  puzzles  that  will  be 
purchased  for  Christmas  this 
year  will  cross  the  nation’s  re¬ 
tail  store  counters,  the  Toy 
Manufacturers  of  the  U.S.A., 
Inc.,  said  this  week. 

Some  268,000,000  playthings 
that  will  be  under  Christmas 
trees  and  in  stockings  over  the 
mantelpieces  will  be  bought  at 
toy,  hardware,  chain,  variety 
and  other  stores.  Only  seven 
percent  of  the  nearly  300,000,000 
toys  the  Association  expects  to 
be  sold  during  the  Christmas 
season  will  be  purchased 
through  mail  order  houses. 

The  Toy  Association  said  that 
99%  of  the  toys  priced  twenty- 
five  cents  and  less  are  sold  at 
stores;  while  89%  of  the  play¬ 
things  in  the  $5.00  and  higher 
price  range  are  purchased 
direct — the  other  11%  will  be 
bought  through  mail  orders. 


than  one  ad  per  day.  The  “bus- 
stopper”  pages  are  scheduled 
to  promote  shopping  on  the 
low-traffic  days. 

Daily  Opens  Netv  Series 
Of  Local  Market  Talk 

A  new  series  of  market-in¬ 
formation  meetings  for  sales¬ 
men  of  national  advertisers  has 
been  launched  by  the  Sf.  Paul 
(Minn.)  Dispatch-Pioneer  Press. 

Twenty  representatives  of 
the  John  Morrell  Co.  in  Min¬ 
nesota  and  South  Dakota  were 
the  most  recent  guests,  at  a 
luncheon  meeting  last  week  in 
the  newspaper’s  auditorium. 

Similar  sessions  will  be  con¬ 
ducted  throughout  the  coming 
year,  according  to  National  Ad 
Manager  Thurman  Sallade. 

“This  is  a  concerted  effort,” 
he  said,  “to  familiarize  the 
sales  departments  of  national 
accounts  with  the  sales  poten¬ 
tial  as  it  exists  in  the  markets 
served  by  their  organizations. 
We  will  talk  directly  to  the 
men  who  sell  to  retail  ac¬ 
counts,  giving  them  the  latest 
market  information. 

“We  will  also  .show  them 
how  to  harness  the  power  of 
newspaper  advertising  and  how 
to  merchandise  it  for  maximum 
effectiveness.  In  short,  we  will 
add  all  our  strengths  to  their 
own,”  Mr.  Sallade  said,  “in  an 
all-out  effort  to  prove  the  force 
that  newspaper  advertising  ex¬ 
erts  when  it  is  called  upon  to 
produce  sales  and  profits  for 
the  salesmen  and  their  com¬ 
panies.” 


Store  Drops  Circulart  I 
During  Yule  Mail  Rush  | 

Foodland  Supermarket,  Som-  ' 
erville,  N.  J.,  in  an  effort  to  cot  i 
down  the  back-breaking  trials  L 
and  tribulations  of  local  mail, 
men,  is  omitting  the  use  of 
thousands  of  weekly  circulars 
during  the  Christmas  rush  pe¬ 
riod,  according  to  Louis  A.  Per. 
rone,  advertising  director,  the 
Somerset  (N.  J.)  Star. 

“Needless  to  say,”  Mr.  Per- 
rone  told  Edit(«  &  Pubushb, 
“we  welcome  this  news  for  two 
reasons:  1)  It  is  providing 
added  dollars  to  the  store’s 
newspaper  budget;  and  2)  It 
gives  our  medium  an  e^xcellent 
talking  point.” 

Mr.  Perrone  called  attention 
to  the  store’s  act  of  mercy  in 
a  weekly  column  he  writes  in 
his  paper  under  the  heading 
“Merchants  of  Somerset.”  As  a 
result,  the  store  received  a 
letter  of  thanks  from  Local  768 
of  the  National  Association  of 
Letter  Carriers. 

The  Foodland  Supermarket 
inserted  reprints  of  Mr.  Per- 
rone’s  column  in  each  custom¬ 
er’s  oi'der. 

Retail  Ad  Parley 
Set  for  Chicago 

Chicago 

The  fourth  annual  Retail  Ad¬ 
vertising  Conference,  sponsored 
by  Budd  Gore  and  Ralph  Heine- 
man  and  open  to  retailers  and 
new.«paper  advertising  salesmen, 
will  take  place  at  the  Palmer 
Hou.se,  Jan.  21-22,  immediately 
ahead  of  the  annual  Newspaper 
Advertising  Executives  Asso¬ 
ciation  convention. 

Included  on  the  program  will 
be  Adrian  Winchel,  sales  promo¬ 
tion  manager,  Smith-iBridgman 
Co.,  Flint,  Mich.,  speaking  on 
“How  to  Make  Newspaper  Tab¬ 
loid  Sections  Pay  Off;”  Olin  S. 
Stansbury,  publicity  director, 
Stix,  Baer  &  Fuller,  St.  Louis, 
Mo.,  telling  how  to  plan  retail 
promotions. 

iVet47  Departments 
Added  at  San  Jose 

San  Jose,  Calif. 

Two  new  departments  to 
serve  retail  advertisers  are  an¬ 
nounced  by  the  San  Jose  Mer¬ 
cury  and  News. 

A  copy  service  department 
has  been  opened  under  direc¬ 
tion  of  Ernest  Nilsen.  Ho 
previously  was  with  Seattle. 
Wash.,  department  and  furni¬ 
ture  stores  ae  advertising  man¬ 
ager. 

Gerold  Zarwell  has  been 
named  head  of  the  newly 
created  advertising  plans  de¬ 
partment. 


NO.  7  OF  A  SERIES 

What's  on  the 
Space  Buyer's 
mind  ^ 


V  , 


POPULATIONS] 

There  are  lots  oi  tricycles  and  bicycles  these  days,  but  you  can't  sell 
gasoline  to  children!  When  the  question  is  population— the  space 
buyer  looks^. closely,  analyzes  carefully  For  results,  he  wants  a 
solid,  middle-class,  qble-to-buy  cross  section— alert  to  new  ideas, 
new  services,  new  products  He  wants  diversified  occupations  and 
stable  industries  He  wants  a  grown,  as  well  as  a  growing,  popula¬ 
tion  with  money  to  spend  whenever  effective  advertising  stimulates 
the  buying  urge  Such  a  market  is  Roanoke,  Virginia,  which  typifies 
the  American  way  of  life,  is  constantly  raising  its  standards! 

The  outstanding  Roanoke  Newspapers  dominate  this  active,  stable, 
"first'  market  of  western  Virginia  and  its  500,000-plus,  '  golden 
mean  '  population 


THE  ROANOKE  TIMES  and  WORLD-NEWS 
rrrm-f  roanoke,  Virginia  • 

®..,a  demoastrated  IDEAL  TEST  MARKET! 

Write  fhr  new  folder,  descnhinq  the  Roanoke  Market 
*  Development  Plan  to:  Sawyer.  Ferguson.  Walker  Co.. 
National  Representatives.  300  Park  Avenue.  N.  Y.  22.  N.  Y. 
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Plenty!  It’s  been  a  busy  year. 

Frances  Burns,  Globe  medical  reporter,  was  awarded  the 
Howard  Blakeslee  Award  by  the  American  Heart  Association 
for  her  series  on  heart  disorders.  She  commuted  to  Denver  this 
fall  to  cover  the  President’s  illness. 

Otto  Zausmer  made  a  15,000  mile  European  trip  through 
countries  along  the  fringes  of  the  Iron  Curtain  from  the  Baltic 
to  the  Balkans.  In  October  Mr.  Zausmer  flew  to  India  for  a 
series  of  reports  where  the  fate  of  the  world  may  be  decided. 

John  Harriman,  staff  writer  on  economic  affairs,  has  just 
completed  a  grass  roots  tour  of  several  farm  states  in  the 
mid-west  and  south  and  sent  back  on-the-spot  reports  on  what 
the  farmers  are  saying  about  the  decline  in  farm  prices. 

Staffman  Joseph  F.  Dinneen,  columnist  and  author  of  several 
books,  once  again  cracked  the  magazines  and  Hollywood 
with  "Crime  U.  S.  A.” 

Elizabeth  Sullivan,  Globe  radio  and  TV  editor,  went  to 
England  to  report  on  British  efforts  to  launch  commercial  TV 
after  years  of  the  government  sponsored  variety  of  the  BBC. 

John  Harris,  Washington  correspondent,  becomes  political 
editor.  Thomas  Winship  takes  over  on  the  Potomac  on 
January  1. 

A  readership  study  by  Publication  Research  Service  showed 
that  the  Globe  in  many  departments  (including  editorial  and 
national  advertising)  is  read  far  above  the  National  Average. 

There  were  more  readers,  too!  Circulation  is  up  both 
Daily  and  Sunday. 

Advertising  has  kept  pace.  In  the  first  10  months  of  1955  the 
Globe  has  shown  gains  in  all  major  classifications  —  over 
2,000,000  lines  —  for  the  greatest  total  in  our  83  year  history. 


Tlie  Boston  G-lolDe 

MOR.NINO  •  EJVENINO  •  StJNIDAY 
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AD  AGENCIES 

2  Executives 
Step  Aside 
At  Ad  Agency 

Chicago 

William  B.  Henri  and  Wil¬ 
liam  D.  McDonald  will  with¬ 
draw  from  active  participation 
in  Henri,  Hurst  and  McDonald, 
Inc.,  advertising  agency,  effec¬ 
tive  Jan.  1,  it  was  announced 
this  week  by  Martin  Zitz,  agen¬ 
cy  president. 

The  two  principals  will  limit 
their  activities  in  the  agency  to 
counseling,  said  Mr.  Zitz,  who 
announced  the  new  management 
group  will  consist  of  himself; 
Jack  Arnold,  vicepresident  and 
senior  partner;  Thomas  Chad¬ 
wick,  vicepresident  and  senior 
partner;  and  Arthur  Boyd, 
secretary-treasurer. 

Accounts . .  . 

•  Weintraub  Advertising 
agency  will  handle  the  typeset¬ 
ting  and  typecasting  division  of 
the  Lanston  Monotype  Co. 

•  The  Firestone  Tire  and 
liubber  Company  has  appointed 
Foote,  Cone  &  Belding,  New 


Papers  To  Share 
’56  Dodge.  Ad  $ 

Chicago 

Dodge  relied  heavily  on  news¬ 
paper  advertising  among  all 
media  in  its  rebuilding  cam¬ 
paign  to  boost  sales  in  1955, 
Jack  W.  Minor,  Dodge  sales 
and  advertising  manager,  told 
the  Chicago  Junior  Chamber 
of  Commerce  here  last  week. 

Dodge  completely  restyled  its 
1955  line  and  its  emphasis  in 
advertising  was  on  the  new 
styling,  said  Mr.  Minor,  who 
reported  that  Dodge  has  in¬ 
creased  sales  93.5%  over  last 
year. 

Dodge  was  No,  4  in  newspa¬ 
per  advertising  among  all  auto 
manufacturers,  he  said,  and 
first  in  audience  reached 
through  TV  programs.  Mr.  Mi¬ 
nor  said  Dodge  will  spend  $20,- 
000,000  this  coming  year  in  all 
media,  of  which  a  good  share 
will  go  to  newspapers. 

York,  to  handle  an  announce¬ 
ment  campaign  on  a  new  prod¬ 
uct. 

•  Brown  &  Williamson  To¬ 
bacco  Corp.,  Louisville,  Ky.,  has 
appointed  Ruthrauff  &  Ryan, 
Inc.,  Chicago,  to  handle  adver¬ 
tising  for  du  Maurier  cigarets. 


Topeka  Newspapers 
Fill 
the 
Bill  in 
KANSAS! 

84,872  combined  Kansas  Circulation 
46,065  combined  City  Zone  Circulation 

Here's  e  maricef  that's  a  real  bird — with  $632,654,- 
000  in  buying  power  concentrated  in  a  2 1 -county 
market — effectively  covered  by  the  Topeka  news¬ 
papers.  The  Daily  Capital  and  State  Journal 
blanket  the  city  zone,  and  provide  better  than 
SOVe  coverage  of  the  21  counties,  where  I954's 
retail  sales  were  $141,000,000. 

Topeka  Daily  Capital  64,100  •  State  Journal  23,834  (AOC) 

Topeka  State  Journal 

THE  TOPEKA  NEWSPAPER  PRINTING  CO.,  INC. 
Represented  by  The  Capper  Publications,  Inc. 

New  Yeric  •  Cleveland  •  Chicago  •  Kansas  City,  Mo.  •  San  Francisco 
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St.  Petersburg  Times 
Appoints  Canning 

Harold  M.  Canning,  formerly  PTiT'mc’  Aric 
New  York  area  representative  A  11  lllo 
for  the  Lancaster  Newspaper 


Company,  Lan¬ 
caster,  Pa.,  has 
been  appointed 
national 
advertis¬ 
ing  manager 
of  the  St.  Pe¬ 
tersburg  (Fla.) 

Times,  it  has 
been  announced 
by  Alvah  H. 

Chapman  Jr., 

Times  general 
manager. 

Mr.  Canning  started  his  ca¬ 
reer  in  newspaper  advertising 
as  a  classified  ad  salesman  for 
the  Ashury  Park  (N.J.)  Press. 
During  24  years  with  the  Press, 
he  successively  served  as  a  dis¬ 
play  ad  salesman,  CAM,  na¬ 
tional  ad  manager,  and  ad  man¬ 
ager,  a  position  he  held  for  10 
years. 

In  1952  he  became  ad  man¬ 
ager  of  the’  Wilmington  (Del.) 
Sunday  Star. 


Hit  by  FTC 


Pittsburgh  BBB,  Media 
Act  To  Curb  ‘Bait’  Ads 

Home-demonstration  type  ad¬ 
vertising  offers  face  sharp 
curbs  by  media  in  a  tri-state 
area  around  Pittsburgh  as  the 
result  of  a  “mass  meeting”  of 
some  50  newspapers,  radio  and 
TV  station  executives  in  Pitts¬ 
burgh  last  week. 

George  H.  Dennison,  Pitts¬ 
burgh  Better  Business  Bureau 
manager,  presented  a  report  of 
a  study  of  bait  advertising  in 
the  area.  He  urged  the  media 
men  to  consider  and  adopt  a 
five-point  set  of  standards 
aimed  at  eliminating  00%  of 
such  practices  in  the  sale  of 
storm  windows,  reupholstery, 
freezer  food  plans,  appliance 
and  other  similar  fields  where 
products  are  sold  through 
home  demonstration. 

Fifteen  newspapers  immedi¬ 
ately  pledged  to  support  the 
standards,  but  a  number  of 
other  media,  particularly  radio- 
TV  stations,  requested  time  to 
study  them.  All,  however, 
agreed  to  the  need  for  action 
and  approved  the  voluntary  ap¬ 
proach  to  solving  what  is  gen¬ 
erally  recognized  as  a  major 
national  problem. 


The  Federal  Trade  Commis¬ 
sion  accused  10  top  insurance 
firms  last  week  of  making  false 
and  deceptive  claims  about  cov¬ 
erage  provided  by  their  policies 

The  action  was  part  of  a  13- 
month  drive  “to  stop  misrepre¬ 
sentations”  by  health  and  ac¬ 
cident  firms. 

This  latest  action  brought  to 
41  the  number  of  such  com¬ 
panies  charged  with  violating 
fair  trade  laws  through  mis¬ 
leading  ads.  Most  of  the  cases 
still  are  in  litigation.  At  least 
five  defendants  have  countered 
that  their  ads  are  adequately 
policed  by  the  states  and  that 
the  FTC  therefore  has  no  power 
to  step  in.  But  four  of  the  com¬ 
plaints  have  been  settled  by 
“consent  orders”  whereby  a  de¬ 
fendant  agrees  to  stop  certain 
practices  without  admitting  any 
violation. 

Companies  cited  last  week 
were  accused  of  misrepresent¬ 
ing  the  duration  of  their  poli¬ 
cies,  the  health  requirements 
for  policyholders  and  the 
amounts  their  policies  would 
pay  toward  hospital  and  sur¬ 
gical  bills. 

Each  respondent  was  given 
30  days  to  file  an  answer. 


Ray  Vir  Den  Dies; 
Agency  Man,  Publisher 

Ray  Vir  Den,  former  adver¬ 
tising  executive  and  now  pub¬ 
lisher  of  the  Rome  (Italy)  Doily 
American,  died  this  week  at 
North  Shore  Hospital,  Great 
Neck,  L.  I.  He  was  59. 

Mr.  Vir  Den’s  life  was  one  of 
many  careers.  He  started  out 
at  a  tenor,  coming  to  New  York 
in  1919  from  Oklahoma  to  study 
music  and  the  fine  arts.  From 
1921  to  1926  he  sang  in  light 
opera  and  did  concert  work 
Four  years  as  a  junior  partner 
in  a  Stock  Exchange  firm  fol¬ 
lowed. 

In  1930  Mr.  Vir  Den  joined 
Lennen  &  Mitchell,  Inc.,  ad 
agency ;  became  vicepresident  in 
1946  and  president  a  year  lateT 
He  resigned  in  1952  and  two 
years  later  bought  a  controlling 
interest  in  the  Daily  American 


Daily  Takes  ROP  Color 

The  Scranton  (Pa.)  Times 
for  the  first  time  in  its  60-year 
history  is  accepting  ROP  color 
in  minimum  units  of  1,000  lines 
to  run  on  break  pages. 


Brink  To  SB  &  F 

Fred  C.  Brink,  formerly  with 
Hutchins  Advertising  Agency, 
Philadelphia,  has  joined  the 
Miami  office  of  Story,  Brooks 
&  Finley. 
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Louisville,  Kentucky,  land  of  the  mint  julep  and  capitol  of 
thoroughbred  racing,  is  also  home  of  one  of  the  nation’s  most 
important  newspapers — The  Louisville  Courier-Journal. 

In  a  recent  development  program,  designed  to  increase 
the  efficiency  of  its  printing  and  production  operations. 
The  Courier-Journal  again  specified  Cline-Westinghouse 
electrical  apparatus. 

Like  The  Courier-Journal,  and  the  finest  thoroughbreds 
in  Louisville,  Cline  Electric  leads  its  field. 

^house 
t)jiufei  oiiaCofi^^ 

CLINE  ELECTRIC  MANUFACTURING  COMPANY 

3405  West  47th  Street,  Chicago  32,  Illinois 
Los  Angeles  17,  Calif.  •  New  York  17,  New  York 

editor  8c  publisher  for  December  3,  1955 


among 
the  nation’s 
leading 


newspapers 


you*ll  always 


Cline  Electric 


Month  after  month 


the  Los  Angeles  Times 
continues  to  be  America’s 
leading  newspaper  in 
four  major  categories 
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totai  advertisTng 

First  in  the  Nation  re^wi  aoveri‘S‘ng 


CLASSIFIED  ADVERTISING 


^^OTAl  NEWS  MATTER 


The  Los  Angeles  Times  has  taken  and  kept  the 
top  position  in  America  in  four  key  Media  Records 
newspaper  classifications:  Total  Advertising; 

Retail  Advertising;  Classified  Advertising, 

Total  News  Matter. 

The  number  one  place  has  been  reached 
because  of  the  growth  and  present  size  of  the 
Los  Angeles  market,  now  America’s  third  largest . . . 
and  The  Times’  record  as  the  first  force  for 
sales  in  the  area. 

In  the  four-paper  Los  Angeles  metropolitan 
newspaper  field.  The  Times  leads  in  95  out  of  the 
114  Media  Records  classifications,  including 
all  major  categories.  In  circulation.  The  Times 
leads  the  second  paper  by  more  than  85,000 
net  paid  copies  daily  and  over  130,000  on  Sunday  .  . 
with  more  than  80%  of  The  Times’  total  daily 
circulation  home-delivered. 


First  Ten  Newspapers  in 

TOTAL  ADVERTISING 

1.  Los  Angeles  Times. . 

.  .43,079,717 

2.  Milwaukee  Journal  . 

.  .39,144,046 

3.  Chicago  Tribune  . . . 

.  .37,614,890 

4.  Miami  Herald . 

.  .36,079,503 

S.  New  York  Times  . . . 

.  .35,389,748 

6.  Cleveland  Plain  Dealer. 33, 787,299 

7.  Washington  Star  . . 

.  .33,785,720 

8.  Detroit  News . 

..32,249,790 

9.  Houston  Chronicle  . 

.  .30,779,582 

10.  Baltimore  Sun  _ 

.  .29,557,561 

Source;  Media  Records  Nine  Months  1955 

REPRESENTED  BY  CRESMER  AND  WOODWARD,  NEW  YORK, 


CHICAGO,  DETROIT,  ATLANTA  AND  SAN  FRANCISCO 
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Admirars  Ads  Boldly 
Tell  Automation  Story 


SpmtSxtUmee  .Vcw  MdmhwtltoM  MaekliHi 
TV  »et$  Aithmt^iem^...wtaJcf»  pattMe 
Gbmttt  bt.)AlmmimitHtTVwUhtUOu» 
timUff  futtmn*  «<  teoiumif  prier  of  *14!)" 


miral  system  in  1954,  the  auto-  PAGE  NEWSPAPER  ADS  wer«  plants  used  printed  ar- 

mation  techniques  have  since  used  to  first  tell  Admiral's  auto-  cuits  and  automation  as  th* 

been  licensed  to  RCA.  Admiral  mation  story  to  the  public.  theme  of  their  advertising.  In 

also  built  a  line  of  45  assembly  w  country,  automation  win- 

machines  for  RCA's  use.  in  been  p«. 

Once  the  process  was  found  .  iinH^  t>io  honHimr-  P**"®*^  i^ajor  department 

technically  sound,  automation  !;Z"La«on »  stores  and  dealers, 

was  boldly  announced  and  pro-  „  aVioiited*  “Now’  Ex  Martin  Sheridan,  Admiral’s 

moted,  rather  than  kept  on  a  KL  Mpw  A^^irnl  Lbo;  Public  relations  director,  ha. 
hush-hush  basis  at  Admiral’s  v,iiild<»  TV  ^ptu  mito  aPPeared  before  university  and 

assembly  plants.  Admiral  be-  ®ivic  groups  to  tell  the  stor, 

gan  as  early  as  August,  1954,  *7. j  j '  »  *  ■c'  _  ■  “Automation  in  Television." 

fo  inform  il  dealers  and  di.:  a  n.t,®fr;dr.:2?,Tno  Admiral  has  released  a  ne. 

tributors  about  printed  circuits  ,  . ,  ^  teHinff  of  the  advances  in 

and  automation.  This  was  first  °  '  automatic  machines  developed 

done  through  color  sound  film  Newspapers  Most  Effective  by  the  company.  Alex  Dreier, 
that  was  strictly  institutional  “When  the  decision  was  radio-TV  news  commentator, 
in  nature,  showing  the  auto-  made  to  promote  automation  narrates  the  film, 
mated  production,  with  the  we  first  used  national  newspa-  “Admiral  has  passed  along 
only  reference  to  Admiral  be-  per  ads  to  get  our  message  savings  in  production  costs  to 
ing  the  name  appearing  on  the  across  to  the  public  as  quickly  ^be  consumer  by  adding  new 
back  of  shop  coats  and  on  car-  as  possible.  They  were,  per-  useful  features  to  its  products," 
tons  leaving  the  assembly  line,  haps,  the  most  effective  medi-  explained  Mr.  Sheridan.  “W* 

Launch  Automation  Ads  campaign  to  ar® 

acquaint  the  nation  with  Ad-  ^be  public  to  provide  the  best 
Then  in  September  1954,  pioneering  use  of  possible  product  at  a  fair  price 

Admiral  announced  automation  pointed  circuits  in  television  ^bat  will  provide  the  manu- 
in  its  newspaper  advertising  development  of  automatic  facturer  wth  a  reasonable 

(via  Russel  N.  Seeds  Co.,  assembly  machines.  Today,  our  1  might  point  out  tlwt, 

Chicago).  This  in  itself  was  a  ngmg  jg  associated  with  auto-  despite  the  use  of  automation 
most  unusual  departure  for  a  niation  whenever  the  subject  is  the  second  half  of  1954, 
company  that  had  been  known  (jigeugged  ”  Admiral’s  net  earnings  drop- 

previously  as  a  hard-hitting  Automation  was  also  fea-  20%  last  year,  thereby 

merchandiser  to  feature  an  en-  Admiral’s  national  refl®cting  the  terrific  competi- 

gineering  and  research  theme.  ads,  along  with  its  industry  and  higher 

National  newspaper  ads  ap-  tV  commercials  on  the  weekly  operating  costs, 
peared  in  85  major  markets,  _ 

^1,11.  oH.  wprp  j  P^^^J  New  sales  Quinn,  Ex  Veirsimm. 

promotion  material  was  rushed  Joins  RoWB-Doherty 
to  dealers,  for  it  became  im-  Joseph  F.  Quinn,  former  stall 
mediately  apparent  that  some  member  of  the  New  York  J<mr 


Orlando 

Florida 

Just  the  facts  .  .  .  that's 
all  we  give  you. 

Here's  what  Sales  Man¬ 
agement  says  about  Or¬ 
lando,  Florida: 

Since  1945,  Orlando's 
Population  is  up  80% 
Buying  income  up  97% 
Retail  soles  up  170% 
Food  sales  up  183% 
Merchandise  sales 
up  116% 
Furniture,  rodio 
up  300% 

Automotive  up  89% 
Drug  sales  102% 

One  paper  —  Orlando 
Sentinel-Star  —  covers  Or¬ 
lando  and  Central  Florida. 

We  have  three  times 
the  combined  circulation 
of  Tampa,  Miami,  Jax 
newspapers  in  these  5 
counties. 

Over  100,000  ABC 
City  Zone 

Orlando  Sentinel-Star 

MARTIN  ANDERSEN 
Owner,  Ad-Writer  &  Galley  Boy 

Orlondo,  Florid. 

Mat.  Rep.  Burke,  Kuipere  a  Mahoney 


Breakfast  Briefs 


A  food  expert  urges  that  the 
left-over  turkey  be  placed  in 
the  food  freezer.  This  sounds 
like  a  good  idea,  provided  the 
freezer  is  then  locked  and  the 
key  is  thrown  away. 


Tools  have  been  uncovered  in 
Rome  that  date  back  to  200,000 
B.  C.  What  Rome  was  built  in, 
it  is  apparent,  was  73,000,000 
days. 

From  the  Cleveland  Plain  Dealer 


The  budget  is  set  •  the  client 
has  okayed  the  general  plan  • 
now  the  pressure  is  on  to  draw  np 
space  schedules;  compare  stations  • 
the  hour  is  late,  but  the  agency  men 
work  on  •  work  with  Standard  Hate 
and  if  you  have  a  Service-Ad 


For  the  full  story  on  the  values  1.161  media  get  from  their  Scrvu-e- 
Ads,  see  Standard  Rate’s  own  Serviee-Ad  in  the  front  of  any 
edition  of  SRDS;  or  call  a  Standard  Rate  Service-Salesman. 
N.  V.  C.- Murray  Hill  9-6620  •  CHI.- Hollycourt  5-2400  •  L.  A.- Dunkirk  2-8576 

Note:  Six  years  of  conliniioiK  research  among  buyers  and  users  of  space 
and  time  has  revealed  that  one  of  the  most  welcome  uses  of  Service-Ads 
comes  at  those  times  account  executives  or  media  men  are  working  nights 
or  weekends,  planning  new  campaigns  or  adjusting  current  ones. 


WESTERN  NEW  YORK’S  GREAT  NEWSPAPER 


SPECIAL  SECTIONS 


Turkey-Day  Editions 
Stuffed  with  Linage 


San  Francisco 
Fresh  proof  of  the  multiple 
benefits  of  Operation  Step-ap 
has  been  provided  by  the  in. 
stallation  of  this  NAEA-spon- 
sored  system  by  the  San  Jou 
Mercury  News,  reports  Louis 
E.  Heindel,  ad  director. 

In  evidence,  he  listed  linag^ 
building  results  in  three  spe¬ 
cial  undertakings  since  the 
training  series  was  completed 
there  in  September  in  a  repon 
to  the  California  Newspaper 
Advertising  Managers  Assn. 

A  San  Jose  building  section 
was  bolstered  300%,  the  annual  ! 
San  Jose  Days  shopping  event 

_ _  _ _  contained  11  more  pages  of  ad- 

r^ord*  set  Nov.  2  by  the  23,466  vertising  than  last  year,  and  a 
lines.  Thanksgiving  edition  will 

A  year  ago,  the  Journal’s  around  20  pages. 
Thanksgiving  Day  issue  carried  San  Jose  Days  edition 

271,149  lines  in  136  pages.  had  a  25%  linage  gain 

and  the  11  page  increase  meant 
Other  Sections  ...  $7,000  more  in  revenue,  Mr. 

•  The  Hartford  (Conn.) 

Courant  published  the  largest  J  ^ 

issue  in  its  191-year  history-  .  ^Portant  than 

80  pages  -  on  Nov.  24.  In  f 

addition  to  166  columns  of  Jhe  fact  that ‘Step-Up’ attracts 
news  the  momine  dailv  carried  newspapers," 

S,9lJ?oL”cLs  of  said.  “This  talent 

tising,  both  records  for  the 

Courant.  "<>7 Jo  'TV.” 

.  , ,  „  ,  .  , .  It  IS  time  we  take  stock  of 

-  *.  A  112-page  roto  printing  ourselves  and  to  ask  what  are 
in  the  Sunday  editions  of  Nov.  giving,  in  the  way  of  train- 
20  for  the  Detroit  (Mich.)  opportunity,  to  the 

News  was  claimed  as  a  record  young  salesmen  who  join  our 
for  that  section  of  the  country,  staffs.  Advertising  managers," 
Edition  consisted  of  the  48-  he  declared,  “have  a  responsi- 
page  ^  Detroit  News  ^  Pictorial  bility  to  each  new  employe.” 
combined  with  a  special  Christ-  reviewing  Step-Up’s  de- 

mas  gift  section  of  64  pages  velopment  from  a  $7500  test 
for  the  J.  L.  Hudson  Co.,  de-  into  a  $100,000  NAEA  invest- 
partment  store.  ment,  Mr.  Heindel  said  that  the 

•  A  52-pager  —  a  senior  association  can  now  expect 

high  school  dedication  edition,  receipts  totalling  $140,000. 
was  published  recetitly  by  the  “It  is  more  important  that 
Janesville  (Wis.)  Daily  Go-  more  than  400  newspapers  have 
zette.  subscribed  to  the  training 

•  course  and  that  more  than 

rr,  wn  n  >1.  7,000  Salesmen  have  taken  this 

Towner,  Man  Who  Built  training,”  he  declared. 
Hadacol,  Dies  at  66  Now  planned  is  a  26-week 

Lyle  H.  Towner,  owner  of  course  of  26  new  presentations. 
Majestic  Advertising  Agency  said.  This  will  en- 

that  helped  Dudley  J.  LeBlanc  opportunity  sought 

I-.  oy  newcomers  to  advertising, 

promote  Hadacol  into  a  fabu-  emphasized.  If  these  re- 
lous  business,  died  in  Dallas,  be  attracted  to 

TeX.,  after  a  long  illness.  He  newspapers  he  emphasized.  But 
was  66.  whether  these  recruits  are  to 


Thanksgiving  Day  editions  of  the  Rochester  (N.  Y.)  Dem- 
published  by  newspapers  ocrat  and  Chronicle  was  the 
throughout  the  U.  S.  were  biggest  ever  retail  adwise.  The 
stuffed  with  advertising  linage.  144-page  edition  carried  a  total 
The  Thanksgiving  Day  is-  of  462  individual  ads  and  943 
sue  of  the  Chicago  (Ill.)  Trib-  columns  of  advertising  (includ- 
une  contained  the  largest  ing  classified  and  general), 

volume  of  advertising  ever  pub-  The  banner  issue  with  268,- 
lished  in  any  single  daily  is-  397  lines  of  retail  display  ad- 
sue  of  the  Tribune.  vertising  swelled  the  total  to 

Editions  circulated,  in  Chica-  set  a  new  retail  display  record 
go  and  suburbs  carried  an  es-  for  the  newspaper, 
timated  320,000  lines,  up  23,- 

000  lines  over  last  year’s  Tur-  Miltvaukee  Journal 
key-Day  issue.  Tops  Own  Record 

Daily  Sets  Retail  /  lines  of 

r\’  1  AJD  J  advertising  in  its  Thanksgiving 
Display  Ad  Kecord  ^ay  issue  of  152  pages,  enabled 


FIRST  AD  !n  Bureau  of  Adver¬ 
tising's,  ANPA,  new  series  to  be 
run  by  dailies  throughout  U.S. 


SELL  THE  NEWS  READERS^^^^^B||^^^H 
mm  AND  SELL  THE  WHOLE 
BUFFALO  MARKET  OF  OVER 
■■  PEOPLE  ' 

Buffalo  Evening  News 

EDWARD  H.  BUTLER 

Editor  end  Eublither 


KELLY-SMITH  CO. 

Notional  loprountotivas 


The  Washington  Post  and  Times  Herald 

Outgains  both  the  other 
Washington  papers  comhined 


in  advertising  linage  for  the 
FIRST  10  MONTHS,  1955 


POST  TH 
1+1,595,298 


Post  TH  shows  twice  the  gain  of 
nearest  paper  in  RETAIL  DISPLAY 


POST  TH 
+  697,308 


Post  TH  shows  7  times  the  gain  of 
nearest  paper  in  GENERAL  DISPLAY 


STAR 

+  723,766 


POST  TH 
1+1,087,2201 


Post  TH  shows  3  times  the  gain  of 
nearest  paper  in  CLASSIFIED 


STAR  H  news 
+  91,593  ■  +83,080 


POST  TH 
1+4,022,1311 


Post  TH  shows  twice  the  gain  of 
nearest  paper  in  TOTAL  LINAGE 


NEWS 

+  360,930  H  ^  332,670 


STAR 
+  1,922,406| 


NEWS 
+  543,583 


Today,  The  Washington  Post  and  Times  Herald  is  the  basic  advertising  medium 
in  Washington.  It  has  130,000  more  circulation  than  any  other  Washington 
paper  and  the  lowest  milline  rate.  Get  the  facts! 

Unagt  tigurtt  horn  <«cerrfi 

The  Washington  Post  and  Times  Herald 

by:  Sowytr,  F*rgu»on,  WoHi«r  Company— TK«  Hoi  Wintor  Compony, 

Miami  Sooch— Puck,  THo  Comic  Wookly— Joshvo  Powof*  Co.,  Ltd.,  London. 
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CLASSIFIED  CLINIC 

Buick  Dealer  Credits 
Success  To  Want  Ads 

By  Daniel  L.  Lionel 

CAM,  New  York  Herald  Tribune 
CLASSIFIED  SUCCESS  PROFILE  NO.  1 

This  is  the  first  in  a  series  of  case  histories  featuring  classi¬ 
fied  advertisers  who  have  achieved  notable  success  with  their 
want  ad  programs.  They  were  nominated  for  this  profile  by 
their  local  CAM  in  the  hope  that  other  classified  advertisers 
might  benefit  by  the  methods  and  techniques  which  have  proven 
so  productive.  CAMs  are  invited  to  submit  profiles  which  will 
be  presented  here  from  time  to  time. 

Advert^er:  Fletcher  Buick,  por  example,  a  '52  Buick  Spe- 
425  South  Market  Street,  San  4^oor  sedan  which  is  listed 
Jose,  Cahf.  (Nommated  hv  Har  following  de- 

Henry  CAM,  San  Jose  Mercury  heater,  dyna- 

flow,  2-tone  metallic  gieen  and 
1.  What  is  the  advertiser'e  cream.  Fine  condition.” 


objective  in  using  classified? 


anywhere. 


does  he  run? 


are  broken.  The  smaller 


trucks. 

3.  Describe  type  of  copy 
The  advertiser  consistently 


In  the  3  column  by  10"  ad. 


To  control  used  car  inventory  there  are  16  to  18  listings  of 
through  fast  turnover  by  this  kind,  plus  three  specially 
pounding  home  the  idea  that  boxed  ‘recently  traded’  low 
Fletcher  Buick’s  “Better  Buy”  milage  ’55’s  with  a  bit  more 
used  cars  are  the  best  buys  description.  All  ads  are  set  in 


classified  style — no  cuts  or 


2.  What  kind  of  schedule  borders,  although  column  rules 


2  column  by  5"  ads  five  days  column  x  5"  ads  employ  the 
a  week  and  3  column  by  10"  same  style  and  contain  10  well 
ads  the  othei's  two  days.  Oc-  described  used  cars  all  tied  to 
casional  short  single  column  the  “Better  Buy”  used  car 
ads  feature  special  cars  or  theme. 


4.  How  is  the  size  of  the 
schedule  determined? 

The  sizes  noted  above  and 


uses  “Better  Buy”  used  cars  at  the  consistency  with  which  they 
the  head  of  every  classified  ad  have  run  during  the  last  eight 
although  additional  attention  months  emphasize  that  this 
getting  copy  may  be  used,  schedule  has  been  highly  satis- 
Heart  of  the  ads  however  is  factory.  Policy  is  to  “play  up” 
listing  of  individual  cars  fea-  cars  in  stock  thirty  days  or 
turing  the  year,  make,  model  more  with  full  descriptive  copy 
and  price  in  large  type  accom-  and  a  more  competitive  price, 
panied  by  at  least  two  lines  of  Of  course,  the  later  the  model 
details  concerning  each  listing,  the  more  daily  emphasis.  An 

1000  in  1 

One  subdivision  =  1000  new 
*Vrw  /  homes  to  be  constructed  in 

Qf^fQ  J  ever-growing  Limolond. 

_  I  Another  project  plans  for 

r  over  200  homes  ...  in  Lima,  Ohio 

A  Metropolitan  Area 

In  everyway  and  direction  Limaland  is  growing  and  pro¬ 
gressing. 

THE  LIMA  XEWS 


THB  BULLS  EYE  PAPBR  Of  THi  BUCKEYE  STATB^ 


Represented  notionolly  by  Story  Brooks  &  Finley  Inc. 


Leland  Cerruti 


attractive  format  and  dominant 
type  sizes  contribute  to  the 
solid  impression  created  in 
their  headings. 

5.  What  does  the  advertiser 
say  about  his  classified  adver¬ 
tising  results? 

Leland  Cerruti,  Used  Car 
Sales  Manager  for  the  Fletcher 
Buick  Company,  says,  “Our 
classified  ads  have  made  our 
business  the  success  it  is  to¬ 
day.  Together  with  all  the 
other  necessary  selling  tools, 
our  ads  help  presell  the  cus¬ 
tomers  to  the  point  that  the 
salesman’s  job  is  just  that 
much  easier.  We’re  definitely 
100%  sold  on  classified!” 

iV.Y.  Times  Transmits 
Classified  by  Facsimile 

The  New  York  Times  has  in¬ 
stalled  three  facsimile  units  to 
transmit  classified  ad  copy 
from  branch  offices  to  the  main 
office.  Copy  was  previously  de¬ 
livered  by  messenger. 

Ads  on  the  Times’  standard 
classified  forms  are  transmit¬ 
ted  directly  on  the  fascimile  ma¬ 
chines,  and  are  received  ready 
for  the  composing  room. 

One  of  the  branch  offices  has 
also  been  linked  to  the  main 
office  by  a  Teletype  unit. 

Classified  Information 

Paul  H.  Fitchner,  CAM, 
Hartford  (Conn.)  Times,  and 
C.  Kenneth  Ward,  Hartford 
(Conn.)  Courant,  will  play 
host  to  the  Northeastern  Group 
Meeting  of  CAMs  at  the  Hotel 
Statler  in  Hartford  Jan.  15, 
16  and  17. 

According  to  Anthonv  T. 
Powderly,  CAM,  Rochester 
(N.  Y.)  Democrat  &  Chronicle, 
who  is  program  chairman  of 
the  group,  the  program  will 
follow  the  usual  Northeastern 
pattern  that  has  proven  so 
successful  in  the  past — ques¬ 


tions  and  discussions  from  tb 
floor  on  every  phase  of  clanj. 
fied.  Mr.  Powderly  will  ag»ij 
serve  as  discussion  leader. 

Incidentally,  in  a  recent 
note,  Mr.  Powderly,  noting  i 
discussion  in  Classified 
concerning  the  Philadel^ 
(Pa.)  Inquirer’s  publication  of 
a  Want  Ad  Writer’s  Handbook 
advises  as  follows :  “I  know  a 
the  interest  of  good  reportin* 
you  would  like  to  know  thit 
this  was  developed  originallj 
in  its  form  by  'Ted  Blend  and 
the  Chicago  Tribune  and  giva 
to  a  few  of  us  in  1950  or  1951, 
among  them  the  Philadelphii 
Inquirer.  The  Chicago  Tribuw, 
as  well  as  the  rest  of  us,  ban 
continued  to  expand  and  do 
velop  this  ‘helper’  and  it  doe 
do  an  excellent  job.” 

The  Central  Registry  of  Ma¬ 
gazine  Subscription  Soliciton 
has  just  issued  a  bulletin  di¬ 
rected  to  CAMs  over  the  sipi*- 
ture  of  its  Board  Chaiimn. 
Harold  J.  Bean,  vicepresident 
Curtis  Circulation  Company. 
The  Bulletin  outlined  the  “Reg¬ 
istry”  advertising  and  recruit¬ 
ing  practice  policies  for  tb 
guidance  of  CAMs  who  an 
concerned  about  accepting 
Sales  Help  ads  for  magazine 
subscription  solicitors.”  To  ob¬ 
tain  descriptive  literature  od 
the  subject  CAMs  are  invited 
to  write  to  Central  Registry, 
232  Madison  Avenue,  New  York 
16,  New  York. 


Daily  Publisher  Enten 
School  Textbook  Field 

Col.  Clyde  E.  Palmer,  presi¬ 
dent  and  publisher  of  the  Tex¬ 
arkana  Gajiette,  the  Hot  Springt 
Sentinel  Record  and  other  Ar¬ 
kansas  and  Texas  newspapers, 
is  devoting  his  major  attention 
to  a  new  approach  to  reading 
for  America’s  elementary  school 
children. 

Through  the  Palmer  Foundi- 
tion,  set  up  to  “foster  and  pro¬ 
mote  through  the  public  schools 
basic  principles  of  morality," 
Col.  Palmer  is  sponsoring  pub¬ 
lication  of  the  “Golden  Rule 
Series,”  a  set  of  readera  for 
the  fourth,  fifth  and  siztb 
grades  which  embodies  the  new 
method. 

Senior  author  of  the  “Golden 
Rule  Series”  is  Dr.  Ullin  V 
Leavell,  professor  of  education 
and  director  of  the  McGuffey 
Reading  Clinic  at  the  Univer¬ 
sity  of  Virginia.  He  said  the 
new  series,  which  will  be  pub¬ 
lished  Jan.  3  by  the  American 
Book  Co.,  will  enable  the  child 
to  “discover  moral  principles  in¬ 
stead  of  having  them  thrust 
upon  him.” 
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FIRST  PHOTO  OF  REACTOR  CORE  containing  atomic  fuel  being  shipped  by  truck  from  the  plant  at  Bettis  Field,  near  Pittsburgh.  This  pkW 

WESTINGHOUSE  BUILDS 


1.  FIRST  LARGE  ATOMIC  POWER  REACTOR 

Westinghoiise  built  for  the  Atomic  Energy  Commis¬ 
sion  and  the  U.  S.  Navy  the  first  large  atomic  power 
reactor,  which  was  the  forerunner  of  the  reactor  for 
the  submarine  Nautilus.  Produced  the  first  substan¬ 
tial  quantities  of  controlled  atomic  power  at  the  Na¬ 
tional  Reactor  Testing  Station,  Idaho,  May  31,  1953. 

2.  FIRST  ATOMIC  REACTOR  FOR  A  SUBMARINE 

Westinghouse  built  the  atomic  reactor  for  the  U.  S.  S. 
Nautilus  which  went  to  sea  January  17,  1955.  This 
record-breaking  submarine  has  traveled  submerged 
10  times  farther  than  any  submarine  has  ever  traveled 
in  one  voyage  without  resiufacing. 


3.  FIRST  FULL-SCALE  PEACETIME  PLANT 

Westinghouse  is  building  the  first  full-scale  atonk 
reactor  to  produce  electric  power  for  public  use.  For 
the  Atomic  Energy  Commission  and  Duquesne  Lighi 
Company,  at  Shippingport,  near  Pittsburgh,  Pa. 

4.  FIRST  LARGE  LIQUID  FUEL  REACTOR 

The  first  large  “homogeneous”  reactor  using  uraniui 
in  fluid  form  will  be  built  by  Westinghouse  an 
Pennsylvania  Power  &  Light  Company. 

5.  FIRST  ATOMIC  REACTOR  FOR 

LARGE  SURFACE  SHIP  , 

Westinghouse  has  a  contract  to  develop  an  at<»B 
reactor  for  a  large  surface  ship  for  the  U.  S.  Navy. 


ij  plai(4  operated  for  the  Atomic  Energy  Commission  by  Westinghouse.  This  was  the  first  picture  released  by  the  government  showing  on  actual  reactor  core. 

m  ATOMIC  REACTORS 
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6  and  7.  atomic  reactors  for 

TWO  MORE  SUBMARINES 

Westinghouse  is  now  building  atomic  reactors  for  two 
new  fleet- type  submarines  for  the  U.  S.  Navy. 

FIRST  ATOMIC  TESTING  REACTOR 

Westinghouse  is  designing  for  its  own  use  the  first 
privately-owned  atomic  reactor  for  testing  atomic 
fuels  and  materials. 

first  atomic  reactor  FOR 
shipment  abroad 

Westinghouse  will  build  an  atomic  power  reactor  for 
ating  electricity  in  Belgium. 


Westinghouse... First  in  Atomic  Power 

All  this  has  given  Westinghouse  a  wider  experience 
than  any  other  company  in  the  country  in  the  actual 
application  of  nuclear  energy.  Westinghouse  has  set 
up  a  Commercial  Atomic  Power  organization  and  an 
Atomic  Equipment  Department  to  work  with  industry 
in  the  peacetime  use  of  atomic  power. 


YOU  CAN  BE  56[££...IF  IT*S 

W^stin^ouse 
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KEISTER  ADVERTISING  SERVICE 
STRASBURG  •  VIRGINIA 


Australian 
Amazed  at 
Bulky  Papers 


a  five-day  “demonstration”  leases  rund  I 

..  k  hidden  values  in  a  daily 

newspaper  was  given  to  a  class  Many  perennial  contributon 
of  40  sixth  graders  in  a  Hono-  New  York  Times  Needi- 

I'llu  public  school  recently  with  Cases  Fund  leave  the  chari-j 
■  ^  the  result  that  the  Territory  of  ty  sums  of  money  m  their 

f.  Hawaii’s  Department  of  Pub-  ^0*5-  ^nn°^aHomev  fn  *°f!3 

!•  t  a.*  NornSj  sn  avtorncy  for  th^ 

^  ,  Instruction  is  investigating  Times,  who  has  handled  all 

f  the  possibility  of  including  a  such  legacies. 

M  (  m  JP^t\  work  on  “How  To  Use  ju  recent  years,  the  numbei 

jF  ’  /  I  ^  Daily  Newspaper”  in  its  ele-  of  contributors  has  risen  to 

.  \  mentary  and  high  school  cur-  more  than  12,000  each  year  and] 

Marjorie  Thornton  riculum.  their  contributions  to  more  thaai 

columnist  and  feature  writer.  Opportunity  for  the  work  $400,000. 

was  in  Australia  she  found*  with  a  reading  class  in  Waikiki  Contributions  since  the  fund 
Marjorie  Thomson  helpful  in  was  given  to  the  Honolultt  A(^  ^y  tte 

cettinir  about  “Down  Under  ”  vertiser  community  services  di-  publisher,  Adolph  S.  Ochs, 

“I  Travel^.  rector,  Gerald  B.  Burtnett,  have  numbered  close  to  400,000 

Land”  bv  Nina  Pulliam.  when  an  exchange  teacher  from  ^i^d  the  total  sum  collected  to 

Miss  Thomson  finds  herself  Mainland  selected  a  study  about  $10,500,000.  The  cam- 
ir,  nn^Jn^Tnt  a  of  newspapers  as  the  Worthiest  paign  opens  early  in  Decern- 

She  ^rtJLatfv  ^mDI•eS  with  substitute  for  other  reading  her  with  accumulated  receipU 
She  IS  greatly  impressed  with  awaiting  a  delayed  ship-  the  previous  nine  months, 

American  friendliness  and  hos.  usually  about  $40,000. 

A.  the  end  nf  five  days  pu-  .S^^lnrs'n  Ih'SuS 
“I’m  quite  surprised  at  the  pils  had  advanced  froin  the  nrerfatai- 

great  amount  of  promotion  front  pages  through  editorial  ■  .  narpantnira  halia  v* 

done  by  American  newspapers  solicitation  is  permitted  except 

in  such  a  variety  of  ways,”  she  classified  section,  learning  ..u 

told  E&P.  “Your  papers,  also,  along  the  way  the  why’s  and  Several  fond,  „*f 

are  easier  to  read — the  type  is  how’s  of  each  and  relating  the  • 

bigger,”  she  added.  value  of  all  to  their  present  and  $100.0«>  have  be® 

UIKBCI,  Oiic  ouucu.  Hvpa  “P  ^he  income  IS  paid 

She  is  proud  of  her  member-  lives. 

ship  in  the  Australian  Jour-  The  newspaper  was  named  ^.jjggg  funds  is  now  more 

nalists  Association,  a  union  of  “The  Surprise  Package”,  and  $1,000,000. 

news  and  editorial  department  treated  as  a  container  filled  “There  are  instances  where 
workers  that  takes  great  pride  with  good  things,  or  things  to  testator  provides  that  the 
in  training  its  “young.”  be  used  to  good  advantage,  to  residue  of  his  estate  —  after 

With  a  twinkle  in  her  eye,  he  opened  and  examined  from  legacies,  taxes  and  administra- 
she  admitted  that  most  Austra-  cover  to  bottom  as  it  was  de-  tive  expenses  —  shall  go  to 
lian  metropolitan  newspapers  hvered  each  day.  tljg  Neediest  Cases  Fund.”  ex- 


Hagerstown,  Md 
Approaches 
Major  Market 
Status 


(W  ColnSy  .„d  Molo«hip  McCormick 

ibor).  “Political  bias  seems  to  Makes  Maiden  Voyage 
eep  into  the  news  columns  of  Chicago 

i;.  "hS.  '.’.T  The  Motorship  CL  Robert  E. 

McCormick,  named  for  the  late 
editor  and  publisher  of  the 
Chicago  Tribune,  completed  its 
maiden  voyage  to  Chicago  last 
Ik  week  with  a  cargo  of  2,363  tons 

of  newsprint  for  the  Tribune. 

^  J  The  ship  docked  at  the  Trib- 

Tfl  A  Perfect  Church  Page  Is  The  I  une’s  warehouse  along  the  Chi- 

KEISTER  “SUPPORT  THE  CHURCH”  SERIES  !  u  ^  ^  ^  moving 

I  through  rough  waters  in  Lake 

I  Michigan.  The  ship,  built  in 
I  Newport,  Wales,  was  placed  in 
I  service  last  Aug.  11,  carrying 
I  cargoes  of  wood  in  Canada.  It 
I  originally  was  named  the  Mani- 
I  couagan.  This  was  changed  to 


Population  of  Washington  county 
alone  increased  from  68,500  in  1945 
to  84,161  in  1955. 

Manufacturers  total  payroll  $26,000,- 
000  in  1944,  "the  peak  war  year" 
is  expected  to  reach  $64,000,000  by 
end  of  1955. 

There’s  a  tremendous  home  building 
and  public  building  boom. 

Sales  Management  “City- National 
Index”  rates  Hagerstown  November 
1955—11.2%  above  average. 

Average  net  income  per  family  in 
1954  was  $4,961. 

Advertise  now  in  Herald-Mail,  the 
only  medium  that  sells  all  the  "3 
county  Hagerstown  Market”  and  at 
the  same  time  is  seif  merchandising 
to  all  your  distributor  and  dealer 
personnel  every  day. 


America’s  Finest  Religious  Feature.  Reautirul 


art-work  and  illustrations  of  human-interest 


subjects.  Brief,  compelling  copy  —  by  distin- 


Herald-Mail 
Hagerstown,  Md 


guishod  editors.  0\er  500  diflerrnt  ads 


available  in  mat  form  com| 


over  900  newspapers  rcgtilarb 


National  Representatives 
Burke,  Kuipers  &  Mahoney,  Inc. 


How  to  Boost  Linage  and  Circulation 
With  Special  Photo  Editions 


EUctronic  Engraving  Machines 


Ardent  hometown  fans  got  flash  picture  stories  in  their  local  paper 
when  the  Penticton  Vees  went  to  Europe  and  took  the  World  Ama¬ 
teur  Hockey  Championship  away 
from  the  Russians.  Then  the 
Penticton  Herald  celebrated  the 
\T‘es’  victorious  homecoming 
with  a  hig  special  edition  in 
which  photo-journalism  and 
photo-advertising  played  a  ma¬ 
jor  role. 


For  instance,  a  local  dairy,  one 
of  dozens  of  special  ad\ertisers, 
ran  a  full  page  picture  layout 
showing  the  hometown  heroes  in 
Dusseldorf,  Germany,  drinking 
milk  rushed  over.seas  Via  Trans 
Canada  .Airlines  from  the  local 
dairy.  This  ad,  like  the  other  ads 
and  stories  in  the  issue,  gained  terrific  local  impact  and  human  in¬ 
terest  Ijccause  of  the  liberal  use  of  up-to-the-minute  pictures  .  .  .  all 
made  possible  by  the  Herald’s  Fairchild  Scan-A-Graver. 

More  and  more  newspapers  like  the  Penticton  Herald  are  using 
their  Scan-A-Graver  to  put  out  exciting  special  photo  editions— edi¬ 
tions  on  the  local  real  estate  and  home  l>uilding  situation,  on  the 
industrial  growth  of  the  area,  »)n  school  and  youth  activities.  And 
thc>’rc  using  tla-sc  spi-cial  editions  to  build  circulation  and  give 
local  aihcrtiscis  exciting  n<‘W  slants  and  pegs  on  which  to  hang 
more  and  bigger  ads. 


•  Photo-advertising  and  photo-journalism  .  .  .  plus  your 
Scan-A-Graver  for  controlled,  economical  reproduction  .  .  . 
can  help  boost  your  ad  lineage  and  circulation,  too.  For 
Imore  examples,  write  Fairchild  Graphic  Equipment.  Inc., 
i;%-06  Van  Wyck  Expressway,  Jamaica.  N.  Y.,  Dept.  100-14A2. 


By  the  Penticton  (BC)  Herald 


HERALD'S  SPECIAL  VICTORY  ISSHE 

rolls  under  the  critical 
eyes  of  General  Manager 
Dick  Sharp  (r)  and  shop 
.super  J.  Murray.  Hockey 
Coach  Grant  Warwick 
and  brotlier  Bill  check 
first  copy. 


WE  APPRECIATE  Y 


Wood  Xewspapki?  MACHiNEin'  ('orpokation 


sot  FIFTH  AVCNUC 


New  ^oh  k  1 7.  N.Y. 


December  3,  1955 


To  Our  Friends 
In  The 

Newspaper  Industry 
Greetings: 

The  Wood  Newspaper  Machinery  Corporation  wishes 
to  extend  to  all  its  good  friends  and  customers  its  thanks  and 
appreciation  for  the  very  large  volume  of  new  business  re¬ 
ceived  in  the  past  several  months.  The  Wood  Company 
presently  enjoys  the  largest  volume  of  business  in  its  history. 

We  are  particularly  pleased  with  all  of  the  new  orders 
for  Pressroom  equipment.  It  is  a  recognized  fact  that  WOOD 
Presses  have  performed  an  outstanding  service  in  a  number 
of  large  metropolitan  papers  for  many  years.  More  recently, 
medium  size  papers  have  found  that  the  low  maintenance  and 
service  costs  and  the  longer  life  of  WOOD  Presses  make  for  a 
sound  investment.  Because  of  its  Four-Color  Unit,  WOOD 
now  offers  more  flexibility  of  color  positioning  for  ROP 
printing  than  any  other  press  manufacturer. 

For  many  years,  WOOD  has  led  all  manufacturers  in 
the  sale  of  Reel,  Tension  and  Paster  equipment.  Its  twenty- 
five  years  of  pioneer  experience  in  the  manufacture  of  this 
equipment,  together  with  its  constant  record  of  improvement, 
accounts  for  this  outstanding  position. 

The  Wood  Company  shall  continue  to  make  available 
the  best  equipment  and  will  strive  to  warrant  a  continuance  of 
the  confidence  our  customers  have  placed  in  us. 

Very  truly  yours. 


I  YOUR  CONFIDENCE 

in  mr  PRESS  equipment 


RECENT  PURCHASERS  OF  WOOD  EQUIPMENT 


PRESS  EQUIPMENT 

Buffalo  Evening  News,  Buffalo,  N.  Y. 

City  News  Printing  Co.,  Stamford,  Conn. 

Detroit  News,  Detroit,  Michigan 
Francesoir,  Paris,  France 
Hartford  Courant,  Hartford,  Conn. 

Indianapolis  Star  News,  Indianapolis,  Ind. 

Home  News,  New  Brunswick,  N.  J. 

Newsday,  Garden  City,  N.  Y. 

New  York  Times,  N.  Y. 

Pioneer  Publishing  Co.,  Oak  Park,  III. 

Providence  Journal,  Providence,  R.  I. 

Rodgers  &  McDonald  Publishers,  Los  Angeles,  Calif. 
Springfield  News,  Springfield,  Mo. 

St.  Louis  Post  Dispatch,  St.  Louis,  Mo. 

REELROOM  EQUIPMENT 

Buffalo  Evening  News,  Buffalo,  N.  Y. 

Chicago  Rotoprint  Co.,  Chicago,  III. 

City  News  Printing  Co.,  Stamford,  Conn. 

Cuneo  Press,  Chicago,  III. 


Detroit  News,  Detroit,  Mich. 

Eastern  Color  Printing  Co.,  Waterbury,  Conn. 
Everett  Pulp  &  Paper  Co.,  Everett,  Wash. 

France  soir,  Paris,  France 
Flint  Journal,  Flint,  Mich. 

W.  F.  Hall  Printing  Co.,  Chicago,  III. 

Hartford  Courant,  Hartford,  Conn. 

Independent  Press  Telegram,  Long  Beach,  Calif. 
Indianapolis  Star  News,  Indianapolis,  Ind. 

Kable  Printing  Co.,  Mt.  Morris,  III. 

Geo.  F.  Motter  &  Sons,  York,  Pa. 

John  C.  Motter  Press  Co.,  York,  Pa. 

Newsday,  Garden  City,  N.  Y. 

Neo  Gravure,  Chicago,  III. 

New  York  Times,  N.  Y. 

New  York  Daily  News,  N.  Y. 

Pioneer  Publishing  Co.,  Oak  Park,  III. 

Pittsfield  Eagle,  Pittsfield,  Mass. 

Portsmouth  Dispatch,  Portsmouth,  Ohio 
Providence  Journal,  Providence,  R.  I. 

Time  Incorporated,  Springdale,  Conn. 

Toledo  Blade,  Toledo,  Ohio 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 


PLAINFIELD,  NEW  JERSEY 

EXECUTIVE  AND  SALES  OFFICE; 

501  FIFTH  AVENUE,  NEW  YORK  17,  N.  Y. 


Police  and  Press 
Called  ‘Kinfolk’ 

Topeka,  Kas. 

No  two  groups  are  more 
closely  identified  today  than 
newspapermen  and  law  enforce¬ 
ment  officers,  Henry  S.  Blake, 
president  of  Capper  Publica¬ 
tions,  said  at  the  annual  dinner 
of  the  Kansas  Peace  Officers 
Association  Nov.  16. 

Elaborating  on  the  title  of 
his  talk  “Kinfolk:  the  Peace 
Officer  and  the  Press,”  Mr. 
Blake  said  both  groups  are  re¬ 
sponsible  to  the  people  for 
their  actions. 

Citing  the  case  of  a  newspa¬ 
per  which  had  a  policeman 
transferred  from  one  beat  to 
another,  Mr.  Blake  said  he 
thinks  such  action,  even  if  pos¬ 
sible,  is  not  good. 

“No  one  else  should  run  the 
Police  Department,”  he  said, 
“not  even  the  press.” 

• 

168-Pajje  ‘Bifsgsest’ 

Bridgeport,  Conn. 

The  Bridgeport  Post  pub¬ 
lished  its  biggest  edition  Nov. 
27,  containing  168  pages.  The 
figure  includes  a  4()-page  Po- 
rade  magazine  and  a  32-page 
Chiistmas  gift  supplement. 


1955  IN  REVIEW 


Three  Special 
Features  From 


Headline  Toppers  in  '55 


A  full  page  of  the  year's  greatest 
picture  stories — home  ond  abroad. 


Sports  Thrills  of  ’55 


Thrilling  action  pictures  highlight 
this  dramatic  holf-page  of  sports. 


Year  In  Review 


Here's  a  half-page  of  headline 
events  that  made  history  in  1955. 

COMPLETELY  MATTED 
Available  in  Combination 
or  Separately 

WIRE  TODAY  FOR 
PROOFS  AND  RATES 


NEA  Service,  Inc. 
1200  West  Third  Street 
Cleveland  13,  Ohio 


New  Women’s  News 
Department  Set  Up 

Hartford,  Conn. 

Revamping  of  women’s  news 
coverage  by  the  Hartford 
Times  is  under  way. 

The  Gannett  afternoon  daily 
has  a  new  women’s  department 
headed  by  Mrs.  Eleanor  Adams, 
formerly  society  editor.  She  as¬ 
sumes  dual  posts  of  fashion  and 
food  editor  and  will  supervise 
the  work  of  the  society  and  club 
departments. 

Mrs.  Patricia  Macko,  who 
was  assistant  society  editor,  be¬ 
comes  society  editor. 

Club  and  church  women’s 
activities  will  be  handled  under 
society. 

Mrs.  Adams,  formerly  society 
editor  of  the  Boston  (Mass.) 
Traveler,  joined  the  Times  in 
1950.  Mrs.  Macko  at  one  time 
was  a  general  news  reporter 
and  society  editor  of  the  Aom- 
gatiick  (Conn.)  Daily  News, 

o 

Dou^1u88  Allen  Goes 
To  Washington  Bureau 

Cincinnati 

After  two  years  as  editor  of 
the  Kentucky  Times-Star,  Doug¬ 
lass  M.  Allen  will  become  head 
of  the  Cincinnati  Times-Btar’s 
Washington  Bureau,  Dec.  19. 

Mr.  Allen  began  with  the 
Times-Star  and  served  one 
term  as  Cincinnati  city  council¬ 
man.  His  step-father  is  R.  R. 
Deupree,  chairman  of  the 
Procter  &  Gamble  Co.  board. 

Davis  S.  Ingalls,  Times-Star 
publisher,  said  Clemens  (Bud) 
Deters,  for  several  years  Ken¬ 
tucky  side  city  editor,  would 
be  the  new  editor.  Ray  Mathis, 
news  editor,  will  shift  to  Cin¬ 
cinnati  as  Kentucky  state  edi¬ 
tor,  replacing  Ellis  Rawansley, 
who  will  be  assigned  other 
duties. 


ETERY  WORD-SMITH 
SHOULD  HAVE: 

WORDS  AND  THEIR  WAYS 

(2nd  printing) 

•  One  of  the  most  interesting  books 
to  reach  our  desk,  where  it  is  going 
to  stay  too,  is  Eugene  II.  Sloane's 
“Words  and  Their  Ways” — Walter 
Karig,  The  Washington  Post 

•  “A  thought-provoking  introduc¬ 
tion  to  both  the  connotation  and 
the  iihilosophy  of  words  ...  a 
second  reading  fascinated  this  re¬ 
viewer” — Prof.  Roscoe  EUard,  Editor 
&  Publisher 

•  “A  delightful  introduction — sim¬ 
ple,  direct,  quietly  entertaining — to 
the  use  of  words  and  recognition  of 
their  powers  and  limitations" — Nel¬ 
son  Antrim  Crawford,  Author  6" 
Journalist 

Paper,  112  pp.  $1.00  postpaid 

THE  OWL  PRESS 

BAY  RIDGE  ANNAPOLIS.  MD. 


iiiiiiiiiiiiiiiiiiiiii  editorial  workshop 

§  By  Roy  11.  Copperud  J 

E  S 

I  Possessive  Posers  | 

m  .  1 

m  Have  you,  too,  puzzled  sometimes  over  forming  posse.s  g 
I  sives,  especially  of  words  that  already  end  in  s?  3 

g  It’s  all  very  simple.  To  decide  whether  you  want  jusi  1 
B  the  apostrophe,  or  apostrophe-s  you  need  note  only:  g 

B  1.  The  number  of  syllables  in  the  word.  1 

I  2.  Whether  the  accent  (primary  or  secondary)  falls  J 

B  on  the  last  syllable,  the  penult,  the  antepenult,  or  else-  g 
H  where.  | 

B  3.  Whether  the  last  syllable  begins,  ends,  or  both,  with  j 

B  on  8-sound.  1 

H  4.  Whether  the  word  falls  into  certain  categories  of  g 

I  ancient  classical.  Biblical,  or  foreign  proper  names.  1 

Then  apply  the  right  one  of  the  half-dozen-odd  rules  i 
prescribed  for  various  combinations  of  these  conditions.  1 
Haw.  Is  there  a  revolver  in  the  house?  1 

As  usual  when  rules  run  rampant,  confusion  is  the  1 
only  thing  that  clearly  emerges.  Words  like  antepenult  g 
are  an  affront  to  those  of  us  too  lazy  to  look  them  up,  | 
and  may  even  be  obscene.  I 

*  *'  m  M 

Pronunciation  can  be  relied  on  for  a  rule  of  thumb  in  1 
forming  possessives  of  both  singular  and  plural  forms.  | 
B  If  you  add  an  s-sound  in  speaking  the  word  in  its  posses-  i 
B  sive  form,  add  apostrophe-.s ;  if  the  pronunciation  is  un-  | 
B  changed,  add  just  the  apostrophe.  1 

B  This  gives  us  the  boy,  the  boy’s  bike;  the  boys,  the  p 
B  boys’  bikes;  Louis,  Louis’s  pencil;  Dulles,  Dulles’s  memo-  1 
B  randum;  Moses,  Moses’  tablets  (you  would  not  say  .Mo-  1 

p  seses,  which  is  how  Moses’s  would  sound)  ;  the  boss,  the  1 

g  boss’s  order;  the  bosses,  the  bosses’  orders.  % 

g  The  rule  of  letting  the  pronunciation  govern  is  not  g 
B  only  easy  to  follow  most  of  the  time  but  also  conforms  i 
g  with  the  present  trend  of  usage.  Not  everyone  goes  by  | 
■  this  principle,  however.  It  is  considered  correct  in  some  g 

I  circles  to  form  the  possessive  of  any  name  that  ends  in  g 
8  by  adding  only  the  apostrophe:  Louis,’  Doris’,  Thomas’.  I 

If:  If:  *  3 

But  there  may  be  legitimate  differences  about  pronun-  1 

B  ciation,  too.  Some  may  argue  that  they  would  not  add  1 

I  another  syllable  in  speaking  the  possessives  of  names  g 
B  like  Dulles  and  Dickens,  and  thus  would  write  them  1 
B  Dulles’  and  Dickens’.  Well,  all  right,  if  you’re  going  to  1 
g  take  that  attitude;  there’s  nothing  wrong  with  Dulles’  or  B 
B  Dickens’.  1 

B  It  is  also  considered  correct  to  form  the  possessive  by  | 
B  adding  only  the  apostrophe  to  words  that  end  in  8-sounds,  1 
g  though  not  in  the  letter  s  itself:  Dr.  Schultz’  office,  Mr.  g 
B  Chance'  car,  Cortez’  discovery,  innocence’  evidence.  1 
B  These  forms,  I  submit,  look  strange,  and  carefully  edited  1 
■  stuff  seems  to  be  consistent  in  using  apostrophe-s  rather  j 
B  than  the  apostrojihe  alone  in  such  instances.  g 

B  Funny  ones  will  turn  up.  Few  writers  would  make  it  1 
B  Illinois’s,  because  the  basic  word  properly  pronounced  | 
g  does  not  end  with  an  s-sound.  The  s-sound  is  added,  of  g 
B  course,  in  speaking  the  possessive,  which  leads  to  the  1 
B  fleeting  notion  it  should  be  written  Illinoi’s.  But  that  g 
B  way  madness  lies.  1 

I  ...  g 

I  Quirks  and  Quibbles  j 

B  The  Merriam-Websters  give  smooch  only  as  a  variant  g 
B  of  smutch,  which  is  defined  as  a  dark  stain,  or  to  blacken,  g 
B  Is  it  possible  that  the  editorial  board  could  use  some  g 
g  younger  blood?  g 
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COAL  FACTS  National  Coal  ‘Association 

THE  NATIONAL  COAL  ASSOCIATION  •  SOUTHERN  BUILDING,  WASHINGTON  5.  D.C. 


December,  1955 

Is  the  Interstate  Commerce  Commission  saddling  the  American 
people  with  an  ever  rising  freight  rate  structure?  Since 
19££,  when  the  ICC  reduced  rates,  the  freight  tariffs  have 
been  substantially  increased  across  the  board  in  1937  and 
four  times  more  since  1946.  Is  this  the  kind  of  rate  setting 
envisioned  by  the  Interstate  Commerce  Act? 

The  ICC  operates  under  a  declaration  of  National  Transporta¬ 
tion  Policy  by  the  Congress  which  includes  this  provision: 

"to  encourage  the  establishment  and  maintenance  of  reason¬ 
able  charges  for  transportation  services,  without  unjust 
discriminations,  undue  preferences  or  advantages,  or  unfair 
or  destructive  competitive  practices." 

The  bituminous  coal  industry  presented  evidence  to  the  ICC 
that  present  rates  on  coal  are  unreasonable  and  constitute 
an  unjust  burden  and  discrimination  in  violation  of  the 
Interstate  Commerce  Act.  Nevertheless,  despite  the  evidence, 
the  ICC  twice  in  1955  refused  to  order  freight  rate  reduc¬ 
tions  on  coal  as  petitioned  by  National  Coal  Association. 

Both  ICC  actions  were  in  clear  contradiction  of  the  recom- 
mendations  of  The  Presidential  Advisory  Committee  on  Energy 
Supplies  and  Resources  Policy  made  Feb.  £6,  1955  in  the 
national  interest.  This  Committee,  composed  of  seven  members 
of  the  President's  Cabinet  and  the  Director  of  Defense 
Mobilization,  proposed  that  the  railroads,  by  voluntary 
action,  and  in  the  absence  thereof,  the  ICC,  by  compulsory 
order,  should  adjust  freight  rates  to  the  extent  necessary 
to  remove  the  excessive  aind  disproportionate  contribution 
that  coal  rates  are  making  to  meet  -the  cost  of  other 
unprofitable  services  of  the  railroad  industry. 

The  coal  industry  now  has  recourse  only  to  the  Congress,  the 
Courts  and  Public  Opinion,  having  exhausted  all  of  the 
remedies  available  under  the  ICC  as  presently  constituted. 
America  needs  both  coal  and  railroad  industries  that  are 
strong,  vigorous,  ready  for  any  demands  for  energy  and 
transportation.  The  present  rates  on  coal  are  detrimental  to 
the  best  interests  of  the  nation  and  must  be  reduced. 


Moltrial  in  Cool  Focti  may  bt  quottd  or  rtproductd  for  any  purpoio.  If  furthtr  information  it  dotirod,  (ontaci  Notional  Coal  Attocialion. 

(Advertistment) 
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MENTION 


THE  FOURTH  ESTATE 


On  the  Business  Side 


'  y  CoPY-BoV^ 
Iamwc  t“  OfMAWO 
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Donald  L. 
Brown,  city  cir- 
culation  mana- 

Indianapolis 

Brown  HEAD  succeeds 

him  as  News 
circulation  manager. 


W.  R.  Hearst  Jr. — received 
the  Big  Wheel  Award  at  the 
50th  anniversary  dinner  of  the 
Adcraft  Club  of  Detroit,  Dec. 


Richard  W.  Slocum,  execu¬ 
tive  vicepresident  of  the  Phila¬ 
delphia  Bulletin  and  president 
of  the  American  Newspaper 
Publishers  Association  —  to  be 
presented  with  the  Gold  Medal 
of  the  International  Benjamin 
Franklin  Society,  Inc.  at  cere¬ 
monies  Jan.  21. 


'Phone  my  mother  end  say  I'll  be  late  for  supper. 


Neale  M.  Leary  —  joined 
the  New  York  sales  staff  of 
This  Week  magazine. 


Eugene  (Ore.)  Register-Guard  editor  of  Ohio  and  Wisconsin 
— appointed  advertising  direc-  weeklies — named  editor  of  the 
tor.  Robert  G.  Christenson,  Prairie  du  Chien  (Wis.) 
formerly  advertising  salesman,  Courier  and  Crawford  County 
has  been  promoted  to  retail  Press,  succeeding  William 
advertising  manager.  Bourbeau,  now  on  the  news 

*  *  ♦  staff  of  the  Dubuque  (Iowa) 

Telegraph-Herald. 


Chauncey  F.  Stout,  pub¬ 
lisher  of  the  Plainfield  (N.  J.) 
Courier-News  —  received  a  50- 
year  service  pin  at  the  annual 
party  of  the  newspaper’s  em¬ 
ployes.  Mr.  Stout  had  worked 
for  10  years  on  other  newspa¬ 
pers  before  affiliating  with  the 
Courier-News  in  1905. 


I.  Murray 
Allan,  former 
member  of  the 
Sioux  Falls  (S. 
D.)  Argus  Lead¬ 
er  advertising 
staff  —  named 
promotion  man¬ 
ager  of  the 
Argus-Leader. 


Donald  S. 

Hartnett,  Med¬ 
ford  (Mass.) 

Daily  Mercury 
advertising  rep¬ 
resentative  since 
1951  —  a  p  - 

pointed  adver¬ 
tising  manager. 

E.  C.  Press.man,  former  ad-  For  10  years 
veitising  manager  of  the  he  was  a  mem¬ 
ber  of  the 

-  Waltham 

(Mass.)  Tribune  circulation  de- 
partment. 


SiD  Bost,  former  reporter  on 
the  Winston-Salem  (N.  C.) 
Journal  —  transferred  to  the 
reporting  staff  of  the  Winston- 
Salem  Sentinel. 


Richard  E.  Berlin,  pr 
dent  of  Hearst  Corporation 
elected  a  director  of  B 
Clubs  of  America,  Inc. 


Richard  Daignault  of  Cana¬ 
dian  Press  —  elected  president 
of  the  Quebec  Parliamentary 
Press  Gallery,  succeeding  Marc 
E.  Thivierge  of  British  United 
Press. 


Hartnett 


Joseph  Vanscavage,  former 
copy  deskman  with  the  New 
Haven  (Conn.)  Register  —  re¬ 
joined  the  staff  of  the  Water¬ 
bary  (Conn.)  Republican  as 
assistant  state  editor. 


Joseph  G;  McClellan,  na¬ 
tional  advertising  manager  of 
the  Norristown  (Pa.)  Times- 
Herald  —  promoted  to  adver¬ 
tising  director.  Frank  E. 
Bishop,  assistant  advertising 
manager,  has  been  named  re¬ 
tail  ad  manager. 


Wherever 


John  Galloway,  who  re¬ 
cently  completed  13  years  of 
Army  public  relations  duty 
with  the  rank  of  colonel — re¬ 
turned  to  the  Wichita  (Kas.) 
Beacon  as  telegraph  editor. 


In  the  Editorial  Rooms 


LOCALnews  be, 


Hugh  T,  German,  sports  edi¬ 
tor  of  the  McAlester  (Okla.) 
News-Capital  —  named  news 
editor.  Jim  Trent,  former 
managing  editor  of  the  Okmul¬ 
gee  (Okla.)  Daily  Times,  suc¬ 
ceeds  him  as  sports  editor. 


gins 


Mrs.  Iris  Nelson,  society 
editor  of  the  Yreka  (Calif.) 
Siskiyou  County  Neics  —  re¬ 
signed. 


One  of  the  local  reasons  for 
you  to  choose  LOC^ALnews 
Dailies  as  your  basic  adver¬ 
tising  medium. 


Max  Friedersdorf,  formerly  University — now  on  the  news 
with  the  Louisville  (Ky.)  staff  of  the  Camden  (N.  J.) 
Times  and  the  Franklin  (Ind.)  Courier-Post. 

Star — joined  the  city  staff  of  ♦  *  * 

the  Indianapolis  News.  j.  p^x  Kelly  III— resigned 

*  "'  •  as  editor  of  the  feature  sec- 

Herbert  L.  Beierle,  former  (Continued  on  page  43) 
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Officet  and  talegmen  In 
principal  cities  and  U)here~ 
ever  national  advertising 
should  be  sold  to  naffonol 
advertisers. 


Executive  Spotlight 

RUDY  M.  FONVILLE  has  been  promoted  from  advertising 
manager  of  the  Burlington  (N.  C.)  Time»-I\ew»  to  business  man¬ 
ager.  He  has  been  with  the  Times-News  since  1928.  Named  to 
Kurceed  him  as  advertising  manager  is  RAY  J.  NAI.LY,  on  the 
advertising  staff  since  19.3.’!. 

*  •  • 

MRS.  NAN  WOOD  HONEYMAN,  former  Oregon  collector  of 
rustoms  and  a  member  of  (Congress,  has  been  appointed  assistant 
lo  the  editor  and  publisher  of  the  World,  a  new  daily  which 
Sheldon  Sackett,  publisher  of  the  Cook  Bay  (Ore.)  Times,  will 
publish  in  Portland,  Ore. 

*  *  • 

FRED  VARGA  has  been  promoted  to  circulation  director  of 
the  LouiKville  (Ky.)  Courier-Journal  and  Times.  He  has  been 
acting  rirrulation  director  since  May,  when  JASPER  RISON  re¬ 
tired. 

•  *  * 

CHARLES  M.  NEEL,  a  member  of  the  advertising  staff  for  20 
years,  has  been  appointed  director  of  advertising  of  the  Daily 
Oklahoman  and  Oklahoma  City  Times.  He  succeeds  O. 
BROW'N,  who  was  named  director  of  public  relations  earlier 
this  year. 


In  the  Editorial  RooniH 

(Continued  from  page  42) 


Service  —  joined  the  staff  of 
the  Philadelphia  Daily  News  as 
a  reporter. 


tion  of  the  Sunday  Winston- 
Salem  (N.C.)  Journal  and  Sen¬ 
tinel  to  become  news  editor  of 
the  Raleigh  (N.C.)  Times.  He 
is  succeeded  at  Winston-Salem 
by  Tom  Wicker. 

«  «  * 

Lia  Ratnieks  —  joined  the 
society  department  of  the  Hill.'i- 
boro  (Ore.)  Argus. 

V  *  * 

Miss  Virginia  Koob — joined 
the  news  staff  of  the  Walla 
Walla  (Wash.)  Union-Bulletin. 

«  ♦  « 


Joe  Gilmartin,  formerly  of 
the  Orange  (Tex.)  Leader  — 
joined  the  editorial  staff  of  the 
Wichita  (Kas.)  Beacon  as  state 
editor. 

«  *  V 

Mrs.  Malno  Reichert,  col¬ 
umnist  for  the  Salem  (Ore.) 
Capital  Press  since  195.3  — 
joined  the  editorial  staff  as 
special  feature  writer  and  edi¬ 
tor  of  the  women’s  department. 


Where  They  Are  Now 


Karl  Abraham,  formerly  on 
the  Huron  (S.D.)  Daily  Plains¬ 
man  —  now  on  the  news  staff 
of  the  Wichita  (Kas.)  Beacon. 

*  ♦  * 

Bob  Upton,  formerly  on  the 
Rocky  Mount  (N.C.)  Telegram 
and  more  recently  with  the 
State  Capital  Life  Insurance 
Company  in  Raleigh,  N.  C.  — 
returned  to  newspaper  work, 
joining  the  Winston-Salem  (N. 
C.)  Sentinel’s  telegraph  desk 
as  a  copy  editor. 

s  *  * 

Francis  M.  Lordan,  former¬ 
ly  with  the  Long  Branch  (N.J.) 
Daily  Record  and  Lakewood 
(N.J.)  Daily  Times  —  now 
with  the  Camden  (N.  J.) 

Courier-Post. 

*  »  * 

Mrs.  Jim  Holler  —  new  re- 
poi-ter  for  the  Central  Point 
(Ore.)  American,  succeeding 
Mrs.  Everett  Young. 

«  *  * 

Ormond  Knippenburg,  for¬ 
merly  with  the  Washington 
bureau,  International  News 


John  Malone,  city  editor  of 
the  Schenectady  (N.Y.)  Union- 
Star  —  resigned  to  join  the 
public  relations  staff  of  General 
Electric  Company  at  the  Knoll 
Atomic  Laboratory. 

*  *  * 


Frederick  H. 
Kury,  former 
vicepresident  of 
NEA  Service. 
Acme  Newspic- 
tures  and  the 
Buffalo  Color 
Press  and  pub¬ 
lisher  of  news¬ 
papers  in  New 
York  and  Flori¬ 
da — named  vice- 
president  and 
general  manager  of  Mylam 
Publishing  Co.,  Inc.,  specialists 
in  public  relations  for  news¬ 
papers,  radio  and  TV  stations. 


Robert  W.  Fuehrer,  sports- 
writer  for  the  Canton  (Ohio) 
Repository  —  joined  the  Phila¬ 
delphia  staff  of  the  Oil  In¬ 
dustry  Information  Committee. 
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Joseph  E.  Tho.mpson,  48, 
veteran  police  and  court  re¬ 
porter  for  the  Montreal  (P. 
Q.)  Star  and  the  Montreal 
Gazette,  Nov.  18. 

«  *  * 

Henry  W.  Platt,  51,  foi-mer 
editor  of  the  Old  United  Press 
Predate  Service  and  more  re¬ 
cently  a  magazine  executive, 
Nov.  21. 

*  *  « 

John  Frampton,  75,  assist¬ 
ant  credit  manager  of  the 
Charleston  (S.  C.)  Netvs  and 
Courier  and  Charleston  Eve¬ 
ning  Post  until  his  retirement 
this  year,  Nov.  20. 

V  «  « 

Herman  Steiner,  50,  chess 
editor  of  the  Los  Angeles 
Times  and  former  U.  S.  chess 
champion,  Nov.  25. 

*  *  * 

Edward  F.  Mulligan,  57, 
publicist  and  former  reporter 
for  the  Boston  Herald  and  the 
New  York  Times,  Nov.  23. 

*  «  * 

William  Chapman  White, 
52,  columnist  for  the  New  York 
Herald  Tribune  and  former 
war  correspondent,  Nov,  28. 

«  «  « 

Ralph  Parker  Welton,  46, 
publisher  of  the  Grant  County 
Press,  Petersburg,  W.  Va.,  Nov. 
26. 

*  *  * 

Thomas  E.  Williams,  69, 
former  political  columnist  for 
the  Harrisburg  (Pa.)  Patriot 
and  reporter  for  United  Press 
and  Philadelphia  newspapers, 
recently. 

*  *  * 

Calvin  C.  Lyon,  73,  former 
columnist  for  the  Columbus 
(Ohio)  Citizen  and  a  member 
of  the  Scripps-Howard  organ¬ 
ization  for  45  years,  Nov.  25. 

*  *  V 

Louis  Debord,  61,  former 
state  editor  of  the  St.  Joseph 


(Mo.)  Gazette  and  staffer  on 
St.  Louis,  Chicago,  Kansas 
City  and  New  York  newspa¬ 
pers,  Nov.  20. 

*  *  * 

Joseph  Lawlor,  .53,  former 
Chicago  drama  critic  and  more 
recently  public  relations  execu¬ 
tive  of  Universal  Pictures  in 
Hollywood,  Nov.  25. 

*  «  « 

Robert  A.  Glen,  89,  night 
editor,  Spokane  (Wash.)  Spokes- 
man-Review  when  he  retired 
fi-om  50  years  of  newspaper 
work  in  1936,  Nov.  18. 

*  *  * 

Fred  R.  Wiese,  70,  secretary 
and  business  manager  of  the 
Oshkosh  (Wis.)  Daily  North¬ 
western  and  associated  with 

the  newspaper  for  more  than 
half  a  century,  Nov.  19. 

*  *  * 

George  Munger,  75,  with  the 
Bismarck  (N.D.)  Tribune  25 
years  and  former  state  printer 
for  Noi-th  Dakota,  Nov.  7. 

*  *  * 

Edward  F.  Sweeney,  70,  for¬ 
mer  sports  editor,  Waterbury 
(Conn.)  Republican,  Nov.  24. 

*  *  * 

Paul  M.  Kennedy,  47  a  news 
editor  of  the  Boston  Globe  and 
member  of  its  staff  for  20 

yeais,  Nov.  22. 

•  ♦  * 

Mrs.  Mary  Blakeley  Aylor, 
55,  leporter  and  feature  writer 
on  the  Philadelphia  Bulletin 
from  1918  to  1945,  Nov.  19. 

*  *  « 

Richard  Meyer,  .59,  sales 
manager  of  the  Dow  Jones 
news  ticker  services  and  for¬ 
mer  ad  salesman  for  the  Wall 
Street  Journal,  Nov.  18. 

«  *  « 

Warren  R.  Anderson,  82, 
retired  trade  paper  publisher 
and  one-time  reporter  and  de¬ 
partment  editor  on  the  Mil¬ 
waukee  Journal  and  the  Mil¬ 

waukee  Sentinel,  Nov.  22. 


Comic  Dictionary 


Middle  Age 

The  period  in  life  when  a  night 
out  is  followed  by  a  day  in. 
(Copyright,  1955.  by  Evan  Esar) 


^^ngkltner  for  Pagi  Ont, 

€diloriat  Pagr,  or  ^taiurt  .Section 
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Kilgallen 

(Continued  from  page  13) 


Ernie  Pyle  in  a  bomb-wrecked 
house  in  Naples  and  learned,  by 
a  show  of  passports,  that  he 
was  13  years  younger  than  I. 

•  During  the  Hauptmann 
trial  in  Flemington,  N.  J.,  I  in¬ 
terviewed  the  defendant  Haupt¬ 
mann  exclusively — in  his  cell. 
When  I  came  out  of  the  jail,  I 
found  more  than  a  hundred 
newspaper  men  and  women 
covering  me  for  a  “fill  in.”  This 
interview,  incidentally,  was  not 
a  pool  job.  It  was  a  carefully 
executed  journalistic  maneuver. 


One  time  A1  Capone  did  a 
bit  in  a  prison  near  Philadel¬ 
phia  for  a  gun-carrying  rap.  A 
large  group  of  reporters,  includ¬ 
ing  myself,  congregated  outside 
in  the  cold  the  day  of  his  re¬ 
lease.  Capone  gave  us  the  slip, 
leaving  hy  a  back  way.  Among 
those  left  high  and  dry  from 
a  news  standpoint  was  Jake 
Lingle,  a  Chicago  reporter  who 
knew  Capone  well.  Lingle  later 
was  mysteriously  slain  in  Chi¬ 
cago. 

A  roving  reporter  naturally 
stops  at  all  kinds  of  hotels. 
Years  ago  I  went  up  to  Callen- 
dar,  Ont.,  to  cover  the  Dionne 
quintuplets.  The  little  hotel  in 
Callendar  was  so  primitive  I 
had  no  lock  on  my  door.  Realiz¬ 
ing  I  was  carrying  several 
hundred  dollars  in  expense 
money,  I  slept  that  night  with 
my  pants  (and  bill  fold)  in  bed 
with  me. 

When  I  covered  the  Duke  and 
Duchess  of  Windsor  at  the 
Miami-Biltmore  hotel  (after  the 
abdication)  the  press  inter¬ 
viewed  them  daily  in  their 
elaborate  suite.  The  following 
year  when  I  checked  in  the  man¬ 
ager  gave  me  a  similar  suite, 
at  the  ordinary  rate  for  a  room. 


every  country  in  South  Ameri-  ate  distribution  to  other  mem- 
ca,  and  to  other  countries  in  the  bers. 

Caribbean  area  including  Mex-  Ten  years  ago  the  study  com- 
ico.  mittee  reports  of  the  APME 

The  trip  didn’t  cost  us  re-  vigorously  criticized  the  fre- 
porters  a  dime.  Everywhere  our  quent  and  widespread  failures 
party  went  we  were  treated  like  of  members  to  provide  their 
VIP’s.  local  news  promptly,  if  at  all. 

If  I  were  a  millionaire  banker.  This  was  logically  interpreted 
for  instance,  I  couldn’t  have  at  the  time  as  possible  evidence 
done  it  on  my  own  for  less  than  of  deterioration  of  the  coopera- 
$25,000.  And  then  I’d  never  tive  idea  as  a  result  of  the 
have  met  the  big  shots  and  anti-trust  decision, 
heads  of  countries  who  wel-  In  recent  years  the  APME  re- 
comed  us  in  “good  neighborly”  ports  have  continued  to  empha- 
manner.  size  membership  responsibili- 

Some  business,  eh?  That’s  ties,  pointed  out  continuance  of 
why  I  say  “there’s  no  business  some  failures,  but  on  the  whole 
like  the  newspaper  business.”  suggest  very  strongly  that 

Copyright  1955  by  International  News  ^ere  has  been  improvement. 
Service. 


This  view  is  confirmed  by  AP 


Next:  My  first  real  taste  of  executives  who  state  candidly 


journalism — in  Chicago! 


KILGALLEN  is  frisked  before  AP  Story 

entering  the  death  chamber 
where  Hauptmann  was  executed. 


(Continued  from  page  11) 


wa,  married.  I  said  yes,  and 
that  I  also  had  two  daughters. 


that  “perfection  will  never  be 
achieved  but  we  have  made  pro¬ 
gress.” 

The  AP  management  credits 
the  improved  situation  to  the 
activities  of  APME  and  the  va¬ 
rious  state  groups  plus  the 


“God  bless  them,”  he  said, 
handing  me  three  shiny  new 
dimes,  one  for  each  of  them. 
Two  years  later  I  caught  up 


he  handed  me  three  NICKELS. 


of  $17,000,000  in  1945  and  is  members’  own  intensification  of 

reported  to  be  currently  at  the  local  coverage  following  World 

rate  of  $30,000,000  annually.  War  II. 

Increa.ses  in  charges  for  basic  Capital  Loan  Retired 

service  have  been  much  less  ...  .  .  .j 

with  him  again.  The  depression  ®  "ization  it  is  the  consensus  that 

had  gripped  the  nation.  The  ''taff  morale  and  performance 

richest  man  in  the  world  asked  ^  ® f  ^^e  far  ahead  of  the  1945  situa- 

the  same  questions.— This  time  *®®  pf  tion.  The  association  encount- 

when  he  said  “God  bless  them”  radiolelevision  ered  serious  personnel  problems 

field  and  development  of  serv-  beginning  of  the  decade^ 

ices  overseas.  deployed  a  large  corps  of 

The  AP’s  basic  charges  have  war  correspondents  over  the 

^  ^  not  been  increased  since  the  de- 

Chau  prison  camp  in  Germany  „„  ^^e  been  almost  constantly  in  fight- 

during  World  War  II  It  was  1950  census,  the  revision  having  Th 

the  infamous  red  brick  oven  ^een  completed  early  in  1952.  years.  The  staff  generally  had 
into  which  the  Nazis  shoved  increased  costs  for  salaries,  necessitie.^ 

prisoners  and  cooked  them  to  ^  and  communications  have  ,,r 

death.  Lying  on  the  floor  was  ^een  met  by  the  organization’s  inevitab  e  problems  of  handling 
a  shovel,  about  15  feet  long,  expansion  and  in  a  sustained  replacements  by  returning 
Its  cen^r  curved  to  fit  a  human  program  of  administrative  eco-  veterans  entailed  intricate  ad- 
back.  The  shovel  was  used  to 


I  THINK  the  grimmest  sight  I 
ever  witnessed  was  in  the  Da- 


push  the  victims  into  the  oven.  "®?^e  periodic  reports  of  the 


ministrative  actions.  The  entire 
foreign  staff  had  to  be  rotated 


On  the  floor  of  a  room  lay  a  directorate  and  management  to  and  much  of  _it  replaced  to 


dozen  bodies,  wrapped  in  dirty  members  have  stressed  the  em-  the^changing  character  of 


Once  I  came  home  with  a 
piece  of  Rudolph  Valentino’s 
casket  as  a  souvenir  (a  press 
agent’s  idea).  It  had  my  daugh¬ 
ter’s  name  burnt  into  the  wood. 
A  bit  ghoulish,  my  family 
thought. 

I  got  another  souvenir  dur¬ 
ing  the  war  when  I  lifted  a 
cup  and  saucer  from  Hitler’s 
famous  “Eagle’s  Nest”  atop  a 
mountain  near  Berchtesgaden. 
It  wasn’t  worth  bringing  home 
as  far  as  the  family  was  con¬ 
cerned. 

Speaking  of  souvenirs,  I  in¬ 
terviewed  old  John  D.  Rocke¬ 
feller  on  the  eolf  links  at  Or¬ 
mond  Beach,  Fla.,  in  the  boom¬ 
ing  late  1920’s.  He  asked  if  I 


we  lifted  the  cover  off  one  of 
the  victims  he  was  riddled  with 
bullets  from  head  to  toe. 
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White  covenngs.  ^  organize-  , 

This  sight  was  even  worse  economical  and  ef-  Jb®  organization  s  phpical 

than  the  day  reporter  Alexan-  operation  in  a  period  telegraphic  and  picture 

‘^®’'  ^  during  which  there  have  been  equipment,  had  to  be  replaced 

counted  25  bodies  in  a  morgue  increases  in  all  elements  beginning  in  1945  since  virtual- 

at  Herrin,  Ill.,  during  the  Les-  ^^e  publishing  and  broadcast-  Xj'?  equipment  had  b^n 
ter  strip  mine  massacre.  When  business.  Reports  pointed  obtainable  for  more  than  five 

-  -  occasions  that  1 

the  expansion  of  its  services  J"  15  to  20  years  old^ 

abroad  has  enabled  the  AP  to  ^^e  equipment  changeover  had 

.  «*Pa"d  and  improve  greatly  its  been  completed  only  a  few 

to  take  the  bitter  with  the  coverage  without  '^b®n  another  major  re¬ 

sweet  in  the  newspaper  busi-  ^^duly  increasing  its  costs.  placement  had  to  be  undertaken 
ness.  It  seems  to  me,  however,  ...  ^o  meet  the  demand  for  Tele- 

that  I’m  stressing  the  bitter.  Greater  Participation  typesetter  operation. 

Now  for  a  touch  of  the  So-called  “membership  par-  Financing  these  capital  pur- 
sweet:  ticipation”  has  been  the  key-  chases  necessitated  obtaining 

Another  newspaperman  and  stone  of  the  .Associated  Press  bank  loans.  The  organization 
I  drew  an  assignment  a  few  since  its  beginning.  Each  mem-  was  a  heavy  bon-ower  over  a 
years  back  to  accompany  Capt.  ber  places  its  news  into  the  period  of  years.  The  la.=t  of 
Eddie  Rickenbacker  and  Arthur  general  pool  and  the  AP  staff  these  loans  was  paid  off  in 
Godfrey  on  an  airplane  tour  of  is  responsible  for  its  appropri-  1953. 
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IT’S  HERE  ! 


This  color  television  receiver  is  the  brilliant  achievement  of  an  outstanding 
group  of  scientists  and  technicians  working  in  the  laboratories  of  the 
International  Telephone  and  Telegraph  Corporation  and  its  Capehart 
division.  For  out  of  this  cooperative  effort  in  electronic  research  came  the 
perfected  “Apollo”— designed,  engineered  and  manufactured 
by  Capehart.  The  Capehart  “Apollo”  is  a  proven  receiver,  incorporating 
all  the  newest  developments  in  color  reception,  with  matchless 
performance  and  dependabilitv.  It’s  a  major  example  of  the  imaginative 
thinking,  technical  proheienev  and  production  skills  that  have 
made  IT&T  a  world  leader  in  electronics. 


For  full  information  on  Capehart  products, 

write  Capehart-farnsworth  Company,  Fort  Wayne  1,  Indiana. 

editor  BC  publisher  for  December  3,  1955 


INTERNATIONAL  TELEPHONE  AND  TELEGRAPH  CORPORATION 
67  Bread  Street,  New  York  4,  N.  Y. 


PHOTOGRAPHY 


Eastman  the  Amateur; 
Brady  the  Historian 


By  James  L.  Collings 


was  about  the  best  regional 

E&P  Discontinues  meeting  we  ever  had.” 

Photo  Contest  Joseph  Costa,  chief  photogra- 

„ _ p  Ti  _  pher  for  King  Features  Syndi- 

The  annual  Editor  &PuB-  *  .  _ ,  p 

..........  XT  u  T>i.  i.  i  i  cate  and  photo  supervisor  of 

USHER  Ne^vs  Photo  Contest 

•11  ,.x  X  p  XX  1  the  New  York  bunaay  Mirror 

wllnotbeheldfortheclen. 

1-  continually  experiment  with 

board  of  directors,  m  an- 


;T 


George  Eastman,  genius,  was  Onlookers,  attracted  by  the 


an  amateur. 


young  man’s  curious  parapher- 


That’s  the  theme  of  the  story  nalia,  soon  draped  themselves 
about  Mr.  Eastman  in  the  Nov.  all  along  the  bridge,  watching 


board  of  directors,  in  an-  niptiiro  nono^ 

.  ...  •  .  .  new  picture  usag 

nouncing  this  decision  ex-  ^^^t  with  research 
plained  that  the  multiplicity 
of  photo  contests  throughout  Khn 

the  country  had  reduced  the  „  "  “  V 
number  of  entries  and  the  „ 


issue  of  hnnge,  the  journal  of  and  waiting  and  posing. 


Of  photo  contests  throughout  Shutter  Shorts  .  .  . 
the  country  had  reduced  the  „  ,  „  ,  .... 

number  of  entries  and  the 

number  of  newspaper  pho-  <Te:x )  Press  .  .  . 

tographers  participating  in  “* 


photogn*aphy  of  the  George  In  the  full  heat  of  the  day 


the  E&P  contest. 


Eastman  House,  up  in  Roches-  they 


fascinated 


ter,  N.  Y. 


staffer  with  the  Indianapolis 
(Ind.)  News,  has  been  named 
information  services  officer  at 


the  photographer’s  _acrobatics.  Westover  Air  Force  Base, 


•  wic  j./sa\/«/\/^a  ca^at^a  o  cava  va/cavavis*  J'a,  J  •  a  a.  a  1.  a  TTCaVWd  All  X'UlVC  DclSCt 

He  was  called  an  amateur  by  George  rigged  up  the  camera,  Mass.  ...  Don  Bernhardt  now 

some  irate  citizens  one  day  focused  it,  then  crawled  into  ine  man  ana  uraay  tne  ^j,g  photo  department  of 


......  av/v\aov\a  av,  vaivaa  vac»wav\a  ataw  wxVirtf  IlCdVIO  Hit:  piiVVV  U^pax  UJ 

when  he  set  up  a  picture  with  the  tent  on  his  hands  and  Pno^oRrapner.  ,  .  ,  the  Register  and  Tribune  Syn 

1,5a  T.i.,«,a«  v,.o,T„  1 _  Xx  _ _ x:„  _i„*„  Aside  from  the  wonderful  ..„x-  ®  T.r,.  _ j.. 


his  clumsy,  heavy  equipment,  knees  to  sensitize  his  plates. 


...w  f  ^  x.. xj xs •  ^ ... x...  v.  xviiwo  i/Vf  o V ix i9a i«aa« V  iiao  ^acawo.  •  •  i  tZr\f\  *11  X  A*  \  •  Jack  Kennedy  of  the 

But  that’s  getting  ahead  of  After  a  few  wai-m  moments,  P”"*®  (500  illustrations)  show-  Bluffs  (Iowa)  Non 

tliP  telfi.  V,.  i,a.Wa,.,5a  VIPs  of  Brady’s  days, - -  , 


the  tale. 


First  a  few'  words  on  how  plates  in  hand,  ready  to  work 


he  crawled  out  backwards,  ,  *  .,  ...  x  ^  ^  J  pareil  has  won  his  third  Iowa 

.  , _ j  _ .  _ .  the  Civil  War  battlefronts  and  *  •  ^  j  t.  , 


A  «*w  M  *X,.T»  aTV.x.x.r  w..  ..x^a.  111  IICXIIVA)  iCCl\X^  WX/XXV.  I*!.*  J  X.I.  A  •  Associated  Press  sweepstakes 

he  got  into  photography  in  After  George  had  made'  his  P®”onalities,  and  the  Amen-  Pgj„  gf  tj,g 


the  first  place.  A  poor  lad  who  exposures,  re-entered  the  tent,  scene  in  geneial,  the  inter-  York  Herald-Tribune  has 

had  to  quit  school  early  to  help  crawled  back  out  the  second  ®®  e  aver-  jjgg^  awarded  first  prize  of 


wx...xTx.r.  VICIWICU  l.rCXV  IV  VF  U 1/  VllC  OCVVIIIVI  lx  A  1.  *  A  *  J  M^Vll  CIWCXXVI^U  lIXOV  pXXAiV  Vi 

support  his  mother  and  sis-  time,  dripping  wet,  one  of  the  fjf^x^  °  con  aine  Cigar  Institute  of 

ters,  George  worked  night  and  sunbaked  bystanders  came  up  ®.  ,  ®  ™®*'  ®  *  ®^®  America’s  photo  contest. 


day  at  low'-paying,  menial  jobs,  to  George  while  he  was  looking 
At  24  he  was  tired  and  de-  at  a  finished  plate. 


cided  to  take  a  vacation.  Santo  The  man  asked  I 
Domingo  appealed  to  him.  A  George  wanted  for  it, 
friend  suggested  he  make  a  «it’s  not  for  sale 


i^jroccaiivicxo  vcvi.ic  w  nm>rofo/1  r^iiivx*v«o  ^iivvv/  vviivv.^v. 

Georere  while  he  was  looking  y- 

a  finished  nlate  nothing  else,  you’ll  ap-  • 

The  man  asked  how  much  P^iate  the  flashbulb  fast  film  g  j  jO  Address 
...  ..  and  fast  lens  of  today  when  n  r  -wwr  i  »• 

urS^  J^"»  r>  yo'^  read  about  the  difficulties  Editors  of  Weeklies 


friend  suggested  he  make  a  «it’s  not  for  sale,”  George  T  *  ^ 

photo  record  of  the  trip.  For  replied.  “I  am  only  an  ama-  ‘^'^®  Photographers  had  then. 


unexplained  reason,  teur.” 


George  didn’t  get  there,  but  he  “Then  why  did  you  allow  us 


did  buy  a  photography  outfit —  to  stand  in  the  broiling-hot 
and  what  an  outfit  it  w'as.  rut,  for  half  an  hour  whilof  von 


Boston 

More  than  300  members  and 

’'®V.mx  X  J-J  11  Short  Course  guests  of  the  New  England 

“Then  why  did  you  allow  us  t,  .  o.  x  tt  •  •.  Weeklv  Press  Association  are 

to  stand  in  the  hroilino--hot  Kent  State  University  re-  vveeKiy  rress  Association  are 
to  stena  in  tne  Droning  not  .  shanino-  for  its  expected  to  attend  the  group’s 

sun  for  half  an  hour  while  you  P”  .  P*ens  »re  snaping  tor  its  ^ 

i*  1  t  1  j*  ittt  1  sniTiiml  /*rkiiT*QA  in  SGV6Htil  &T1T1VI&1  COTll^GHvlOTl  fit 

fooled  around,  you  young  fool!’  annual  short  course  in  ox^„x^„.p, 

ar.a  Hotel  here 


Heavyweight  Outfit  loo.ea  arouna,  you  young  loo.:^  --  -  'scheduled  the  Sheraton-Plaza  Hotel  here 

It  had  all  the  glamour  of  the  man  exploded.  “You  ought  P^®ss  P^tography,  scheduled  20.21. 


XU  uau  ail  uiic  ^laiiiviux  wx  -  -  - — n— -  ^  Mnrpk  90  9^ 

the  wet-plate  days:  The  camera  to  be  tagged  with  a  sign  tell-  .  " _  "  . ^x 

..roa  oa  i,5«.  oc  a  aear,  re-  luff  that  vou  arc  an  amateur.”  Among  those  on  the  program 


Jan.  20-21. 

Hugh  Boyd,  publisher  of  the 


was  as  big  as  a  soap  box,  re-  >ng  that  you  are  an  amateur.”  «»os®  on  tne  program  Brunswick  (N.J.)  Daily 

quiring  a  heavy  tripod;  the  If  amateur  means  one  who  Home  News,  is  scheduled  to  be 

dark  tent  had  to  be  large  does  something  for  the  sheer  SeSbert  of  the  Minn^arol  ^^^t  speaker  at  the  Awards 

enough  to  enter  while  the  pho-  emovment  of  doing  it,  then  the  Banquet 

tographer  spread  emulsion  on  brilliant  George  Eastman  was  l^o  Star  &  Tribune  (1954  “Pho-  -  .  - . 


gltss*' plates  tefore  an  ex-  an  amateur."  No  one  loved  ^i®5^®Ca^on ^m^dweste^J  on^ "SV Te 
posure  and  developed;  and,  photography  more;  no  one  con-  •  .  technician  Nieman  Fellows  from  Harvard 

finally,  tiiere  were  chemicals,  tnbuted  more  to  its  develop-  University  and  the  staff  at  Bos- 


glass  tanks,  a  heavy  plate  ment. 
holder  and  a  jug  of  water. 

George  carried  this  awesome  Historian  Brady 
load  to  Makinac  Island  to  shoot  Another  man  who  loved  pho- 
pictures  of  a  natural  bridge,  tography  and  made  history 


Subject  matter  will  cover 
‘Big  Pictures  for  Small  Pa- 


‘  Spotlight  on  Sports 


Nieman  Fellows  from  Harvard 
University  and  the  staff  at  Bos¬ 
ton  University’s  Division  of 
Journalism. 


DOOM’S  WCIWK 


Shots,”  “How  to  Get  Along 

Another  man  who  loved  pho-  with  the  Police,”  Women  Be-  IVFAVrs  AHniittfHl 

tography  and  made  histoi'v  hind  the  Camera,”  “Laboratory  rr  i>  l 

with  his  camera,  as  well  as  Lifesavers,”  “How  to  Think  a  rTess  I'arleys 
recorded  it,  Mathew  Brady,  is  Picture”  and  others.  Chicago 

the  subject  of  a  book  by  Jim  Send  applications  to  school  Members  of  the  National 
Horan,  assistant  city  editor  of  of  journalism,  Kent  State  Uni-  Editorial  Association  may  now 

the  New  York  Journal- Ameri-  versity,  Kent,  Ohio.  The  course  attend  press  conferences  of  the 

c®”-  is  limited  to  250  photographers.  President  and  cabinet  mem- 


H0NS 


Mr.  Horan’s  ability  with  a 
camera  is  restricted  to  chop¬ 
ping  off  the  tops  of  his  chil¬ 
dren’s  heads  when  he  photo- 


bers,  under  arrangements 
350  at  Seminar  worked  out  with  White  House 

Seattle  officials,  it  was  announced  here 
More  than  350  persons  at-  by  Don  Eck,  NEA  general 


graphs  them  on  holidays  and  tended  the  third  annual  short  manager. 


UNITED  PRESS 


other  special  occasions.  As  a  course  in  Photo  Journalism  NEA  members  who  wish  to 
recorder  of  Mr.  Brady’s  life  Nov.  10-12  in  the  University  attend  such  conferences  should 
and  times,  however,  the  editor  of  Washington  Student  Union  contact  the  NEA  office  in  Chi- 
is  without  peer.  Building.  cago  first,  and  they  will  be  ad- 

His  “Mathew  Brady,  His-  Art  Whitman,  St.  Louis  vised  as  to  the  accrediting  pro- 
torian  with  a  Camera”  is  the  (Mo.)  Post-Dispatch  staff  pho-  cedure.  “The  actual  require- 
most  complete  and  accurate  tographer  and  president  of  the'  ments  are  simple,  and  can  be 
accounting  of  the  famous  pho-  National  Press  Photographers  worked  out  on  limited  advance 
tographer  ever  printed.  The  Association,  commented:  “It  notice,”  said  Mr.  Eck. 


tographer  ever  printed. 


EDITOR  8C  PUBLISHER  for  December  3,  1955 


46 


The  advances  that  brought  you  Kodak  Royal  Pan  and 
Kodak  Tri-X  now  bring  you  . . . 


A  new  film  with  micro-fine  grain 

In  the  past  year  or  so,  you've  seen  Kodak  Royal  Pan  and  Kodak  Tri-X  Films 
topple  old  standards  in  news  photography.  This  tremendous  spurt  in  progress  now  brings 
you  an  all-new,  modem  version  of  a  famous  film — Kodak  Panatomic-X. 


The  new  Panatomic-X  gives  you  an  extra-thin 
emulsion  with  a  finer  grain  than  you’ve  ever 
had  before — for  the  sharpest  shots  you've  ever 
made!  You’ll  get  35mm  negatives  that  can  be 
blown  up  and  up,  roll-film  negatives  that  can  be 
radically  cropped  and  still  enlarged  without 
noticeable  grain  or  loss  of  detail. 

This  new  film  is  wonderful.  It  gives  you  better 
exposure  latitude,  wide  tone  scale  with  no 
blocked  highlights  or  blank  shadows,  and  a  high 
operating  index.  The  exposure  indexes  for  Pana¬ 
tomic-X  are  25  daylight,  20  tungsten.  (Finer 


grain  is  obtained  with  correct  minimum  expo¬ 
sure  that  just  retains  shadow  detail.  This  means 
with  correctly  adjusted  equipment,  you  can 
adopt  a  daylight  index  of  50.) 

Rapid  processing,  too.  Using  Kodak  D-76  De¬ 
veloper,  you  can  have  a  completely  developed 
negative  in  just  7  minutes — enlargements  from 
dry  negatives  in  a  half  hour  or  so. 

Kodak  Royal  Pan,  Tri-X,  and  now  Pana¬ 
tomic-X  Films  put  in  your  hands  the  finest  ar¬ 
ray  of  black-and-white  films  that  his  ever 
challenged  your  skill.  Try  them. 


EASTMAN  KODAK  COMPANY 

Rochester  4,  N.  Y. 
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Addressing  Equipment 
Eases  Record-Keeping 


By  George  A.  Brandenburg 


Wider  use  of  addressing  ma¬ 
chines,  both  in  the  mailing 
room  and  bookkeeping  depart¬ 
ment,  is  put  to  good  advantage 
by  the  Flint  (Mich.)  Journal. 

The  Journal  uses  its  address¬ 
ing  machinery  to  make  out  the 
bundle  label  with  name  and  ad¬ 
dress,  print  the  total  number  of 
papers  to  be  delivered,  also  to 
print  the  number  of  bundles 
needed  for  various  sized  papers, 
and  the  number  of  bundles  to 
go  on  each  load,  and  number 
each  bundle  to  show  the  bundle 
position  on  the  load. 

Aids  in  Bookkeeping 

“The  same  equipment  and 
plates  can  be  used  for  making 
out  the  initial  draw  on  the 
bookkeeping  department  draw 
sheets,  at  the  same  time  print¬ 
ing  the  name  and  address  of 
the  carrier  boy,  newsstand,  or 
agent  on  the  bookkeeping 
form,”  explained  Robert  W. 
Taylor,  circulation  manager. 

“The  equipment  can  also  be 
u.«ed  for  addressing  envelopes 
to  carrier  boys.  In  our  case  it 
indicates  whether  or  not  the 
boy  has  insurance,  his  bond  is 
paid  in  full,  and  the  name  and 
address  of  the  carrier’s  par¬ 
ents.” 

Mr.  Taylor  believes  that  cir¬ 
culation  managers  will  find  that 
it  pays  to  take  full  advantage 
of  their  addressing  machines  as 
faster  and  better  method  of 
record  keeping. 

“In  Flint,”  he  said,  “we  have 


been  experimenting  with  differ¬ 
ent  types  of  loading  for  our  dis¬ 
tribution.  At  the  present  time, 
through  the  use  of  our  address¬ 
ing  equipment,  we  only  address 
the  master  bundle  which  con¬ 
tains  the  ‘odds’  for  a  sub-sta¬ 
tion  or  a  comer  drop. 

“The  label  on  this  master 
bundle  tells  us  which  truck  it 
goes  on,  the  address  to  which 
the  papers  are  to  be  delivered, 
the  total  number  of  papers, 
and  the  total  number  of  bundles 
to  be  delivered  at  that  address. 
The  balance  of  the  order  is 
made  up  in  standard  size  bun¬ 
dles  of  from  25  to  100  papers 
each,  depending  on  the  size  of 
the  paper. 

“The  master  bundle  would 
call  for  the  delivery  of  say  five 
bundles  to  a  carrier,  which 
would  be  the  master  bundle  and 
four  standard  size  bundles.  This 
type  of  delivery  is  saving  us 
considerable  time  in  the  mailing 
room,  as  we  do  not  have  to  ad¬ 
dress  each  bundle.” 

Mr.  Taylor  pointed  out  the 
Journal  delivers  a  large  part  of 
its  newsstand  papers  in  bulk. 
The  drivers  have  a  draw  card  so 
they  ju.=t  look  at  the  draw  card, 
count  out  the  correct  number  of 
papers  from  the  bulk  papers  in 
their  truck.  “This  again  saves 
considerable  time  in  the  mail¬ 
ing  room,  and  does  not,  in  our 
opinion,  delay  distribution  of  the 
papers  on  the  newsstands,”  said 
Mr.  Taylor. 

Loading  on  the  truck  itself 


Circulation  Job  Opportunity  Of  A  Life  Tiuie 

Unusual  opportunity  available  for  experienced  and 
reasonably  well  educated  young  circulation  man.  News¬ 
paper  in  highly  competitive  Eastern  city  has  secondary 
spot  for  ambitious,  aggressive,  young  circulator,  who 
knows  his  way  around  and  wants  a  shot  at  a  big  job  in 
the  big  time. 

Man  must  be  thoroughly  reliable  in  all  respects,  be 
able  and  alert  with  a  record  to  prove  it,  and  be  strong 
and  willing  to  work  hard  in  a  difficult  position. 

Home  delivery  experience  valuable  but  not  essential. 

All  replies  will  be  treated  confidentially,  but  will  go 
in  waste  basket  if  not  in  sufficient  detail  to  permit  full 
investigation. 

Your  present  boss  would  be  proud  to  see  you  get 
this  job-^t's  one  for  a  star  performer. 

BOX  4813,  EDITOR  &  PUBLISHER 


Staff* 8  Help  Asked 
To  Save  Newsprint 
Employes  of  the  New 
York  News  have  been 
asked  to  submit  news¬ 
print-saving  ideas  through 
the  plant-wide  Suggestion 
System.  Cash  awards  pro¬ 
portionate'  to  the  amount 
saved  are  offered. 

The  appeal  came  from 
George  E.  Donnelly,  busi¬ 
ness  manager,  who  told 
employes:  “Our  newsprint 
supply  is  tight.  We’ll  need 
the  help  of  every  man  on 
the  staff  if  we  are  to  get 
through  the  critical  period 
ahead  without  restricting 
our  operations.  We’ve  got 
to  conserve  every  pound  of 
newsprint  and  reduce 
waste  and  damage.” 

The  News  uses  about 
250,000  tons  of  newsprint 
a  year. 

can  be  simplified  by  the  use  of 
telescoping  conveyors,  he  added. 
Telescoping  conveyors  save  a 
lot  of  work  and  cut  down  on 
the  required  manpower  when 
the  bundles  are  delivered  into 
the  truck.  'This  type  of  dock  con¬ 
veyor  also  insures  uniform  and 
rapid  delivery  of  bundles  direct¬ 
ly  to  the  truck. 

Mystery  Bowls  Contest 

Herb  Gilmore,  Michigan  City 
(Ind.)  News-Dispatch  circula¬ 
tion  manager,  first  obtained 
through  his  carrier  organization 
the  names  of  non-subscribers 
and  then  utilized  “The  Mystery 
Bowls”  as  an  incentive  to  get 
carrier  sales  action.  The  contest 
worked  like  this: 

Slips  in  the  first  bowl  were 
worth  50c  to'  $1.50;  those  in  the 
second  bowl,  75c  to  $2.50;  and 
those  in  the  third  bowl,  $1  to 
$5.  First  and  second  starts 
among  non-subscribers  entitled 
the  carrier  to  draw  from  Bowl 

BOOST  CIRCULATION ...  I 


ROUTE  TUBESy 
DISPLAY  RACKS 
HONOR  BOXES 


.  -  WRITE  fOR 

)CHAItTE^ 

(  rntmiffir  - - AND  PRICES 

A  DIVISION  OF 

STEEL  CITY  MANUFACTURINt  CO 
YOUNGSTOWN.  OHIO 


No.  1.  Third  and  fourth  stam 
entitled  drawing  from  Bowl  No. 
2,  and  fifth  and  more  starta 
made  the  boy  eligible  for  Bowl 
No.  3. 

Mr.  Gilmore  staged  a  10-da; 
contest,  ending  on  Newspaper- 
boy  Day.  As  an  added  incentive, 
routes  were  divided,  odd  and 
even  numbers,  and  the  side  sell¬ 
ing  the  most  orders  during  the 
contest  received  show  passes. 
Immediate  cash  payoff  was 
made  to  each  boy  as  he  com¬ 
pleted  his  drawings  from  the 
bowls  on  Newspaperboy  Day. 
Total  subscriptions  gained  from 
this  effort  was  237. 

Scholarship  Booklet 
An  attractive  booklet,  featur¬ 
ing  the  pictures  of  the  1955 
Minneapolis  (Minn.)  Star  and 
Tribune  carrier  scholarship  win¬ 
ners,  together  with  campus 
photos  of  colleges  and  universi¬ 
ties  where  the  winners  are  at¬ 
tending  school,  has  been  pub¬ 
lished.  The  booklet,  entitled 
“Scholarship  Opportunities,”  is 
being  mailed  to  the  homes  of 
some  10,700  Star  and  Tribune 
carriers  in  the  Upper  Midwest 
In  addition,  the  booklet  is  being 
sent  to  several  thousand  school 
superintendents,  principals  and 
teachers  in  the  S&T  territo^, 
according  to  M.  E.  FMsher.  cir¬ 
culation  director. 

• 

‘Cal’  Lane  Dies; 

ICMA  Member 

Little  Rock,  Ark 
C.  A.  (“Cal”)  Lane,  55,  cir¬ 
culation  manager  of  the  Ar. 
kansas  Democrat  since  1935. 
died  here  Nov.  19. 

Mr.  Lane  was  born  in  Iowa 
and  began  his  career  in  the 
circulation  department  of  the 
Des  Moines  Register  and  Trib¬ 
une.  He  worked  later  at  Sacra¬ 
mento,  Philadelphia  and  Shreve¬ 
port  and  in  Oklahoma. 

He  was  a  member  of  the  In¬ 
ternational  Circulation  Man¬ 
agers  Association  and  a  past 
president  of  the  Midwest  Cir¬ 
culation  Managers  Association 
• 

C-Z  Paper  Mills 
Run  Continuously 

San  Francisco 
Crown  Zellerbach  Corpora¬ 
tion  expects  to  continue  to 
operate  all  of  its  primary  mills 
on  a  seven-day  week  24-hour 
basis  for  the  foreseeable  future, 
J.  D.  Zellerbach,  president,  told 
a  special  stockholders’  meeting 
here.  The  company’s  primary 
mills  include  newsprint  opera¬ 
tions  at  Port  Angeles,  Wash.. 
West  Linn,  Ore.,  and  in  British 
Columbia. 
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Anyone  you  know? 


Someone  in  your  community — perhaps  someone  you  know 
or  love — may  be  Night’s  next  victim  ...  it  could  even  be 
you.  Most  street  crimes  and  traffic  deaths  happen  at  night, 
for  people  can't  see  in  the  dark! 

Twisted  bodies,  ruined  lives  and  broken  hearts  are  a 
terrible  price  to  pay  for  poor  street  lighting.  Safe  lighting 
reduces  night  crime  and  night  traffic  deaths,  increases 
night  business,  and  builds  civic  pride  and  community 
prestige.  Old,  unsafe  lighting  systems  give  less  light  per 
dollar  spent,  and  cost  more  to  maintain.  Night  crime  and 


accidents  mean  extra  police  work,  paid  for  with  tax  money. 

So  a  community  pays  for  safe  lighting  whether  the 
community  has  it  or  not. 

Safe  street  lighting  gives  people  priceless  protection, 
and  costs  only  a  few'  dollars  per  year,  depending  on  local 
needs.  Make  sure  your  streets  are  safely  lighted. 

Your  newspaper,  informing  and  inspiring  civic-minded 
groups,  can  win  safe  lighting  for  your  community.  Your 
electric  company  will  help. 

Fight  the  dangers  of  darkness  with  light!  Write  today 
for  FREE  BtM>klet  No.  7  and  aids  to  action. 


National  Street  And  Traffic  Safety  Lighting  Bureau 

DEPT.  N  •  1*10  TERMINAL  TOWER  •  CLEVELAND.  OHIO 
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PROMOTION 


Business  News  Items 
Make  A  Breezy  Column 

By  T.  S.  Irvin 


Many  newspapers,  and  not 
only  the  smaller  ones,  wonder 
what  to  do  with  “business 
news.”  To  many  editors,  may¬ 
be  to  too  many  editors,  stories 
about  advertisers  and  adver¬ 
tised  products  are  not  news  at 
all.  So  they  end  up  in  the 
wastebasket — the  stories,  that 
is,  not  the  editors. 

Yet  there  is  much  legitimate 
news  in  much  that  advertisers 
do,  and  even  the  vilest-tem- 
pered  editor  in  his  worst 
moments  of  hating  press  agents 
and  their  persistent  handouts 
must  have  misgivings  about 
throwing  some  of  this  stuff 
away. 

We  suggest  they  take  a  look 
at  a  column  that  runs  Tuesdays 
and  Fridays  in  the  Independ¬ 
ence  (Mo.)  Examiner.  It’s 
called  “Aditorials”  and  is  writ¬ 
ten  by  Edward  D.  Moore,  the 
Examiner’s  promotion  manag¬ 
er.  There  are  a  number  of 
columns  of  this  kind  in  news¬ 
papers  over  the  country,  and 
for  some  reason  or  other  many 
of  them  are  written  by  pro¬ 
motion  managers.  But  for  our 
money,  this  is  the  best  of  its 
kind  we’ve  seen. 

Mr.  Moore,  who  is  also  the 
Examiner’s  garden  editor,  de¬ 
scribes  “Aditorials”  as  “low- 
pressure,  persistent  promotion 
to  fill  in  between  editorials  and 
news  treatment  and  the 
straight  house  ads.”  It  is  much 
more  than  this.  It  is  a  human 
column  of  wide  human  inter¬ 
est. 

Actually,  the  business  news 
part  of  the  column  is  not  the 
most  important.  The  most  im- 


For  30  years  Nen 
York's  leading  inde¬ 
pendent  nens  service. 


280^  Broadway,  New  York 


portant,  or  so  it  seems  to  us, 
is  the  comment  Mr.  Moore 
makes  about  the  paper  and  the 
people  who  put  it  out.  This 
makes  for  fine  reading  and 
for  wonderful  person-to-person 
promotion. 

But  it  does  help  the  editors 
dispose  of  a  lot  of  items  they 
might  otherwise  ditch.  “Our 
editors,”  Mr.  Moore  notes, 
“find  it  very  convenient  to 
shove  ad-tinged  items  over  to 
my  desk,  although  they  do  still 
take  the  biggest  stories.”  Mr. 
Moore  makes  good  reading  out 
of  the  items  they  shove  over 
to  him. 

One  reason  the  column  is 
such  good  reading,  and  such 
good  promotion,  is  that  Mr. 
Moore  finds  it  fun  to  do.  “My 
contacts,”  he  says,  “are  mostly 
made  on  my  own  time,  but  I 
credit  this  to  recreation.” 

The  wonder  is,  how  Mr. 
Moore  finds  time  to  do  it,  even 
on  his  own  time.  He  is  not 
only  a  one-man  promotion  de¬ 
partment  and  garden  editor,  he 
also  “creates  layouts  for  the 
advertising  staff,  services  the 
ads,  operates  the  Scan-A- 
Graver,  cares  for  over-the- 
counter  advertisers  and  some 
by  phone,  dummies  the  paper, 
and  paints  signs  as  occasion 
demands.” 

Even  on  a  daily  of  9,400  cir¬ 
culation,  that’s  quite  an  as¬ 
signment.  In  addition,  Mr. 
Moore  handles  some  advertising 
accounts  and  goes  out  selling. 
One  result — “we  are  making 
notable  gains  in  ad  linage, 
about  6,000  inches  gained  in 
October  and  about  1,200  inches 
up  for  November  so  far.” 

“Doc”  Moore,  incidentally, 
will  be  72  next  Spring.  So  will 
his  neighbor,  Harry  S.  Tniman. 
“Both  of  us,”  Doc  says,  “are 
having  a  whale  of  a  time.” 

Promoting  Books 

The  Washington  (D.C.)  Post 
and  Times  Herald  rang  the  bell 
with  promotion  of  its  sixth  an¬ 
nual  children’s  book  fair.  The 
fair,  Nov.  13-20,  drew  more 
than  35,000  children,  parents, 
teachers  and  librarians. 

But  this  record  attendance 
doesn’t  begin  to  tell  the  story 
of  the  collateral  promotion  Joe 
Lynch,  the  Post’s  promotion 
manager,  was  able  to  amass. 


Before  the  fair  opened,  school 
children  throughout  Washing¬ 
ton  were  busy  doing  posters  for 
it.  These  were  displayed  in 
stores  all  over  the  city.  Half 
a  dozen  of  the  biggest  stores 
built  window  displays  around 
them. 

The  Voice  of  America  made 
movies  and  recordings  for 
broadcasting  overseas.  The 
U.  S.  Information  Agency  made 
movies  for  use  in  its  libraries 
over  the  world.  The  Pan 
American  Union  made  docu¬ 
mentary  movies  for  use  in 
South  and  Central  America. 

The  fair  got  time  on  a  na¬ 
tional  TV  network  show,  and 
guest  authors  and  illustrators 
got  time  on  local  radio  and 
TV  programs. 

On  Sunday,  Nov.  13,  the  day 
the  fair  opened,  the  Post  car¬ 
ried  a  special  children’s  book 
fair  section  with  more  than 
5000  lines  of  children’s  book 
advertising. 

In  the  Bag 

If  we  haven’t  said  it  before, 
we  say  it  now.  You  have  to 
read  a  lot  of  copy  before  you 
read  copy  as  good  as  the  stuff 
the  Chicago  Tribune  is  cun*ent- 
ly  running  in  trade  papers  and 
around.  When  you  get  through, 
you’re  firmly  convinced  that 
“nobody  knows  Chicago  like  the 
Tribune.”  And  that’s  what  they 
want  you  to  think. 

And  the'  New  York  Joumal- 
American  is  no  slouch,  either, 
with  its  copy  about  “she  doesn’t 
want  to  be  the  richest  home¬ 
maker  in  the  cemetery.”  This  is 
lively  reading  stuff  that  gets 
over  the  idea  that  Journal- 
American  readers  are  the  kind 
who  like  to  live  it  up. 

“A  real  ^oose-drownder”  is 
the  catchy  caption  Homer 
Smith,  Parade’s  promotion 
manager,  puts  on  a  folder  re¬ 
porting  long  life  for  ads  in  that 
book.  Cites  specific  cases,  too. 

Los  Angeles  (Calif.)  Ex¬ 
aminer  helped  real  estate  and 
home  building  industry  in  its 
area  through  a  series  of  ads 
telling  veterans  that  “it’s  later 
than  you  think.” 

Oklahoma  City  (Okla.)  Daily 
Oklahoman  ran  front-page  edi¬ 
torial  recently  telling  in  detail 
how  “Oklahoma  is  on  the 
march.” 

The  Louisville  (Ky.)  Courier- 
Journal  is  beating  the  drums 
but  loud  for  its  busy  and  grow¬ 
ing  market.  In  the  mails  to 
advertisers  and  agencies  right 
now  is  a  folder,  “Louisville 
Lowdown,”  containing  reprints 
of  trade  magazine  spreads  the 
Courier-Journal  is  running  to 
tell  its  current  market  story. 


The  Sacramento  (Calif.)  Btt 
presented  a  community  forum 
series  on  “The  Care  and  De¬ 
velopment  of  the  Child  and  the 
Adolescent.”  Admission  to  all 
meetings  was  free. 

The  Lincoln  (Ill.)  Evening 
Courier  awarded  “Man  of  the 
Year”  honors  for  civic  achieve¬ 
ment.  During  the  12  months 
preceding,  the  daily  had  fea¬ 
tured  a  “Man  of  the  Month” 
with  photo  and  story  of  his 
civic  doings.  Those  dted  were 
brought  together  at  a  banquet 
and  one  announced  as  “Man 
of  the  Year.”  John  L.  Gordon, 
vicepresident  of  the  Central 
Illinois  Electric  &  Gas  Com¬ 
pany,  received  a  gold,  engraved 
money  clip  from  the  Courier 
co-publishers,  Allyne  V.  Nu¬ 
gent  and  John  L.  Nugent. 

• 

22,000  Attend  S-T 
Harvest  Festival 

Chicago 

A  capacity  throng  of  22,000 
attended  the  11th  annual  Chi¬ 
cago  Sun-Times  Harvest  Moon 
Festival  in  the  Chicago  Sta¬ 
dium  here  Nov.  19. 

Top  performers  from  the 
fields  of  comedy,  singing,  danc¬ 
ing  and  sports  were  on  the  pro¬ 
gram.  Sharing  the  spotlight 
were  scores  of  talented  young 
entertainers  competing  for  $3,- 
700  in  prizes,  plus  medals  and 
contracts  in  the  “big  time.” 

Net  proceeds  went  to  the 
Sun-Times  Fund  For  Hospita¬ 
lized  Veterans. 

Fine  Art  on  Page  One 

Minneapous 

The  first  full-color  ROP  re¬ 
production  of  a  fine  arts  paint¬ 
ing  appeared  on  Page  One  of 
the  Minneapolis  Star  Nov.  14. 
The  picture  of  Pierre  Bon¬ 
nard’s  “The  Open  Window,” 
was  made  from  a  color  trans¬ 
parency. 

Readers  Give  Blood 

New  Brunswick,  N.J. 

A  bus  load  of  blood  donors 
went  to  New  York  City  Nov. 
20,  in  immediate  response  to  an 
appeal  for  blood  for  Ronald 
Niedei-man,  6-year-old  hemo¬ 
philiac,  which  appeared  in  the 
Sunday  Times  here. 

• 

Largest— 64  Pages 

Salem,  Ore. 

On  Thursday,  Nov.  3,  the 
Capital  Journal  published  a  64- 
page  newspaper,  the  largest  re¬ 
gular  edition  in  the  history  of 
the  paper.  The  previous  record 
was  held  by  a  56-page  paper. 
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AIRLINES 


R  L  L  S  *  R.  Y  0  E  mi  ^|v  UjU  mM  rmm 

pow.r.  .he  ¥ISG§UIIT 

The  propeller  turbine  engines  that  power  the  VISCOUNT*  are  precision  built  to 
world  famous  Rolls-Royce  standards  -  and  proved  by  more  than  a  billion  passenger  miles. 
They  give  the  VISCOUNT  exceptional  speed  with  a  minimum  of  noise  and  vibration. 
For  the  quietest,  smoothest  flight  you’ve  ever  known,  specify  the  VISCOUNT. 

*The  world’s  first  turbo-prop  (  jet-prop  )  airliner. 


Fly  the  VISCOUNT  from  Chicago,  Detroit, 

Cleveland,  Pittsburgh,  Norfolk,  Washington,  New  York 


Clarification  ITU  Officers’  Pay 

Of  Wage  Data 

|3  1  C!  I-  International  Typographica 

tXU.10  Union  members  voted  down  s 

C'  rpsnliit.inn  t.n  incrpnsp  t.bp  nnv 


New  Orleans,  La. 

The  Item  Company  is  con¬ 
tinuing  its  fight  to  protect  the 
confidential  nature  of  payroll 
information. 

Following  denial  of  a  rehear¬ 
ing  by  the  Supreme  Court  of 
the  United  States,  attorneys  for 
the  publishing  company  moved 
in  the  Fifth  Circuit  Court  of 
Appeals  for  a  reconsideration 
of  the  order  requiring  it  to  fur¬ 
nish  full  wage  data  to  the  news¬ 
paper  guild  in  collective  bar¬ 
gaining. 

Irvin  M.  Omer,  general  man¬ 
ager  of  the  Item,  said  an  effort 
will  be  made  to  get  a  review  of 
the  case  by  the  National  Labor 
Relations  Board  on  the  ground 
that  the  Board  has  reversed  its 
own  position  and  members  of 
the  Board  are  in  a  quandary. 

Clarification  of  the  ruling  is 
necessary  before  the  court  can 
prepare  an  enforcement  decree, 
the  newspaper’s  attorneys  have 
argued. 


Increase  Vetoed 

Indianapolis 

International  Typographical 
Union  members  voted  down  a 
resolution  to  increase  the  pay  of 
international  officers  in  a  recent 
referendum.  The  proposal  was 
defeated  by  a  vote  of  36,033  to 
33,698. 

The  union  membership  also 
voted  56,688  to  13,019  to  amend 
their  union’s  constitution  to  for¬ 
bid  affiliation  with  any  group 
that  would  “control  ITU’s  inter¬ 
nal  affairs  .  .  .  relations  with 
other  union  or  its  juri8.'iction 
over  work  processes.” 

In  the  rejected  proposition, 
officers’  pay  would  have  been 
keyed  to  the  average  rate  of 
pay  received  by  members.  This 
was  the  third  time  in  recent 
years  the  members  have  turned 
down  a  pay  raise  for  the  of¬ 
ficers. 


7c  Price  in  N.H. 

Keene,  N.H. 

The  Keene  Evening  Sentinel 
raised  the  price  per  copy 
from  five  to  seven  cents  effec¬ 
tive  Dec.  1.  The  increase  is  the 
first  since  1947. 


ACCOUNT  EXECUTIVE 
to  Sell 

OUTDOOR  ADVERTISING 
To  Qualify 

•  Creative  Salesman  With 
Business  Background — 

Merchandising  Experience 

•  Know  Top  Business  Executives 
of  Firms  Using  Outdoor 
Advertising.  New  York  Agency 
Acquaintance  Will  Help 

•  Essential  Requirements — 

Reputation  and  Character 
Reference 

Owned  and  Operated  by  Kansas  Citians.  A  Position  With  This 
Nationally  Known  Firm  Will  Allow  Top  Starting  Salary  Plus  Oppor¬ 
tunity  for  Long  Term  Gain. 

•  Applicants  Absolutely  Protected 
Mail  Foil  Information  to 

STALCUP,  INC.  3126  MAIN  ST..  K.  C.  MO. 

DO  NOT  CONTACT  DIRECT. 


Court  Orders 
Copley  Press 

To  Answer 

Chicago 

Judge  Charles  S.  Dougherty 
has  ordered  all  defendants 
named  in  the  suit  brought  by 
William  Nelson  Copley  against 
his  brother,  James  S.  Copley, 
trustee  of  the  Ira  C.  Copley 
estate,  the  First  National  Bank 
of  Chicago  and  Copley  Press, 
Inc.,  to  file  their  answer  to  the 
complaint  as  amended  within 
30  days  from  Nov.  16. 

The  court  issued  its  order 
following  an  agreement  be¬ 
tween  the  attorneys  for  the 
plaintiff  and  defendants  to 
amend  the  original  complaint 
to  include  all  necessary  parties 
to  the  action.  (E&P,  Oct.  8, 
page  38.) 

'The  court  ordered  that  sum¬ 
monses  be  issued  against  the 
parties  who  are  joined  as  addi¬ 
tional  defendants  in  the  amend¬ 
ment  to  the  complaint.  The?e 
include  the  wives  and  minor 
children  of  both  James  S. 
Copley,  chairman  of  Copley 
Press,  Inc.,  and  William  Nelson 
Copley,  who  is  foreign  cor¬ 
respondent  for  the  Copley 
Newspapers  and  a  director  of 
Copley  Press,  and  other  con¬ 
tingent  beneficiaries  of  the  Cop¬ 
ley  estate. 

The  original  complaint,  seek¬ 
ing  liquidation  of  Copley  Press, 
Inc.,  operator  of  15  newspapers 
in  Illinois  and  California  and 
one  televi-'ion  station,  was  filed 
last  July  14.  It  alleges  the  ori¬ 
ginal  defendants  have  exorcised 
“complete  and  dominating 
authority  over  the  affairs  of 
the  corporation.”  (E&P,  July 
16,  page  8.) 

• 

Daily  Wins  Appeal 
On  Firing  of  Printer 

Montreal 

Justice  Wilfrid  Lazure  up¬ 
held  a  newspaper’s  appeal  from 
a  lower  court  niUng  that  it 
had  illegally  dismissed  one  of 
its  typesetteis. 

The  appeal  was  taken  by  L’- 
Imprimerie  Populaire,  publish¬ 
ers  of  Le  Devoir,  from  a  de¬ 
cision  Oct.  13  by  Judge  Mare- 
chal  Nantel.  He  ruled  that  the 
newspaper  had  illegally  dis¬ 
missed  Benoit  Gagnon,  a  mem¬ 
ber  of  the  International  Typo¬ 
graphical  Union  and  fined  the 
newspaper  $100. 

Mr.  Justice  Lazure  said  there 
was  nothing  to  show  that  the 
newspaper  had  in  any  way  en¬ 
croached  on  the  union  liberty 
of  its  employes. 


Tax  Seizure  Clo$e$ 
Alaskan  Newspaper 
Ketchikan,  Alaska 

Under  a  government  seizure 
order,  the  Ketchikan  ChronieU 
suspended  publication  recently 
until  the  publisher,  W.  L.  Ba¬ 
ker,  could  pay  up  taxes  due  on 
his  payroll. 

A  Bui-eau  of  Internal  Reve¬ 
nue  agent  here  said  it  was  the 
first  seizure  in  Ketchikan  under 
the  law  for  failu'e  to  pay  taxes 
withheld  from  employes. 

Profit-Share 
Program  for 
Camden  Staff 

Camden,  N.  J. 

The  Courier-Post  has  dis¬ 
closed  a  new  profit-sharing  plan 
for  its  employes.  Announce¬ 
ment  came  in  a  handsomely- 
printed  que.«tion  and  answer 
booklet  preceded  by  a  personal 
message  from  Mrs.  Harold  A. 
Stretch,  president  and  pub¬ 
lisher. 

The  new  plan  supplements 
the  existing  health  and  family 
protection  units  of  the  Courier- 
Post’s  own  employe  security 
program. 

Mrs.  Stretch  described  the 
plan,  as  the  third  step  in  the 
long-range  outlook  of  the 
Stretch  family  when  it  acquired 
the  Courier-Po.-t  in  1947.  The 
new  building  recently  dedicated 
was  one  of  the  goals  and  em¬ 
ployment  security  the  second. 

Under  the  profit-sharing 
plan,  25%  of  the  adjusted  net 
profit  of  the  Courier-Post  will 
go  into  the  plan,  a  sum  limited 
only  by  the  legal  ceiling  of 
16%  of  total  employe  compen¬ 
sation.  Employes  become  eli¬ 
gible  after  three  years  of  ser¬ 
vice. 

The  company’s  contributions 
to  the  plan  are  irrevocable  and 
become  part  of  the  fund  which 
will  be  invested  and  later  dis¬ 
tributed. 

Payment  of  plan  funds  be¬ 
gins  when  an  employe  becomes 
65  or  leaves  the  paper  without 
being  discharged  for  cause. 
The  Courier-Post  is  bearing  all 
costs,  including  admini-stration 
of  the  plan. 

• 

320-Pg.  Centennial 

Winona,  Minn. 

The  Centennial  Edition  of  the 
Winona  Daily  News,  Nov.  19, 
contained  320  pages  standard- 
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This  young  blood  promised  to  build  a  house  before  they  married!  Between  the  placing 
of  steel  joist^^^^^and  the  gutters  and  down-spouts  (stainless  steel- 

nothing  but  the  best),  only  eight  weeks  passed.  The  builder  rushed  the 
and  electrical  conduit  .  She  was  training  a  vine  around  the  steel  window 

(§^even  before  the  men  had  wire  mesh  laid  for  the  drive^^^y^i  i  ^  One  afternoon 
while  they  were  laying  the  plastic  gas  lines  she  slipped  in  and  hung  a  dress 

behind  the  sliding  door  of  every  closet.  It  was  a  gag  because  he  had  invited 

his  friends  to  see  his  house  in  the  morning.  But  they  met  in  her  all  steel  kitchen 
.  An  insurance  man  thought  they  deserved  special  rates  because  of 

Anyway,  it  was  Tuesday  when  the  final  touch 
was  added— a  chain  on  the  front  door  And  on  Saturday... 


the  steel  doors 
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Where  diversification  creates  stability 


NEWSPAPER  LAW 


Three  Matters  of  Libel 
—Three  Court  Deeisions 


By  Albert  Woodruff  Gray 


Action  for  libel  apainst  a 
union,  dismissed  by  a  lower 
court,  was  reinstated  by  the 
Supreme  Court  of  Oklahoma  a 
few  months  apo.  (285  Par.  2d 
.399). 

Mail  room  employes  of  a 
newspaper  who  were  members 
of  the  Oklahoma  City  Mailers 
Union  had  stopped  work  and 
set  up  picket  lines.  A  few 
union  members  had  refused  to 
quit  and  one  employe,  trans¬ 
ferred  from  the  job  of  station 
manager  to  the  mailing  room, 
filled  one  of  the  vacancies  left 
by  these  strikers. 

The  Advertiser,  a  newspaper, 
published  an  advertisement 
headed,  “Know  Your  Neighbor,” 
followed  by  the  photograph, 
name  and  address  of  this  em¬ 
ploye. 

“The  following  description  of 
a  strikebreaker  by  a  famous 
author  is  as  follows:  ‘He  is  to 
his  trade  what  a  traitor  is  to 
his  country  and  though  both 
may  be  useful  in  troublesome 
times  they  are  detested  by  all 
when  peace  returns.” 

At  the  trial  of  the  action  for 
libel  brought  against  the  union, 
judgment  was  rendered  in 
favor  of  the  union  on  the 
ground  that  the  publication  was 
privileged.  In  reversing  this  de¬ 
termination,  the  appellate  court 
said  of  the  advertisement. 

“We  find  no  basis  that  would 
warrant  holding  that  the  pub¬ 
lishers  of  this  advertisement 
had  an  absolute  privilege  aris¬ 
ing  from  a  duty  to  the  readers 
to  communicate  to  them  state¬ 
ments  such  as  were  contained 
in  the  advertisements  in¬ 
volved.” 


Libel  actions  against  the 
Baltimore  (Md.)  Sun,  based  on 
an  article  published  Oct.  31, 
1952,  were  dismissed  by  the 
United  States  District  Court  on 
the  ground  that  the  items  were 
privileged.  (131  F.S.  617.) 

Headed,  “Larson  Asks  Metal 
Deal  Probe,”  this  article  was 
in  pait,  “Jess  Larson,  chief 
buyer  of  critical  materials  for 
the  government  said  today 
someone  under  his  supervision 
failed  to  notify  him  that  a 
$9,000,000  tungsten  contract 
called  for  a  fee  to  Col.  Law¬ 
rence  Westbrook,  fired  last 
night  as  a  Democratic  Nation¬ 
al  Committee  official.” 

Said  the  court: 

“The  publisher  repeated  cor¬ 
rectly  with  no  material  change 
in  the  text,  the  article  as  re¬ 
ceived  by  it  from  the  Associ¬ 
ated  Press.  Summarized,  what 
this  article  itself  contains  was 
what  high  government  officials 
and  other  persons  prominent  in 
the  conduct  of  public  affairs 
had  said  concerning  a  matter 
of  public  importance  during  the 
period  shortly  before  the  oc¬ 
currence  of  an  event  of  great 
public  concern,  namely,  the 
election  for  the  presidency.  We 
find  that  qualified  privilege  has 
not  been  abused  by  this  pub¬ 
lication.” 

Dismissal  of  an  action  against 
the  Chicago  (Ill.)  Tribune, 
brought  by  an  American  engi¬ 
neer  employed  by  the  United 
States  Government  in  France, 
was  reversed  and  the  action  re¬ 
instated  by  an  Illinois  appellate 
court.  (122  N.  E.  2d  638.) 

In  the  Tribune  on  May  8, 


CHAS.  T.  MAIN,  INC. 

Consulting  Engineers  Since  1893 

6C0N0MIC  STUDIES, PROCESS  STUDIES,  DESIGN,  SPECIFICATIONS 
PHOCUREMENT  AND  SUPERVISION  OT  CONSTRUCTION 
FOR 

NEWSPAPER  AND  PRINTING  PLANTS 

so  Fedtral  St.  Boston,  Most. 

317  South  Tryon  St.  CborioHo,  N.  C 


1952,  under  the  head,  “U.  S. 
Taxpayers  to  Lose  Millions  on 
French  Bases,”  was  published 
an  article,  in  part,  “To  start 
the  enterprise  army  engineers 
destroyed  a  French  sewage  sys¬ 
tem,  an  underground  water 
supply  system  and  more  than 
one  mile  of  good  highway.  It 
was  done  on  the  advice  x>f 
Kenneth  Belt  who  blueprinted 
the  $5,000,(X)0  project  while 
employed  as  a  civilian  engi¬ 
neer.” 

The  plaintiff  contended  that 
he  had  satisfactorily  performed 
his  work,  including  the  prepa¬ 
ration  and  submission  of  plans 
and  specifications  for  the  pro¬ 
ject,  which  had  been  accepted 
and  for  which  he  had  been 
paid. 

Two  features  in  the  decision 
of  the  lower  court  were  made 
the  subject  of  criticism  and 
held  by  the  appellate  court  to 
be  ground  for  reversal. 

The  trial  court  had  said,  “A 
careful  reading  of  the  com¬ 
plaint  discloses  that  the  only 
possibility  of  finding  libelous 
matter  in  this  article  would  be 
if  the  court  could  construe  the 
utterances  as  charging  that 
this  man  had  advised  the  tear¬ 
ing  up  of  the  sewage  system, 
the  water  supply  and  the 
road.” 

The  appellate  court  said, 
“The  language  of  the  publica¬ 
tion  charged  as  libelous  must 
be  taken  in  the  sense  which 
the  readers  of  common  and 
reasonable  understanding  would 
ascribe  to  it,  that  is,  in  its 
common  and  ordinary  accepta¬ 
tion.” 

Then  as  a  further  ground  for 
reversal,  the  appellate  court 
said,  “The  trial  court  stressed 
the  right  of  a  newspaper  to 
make  fair  comment  and  criti¬ 
cism  of  this  engineer’s  action 
in  connection  with  the  public 
improvements  or  installations 
referred  to  in  the  publication. 
It  is  fundamental  that  fair 
comment  and  criticism  cannot 
be  protected  on  an  unfair  or 
false  statement  of  facts.” 

The  plaintiff,  said  the  court, 
expressly  states,  “It  was  not 
true  that  the  French  sewage 
system  was  destroyed,  nor  that 
the  underground  water  supply 
system  was  destroyed  nor  more 
than  one  mile  of  roadway  de¬ 
stroyed.” 

• 

Editor’s  Estate 

Greensboro,  N.C. 
William  T.  Polk,  associate 
editor  of  the  Greensboro  Daily 
News  who  died  Oct.  15,  left  an 
estate  valued  at  $41,722  in 
stocks,  bonds  and  real  estate. 


2  Collect  for  Libel 
In  Official  Release 

Washington 

Error  in  a  press  release  is¬ 
sued  by  the  Office'  of  Price 
Stabilization  in  1953  has  resul¬ 
ted  in  jury  verdicts  for  libel 
totaling  $8,500. 

William  G.  Barr,  who  was 
held  to  have'  “caused”  the  re¬ 
lease  to  be  issued  in  his  role  as 
acting  director  of  Rent  Stabili¬ 
zation,  must  pay  Linda  A.  Mat- 
teo  $6,500,  and  John  J.  Madigan 
$2,000.  The  release  named  Mrs. 
Matteo  and  Mr.  Madigan  as 
authors  of  a  plan  to  permit  gov¬ 
ernment  employes  to  convert 
unused  leave  in  to  cash.  The 
evidence  showed  they  did  not 
originate  the  idea,  an  extremely 
sensitive  point  in  government 
employe  relations  and  bearing 
importantly  on  pending  federal 
pay  and  leave  regulations. 

• 

Lohcs  Libel  Suit, 

Ejected  from  Court 

Chicago 

Joseph  Beauhamais,  58,  Chi¬ 
cago,  was  ejected  from  Judge 
Julius  J.  Hoffman’s  Federal  Dis¬ 
trict  courtroom  here  last  week 
for  his  remarks  after  losing  hi.< 
million  dollar  libel  suit  against 
the  Pittsburgh  Courier  Publish¬ 
ing  Co.  Beauhamais,  fined  $200 
in  Municipal  Court  in  1950  for 
distributing  anti-Negro  litera¬ 
ture,  had  sued  the  Pittsburgh 
Courier. 

Judge  Hoffman  ordered  a  jurj- 
verdict  in  favor  of  the  Courier 
after  reading  a  handbill  of  the 
White  Circle  League  of  which 
Beauhamais  formerly  was  presi¬ 
dent.  When  Beauhamais  pro¬ 
tested  the  directed  verdict, 
Judge  Hoffman  said  he  wouM 
listen  to  the  plaintiff’s  attorney. 
A  deputy  marshal  led  Beauhar- 
nais  from  the  courtroom. 

• 

Falsified  Circulation 
Figure;  Fined  $25 

Scranton,  Pa. 

William  W.  Keeler,  of  Wya- 
lusing.  Pa.,  publisher  of  three 
weekly  newspapers  in  Bradford 
and  Wyoming  Counties,  wsi* 
fined  $25  in  federal  court  here 
on  charges  of  falsifying  circu¬ 
lation  records  with  intent  to  de¬ 
fraud  advertisers. 

District  Judge  John  W.  Mur¬ 
phy  originally  placed  Keeler  on 
probation  but  later  revoked 
that  sentence  in  favor  of  the 
fine  after  testimony  that  his 
advertising  rates  were  based  on 
actual  circulation  figures. 
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Fahey  Flynn  asks 


FAHEY  FLYNN,  well-known  radio  and  television  newscaster. 
WBBM,  WBBM-TV,  CBS,  Chicago 


DR.  FRANK  H.  SPARKS, 
prasidsnt  of  Iho  Astoeiolod  Cellogot  of 
Indiana  and  prosidoni  of  Wabash  Collogo, 
Oawfordsvillo,  Indiana; 

"Almost  everyone  agrees  that  it  is 
to  the  advantage  of  business,  educa¬ 
tion,  and  the  state  that  the  pri¬ 
vately-financed  colleges  of  America 
remain  inde^ndent  and  strong. 
Since  privately-financed  education 
and  privately-financed  enterprise 
have  a  common  stake,  contributions 
to  colleges  are  sound,  long-range  in¬ 
vestments  for  any  business.  Stand¬ 
ard  Oil  has  done  great  service  to 
America  in  recognition  and  support 
of  this  principle." 


DR.  LAURENCE  M.  GOULD, 
pratidant  of  Cariaten  Coiiaga, 
Northflald,  Minnatola: 

"Education  has  been  described  as 
the  'cutting  edge  of  progress.’  The 
phrase  aptly  shows  the  interdepend¬ 
ence  of  business  and  education. 
Far-sighted  businessmen  already 
have  seen  the  danger  signs  in  rising 
educational  costs  and  are  doing 
something  about  it.  The  financial 
aid  of  organizations  like  Standard 
Oil  has  helped  greatly  to  avert  what 
might  become  a  major  crisis  in  edu¬ 
cation.” 


HAROLD  A.  LINDAHL, 
graduat*  (tudani, 

IllinoU  Inttilul*  of  Tachnelegy, 

Chicago,  lllinoit: 

"The  great  shortage  of  scientists  and 
engineers  is  one  of  America’s  most 
serious  problems.  Fortunately,  some 
companies  have  started  to  correct  this 
situation  by  giving  financial  help  and 
encouragement  to  students  who  are 
studying  for  such  careers.  In  my  own 
case,  a  Standard  Oil  Foundation  fel¬ 
lowship  has  made  it  possible  for  me 
to  study  for  my  doctorate  in  chemical 
engineering  at  Illinois  Tech." 


RALPH  F.  KRAUSE,  JR., 
sanior  at  Orinnall  Coll«g«, 

Grinnall,  Iowa: 

"Large  companies  like  Standard  Oil 
rightly  have  taken  an  interest  in 
edfucation.  Students  often  find  it 
difilcult  to  earn  enough  to  meet 
their  many  college  expenses  and  still 
devote  enough  time  to  studying. 
Scholarship  grants,  such  as  the  one 
I  have  received  from  Standard  Oil 
Foundation,  permit  a  student  to 
concentrate  on  the  business  of 
learning.” 


Foundation  fellowships  and  scholarships.  Selec¬ 
tion  of  all  students  receiving  such  individual 
awards  is  made  by  the  colleges.  The  Standard 
Oil  Foundation  also  has  set  up  a  yearly  grant  of 
$150,000  to  aid  privately-financed  liberal  arts 
colleges  through  their  state  associations  in  Mid¬ 
western  states. 


Financial  aid  to  our  colleges  and  a  helping  hand 
to  serious  and  able  youngsters  serve  to  keep 
America  strong  and  free.  That  is  why  we  of 
Standard  Oil  believe  very  definitely  that  business 
should  help  support  our  colleges.  Thirty-seven 
graduate  and  undergraduate  college  and  uni¬ 
versity  students  are  studying  under  Standard  Oil 


STARIDARD  OIL  COMPANY 


(INDIANA) 
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JOURNALISM  EDUCATION 


Eight  years  later  I  was  back  to  talk  to  Franchot  Tone  and 
at  the  Gazette  as  a  general  re-  Mrs.  Sal  Maglie  and  the  Secre- 
porter,  tai*y  of  the  Interior?  To  writ* 

The  reasons  I  prefer  news-  about  everything  from  church 
paper  work  to  public  relations  socials  to  atomic  energy?  To 
are  manifold.  I  think  some  of  rush  to  beat  the  deadline  and 
them  might  be  of  interest  to  the  opposition?  To  learn  some- 
other  laborers  in  the  news  vine-  thing  new  most  every  day?  To 
yard.  fight  for  the  people’s  right  to 

Most  important  is  the  omni-  know? 

With  the  newspaper  industry  lie  opinion,  12;  photography,  present  challenge  of  the  dead- 

crying  for  their  graduates,  the  12;  mass  communications,  11;  line,  getting  the  story  fast  and  Stronger  J~Dept.y 

journalism  schools  are  bearing  publicity,  8;  and  ethics,  6.  accurately,  wnting  it  the  best  in.  41st  Year 

down  more  and  more  heavily  Mr.  Harral,  assisted  by  Clyde  you  know  how,  and  seeing  the  „ 

on  training  for  public  relations.  Davis,  found  that  the  schools  finished  product  an  hour  later  VERMILLION,  S.D. 

Programs  in  public  relations  and  departments  of  journalism  when  the  first  edition  rolls.  Conceived  on  a  train  in  1915, 

in  the  schools  and  departments  probably  are  giving  more  This  is  a  most  satisfactory  ex-  journalism  department  of 

of  journalism  have  increased  courses  in  public  relations  than  perience.  University  of  South  Da- 

133%  in  four  years,  according  showed  up  in  his  survey.  He  Compare  the  newspaper  story  observing  its  40th  an- 

to  results  of  a  survey  by  Stew-  says,  “It  is  virtually  impossible  with  the  release  you  wiite  for  niversary. 

art  Harral,  director  of  public  in  many  instances  to  ascertain  ABC  Company.  Getting  the  Robert  M.  Slagle,  president 

relations  studies  at  the  Uni-  whether  an  offering  is  strictly  story  is  pretty  much  the  same,  of  the  University  in  1915,  was 

versity  of  Oklahoma.  a  public  relations  course  by  its  However,  writing  it  is  some-  returning  from  the  west  coast 

Only  12  schools  were  offering  title  and  contents.  Obviously,  thing  else  again.  You  have  to  early  Summer  when  he  met 

public  relations  “majors”  in  many  courses  which  emphasize  take  into  consideration  the  pow-  Alfred  M.  Brace,  a  newsman 

1951;  there  are  28  in  1955,  the  various  ways  of  adjustment,  ers-that-be  who  are  going  to  come  from  work 

Harral  survey  shows.  And  the  interpretation  and  integration  j-ead  it  before  it  gets  printed.  f^®  Orient.  The  two  men  be- 

trend  continues.  At  least  nine  between  individuals,  groups  and  You  don’t  try  to  write  a  *  conversation  in  San 

other  journalism  schools  re-  society  do  not  carry  ‘public  re-  colorful,  snappy  lead.  You  don’t  Francisco.  As  the  hours  passed, 

ported  plans  for  expansion  of  lations’  in  their  titles.”  put  down  on  paper  what  you  f^®  story  goes,  they  talked 

their  public  relations  offerings.  ww  c  •  t.  J  t  dd  think  will  catch  the  reader’s  at-  on.  When  they  reached  Omaha, 

Of  88  schools  responding  to  He  Switched  front  rK  tention.  You  start  off  with  the  Slagle  offered  Brace  the  job 

the  survey,  66  reported  they  Bach  to  Newspaper  president’s  name  and  address,  of  starting  a  journalism  de¬ 
offer  a  total  of  1«;6  undergradu-  g  Thomas  E.  Hewitt  the  fact  that  he  has  been  re-  partment  at  the  University, 

ate  courses  with  public  rela-  ^  elected  by  the  board  for  the  Brace  accepted, 

lions  in  the  title,  according  to  Most  everywhere  you  look  gijffj.  „j.  J.  William  Maxwell  becam* 

Mr.  Harral.  newspapermen  are  _  .u  uara^ranh  vou  iret  to  head  of  the  journalism  depart 


. . .  Easwr  Rovting 
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H  ow  to  maintain 
color  register  at  high  speeds 


You  can  run  R.O.P.  color  continuously  at  highest  operating  speeds  when  your  presses 
are  equipped  with  Hurletron  Automatic  Color  Register  Controls. 

And  . . .  you  can  maintain  accurate  register  of  all  colors  .  .  .  automatically  .  .  .  within  a 
few  thousandths  of  an  inch  while  running  at  this  speed. 

Because  .  .  .  your  Hurletron  Control  instantly  notes  the  most  minute  out-of-register 
condition  .  .  .  transmits  the  information  to  the  compensating  mechanism  .  .  .  starts  the 
press  back  into  register  before  the  error  is  visible  to  the  human  eye. 

It’s  automatic  .  ,  ,  relieves  pressmen  of  register  problems  .  .  .  increases  your  hourly 
production  .  .  .  reduces  waste  .  .  .  cuts  costs  .  .  .  and  greatly  improves  the  quality  of  your 
R.O.P.  color  printing. 

If  you  want  to  know  more  about  Hurletron  Controls,  ask  any  of  the  dailies  now 
Hurletron  equipped.  In  the  meantime,  write  for  our  booklet,  "R.O.P.  Color  Registered 
Automatically.”  There’s  no  obligation. 


HURLETRON 


AUTOMATIC  REGISTER  CONTROL 

for  R.O.P.  Color 


electric  eye  equipment  company 

1932  EAST  FAIRCHILD  STREET,  DANVILLE,  ILLINOIS  Manwfoctur*rs  of:  Hwrtotron  R.O.P.  Cole 


Monwfocturors  of:  Hwrtotron  R.O.P.  Color  Ro9istration  Controls,  Awtomolic  Conirob  of  CoRpot  on4  Wolgbi 
on  Popor  and  Board;  Contor  lino  ond  S*do  W#b  Ooido  Controls;  C«rt>Off  ond  BocR-Up  Controls, 
Slittor  Controls;  Moisturo  Controls. 
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WRITE  TOR  DETAILS  AND  RATES 

EMPLOYERS  REINSURANCE 
CORPORATION 

INSURANCE  EXCHANGE 
KANSAS,  CITY,  MISSOURI 


Guild  Wants 
To  Org 


1^  I  1  T~\  •  1  since  1909.  The  publishers  now 

Jr  OUrill  ai"®  two  brothers,  James  and  I 

"  John  Simpson.  The  Simpson  I 
^TtlncVl  family  has  he®"  publishing  the 
lyAdlvvI/o  kJ/^ldoll  Grant  County  Journal  since 

In  Basin  Area  ,  James  and  John  grew  up  in  |  - 

the  newspaper  office.  James  re-  [ 
Ephrata,  Wash,  calls  that  the  truant  officers  ‘ 
Washington’s  booming  Colum-  should  have  had  a  regular  week- 
bia  basin  area  saw'  its  newest  ly  job  provided  by  him,  for 
daily  newspaper  development  Friday  afternoons  never  found 
with  the  start  on  Monday,  Nov.  him  in  school,  but  rather  down 
21,  of  the  expansion  of  the  at  the  Joumal  helping  his  dad 
Grant  County  Joumal  to  a  on  press  day.  Nor  was  John  j 
Monday-Friday  schedule.  far  behind  James  in  early  serv-  ■ 

The  Journal  is  the  second  ice  to  the  Joumal.  I 

daily  to  be  started  this  calen-  The  managing  editor  of  the  I 
dar  year  in  Grant  County,  the  new  daily  is  also  a  long-time  I 
first  having  been  the  Cohimbia  Grant  County  resident.  He  is  I 
Basin  Herald,  Moses  Lake,  W.  R.  ‘Bob’  Ross,  who  back  in  * 

which  began  its  daily  career  in  1933  edited  the  first  daily  that  - 
mid-March.  Both  the  Joumal  Grant  County  ever  had — the 
and  the  Herald  are  conversions  Grand  Coulee  Daily  Times. 
from  long-established  weeklies.  This  Columbia  river  town  75 
with  weekly  editors  j,nd  pub-  miles  northwest  of  Spokane  is 
lishers  remaining  at  the  helm,  now  served  by  a  weekly  (the 
The  Columbia  basin  area  Grand  Coulee  Star). 
proper  now  possesses  four  daily  Mrs.  Thelma  Therriault,  who 
papers,  the  others  being  located  has  been  with  the  Journal  or-  “ 

in  the  Tri-Cities  area  (Rich-  ganization  for  many  years,  is  4‘ 

land,  Pasco,  Kennewick).  The  business  manager.  The  daily  is 
Tri-City  Herald  was  started  as  starting  with  a  staff  of  18.  As 
a  daily  in  1948  and  the  Colum-  a  weekly,  the  Journal  has  had 
bia  Basin  News  two  years  later,  a  circulation  of  3,656.  Pub- 
The  Journal  now  becomes  lishers  have  an  expectation  that 
Washington’s  24th  daily  of  gen-  as  a  daily,  circulation  should 
eral  circulation.  increase  to  5,000. 

Central  Washington  for  many  • 

decades  was  close  to  being  a  Pajent  Press  Group 
population  vacuum  between  the  *  j  j  »»  x*  i 

very  populous  western  part  of  Adds  Brewster  KecortI 
the  state  and  the  more  popu-  Brewster,  N.  Y. 

lous  (than  the  central  portion)  The  Brewster  Record,  a  new 
eastern  section.  paper,  will  join  Patent  Press 

In  1938,  Ephrata  had  900  Newspapers,  Mt.  Kisco,  N.  Y. 
people,  although  it  was  then, 

as  now.  Grant  County  seat  And  The  Record  will  be  sold  sing- 
considered  quite  a  distribution  ly  anj  jn  combination  with  six 
center  for  its  area.  Nearby  other  Patent  Press  newspa- 
Moses  Lake  was  in  1940  so  pgrs:  the  Katonah  (N.Y.)  Rec- 
much  smaller  than  Ephrata,  g^d;  the  Bedford  (N.Y.)  Vil- 
that,  it  was  known  only  as  “a  lager;  the  Yorktown  (N.Y.) 
wide  spot  in  the  road”  and  it  Herald;  the  Mt.  Kisco  Local; 
was  not  possessor  of  a  weekly  Chappaqua  (N.Y.)  Sun, 

newspaper  until  1943.  Pleasantville  (N.Y.) 

Ephrata  has  nad  a  weekly  Townsman. 


anize 
Labor  Press 


The  American  Newspaper 
Guild  is  anxious  to  spread  its 
wings  over  the  labor  press  once 
the  AFL-CnO  merger  is  con¬ 
summated  and  a  vigorous  or¬ 
ganizing  campaign  is  started. 

ANG  is  sending  five  of  its 
top-flight  people  to  the  labor 
amalgamation  meeting  in  New 
York  next  week:  President  Jo¬ 
seph  F.  Collis,  Executive  Vice- 
president  William  J.  Farson, 
Secretary-Treasurer  Charles  A. 
Perlik  Jr.,  New  York  President 


BONUS  SMILES— Walter  J.  Black¬ 
burn,  president  of  London  (Ont.) 
Free  Press,  and  Mrs.  Blackburn 
are  enjoying  a  laugh  at  the  an¬ 
nual  employees'  dance.  Mr. 
Blackburn  announced  a  bonus  to 
be  divided  among  all  employes. 


Court  jury  verdict  favoring  l®ave  much  to  be  desired,  from 
George  A.  Fisher,  in  a  breach  th®  Guild’s  standpoint.” 
of  contract  suit  against  John  Collis  failed  to  comment 

Day  Jackson,  publisher  of  the  o**  th®  action  taken  last  Sum- 
New  Haven  Register.  mer  by  the  International  Typo- 

Mr.  Fisher  was  dismissed  as  graphical  Union’s  convention, 
reporter  for  the  Register  in  which  put  the  union  movement 
1949.  He  had  been  hired  in  1944  on  notice  that  it  reserved  to  it- 
after  answering  an  advertise-  self  the  jurisdiction  over  em- 
ment  in  Editor  &  Publisher,  ployes  of  the  labor  press. 

Mr.  Fisher  charged  that  Mr.  Backed  by  a  strong  mernber- 
Jackson  broke  an  oral  contract  si'lp  mandate,  ITU  President 
made  by  his  authorized  agent.  Woodruff  Randolph  will  de- 
He  said  he  was  induced  to  quit  mand  assurances  from  the  new 
a  job  in  a  bakery  to  go  to  work  federation  that  nothing  in  its 
with  the  paper  at  $40  a  week,  constitution  will  interfere  with 
$10  less  than  the  bakery  job.  an  individual  union’s  exercise 
“It  seems  clear  to  u's,”  said  of  authority  over  jurisdiction. 
Associate  Justice  Kenneth  Once  before,  from  1938  until 
Wynne  in  the  unanimous  opin-  1944,  the  ITU  disaffiliated  from 
ion  of  the  high  court,  “that  the  the  AFT.  on  an  issue  of  local 
negotiations  amounted  to  noth-  autonomy.  The  same  thing 
ing  more  than  the  hiring  of  a  could  happen  again,  Mr.  Ran- 
reporter  for  a  job  which  was  dolph  has  warned, 
permanent  in  the  sense  that  it  'Trouble  is  brewing  also  be- 
was  not  a  mere  temporary  tween  the  ITU  and  the  Photo 
place.  Engravers  Union  over  the 

“The  mere  giving  up  of  a  jurisdictional  claims  to  parts 
job  by  one  who  decides  to  ac-  of  the  photocomposing  process, 
cept  a  contract  for  alleged  life  In  a  speech  at  Buffalo  Noy. 
employment  is  but  an  incident  26,  William  T.  Connell,  presi- 
necessary  on  his  part  to  place  dent  of  the  engravers’  union, 
himself  in  a  position  to  accept  said  newspaper  publishers 
and  perform  the  contract.  It  would  be  advised  soon  on  his 
is  not  consideration  for  a  con-  union’s  policy  for  future  con¬ 
tract  of  life  employment.”  tract  negotiations. 


THE  SERVICE  THAT  HELPS  IN  THE 
USE  OF  newspaper  ADVERTISING 


ACB  maintains  a  com¬ 
plete  3-months’  file 
of  each  subscribing 
newspaper  which  con¬ 
tains  a  master  record 
of  every  checking 
copy  furnished  and 
when  it  was  sent. 


by  comment,  picture,  mis¬ 
take  in  fact  or  in  identity; 
violation  of  privacy  or  copy¬ 
right;  piracy  of  material  or 
format  — 

Fortify  against  embarassing  loss  by 
having  our  unique  and  effective 
INSURANCE 
The  cost  is  amazingly  low  and  the 
service  will  please  you. _ 


Service  Offices  •uni Tin  •ciicm 
—  .n  •  NLISIK  •  HEMPIIS 

nUNCBM 
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ORLON  and  DACRON  are  trademarks,  fee 


As  these  wings  distinguish  Mercury,  our  trademarks  rep¬ 
resent  the  unique  qualities  and  characteristics  of  our  two 
modern-living  fibers.  “Orion"  distinguishes  our  acrylic 
fiber;  “Dacron",  our  polyester  fiber. 

As  we  use  and  protect  these  trademarks,  they  become 
meaningful  and  valuable  to  both  consumers  and  to  the 
trade. 

Because  we  know  you  share  our  belief  in  the  value  of 
trademarks,  here  is  how  to  use  ours  correctly  in  your 
editorial  matter. 

Distinguish  “Orion”  and  “Dacron”— Capitalize  and 
use  quotes  or  italics  or  otherwise  distinguish  by  color, 
lettering,  art  work,  etc. 

Describe  them — Use  the  phrase  “Orion"  acrylic  fiber 
or  “Dacron"  polyester  fiber  at  least  once  in  any  text. 
Designate  them,  in  a  footnote  or  otherwise,  as  “‘Orion’ — 
Du  Font’s  registered  trademark  for  its  acrylic  fiber"  and 


“‘Dacron’ — Du  Font’s  registered  trademark  for  its  poly¬ 
ester  fiber." 

For  handy  folders  on  proper  use  of  the  trademarks 
“Orion"  and  “Dacron",  write  Textile  Fibers  Department, 
Section  T-2,  E.  I.  du  Font  de  Nemours  &  Co.  (Inc.), 
Wilmington  98,  Delaware. 

TEXTILE  FIBERS  DEPARTMENT 


’ts.u.  $  PATorr 


BETTER  THINGS  FOR  BETTER  LIVING 
...THROUGH  CHCMISTKY 
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Ex-Reporter  ^****53’?**!^ 

Fred  Hampson,  53,  Associated 
T  bui-eau  chief  for  China 

111  V_>(riin3.^  J_^10S  with  headquarters  in  Hong 

Hallett  Abend,  66,  chief  cor-  f®'  ,  .  ,  . 

respondent  for  the  New  York  ^r.  Hampson  launched  his 
TiLs  in  China  from  1927  to  freer  by  serving  as  correspon- 
1941  and  until  recently  editor  t  for  15  newspapers  while 
of  the  Marshalltown  (Iowa)  the  University  of 

Times-Republican,  died  Nov.  21.  ashington.  He  worked  12 
For  several  weeks,  he  had  been  Aberdeen  (Wash.) 

living  with  a  cousin  at  James- 

p  with  the  Portland  (Ore.)  Jour- 

yfu  4.  .1  tie  joined  the  Portland  bu- 

Mr.  Abend  started  as  a  cub  ^  .  t. 

reporter  in  Spokane,  Wash.,  ’•®^"  Associated  Press, 

served  for  four  years  as  man-  tie  went  to  the  South  Pacific 
aging  editor  of  the  Idaho  in  1943,  covering  eight  landings 
Statesman  at  Boise  and  for  a  there.  He  suffered  an  attack  of 
time  was  city  editor  of  the  Los  bronchial  pneuirionia  and  there- 
Angeles  (Calif.)  Times.  After  after  suffered  periodically  from 
working  in  Honolulu,  he  went  asthma  and  bronchitis.  At  the 
to  China  as  a  free  lance  writer  ®nd  of  World  War  II,  he  was 
and  joined  the  New  York  Times  assigned  chief  of  bureau  for 
the  next  year.  C9iina  and  went  to  Shanghai  to 

During  the  war  in  Shanghai  in  reopen  AP  headquarters. 


Dallas,  Tex. 

Dr.  John  Francis  Knott, 
editorial  page  cartoonist  of 
the  Dallas  Morning  News, 
shuns  the  spotlight  that  his 
artistry  has  focussed  on  the 
newsmakers  of  the  world 
for  the  last  43  years. 

Some  years  ago  Dr.  Knott 
was  to  get  a  40-year  gold 
watch  at  the  News  employes 
annual  banquet.  He  didn’t 
show  up. 

Once  the  National  Safety 
Council  chose  him  for  a  ci¬ 
tation  and  invited  him  to  sary  dinner  was  held  in  Oc- 
CJhicago.  He  wouldn’t  go,  so  tober  and  he,  unsuspecting 
the  council  made  elaborate  its  purpose,  made  it! 
arrangements  to  present  the  The  tall,  grey  Texan  has 
award  in  Dallas.  When  the  provided  breakfast-table  talk 
digrnitaries  arrived  at  the  for  News  readers  with  his 
News,  Dr.  Knott’s  door  was  to-the-point  cartoons  through 
locked.  They  hung  the  cita-  three  wars,  a  depression,  and 
tion  on  the  doorknob.  more  political  campaigns 

The  News’  biographical  than  he  cares  to  count, 
department  tried  for  a  long  A  native  of  Austria-Hun- 
time  to  get  Dr.  Knott  to  gary,  he  was  brought  to  this 
pose  for  a  new  picture.  He  country  when  he  was  5. 
made  involved  excuses  for  After  an  apprenticeship  in 
months.  Finally  he  was  per-  Chicago  and  Dallas  drawing 
suaded  to  join  a  group  pic-  catalogue  illustrations,  he 
ture  of  the  editorial  page  joined  the  News  in  1905.  He 
staff  —  which  involved  get-  took  leave  a  few  years  later 
ting  together  about  a  dozen  to  study  painting  in  Europe, 
people.  The  photographer  and  soon  after  his  return  he 
instead  pointed  his  camera  became  the  News’  front- 
at  Dr.  Knott,  and  thus  the  page  cartoonist. 

News  got  a  file  picture.  As  his  golden  anniversary 

So  when  his  confreies  de-  neared,  this  master  of  the 
cided  a  while  back  to  honor  grease-pencil  made  a  t3rpi- 
this  affable  genius  on  his  cal  observation:  “I’ve  got  a 
double  December  anniver-  pretty  good  job  now.  Just 
sary  —  50  years  with  the  work  two  days  a  week.” 
News  on  Dec.  1,  77  years  of  For  a  man  12  years  past 
age  on  Dec.  7 — they  mouse-  retirement  age,  he’s  slowing 
trapped  him.  The  anniver-  down  pretty  slowly. 


Dr.  John  F.  KnoH 


States  Armed  Forces  —  who 
have  demonstrated  a  capacity 
for  leadership  in  journalism 
and  whose  studies  could  not  be 
undertaken  without  such  as¬ 
sistance. 
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FCC  Chief 
Assails  TV 
Ad  Abuses 

George  C.  McConnaughey, 
chairman  of  the  Federal  Com¬ 
munications  Commission,  sound¬ 
ed  a  warning  against  “abuses” 
in  television  advertising  in  a 
speech  at  the  fifth  annual  Syl- 
vania  Television  Awards  dinner 
Nov,  29. 

He  attacked  “bait”  advertis¬ 
ing  and  multiple  commercials 
and  warned,  “the  structure  of 
our  broadcasting  system  does 
not  contemplate  that  it  will  be 
run  for  the  sole  interest  of  ad¬ 
vertisers.”  He  asked,  “Is  not 
the  ‘bait-and-switch’  operator, 
peddling  $8.95  vacuum  cleaners, 
becoming  transparent? 

“Is  not  the  public  learning  to 
associate  the  pitchman’s  ur¬ 
gency  with  the  hot  breath  of 
the  police?  And  will  not  our 
broadcasting  system  as  a  result 
suffer  substantial  long-run 
losses  for  creating  general  sus¬ 
picion  of  the  things  it  recom¬ 
mends  for  purchase?” 

Referring  to  multiple  com¬ 
mercials,  Mr.  McConnaughey 
said  he  did  not  believe  “that 
piling  up  commercials  is  a  sig¬ 
nificant  accomplishment. 

“Abuses  in  this  area,”  he 
said,  “do  more  than  annoy. 
They  lose  listeners,  sales  and 
advertisers,  lower  the  general 
esteem  in  which  broadcasting 
is  otherwise  held,  and  invite 
extremist  calls  for  government 
intervention.” 

Of  advertising  as  a  whole, 
the  FCC  Chairman  said  it 
“plays  an  essential  role  in  pro¬ 
moting  the  sale  and  distribu¬ 
tion  of  goods  in  our  society  and 
makes  a  significant  contribution 
to  our  economic  well-being.” 

The  awards  jury  gave  special 
recognition  to  the  televising  of 
Presidential  News  Conferences. 
The  top  award  for  network 
news  and  special  events  went 
to  James  C.  Hagerty,  White 
House  press  secretary,  for  this 
achievement.  WBZ-TV,  Boston, 
received  the  aw’ard  for  local 
news. 

Color  Ink  Sales  Up 

San  Francisco 
Increased  newspaper  color 
was  among  factors  boosting 
California  Ink  Co.  sales  to  a 
new  record  peak,  the  annual  re¬ 
port  states.  Fiscal  ’55  sales  of 
$14,498,534  compared  with  the 
previous  year’s  $12,285,944 
while  net  income  was  $789,226 
against  $594,683. 


Excise  Tax 
Exemption 
Is  Promised 


FIRST  IN  NEW  YORK — A.  Vernon  Croop,  center,  mana9!ng  editor 
of  the  Rochester  Times-Union,  accepts  a  United  Press  continuous 
service  plaque.  The  Gannett  daily's  predecessor,  Union  and  Adver¬ 
tiser,  joined  Publisher  Press  (later  UP)  in  1897.  Making  presentation 
are  Dale  Johns,  left,  and  Kirtland  I.  King,  right,  of  UP. 


Harrisburg,  Pa. 

Henry  B.  Leader,  legislative 
jecretary  to  his  brother,  Gov. 
George  M.  Leader,  told  the 
state  Senate  Finance  CommH- 
lee  this  week  it  is  the  intention 
oi  the  administration  to  ex¬ 
empt  newspapers  from  a  pro¬ 
posed  3Vj%  manufacturers  ex¬ 
cise  tax.  (E&P,  Nov.  26, 
page  13). 

Henry  Leader,  appearing  at 
a  public  hearing  on  the  tax  in 
favor  of  the  measure,  said  the 
administration  would  offer  a 
newspaper  exemption  amend¬ 
ment  to  the  House-passed  bill. 


UP  Names  Williams 
Supt.  of  Telegraph 

Appointment  of  Francis  R. 
Williams  as  superintendent  of 
telegraph  of  the  United  Press 
was  announced  by  Harry  R. 
Flory,  general  manager  of  com¬ 
munications.  He  succeeds  J.  L. 
Hoppes,  who  died  recently. 

Mr.  Williams  joined  the  UP 
on  July  4,  1927  as  a  Teletype 
operator  in  New  York.  He'  be¬ 
came  chief  operator  10  years 
later  and  in  1948  was  appointed 
assistant  supeidntendent  of  tele¬ 
graph. 

• 

What  a  Difference 
A  Dash  Will  Make 

Richmond,  Va. 

The  Associated  Press,  atten¬ 
tive  to  details,  sent  a  story 
Nov.  28  quoting  HaiTy  Truman 
as  saying  of  Vicepresident 
Richard  Nixon: 

“I  don’t  even  want  to  dis¬ 
cuss  that - ” 

Later  in  the  morning,  the 
wire  carried  this  correction: 

“Dashes  in  second  paragraph 
A65LA  should  be  spaced  as  fol¬ 
lows:  - - . 


Dixon  Gannett  Weds 

Rochester,  N.Y. 

Announcement  was  made  this 
week  of  the  marriage  of  Dixon 
Gannett,  24,  to  Jean  Ryland, 
19,  at  Romford,  Eng.  on  Nov. 
26.  Mr.  Gannett,  the  son  of 
Mr.  and  Mrs.  Frank  Gannett, 
is  studying  motor  car  manu¬ 
facturing  at  the  Ford  plant  in 
England.  His  bride  is  the 
daughter  of  an  English  auto¬ 
motive  engineer. 


Bob  Miller  Goes 
To  Australia 

The  appointment  of  Robert 
C.  Miller  as  United  Press  man¬ 
ager  in  Australia  was  an¬ 
nounced  this  week  by  Frank  H. 
Bartholomew,  president. 

A  veteran  of  19  years  ser¬ 
vice  with  UP,  Mr.  Miller  won 
top  reputation  as  a  correspond¬ 
ent  during  the  war  years  in 
the  Pacific.  He  saw  action  on 
both  fronts  of  World  War  11. 
At  Verdun  a  German  bomb 
fragment  put  him  out  of  ac¬ 
tion.  Two  years  in  hospitals  in 
England  and  California  fol¬ 
lowed,  then  coverage  of  the 
Nuernberg  war  crimes  trials. 

He  served  in  Korea  in  1950 
and  1951,  with  an  interlude  of 
coverage  of  the  French  cam¬ 
paign  in  Indochina.  Subse¬ 
quently  he  was  assigned  as 
bureau  manager  in  Phoenix, 
Arizona,  and  covered  the  1951 
Las  Vegas  atomic  tests. 

He  succeeds  the  late  Peter 
Gruening  in  Australia. 

• 

School  Publishes 
Anniversary  Talks 

Madison,  Wis. 

Papers  presented  by  eight 
journalists  at  the  50th  anniver¬ 
sary  celebration  of  the  Univer¬ 
sity  of  Wisconsin  School  of 
Journalism  are  now  available  in 
book  form. 

Two  booklets,  one  entitled 
“The  Press  and  the  War  of 
Ideas”,  and  the  other  “The  Out¬ 
look  for  Newspaper  Manage¬ 
ment”  have  been  published  by 
the  University  of  Wisconsin 
Extension  Division,  and  are 
available  for  general  distribu¬ 
tion  at  50  cents  each. 


He  said  the  amendment  “will 
make  it  clear  that  the  publica¬ 
tion  of  newspapers,  books,  and 
periodicals  is  not  considered 
manufacturing  under  the  defi¬ 
nition  of  the  proposed  tax  bill, 
and  will  not  therefore  be  sub¬ 
ject  to  the  excise  tax.” 

Senator  John  H.  Dent,  Dem¬ 
ocratic  leader,  also  said  he 
plans  amendments  to  exempt 
newspapers. 

The  Pennsylvania  Newspa¬ 
per  Publishers’  Association  had 
protested  the  tax  and  asked 
for  an  exemption  for  publish¬ 
ers. 

“The  same  amendment,  how¬ 
ever,  shouldn’t  apply  to  the 
flood  of  out-of-state  magazines 
that  comes  into  Pennsylvania,” 
said  Senator  Dent.  “They 
should  be  taxable.” 

Newspapers  were  exempted 
from  a  1%  general  sales  tax 
which  expired  Aug.  31. 

• 

4  Join  Family  Weekly 

Family  Weekly,  Sunday  roto¬ 
gravure  supplement,  has  added 
four  more  newspapers  to  its 
list,  which  now  includes  104  pa- 
jiers.  New  members  are  Eugene 
(Ore.)  Register-Guard,  Eureka 
(Calif.)  Humboldt  Standard  & 
Humboldt  Tunes;  Muskogee 
(Okla.)  Phoenix  &  Times  Demo¬ 
crat;  and  Suffolk  (Va.)  News- 
Herald. 

• 

AW  Adds  Tampa 

John  K.  Herbert,  publisher  of 
the  American  Weekly,  has  an¬ 
nounced  acquisition  of  the  Tam¬ 
pa  (Fla.)  Tribune  as  the  Week¬ 
ly’s  31st  carrier  newspaper.  The 
joining  of  forces  takes  place 
Jan  8,  1956. 
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Al  and  Mel  Convinced 
A  Skeptical  Editor 


By  James  L.  (Pollings 

Al  and  Mel  were  at  a  lunch-  There’s  a  laugh  a  page 

eon  with  Ed  Kuhn,  a  McGraw’-  from  top  performers  —  Milton 
Hill  editor,  and  the  conversa-  Caniff,  Robert  Day,  Hank  Ketch- 
tion  naturally  enough  got  am,  Virgil  Partch,  Rube  Gold- 
around  to  cartoon  books.  berg,  Chon  Day,  John  Pierotti, 

Al  (Private  Eye)  Andriola,  Gregoi-y  d’Alessio,  Mort  Walk- 
who  does  “Kerry  Drake”  for  er  and  Eldon  Dedini,  to  name 
Publi.shers  Syndicate,  was  say-  only  a  few  of  the  86  cartoonists 
ing  to  Ed  that  he  liked  the  who  contributed, 
current  cartoon  books  well  And,  of  course,  Al  and  Mel, 
enough  but  he  didn’t  like  the  who  not  only  served  as  editors 
idea  of  running  reprints.  but  also  tossed  in  some  of  their 

“Why,”  he  asked  Ed,  “can’t  own  creations.  That  editing 
there  be  a  book  of  originals  business — that  meant  they  got 
done  by  many  artists  ?  It  would  the  artists  to  agree  to  send 
he  new,  different.”  stuff  in,  then  occasionally  sup- 

In  telling  the  story  the  other  plied  gaglines  and  even  ideas, 
day,  Al  said  Mel  was  .=oon  “It  must  have  been  quite  a 
dragged  into  the  discussion,  job,  huh,  fellows,  dealing  with 
Mel  Casson  is  author  of  all  that  temperament?” 
“.Angel”  for  the  Chicago  Sun-  Mel  laughed.  “Well,”  he  said. 
Times  Syndicate.  Both  bache-  “you  can  quote  me  as  saying  I 
lors,  both  New  York  City  resi-  never  again  want  to  be  an  edi- 
dents,  Al  and  Mel  are  as  close  tor  of  my  fellow  arti.sts.” 
as  carbon  paper  to  a  dupe.  “I  didn’t  mind  it,”  .Al  said. 

Pushing  aside  their  rolls  and  .At  this  moment,  Ben  Martin 
butter,  the  two  of  them  went  of  the  New  York  Herald  Trib- 
to  work  on  Ed,  their  enthusiasm  une  Syndicate  stopped  at  our 
mounting  with  each  persuasive  table  to  say  hello.  Ben’s  an  ex¬ 
sentence.  Ed  was  skeptical.  cellent  artist  in  his  own  right, 
“He  doubted  we  could  pull  and  when  he  left,  Al  was  asked 
off  .such  a  book,”  Al  said,  if  Ben  were  in  the  book. 

“When  we  did,  he  was  sur-  “Oh  no,”  .Al  answered  in 
prised.”  mock  dismay.  “He  stepped  over 

What  the  author  -  artists  the  line — he’s  an  editor  now.” 
pulled  off  is  “Ever  Since  .Adam  • 

and  Eve”  (McGraw-Hill  —  Old  Glory 
•'?.3.95),  a  wonderful  book  full  of  The  Chicago  Tribune  —  New 
the  finest  art  work  and  the  best  A'ork  News  Syndicate  now  ha.s 


Andriola,  left,  and  Catson:  "Editing's  not  an  easy  job. 


available  for  Jan.  15th  release  '  ' 

a  new  Old  Glory  Story,  George  A  1 V  i  TD  *  J 
Rogers  Clark.  AlD6rt  rt6lCl, 

This  story  of  one  of  the  ,  ^ 

heroes  of  the  American  Revo-  TfifiO* 

lution  comes  in  16  weekly  in- 

stalments,  in  full  color.  Athena  t  JO  J  *  1 

Robbins  is  the  writer,  Rick  J_j0Cl  OVnCllCBtC 
Fletcher  the  artist.  J 

The  whole  tale  is  here:  the  Albert  Turner  Reid,  artist, 
dangers  Clark  faced,  his  daring  former  newspaper  publisher  and 
campaigns,  the  sacrifices  he  feature'  syndicate  executive,  died 
made  in  love,  health  and  for-  York  Nov.  26  at  the 

tune  to  serve  his  country.  of  8.8. 

Mr.  Reid  began  his  newspa- 
Savta  Glaus  per  career  as  an  artist  on  the 

The  Register  and  Tribune  Kavsas  City  (Mo.)  Star.  In 
Syndicate  reports  it  has  “a  de-  1905  he  founded  the  Leaven- 
lightful  little  feature”  for  use  worth  (Kas.)  Post,  and  was 
Dec.  1  —  24,  “Airmail  from  publisher  of  the  newspaper  un- 
Santa  Claus.”  til  192.8.  From  1908  to  1916  he 

!  .According  to  the  syndicate,  was  ptesident  and  publisher  of 
the  feature  “keeps  small  chil-  the  Kansas  Farmer,  Topeka, 
dren  informed  of  the  progress  uud  in  1914  and  1915  headed 
being  made  at  the  North  Pole  the  Standard  Farm  Papers  As- 
where  things  are  being  made  -sociation. 

ready  for  the  great  day.”  At  one  time  Mr.  Reid  headed 

There  are  24  daily  instal-  the  Albert  T.  Reid  Syndicate, 
ments  with  matted  art.  which  distributed  newspaper 

art.  His  large  collection  of 
I  Hpadine  Series  American  editorial  cartoons  was 

-.  -  ,  ...  ,  recently  presented  to  the  Uni- 

Jim  Lenahan,  editor  of 

American  Family  Features,  be-  the  cen- 

ieve.s  hi.s  shop  has  the  answer  the  old 

to  school  reading  problerns.  the  .Vex- 

Called  “Easy  Reading,”  the  contribu- 

10-week  series  “IS  the  practical  ted  to  many  magazines  and  was 
answer  to  a  lot  of  rather  ridicu-  ^  „„ted  muralist. 


Tomorrow*^  burerN ...  todaT ! 

•'  . 

Andrew  Garve,  Peter  Dawson.  Agatha  Christie, 

f  Haynard  Kendrick.  Mignon  Eherhart.  Patricia 

Vi'entworth.  Philip  Wylie,  Vingie  E.  Roe  .  .  .  know 

how  to  capture  tomorrow’s  reader  today  with  the 

finest  fiction  . . .  and  their  magic  words  “continued 

tomorrow”  are  certain  circulation  builders  in 

Blue  Bibbon  Serials 

first  run  newspaper  fiction . .  .edited  for  heightened  susjieiise  aiul 
continuity!  Romance,  \vesterns.  adventure,  humor,  mysteries 
fascinate  the  mind  and  imagination .. .enjoy  whole-family 
readership,  attract  all  ages  and  both  sexes,  are  dependable  newsstand 
draws!  CT-NYN  serials  contribute  to  the  success  of  the  largest 
newspaper  in  America,  and  the  largest  standard-size  paper... will 
help  your  newspaper's  circulation  curve!  For  synopses,  starting 
<lates,  and  prices,  phone,  wire,  or  w  rite  Mollie  Slott,  Manager . . . 

Chieaffn  Tribune^JVeu?  YorkJVeMrs 

Buildlna,  .V«>ir  York 

‘^CF******'****^*  Tribunr  Toirrr,  t'hlraoo 


Press  Study 

(Continued  from  page  14) 

Competent  and  Thorough? 

Clarence  B.  Hanson  Jr., 
publisher,  Birmingham  (Ala.) 

— “We  have  no  enthusi¬ 
asm  for  such  broad  studies,  be¬ 
cause  our  observation  has  been 
that  they  tend  to  attribute  to 
the  many  the  questionable  per¬ 
formance  of  a  conspicuous  few. 
However,  assuming  the  pro¬ 
posed  study  of  newspaper  ob¬ 
jectivity  in  the  1956  Presiden¬ 
tial  Campaign  is  honestly  con¬ 
ceived,  if  it  could  itself  be  as 
competent,  thorough  and  objec¬ 
tive  as  cynical  critics  of  Ameri¬ 
can  journalism  say  newspapers 
should  be,  it  might  serve  a  con¬ 
structive  end.” 

Slanted  Performers  Are  Few 

Dolph  Simons,  editor,  Law¬ 
rence  (Kas.)  Journal-World — 
“I  see  no  harm  in  making  a 
study  but  wonder  what  good 
can  come  of  it.  Newspapers 
benefit  whenever  serious 
thought  is  given  to  the  problem 
of  fair  and  accurate  reporting 
but  the  proposed  study  cannot 
reveal  much  not  already  known 
to  good  editors. 

“A  few  individuals  in  the 
business  apparently  don’t  know 
where  to  draw  the  line  between 
reporting  and  editorializing,  or 
don’t  care,  but  they  seem  to  be 
impervious  to  well-intended  sug¬ 
gestions  for  more  objectivity. 
They  don’t  shame  easily.  For¬ 
tunately  these  slanted  perform¬ 
ers  are  few  and  the  number 
seems  to  be  shrinking.  The 
great  majority  of  American 
newspapers  are  doing  an  ex¬ 
cellent  job  in  good  reporting 
and  they  probably  don’t  need  to 
be  bolstered  by  expensive  back 
patting.” 

Might  Dispel  Sophistry 

B.  H.  Bidder  Jr.,  publisher, 
Duluth  (Minn.)  Herald  and 
Sewe-Tribune — “If  it  is  within 
the  realm  of  possibility  for  a 
research  group  or  study  group 
to  set  up  realistic  and  adequate 
standards  to  determine  newspa¬ 
per  objectivity  in  the  1956 
presidential  campaign,  I  would 
be  in  favor  of  such  a  study. 
Analysis  of  the  news  coverage 
of  the  next  presidential  cam¬ 
paign  should  help  to  dispel  the 
sophistry  that  the  American 
press  is  a  one-party  press.” 

Let  Them  Name  Names 

Robert  M.  White  II,  general 
manager,  Mexico  (Mo.)  Ledger 
— “I  don’t  think  a  valid  study 
of  all  newspaper  coverage  in 
the  1956  president  campaign  is 
possible.  It’s  too  vast  an  under¬ 
taking.  To  be  worthwhile  it 
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would  have  to  be  conducted  by 
professionally  mature  newsmen. 
There  aren’t  enough  such  men 
available  for  an  industry-wide 
study.  But  if  a  study  must  be 
made,  and  there  are  good  rea¬ 
sons  for  oensidering  one,  then 
select  a  few  papers,  study  them 
in  detail  with  men  who  know 
news  coverage,  and,  lastly, 
name  names  when  you  write  the 
final  report.” 

How  Realistic  Will  It  Be? 

Arden  X.  Pangborn,  editor, 
Oregon  Journal,  Portland  —  “I 
can  see  no  serious  objection  to 
a  study  of  newspaper  objectivi¬ 
ty  provided  the  study  itself  is 
objective.  However  this  poses 
problems  of  setting  standards 
of  objectivity  and  answering 
these  problems  is  not  so  easy  as 
it  might  seem.  Certainly  com¬ 
parative  linage  is  no  adequate 
test.  A  half-column  on  ppge 
can’t  be  considered  equal  to  a 
half-column  on  page  .I.  And 
timing  is  a  factor.  A  half-col¬ 
umn  three  months  before  elec¬ 
tion  can’t  be  considered  equal 
to  a  half-column  the  afternoon 
before  election. 

“How  to  evaluate  relative 
skill  in  the  reporting  of  news 
and  its  effect  upon  competing 
candidacies  is  another  of  many 
pertinent  problems  involved.  In 
short,  the  study  sounds  all  right 
in  theory  but  just  how  realistic 
will  it  be  in  actuality?” 

Serious  Responsibility 

Richard  W.  Slocum,  execu¬ 
tive  vicepresident,  Philadelphia 
(Pa.)  Bulletin — “I  do  not  op¬ 
pose  the  proposal  but  serious 
responsibility  attaches  to  any 
group  that  undertakes  such  a 
study  and  report  on  the  Ameri¬ 
can  press.  First,  its  standards 
of  judging  must  be  adequate 
and  have  public  concurrence. 
There  will  be  great  difficulty 
in  finding  proper  yardsticks  for 
measuring  objectivity.  Second, 
any  report  should  document  the 
bases  of  findings  which  means 
citing  specific  cases  and  news¬ 
papers  by  names.  There  should 
be  no  judgment  by  mass  praise 
or  criticism.  You  can’t  percent¬ 
age  things  that  don’t  percent. 
Every  newspaper  is  individual. 
Judging  and  reporting  on  news¬ 
papers  as  a  group,  when  they 
are  not  such,  would  be  pretty 
much  a  wasted  effort  and  con¬ 
fess  lack  of  confidence  or  guts 
on  the  part  of  those  wh<.  spon¬ 
sor  the  study. 

To  Quiet  Doc  and  Harry 

John  R.  Reitemeyer,  pub¬ 
lisher,  Hartford  (Conn.)  Cour- 
ant — “A  sampling  of  the  front 
and  other  pages  of  representa¬ 
tive  American  newspapers  al¬ 
most  any  day  in  the  year  should 
convince  anyone  willing  to  be 
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convinced  that  political  news  is 
presented  fairly  and  objectively. 
However,  a  study  such  as  has 
been  proposed  might  be  helpful 
if  it  would  keep  Dr.  Hutchins 
and  Mr.  Truman  quiet  for  just 
a  little  while.  I  suppose,  though, 
this  is  too  much  to  expect.” 

In  Neutral  Corner 
Interested 

George  W,  Healy  Jr.,  editor, 
iVeio  Orleans  (La.)  Times  Pica¬ 
yune — “I  doubt  that  the  pro¬ 
posed  study  of  newspaper  ob¬ 
jectivity  or  lack  thereof  in  the 
1956  presidential  campaign  will 
prove  anything.  However,  I 
have  no  objection  to  Sigma  Del¬ 
ta  Chi  trying  to  find  out  some¬ 
thing. 

“You  may  score  me  as  inter¬ 
ested — neither  favoring  nor  op¬ 
posing  the  project.” 

Many  Intangible  Factors 

Stanley  P.  Barnett,  man¬ 
aging  editor,  Cleveland  (Ohio) 
Plain  Dealer — “I  have  no  dis¬ 
tinct  feeling  regarding  the  pro¬ 
posal  for  newspaper  objectivity 
study  of  1956  campaign.  There 
are  so  many  intangible  factors 
involved  that  I  would  be  in¬ 
clined  to  doubt  the  ultimate  val¬ 
ue  of  such  a  project.  A  true 
measuiement  would  be  most 
difficult  to  achieve.” 

It’s  Impossible 

Ralph  McGill,  editor,  Atlan¬ 
ta  (Ga.)  Constitution  —  “I  do 
not  oppose  the  proposed  news¬ 
paper  study,  but  certainly  I  do 
not  favor  it  for  what  seems  ob¬ 
vious  reasons.  Chief  among 
them  is  the  fact  that  only  news¬ 
papers,  of  all  media,  are  re¬ 
sponsible  for  opinions.  Radio 
and  TV  chains  escape  such  re¬ 
sponsibility.  therefore  the  pro¬ 
posed  study  would  be  of  news- 
])apers  only.  Secondly,  it  is  im¬ 
possible  to  make  a  fair,  compre¬ 
hensive  study  since  most  papers 
give  balanced  news  space. 
Measurements  prove  little.  Un¬ 
happily  many  papers  still  slant 
news,  lift  from  context,  write 
skillfully  distorting  heads,  and 
hide  much  news  by  make-up 
juggling.  So,  I  do  not  oppose. 
But  since  it’s  impossible  in  my 
opinion  to  make  a  fair  study,  I 
do  not  favor.” 

We  Can  Take  It 

William  Dwight,  president, 
Holyoke  (Mass.)  Daily  Tran¬ 
script — “That’s  a  hard  one  to 
answer  categorically.  First,  I 
don’t  know  who  is  going  to 
make  the  study.  I  can  imagine 
certain  groups  desiring  to  un¬ 
dertake  such  an  exploration 
who  would  be  loaded  with  anti¬ 
newspaper  bias.  And  that 
wouldn’t  be  an  objective  study 


of  objectivity.  Frankly  I  don’t 
think  there’s  need  for  such  a 
study  on  newspaper  objectivity. 
But  the  American  newspapers 
can  take  any  examination  and 
come  through  with  flying  col¬ 
ors.” 

Three  Cheers 

B.  M.  McKelway,  editor. 
Washington  (D.C.)  Star  —  “I 
know  of  no  i-eason  to  oppose  an 
objective  study  of  newspaper 
objectivity  in  the  1956  cam¬ 
paign,  although  it  strikes  me  as 
a  pointless  undertaking.  I  had 
the  honor  to  serve  on  a  com¬ 
mittee  in  1953  which  was  asked 
to  tell  Sigma  Delta  Chi  whether 
a  comparable  study  of  newspa¬ 
pers  in  the  ’52  campaign  was 
feasible.  As  none'  of  us  knew 
how  such  a  .study  could  be  made 
or  where  the  money  to  make  it 
would  come  from,  the  commit¬ 
tee  majority  decided  it  was  not 
feasible.  Somebody  may  now 
know  how  to  make  the  study 
and  where  to  get  the  money  for 
it.  If  so.  three  cheers  for  ob¬ 
jectivity!” 

No  Anonymous  .Accusation 

James  S.  Pope,  executive  edi¬ 
tor,  Louisville  (Ky.)  Courier- 
Journal  and  Times — “I  believe 
the  plan  is  still  veiled  in  ob¬ 
scurity,  I  am  unpersuaded  that 
the  techniques  proposed  would 
disassociate  objectivity  from 
news  judgement.  I  believe  I 
would  oppose  any  anonymous 
accusation.  If  someone  wants  to 
accuse  a  newspaper  of  unfair¬ 
ness,  I  think  the  paper  and  the 
accuser  should  be  named.” 

No  Harm  .  .  .  No  Good 
N.  R.  Howard,  editor,  Cleve¬ 
land  (Ohio)  News — “I  question 
whether  it  is  possible  for  news¬ 
paper  objectivity  to  be  studied 
closely  enough  for  any  survey 
to  be  of  much  value.  I  have 
heard  this  study  discussed  pro 
and  con  and  think  it  will  do  no 
harm  and  probably  no  good.” 

Opposed 

Privilege  of  Erring 
Carl  E.  Lindstrom,  executive 
editor,  Hartford  (Conn.)  Times 
— “I  am  not  convinced  that  a 
meaningful  result  can  be  ob¬ 
tained  from  a  study  of  news¬ 
paper  objectivity  in  the  1956 
campaign.  Certainly  no  measur¬ 
ing  of  space  devoted  to  oppos¬ 
ing  parties  can  have  validity. 
If  one  candidate  repeats  plati¬ 
tudes  spoken  the  week  before, 
no  editor  in  his  right  mind 
would  give  them  equal  play. 
There  are  too  many  factors 
calling  for  the  daily  exercise  of 
news  judgment  and  that  in¬ 
cludes  the  privilege  and  hazard 
of  making  mistakes.” 

(Continued  on  page  64) 
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Press  Is  Maturing 
Jean  Gannett  Williams, 
president,  Guy  Gannett  Pub¬ 
lishing  Co.,  Portland,  Me. — “I 
am  opposed  to  the  proposed 
press  study  until  it  can  be 
proved  more  clearly  that  the 
need  is  urgent  that  machinery 
can  be  created  capable  of 
measuring  objectivity  and  that 
the  effort  would  produce  the 
desired  result  of  better  jour¬ 
nalism.  Press  coverage  of  cam- 
liaigns  far  excels  that  of  50  or 
even  10  years  ago.  It  improves 
annually  and  the  charge  of  the 
existence  of  a  ‘one-party  press’ 
steadily  declines  in  validity. 

“American  newsjiapers  are 
maturing  fast.  If  every  pub¬ 
lisher  rededicates  his  efforts  to 
fairness  and  public  service  in 
1956  there  will  be  even  less 
need  for  a  study  of  objectivity 
in  the  future.  I  am  sincerely  in 
accord  with  the  goal  of  those 
who  would  study  political  cov- 
ei  age  in  1956  but  believe  it  can 
be  reached  by  other  roads  than 
a  study  at  this  time.” 

Better  Than  Sherlock 
Michael  A.  Gorman,  editor, 
Flint  (Mich.)  Journal  —  “A 
newspaper  in  doubt  as  to  its 
own  objectivity  could  engage 
someone  for  an  appraisal.  An 
editor  sincerely  objective  can 
judge  his  newspaper’s  perform¬ 
ance  at  least  as  well  as  a  hiied 
Sherlock  Holmes.  I  am  opposed 
without  qualification  to  the 
study  proposal  even  if  we  had 
a  study  of  the  objectivity  of  the 
study.” 

Right  to  Swing  Fists 
Felix  R.  McKnight,  manag¬ 
ing  editor,  Dallas  (Tex.)  Morn¬ 
ing  News  —  “No  respectable 
American  newspaper  fears  the 
light  of  examination.  If  it  re¬ 
tains  fairness  and  objectivity  in 


1 1  you  have  internallonal  business 
interests  associated  with  publishing, 
printing,  advertising  or  commercial 
radio,  and  you  want  to  keep  in  touch 
with  those  activities  in  Australia  and 
New  Zealand,  read  Newspaper  News, 
the  national  monthly  business  news¬ 
paper  devoted  to  those  closely  re¬ 
lated  interests  of  "Down  Under.” 
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its  news  columns  there  is  little 
need  for  outside  appraisal.  It 
has  the  constitutional  right  to 
swing  its  editorial  fists  in  any 
direction,  regardless  of  party. 
The  responsibility  lies  with 
individual  newspapers ;  not  with 
a  selected  group  set  up  to 
measure  the  practices  of  the 
press.  Nothing  would  be  gained ; 
the  controversy  would  continue 
according  to  political  inclina¬ 
tions  and  thinking.  We  view 
this  as  somewhat  of  a  parallel 
to  the  recent  jury  tapping 
‘study.’  At  the  heart  of  our 
democratic  system  is  the  duty 
and  right  of  juries  to  make 
their  own  decisions  without  in- 
teiference  from  planted  eaves¬ 
droppers,  the  same  moral  duty 
and  responsibility  belongs  to 
newspapers. 

“The  problem  would  never  be 
resolved  through  a  $600,000  ex¬ 
penditure  or  a  $6,000,000  ex¬ 
penditure.  I  oppose  the  study.” 

Reasonable  Break 

ViRGiNius  Dabney,  editor, 
Richmond  (Va.)  Times -Dis¬ 
patch  —  “The  proposed  inquiry 
leaves  me  cold.  Newspapers 
have  their  shortcomings,  like 
other  media,  but  I  don’t  see 
why  other  media  would  be  omit¬ 
ted  from  the  study.  With  so 
much  shouting  about  a  ‘one- 
party  press’,  it  seems  probable 
that  some  of  those  taking  part 
in  the  projected  inquiry  would 
be  looking  for  material  to  but¬ 
tress  their  ideas  on  this. 

“Both  major  parties  get  a 
reasonable  break  in  the  news 
columns  of  most  newspapers,  it 
seems  to  me.  Prof.  Blumberg, 
of  the  University  of  Nebraska, 
reached  this  conclusion  as  to 
the  campaign  of  1952  insofar 
as  the  35  newspapers  he  ana¬ 
lyzed  are  concerned.” 

A  Matter  of  Degree 
I).  Tennant  Bryan,  pub¬ 
lisher,  Richmond  (Va.)  News¬ 
papers  —  “From  the  little  I 
know  about  the  proposed  study, 
I  must  consider  it  valueless. 
The  press  as  a  whole  cannot 
and  does  not  wish  to  conti-ol  the 
sources  of  its  information.  The 
candidates  and  the  parties  they 
represent  make  the  news.  The 
press  aid  other  media  simply 
publish  it.  I  see  no  way  in 
which  to  separate  from  that  of 
other  media  the  effect  of  press 
coverage  of  presidential  cam¬ 
paigns  on  leader  attitudes. 
There  are  so  many  other  media 
involved  in  transmitting  politi¬ 
cal  appeals  that  the  effect  of 


the  press  alone  can  hardly  be 
measured. 

“I  doubt  the  validity  of  any 
statistical  or  other  quantitative 
measure  of  objectivity.  The 
problem  is  not  dichotomous  but, 
rather,  a  matter  of  degree,  not 
simply  a  matter  of  column 
inches  but  of  subtleties  in  se¬ 
mantics.  The  question  cart  be 
resolved  only  by  expert  judg¬ 
ment  and  experts  may  be  ex¬ 
pected  to  disagree.” 

Under  Guns  of  Readers 

Richard  Clarke,  executive 
editor.  New  York  News — “I  am 
opposed  to  the  proposal  for  a 
study  of  newspaper  objectivity 
in  connection  with  coverage  of 
the  1956  Presidential  campaign. 
Inferentially,  such  a  project 
would  be  an  admission  by  the 
press  of  the  United  States  that 
something  is  wrong  with  the 
way  newspapers  in  general  are 
edited.  I  feel  it’s  up  to  the  indi¬ 
vidual  editor  how  he  handles 
the  subject.  He  is  always  un¬ 
der  the  guns  of  his  readers  and 
if  they  disapprove,  they  ai’e  the 
ones  who  can  blow  him  to  bits.” 

Won’t  Accomplish  a  Thing 

Charles  A.  Guy,  publisher, 
Lubbock  (Tex.)  Avalanche 
Journal — “By  its  very  nature, 
the  newspaper  constantly  is 
open  to  pjublic  scrutiny,  edition 
by  edition,  day  by  day.  There¬ 
fore  anybody  with  nothing  else 
to  do  may  study  American 
newspapers  until  he’s  blue  in 
the  face.  So,  let  all  who  wish 
have  at  it. 

“However,  if  you’d  asked  me 
if  I  think  the  study  proposed 
makes  sense,  or  will  accomplish 
anything.  I’d  have  answered, 
quickly,  ‘No.’  I  don’t  believe 
anything  or  anybody  can  put 
American  editors  into  any  soi-t 
of  intellectual  straitjacket  and 
I  hope  the  day  will  never  come 
when  they  can. 

“By  the  way,  who’s  going  to 
decide  what’s  ‘objective,’  that 
long-experienced  old  editor.  Doc 
Hutchins  and  other  chanters  of 
the  phony  cry,  ‘one  -  party 
press,?  not  for  me,  they  ain’t, 
study  or  no  study.” 

Harmful  Potentialities 

F.  C.  Christopherson,  edi¬ 
tor,  Siotix  Falls  (S.Dak.)  Ar¬ 
gus  Leader — “The  proposal  that 
a  commission  be  named  to  study 
newspaper  objectivity  in  the 
1956  Pi'esidential  Campaign  is 
not  only  silly  but  it  has  harm¬ 
ful  potentialities. 

“There’s  no  yardstick  to 
gauge  political  news  any  more 
than  there  is  one  to  measure 
murder  or  sports  news.  News 
editors  differ  sharply  day  by 
day  in  their  appraisal  of  news. 
One  will  feature  in  his  banner¬ 


line  a  break  in  the  hog  market 
the  same  day  as  another  fea¬ 
tures  a  crash  at  sea.  Newspa¬ 
pers  in  the  same  state  or  even 
in  the  same  city  will  present 
varying  page  ones  not  because 
they  are  prejudiced  but  because 
their  judgment  of  news  isn’t 
the  same. 

“So  it  is  with  politics  as  well. 
It’s  a  dull  day  in  one  town  and 
the  biggest  news  is  a  speech  by 
a  candidate  for  President.  It’s  a 
lively  day  in  another  and  the 
big  story  is  about  a  local  banker 
who  ran  away  with  the  cash. 
Excited  about  the  banker,  the 
editor  puts  the  political  speech 
on  an  inside  page.  He  isn’t  prej¬ 
udiced  in  so  doing  but  he  feels, 
and  perhaps  rightly,  that  more 
persons  are  interested  in  the 
banker’s  misdeeds. 

“Even  an  expert  can’t  evalu¬ 
ate  these  separate  influences 
that  affect  the  play  of  the  news 
in  the  lively  task  each  day  of 
printing  a  newspaper.  That’s 
why  a  suiwey  would  be  useless. 
But  its  deductions,  nevertheless, 
could  be  harmful  because  many 
pei-sons  will  accept  them  as  a 
fair  appraisal.” 

Editor’s  Duty 

Chesser  Ca.mpbell,  publisher, 
Chicago  (Ill.)  Tribune  (quoting 
editorial) — “Every  editor  owes 
a  duty  to  try  his  conscientious 
best  to  present  the  issues  of  a 
political  campaign  to  his  read¬ 
ers  as  the  candidates  develop 
them  in  their  speeches  and  in- 
teiwiews,  but  his  first  obliga¬ 
tion  is  not  to  both  the  candi¬ 
dates  or  either  of  them,  but  to 
his  readers.  They  will  soon 
enough  find  out  whether  he  is 
playing  square  with  them  and 
his  conscience.  No  professorial 
inquiry  can  equal  their  judg¬ 
ment  of  his  performance.” 

Four  Reasons 

John  S.  Knight,  editor  and 
publisher,  Chicago  Daily  Newt 
—  “I  oppose  the  proposal  for 
these  reasons: 

“1-  The  study  will  be  used 
by  demagogues  to  support  their 
tirades  against  the  ‘one-party 
pi-ess.’ 

“2-  Fairness  in  the  reporting 
of  political  news  cannot  be  ac¬ 
curately  measured.  Are  editors 
supposed  to  edit  their  newspa¬ 
pers  with  a  slide  rule,  giving 
equal  space  in  text  and  pictures 
to  both  candidates  without  re¬ 
gard  to  news  values? 

“3-  A  study  of  the  press, 
while  excluding  such  other  me¬ 
dia  as  radio  and  television  must 
necessarily  be  an  incomplete 
estimate  of  the  impact  of  mass 
communications  upon  public 
opinion. 

{Continued  on  page  66) 
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Enquirer  Row 

(Continued  from  page  10) 


Asked  by  several  in  the  audi-! 
ence,  about  the  supposed  at¬ 
tempt  to  merge  with  the  Times-, 
Star,  Mr.  Duffield,  before  re¬ 
plying,  said  his  answer  would 
have  to  be  “off  the  record”. 
David  S.  Ingalls  and  Robert  Post  Reporter  Harry  Mayo 
Taft,  Jr.,  a  stockholder,  and  shouted  from  the  front  row: 
“each  admitted  there  had  been  “Oh,  no,  it  won’t!”  Mr.  Duffield 
negotiations,  but  were  inter-  grinned  at  Mayo,  but  refused  to 
ested  only  if  theirs  were  to  be  speak  further, 
the  superior  paper”.  In  a  torrid  exchange  with 

According  to  Mr.  Ratliff,  an  Mr.  Ratliff,  Ollie  James  cried, 
effort  was  made  by  directors  to  “Are  you  calling  me  a  Judas  Is- 
appease  him.  “My  salary  as  cariot?”  Ratliff  answered,  “No 
vicepresident  and  secretary  was  one’s  calling  you  a  Judas  Is — 
trebled”,  he  explained.  “Lest  cariot.  The  question  is:  ‘How 
you  get  the  wrong  impression,  would  you  vote?’”  James:  “I’ll 
may  1  say  it  originally  was  vote  for  the  best  interests  of, 
$50,  a  month,  and  for  it  I  gave  the  Enquirer  and  I’ll  make  up 
up  a  publicity  job  paying  my  own  mind  about  that.”  Rat- 
more”.  liff:  “Then,  I’ll  reserve  judg-^ 

Charles  Staab  termed  the  ment”. 
proposed  committee  to  “save”  The  opening  meeting  ended 
as  “ridiculous”,  after  one  of  the  with  formation  of  a  committee| 
most  prosperous  years  in  En-  “To  Save  The  Enquirer  — 
quirer  history.  He  said  he  voted  Again”,  on  motion  of  Ted  Fai- 
to  oust  Mr.  Ratliff,  because  gle,  a  pressman,  who  com- 
“Jim’s  methods  are  not  the  way  plained  he  mortgaged  his  home 
1  like  to  do  business.  His  objec-  to  buy  stock.  Mr.  Cronin  saidj 
tives  are  not  the  same  as  some  employes  in  all  depart-' 
mine”.  ments  had  also  mortgaged  cars 

Mr.  Duffield  described  Mr.  and  homes  to  become  stock- 
Ratliff  as  playing  his  cards  holders. 

“under,  instead  of  on  the  table”.  As  workers  left  the  meeting, 
He  referred  to  the  columnist’s  Libby  Lackman,  assistant  so-' 
two  visits  to  Halsey-Stuart’s  of-  ciety  editor,  took  names  of 
fice,  without  knowledge  of  the  those  willing  to  serve  on  the 
Enquirer  board.  committee.  More  than  100  sig- 

When  Mr.  Duffield  started  natures  were  obtained, 
to  speak  in  behalf  of  Mr.  Fer-  Mr.  Ratliff  said  there  would 
ger,  he  was  jeered  and  booed,  be  no  effort  to  obtain  more. 
He  reddened  and  exclaimed,  members;  those  already  lined 
“This  looks  like  a  witch  hunt,  up  would  be  sufficient  to  fight 
This  looks  like  a  hanging  bee”,  the  battle  “to  a  finish”. 
Permitted  to  continue,  he  de-  After  the  meetings,  Joe  Do-; 
nied  categorically  there  had  ran,  a  Post  reporter,  quoted 
been  mismanagement  or  dis-  Mr.  Ferger  as  saying:  “This  is 
loyalty  by  heads  of  the  En-  one  of  the  most  fantastic  things, 
quirer.  I  ever  heard  of”.  Mr.  Ferger, 

“Jack  Cronin”,  he  said,  “has  added:  “I  would  like  to  point 
used  the  phrase  ‘dereliction  of  that  the  Enquirer  has^ 

duty’.  If  he  wants  to  put  that  achieved  its  greatest  success 
on  the  record  he  will  have  to  under  the  team  of  Ferger  and 
answer  for  it”.  When  several  Duffield.” 
voices  yelled  “Is  that  a  threat?”,  • 

Rival  yewsimiwr  '■ 

can  be  differences  in  the  matter  ww  n  w  ' r<^ 
of  business  judgment,  but  when  Has  Puzzle  Expert 
my  integrity  has  been  ques-  Miami,  Fla. 

tioned,  I  will  fight.  In  my  five  The  Miami  Daily  News  re¬ 
years  with  this  paper,  I  have  ceived  some  27,472  entries  in  a 
had  no  contract  and  I  never  crossword  puzzle  contest  —  and 
know  in  advance  what  my  pay  a  winner — last  week, 
will  be.  I  will  quit  at  any  time.  Taking  home  a  $245  prize 
but  I  will  not  leave  as  long  as  was  Jack  McDonnell,  an  em-| 
there  is  any  charge  of  disloyal-  ploye  of  the  credit  department! 
ty  or  mismanagement  against  of  the  Miami  Herald.  Four 
me,  because  those  charges  will  months  ago  he  solved  the  puzzlei 
^  Ij®”-  for  an  identical  $245. 

Mr.  Duffield  drew  laughs  Quipped  the  News:  “In  Phila- 
when  he  said  he  was  “working  delphia,  a  newspaper  there 
at  scale”,  just  like  printers  and  boasts  that  ‘nearly  everybody 
reporters.  He  said,  not  a  year  reads  the  Bulletin.’  In  Miami, 
has  passed  that  he  didn’t  get  the  Daily  News  is  flattered 
the  offer  of  a  job  paying  as  that  employes  of  another  news- 
much  or  more  than  he  gets  at  paper  are  among  our  most  avid 
the  Enquirer.  readers.” 
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From  where  I  sit 
Joe  Marsh 


Easy  Coins 
A  Quick  Profit 

Hear  about  Easy  Roberts  last  Friday? 

I  helped  him  count  his  money — both 
before  and  after — so  believe  me,  the 
story’s  true. 

Easy  was  on  the  way  to  the  bank  to 
deposit  his  ''cookie  jar”  savings — ex¬ 
actly  $24.95  in  nickels,  dimes  and 
quarters.  He  had  them  in  a  paper  bag 
and  as  we  crossed  Main  Street  the 
bottom  fell  out. 

Money  went  flying.  Passers-by 
pitched  in  to  help  recover  the  coins. 
Later  on  when  Easy  counted  up,  he 
had  $25.05.  The  “search  party”  had 
turned  up  all  of  Easy’s  money  plus 
ten  cents  someone  else  had  lost! 

From  where  I  sit,  I  wouldn't  want 
to  try  this  "Easy”  way  to  make  money. 
Usually,  it  takes  time  for  a  bank  roll 
to  grow  . . .  just  as  it  takes  time  for  a 
friendship  to  grow.  But  by  respecting 
a  neighbor's  rights — including  his 
right  to  drink  coffee,  tea,  beer  or  but¬ 
termilk,  whichever  and  whenever  he 
chooses  —  it's  wonderful  the  solid 
friendship  you  can  build.  You  can 
"bank”  on  that. 
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Symposium 

(Continued  from  page  64) 


“4.  The  study  may  make 
some  timid  editors  so  self-con¬ 
scious  about  being  ‘fair’  that 
their  newspapers  may  become 
even  more  insipid  than  they  are 
today. 

“As  a  footnote,  may  I  say 
that  the  old-fashioned  editor 
had  his  faults  but  he  never  had 
to  hire  a  foundation  to  tell  him 
what  was  news,  or  how  to  run 
his  newspaper.” 

Injury  to  Innocent 

Louis  A.  Weil  Jr.,  publisher, 
Grand  Rapids  (Mich.)  Herald 
— “Who  is  qualified  to  judge 
newspapeis’  political  objectivity 
and  what  acceptable  yardstick 
will  apply  across  the  board 
fairly  in  such  a  study?  If  the 
verdict  decrees  a  certain  per¬ 
centage  of  papers  biased,  is 
there  not  the  risk  that  the  in¬ 
nocent  may  be  indicted  as  well 
as  the  guilty? 

“Unquestionably,  a  segment 
of  the  American  people  has 
been  duped  by  the  professional 
politicians’  fable  of  the  one- 
party  press.  Neither  cause  nor 
effect  of  such  propaganda,  how¬ 
ever,  can  be  cured  by  statistics. 
The  most  effective  counter¬ 
punch  is  a  scrupulous  and  con¬ 
tinuing  impartiality  and  fair¬ 
ness  in  news  presentation — 
every  day  at  every  crossroads 
in  the  nation.  Trying  to  get 
suiweyed  into  a  state  of  grace 
won’t  solve  the  problem.” 

• 

Court  Frees  Defendant 
In  Synionds  Murder 

SiNGAPORi; 

A  Singapore  appeals  court 
this  week  quashed  the  death 
sentence  imposed  on  Chinese 
truck  driver  Ong  Ah  Too  for 
the  mob  murder  of  United 
Press  correspondent  Gene  Sy- 
monds.  Ong  walked  out  of 
court  a  free  man. 

Chief  Justice  John  Whyatt 
said  Ong’s  defense  plea  was 
not  adequately  put  to  the  jury 
and  that  there  was  no  inde¬ 
pendent  corroboration  of  evi¬ 
dence  presented  to  the  court. 

Mr.  Symonds  was  beaten  to 
death  by  Chinese  hoodlums  last 
May  12  while  covering  Com¬ 
munist-inspired  strikes  and 
riots.  Two  witnesses  testified  at 
the  trial  of  Ong  they  saw  him 
in  the  mob.  One  said  he  saw 
Ong  beat  Mr.  Symonds. 

Justice  Whyatt  cited  several 
discrepancies  in  the  testimony 
of  defense  and  prosecution  wit¬ 
nesses  which  he  said  were  not 
adequately  presented. 


Jameson  Buys 
Control  of 
Abilene  Daily 

Abilene,  Kas. 

Sale  of  the  controlling  in¬ 
terest  in  The  R-C  Publishers, 
Inc.,  owned  by  the  heirs  of  the 
late  C.  M.  Harger,  to  Henry 
B.  Jameson  was  announced 
Nov.  29  by  Sam  R.  Heller,  ex¬ 
ecutor  of  the  Harger  Estate. 

Mr.  Jameson,  who  had  held 
one-fourth  interest  in  the  cor¬ 
poration,  announced  the  pur¬ 
chase  of  the  only  two  other 
smaller  minority  blocks  of 
stock  and  said  a  reorganization 
of  the  company  had  been  per¬ 
fected  with  a  new  group  of 
business  associates. 

Mr.  Jameson  continues  as 
president  and  general  manager 
of  the  company  and  editor  of 
the  Daily  Reflector  -  Chronicle. 
The  R-C  Publishers,  Inc.,  also 
operates  a  commercial  printing 
department. 

Mr.  Harger,  who  died  last 
April,  had  been  actively  en¬ 
gaged  in  the  newspaper  busi¬ 
ness  in  Abilene  for  more  than 
60  years. 

Mr.  Jameson,  a  native  of 
Abilene  who  started  in  the 
newspaper  business  as  a  junior 
reporter  under  Mr.  Harger,  re¬ 
turned  from  New  York  in  1946 
to  become  business  manager 
of  the  Reflector-Chronicle.  He 
was  elected  president  of  the 
company  following  Mr.  Har- 
ger’s  death  at  the  age  of  92 
years. 

Mr.  Harger  was  survived  by 
three  daughters,  Mrs.  R.  I. 
Parker  of  Hinsdale,  Ill.;  Mrs. 
Giles  Maxwell  of  Ft.  Myers, 
Fla.,  and  Mrs.  H.  Donald  Har¬ 
ris  of  Westport,  Conn. 

Reynolds  Acquires 
2  More  Papers 

Donald  W.  Reynolds  owner 
of  newspaper,  televi.sion  and 
radio  properties  in  several 
states,  has  purchased  the 
Blackwell  (Okla.)  Journal  and 
Tribune.  Phil  McMullen,  pub¬ 
lisher  of  the  Journal  and  Trib¬ 
une,  stated  that  the  sale  would 
be  effective  Dec.  1.  The  trans¬ 
action  was  negotiated  by  Vin¬ 
cent  J.  Manno,  New  York 
broker. 

Mr.  McMullen,  who  with  as¬ 
sociates  also  owns  the  Guthrie 
(Okla.)  Leader,  made  no  im¬ 
mediate  announcement  of  his 
plans.  He  is  ending  19  years  of 
association  with  the  Blackwell 
newspaper. 

Mr.  Reynolds  stated  that  Jar¬ 


rell  L.  Jennings,  who  has  been 
associated  with  him  in  Bartles¬ 
ville  for  the  past  four  years, 
will  become  general  manager 
in  Blackwell.  It  is  the  only 
change  contemplated,  he  said. 

In  a  transaction  arranged  by 
Allen  Kander,  Mr.  Reynolds 
also  acquired  the  Rogers 
(Ark.)  News,  as  of  Dec.  1, 
from  Charles  Nutter,  former 
Associated  press  correspondent, 
who  took  possession  of  the  pa¬ 
per  several  months  ago. 

• 

Carter  Glass  Jr. 
Dies  at  62 

Lynchburg,  Va. 

Carter  Glass  Jr.,  62,  co-pub¬ 
lisher  and  general  manager  of 
the  Lynchburg  News  and  Daily 
Advance,  died  Dec.  1  of  a 
cerebral  hemorrhage. 

Son  of  the  late  Senator  Cart¬ 
er  Glass  (D.-Va.),  Mr.  Glass 
began  his  career  as  a  printer  in 
1913  after  graduation  from 
Washington  and  Lee  Universi¬ 
ty.  Two  years  later  he  served 
as  reporter  for  the  Daily  Ad¬ 
vance,  and  from  1915-1916  he 
was  Washington  correspondent. 

Mr.  Glass  then  became  the 
Advance’s  telegraph  editor.  In 
1925  he  was  named  editor. 
Apart  from  his  executive  duties, 
he  was  soldier,  philatelist,  state 
senator  and  author. 

Mr.  Glass  was  a  first  lieu¬ 
tenant  in  the  infantry  during 
WWI;  in  WWII,  he  was  com- 
mis.sioned  a  major,  being  dis¬ 
charged  as  a  lieutenant  colonel 
in  1945.  From  1937-39,  he  was 
president  of  the  American 
Philatelic  Society.  Later  (1940- 
44),  Mr.  Glass  was  a  member 
of  the  Virginia  State  Senate. 
And  in .  1937  he  co-authored 
with  Robert  C.  Glass  the  “His¬ 
tory  of  Virginia  Democracy.” 

• 

Rutlirauff  and  Ryan 
Co-Founder  Dies  at  72 

Frederick  B.  Ryan  Sr.,  last  of 
the  two  founders  of  Ruthrauff 
&  Ryan,  Inc.,  died  this  week  in 
Fort  Lauderdale,  Fla.,  where  he 
was  visiting,  at  the  age  of  72. 

Mr.  Ryan  founded  the  adver¬ 
tising  agency  in  1912  with  his 
partner,  Wilbur  B.  Ruthrauff, 
who  died  in  1941.  Early  this 
year  he  rosigned  as  chairman. 

As  an  adviser  to  George 
Washington  Hill,  of  the  Ameri¬ 
can  Tobacco  Company,  and 
other  industrial  giants,  Mr. 
Ryan  devised  some  of  the  most 
powerful  advertising  campaigns 
of  the  192()’s  and  ’30’s.  He  was 
one  of  the  first  to  use  photo¬ 
graphs  and  the  continuity-strip 
technique  in  advertising  copy. 


DISTINGUISHED  Service  C« 
tificafe  of  the  American  Le9iM  I 
it  presented  to  Bernard  A.  Barf  I 
man,  left,  editor  of  the  Phili- 
delphia  Daily  Newt,  by  locti 
commander,  Joseph  A.  Rucxyntli. 
The  paper's  community  tarvict 
was  cited. 

New  Jersey  Hikes 
Legal  Ad  Rates 

Trenton,  N.  J, 
Gov,  Robert  B.  Meyner  has 
signed  into  law  a  bill  raising 
legal  advertising  rates  for  New 
Jersey  newspapers. 

The  new  law  provides  thesa 
increases : 

Circulation  up  to  2,500 — from 
12  to  15  cents  an  agate  line 
for  the  first  insertion  and  from 
10  to  12  cents  for  each  sub¬ 
sequent  insertion. 

2,500  to  50,000 — from  12  to 
18  cents  for  the  first  insertion 
and  15  cents  for  each  additional  ' 
insertion. 

50,000  to  75,000 — from  15  to 
22  cents  for  each  insertion. 

75,000  to  100,000 — from  18  to 
27  cents  for  each  insertion, 
100,000  to  125,000  — from  22 
to  33  cents. 

125,000  to  150,000—26  to  39 
cents. 

Over  150,000 — 30  to  45  cent.'. 

• 

Srholurship  Plan 

New  Orleans,  La. 
The  New  Orleans  States  ha.' 
announced  the'  opening  of  the 
third  year  of  its  “outstanding 
senior  program,”  through  which 
$1,000  college  scholarships  will 
be  awarded  to  two  high  school 
seniors  of  the  area.  The  State.' 
■will  award  one  of  the  scholar¬ 
ships;  United  Gas  Pipelinf 
Company  will  give  the  second. 

• 

To  Edit  Directory 

Philadelphia 
William  F.  McCallister  has 
been  appointed  editor  of  N.  W. 
Ayer  &  Son’s  Directory  of 
Newspapers  and  Periodicals.  He 
has  been  a  member  of  the  Ayer 
staff  since  1942,  and  is  a  gradu¬ 
ate  of  Penn  State  University. 
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FOR  NEWSPAPERS  WHO  WANT  TO  REACH 
IMPORTANT  BUYERS  OF  NEWSPAPER  SPACE  .  .  . 

Year  after  year,  national  advertisers  and  their  agencies 
depend  more  and  more  on  the  365-day  usefulness 
of  the  Editor  &  Publisher  Year  Book.  The  only 
publication  of  its  kind,  it  provides  them  with  infor¬ 
mation  they  need  day  in,  day  out — information -they 
refer  to  constantly  and  can’t  get  anywhere  else! 

Two  heavy-traflic  sections  of  the  Year  Book  are 
ideal  spots  for  the  story  of  your  newspaper — the 
Personnel  Section,  and  the  Special  Data  for  Buyers 
of  Newspaper  Space  section — the  latter  developed  in 
the  1954  Year  Book  as  the  result  of  a  survey  of  the 
Media  Buyers  Association  of  New  York. 

Why  not  plan  to  tell  your  story  in  both  of  these 
sections  of  the  1956  Year  Book?  But  by  all  means, 
be  sure  you’ve  told  your  newspaper  or  market  story 
in  at  least  one  place  to  the  buyers  of  newspaper  space 
who  call  the  Year  Book,  “the  Encyclopedia  of  the 
Newspaper  Industry.” 

Mail  your  sjmce  reservation  today! 

EDITOR  &  PUBLISHER 

INTERNATIONAL 

YEAR  BOOK 

1700  Times  Tower  •  New  York  36,  N.  Y. 


FOR  EQUIPMENT  ADVERTISERS,  SYNDICATES, 
OTHER  SERVICES  SELLING  TO  NEWSPAPERS 

If  you  have  a  product  or  service  to  sell  to  any  news¬ 
paper  department,  to  the  managing  editor,  the  pro¬ 
duction  manager  or  mechanical  superintendent,  the 
business  office — you  can  be  sure  your  advertisement 
in  the  1956  Editor  &  Publisher  Year  Booh  will  be 
seen  by  the  right  people — and  often! 

Newspaper  executives  in  all  departments  make  con¬ 
stant  reference  to  the  “Red  Book”  all  through  the 
year.  You’ll  see  a  well-thumbed  copy  in  almost  every 
newspaper  department. 

You’ll  find  it  constantly  used  by  department  heads, 
looking  for  information  on  syndicates  and  news  and 
feature  services.  And  you’ll  find  it  used  throughout 
the  year  by  top  newspapermen  who  buy  everything 
from  presses  to  comic  strips,  type  faces  to  picture 
services. 

Your  advertisement  in  the  1956  Year  Book, — 
directed  to  key  executives  in  the  newspaper  industry, 
works  for  you,  sells  for  you,  every  day  of  the  year. 

Mail  your  space  reservation  today! 


Publication  datm;  Fabruary  29,  1956, 

Daadlina  for  resarvotions;  Oacembar  23,  1955;  for 
copy  (It’s  printod  by  photo-oSsot  lithography); 
January  3,  1956. 

Kogular  contract  rotas  apply.  Trantlont  rotas — 
poga,  $460.00;  holl-poga,  $260.00;  quortar-poga, 
$145.00;  alghth-poga,  $95.00. 
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October  Linage  Report 

Compiled  for  E  &  P  by  Media  Records,  Inc. 


AKRON.  OHIO 

1935  1954 

Beacon  Joumal-e  .  2,479,702  2.251,869 

{Beacon  Journal-S  1,143,185  1,018,095 

Grand  Total  .  .  3.622,887  3,269,964 
{Includes  PARADE,  80,605  lines. 
ALBANY,  N.  Y. 
Knickerbocker 

News-e  .  1,376,181  1,301,625 

Times  Union-m  .  .  1,023,321  894,227 

•Times  Union-S  686,816  610,036 

Grand  Total  3,086,318  2,805,888 
Note:  TIMES-UNION-S 
1955 — 686,816  lines  includes  34,274  lines 
of  part-run  advertising. 

1954 — 610,036  lines  includes  30,120  lines 
of  part-run  advertising. 

•Includes  AMERICAN  WEEKLY, 

57,714  lines. 

ALBUQUERQUE,  N.  M. 

Journal-m  .  1,345,878  1,269,929 

{Journal-S  .  503,924  451,696 

Tribune-e  .  1,324,355  1,208,393 

Grand  Total  3,174,157  2,930,028 
{Includes  PARADE,  80,605  lines. 
ANDERSON.  IND. 

Bulletin-e  1,025,447  954,370 

Herald-m  706,985  741,851 

Herald-S  271,037  238,847 

Grand  Total  2,003,469  1,935,068 

ATLANTA.  GA. 

Constitution-m  1,592,908  1,369,841 
Joumal-e  ....  2,301,122  2,128,687 

Journal  &  Const.-S  1.062,940  939,158 

Grand  Total  4,956,970  4,437,686 
Note:  CONSTITUTION-m 
1954 — 1,369,841  lines  includes  5,773  lines 
of  part^run  advertising. 
JOURNAL-e 

1954—2,128,687  lines  includes  8.281 
lines  of  part-run  advertising. 

ATLANTIC  CITY,  N.  J. 


Press-m  . 

.  834,582 

812,216 

Pres8-S  . 

226.930 

271,222 

Grand  ToUl 

1,061,512 

1,083,438 

BALTIMORE,  MD. 

•American-S 

. ..  837,303 

747,471 

News-Post-e 

.  1,648,713 

1,541,241 

Sun-m  . . 

...  1,454,801 

1.290,640 

Sun>e  . 

2,343,360 

2,244,565 

+Sun-S  . 

1,715,560 

1,566,346 

Grand  ToUl 

7.999,737 

7,390,263 

•Includes  AMERICAN  WEEKLY, 
57,714  lines. 

CAMDEN.  N.  J. 

1955  1954 

Courier-Post-e  1,390,454  1,168,777 

CHARLOTTE,  N.  C. 

News-e  . 1,192,020  1,083,833 

Observer-m  .  1,428,310  1,388,794 

+Observer-S  .  777,477  685,189 

Grand  Total  . . .  3,397,807  3,157,816 

+Includes  THIS  WEEK,  107,282  lines. 
CHICAGO,  ILL. 


^Includes  THIS  WEEK,  107,282  lines. 
BAYONNE,  N.  J. 

Times-e  .  507,703  474,427 

BINGHAMTON.  N.  Y. 

Press-e  .  1,357,864  1,276.514 

Prcss-S  .  343.868  286,691 

Sun-m  .  529,714  371,370 

Grand  Total  2,231,446  1,934,575 

BOSTON,  MASS. 

American-e  .  840,948  775,453 

Record-m  .  952,024  869,758 

•Advertiser-S  438,913  402,366 

Globe-e  .  1,576,757  1,366,936 

Globe-m  .  1,233,130  1,123,320 

Globe-S  .  1,501,653  1,278,505 

Hersld-m  _  1,456.331  1,354,963 

fHirald-S  .  1,512,306  1,318,388 

Traveler-e  . 2,006,837  1,834,942 

Post-m  .  756,094  786,107 

§Post-S  .  495,785  631,836 

Grand  ToUl  ...12,768,778  11,642,574 
•Includes  AMERICAN  WEEKLY, 
57,714  lines. 

-I-Includes  THIS  WEEK.  107,282  lines. 
{Includes  PARADE,  80,605  lines. 

BUFFALO,  N.  Y. 

Courier  Express-m  1,223,995  975,600 

•Courier  Express-S  1,348,514  1.273,020 

News-e  .  2.783,767  2,585,333 

Grand  Total  .  6,356,276  4,833,953 
•Includes  AMERICAN  WEEKLY, 
57,714  lines. 


Journal-m  . 

1,981,395 

1,742.831 

News-e  . 

2,326.613 

2,045,024 

News-S  . 

901,777 

840,249 

Grand  Total  .  .  . 

5,209,785 

4,628.104 

DENVER 

.  COLO. 

Rocky  Mtn. 

News-m  .  . 

1,609,978 

1,350,404 

{Rocky  Mtn. 

News-S 

454,508 

385.070 

Post-e  . 

2,199,656 

1,901.239 

Post-S  . . 

1,010,422 

787,613 

Grand  Total 

5.274,564 

4.424,326 

DES  MOINES.  IOWA 

1955  1954 

Register-m  .  761,615  678.924 

Tribune-e  .  976,921  874,344 

fRegister-S  702,724  668.961 

Grand  Total  ..  2,441,260  2.222,229 
fincludes  THIS  WEEK,  107,282  lines. 

DETROIT,  MICH. 

Free  Press-m  ...  1,649.551  1,261.545 

{Free  Press-S  .  .  687,233  622,288 

News-e  . .  2,812,902  2,366,531 

+News-S  .  1,566,100  1,336,157 

Times-e  .  1,608,616  1,267,456 

•Times-S  .  696,404  544,615 


Tribune-m  .  3,245,874  2,741,045 

Tribune-S  2,166,986  1,809,308 

iDaily  News-e  .  . .  2,131,763  1,958,096 

American-e  .  1,090,520  1,000,726 

•American-S  .  372,902  379,863 

Sun-Times-d  1,434,189  1,228,624 

{Sun-Times-S  . .  595,309  493,693 

Grand  Total  .11,028.142  9,611,365 
Note:  1955—3,246,874  includes  844,- 

596  lines  of  part-run  adver¬ 
tising. 

2,156,985  includes  1,209,608 
lines  of  part-run  advertis¬ 
ing. 

372,902  includes  236,369  lines 
of  part-run  advertising. 

1954—2,741,045  includes  624,017 
lines  of  part-run  adver¬ 
tising. 

1,809,308  includes  1,052.735 
lines  of  part-run  advertis¬ 
ing. 

379.863  includes  260,248  lines 
of  part-run  advertising. 
•Includes  AMERICAN  WEEKLY, 

57,714  lines. 

^Includes  THIS  WEEK.  107,282  lines. 
{Includes  PARADE,  80,605  lines. 

CINCINNATI,  OHIO 

Enquirer-m  .  1,989,411  1,667,763 

•+Enquirer-S  _  1,739,987  1,586,221 

Post-e  .  1,726,217  1,446,669 

Times-Star-e  .  1.623,026  1,344,859 

Grand  ToUl  .  6,978.641  6,045,512 

•Includes  AMERICAN  WEEKLY. 

57,714  lines. 

fincludes  THIS  WEEK.  107,282  lines. 

CLEVELAND,  OHIO 
Plain  Dealer-m  2,324,380  1,898,531 
•tPlain  Dealer-S  2,349,079  2,270.679 

News-e  .  1,131,558  806,280 

Press-e  3,025,375  2,707,579 

Grand  Total  .  8,830,392  7,683,069 

•Includes  AMERICAN  WEEKLY, 

57,714  lines. 

tincludes  THIS  WEEK,  107,282  lines. 

COLUMBUS,  OHIO 

Dispatch-e  .  2,133,893  1.815,940 

Dispatch-S  . 1,267,897  1,130,497 

Citizen-e  .  887,997  743,479 

SCitizen-S  _  436,783  419,499 

Ohio  State 

Journal-m  821,329  676,293 

Ster-w  .  85.555  83,656 

Grand  Total  ...  6,633,454  4.869,364 
{Includes  PARADE,  80,605  lines. 

DALLAS,  TEXAS 

News-m  .  2,267,149  2,025,547 

fNews-S  946,318  854,808 

Times  Herald-e  ..  2,456.388  2,218,471 

•Times  Herald-S  .  996,661  848,091 

Grant  Total  ..  6,666.516  6,946,917 

•Includes  AMERICAN  WEEKLY. 
.57,714  lines. 

fincludes  THIS  WEEK,  107,282  lines. 

DAYTON,  OHIO 


Grand  Total  .  8,720,806  7,298,592 
•Includes  AMERICAN  WEEKLY, 

57,714  lines. 

fincludes  THIS  WEEK,  107,282  lines. 
{Includes  PARADE,  80,605  lines. 

DULUTH.  MINN. 

Herald-e  .  951,550  863,151 

News-Tribune-m  .  653,827  613,980 

News-Tribune-S  . .  599.866  564,762 


Grand  Total 


2,205,243  2,031,893 


EL  PASO,  TEXAS 

Times-m  .  1,353,010 

{Times-S  .  631,192 

Herald-Post-e  _  1,491,452 


.  1,353,010  1,204,767 
631,192  605,633 

. .  1,491,452  1,272,158 


Grand  Total  .  3,475,664  3,082,648 

{Includes  PARADE,  80,605  lines. 

ERIE.  PA. 

Dispatch-e  .  857,453  851,208 

{Dispatch-S  531,596  535,205 

Times-e  .  1,356,943  1.279,519 

Times-S  .  491,638  327,326 


Grand  Total 


.  1,955,590  1,800,281 


Grand  Total 


HOUSTON,  TEXAS 

1955  iijf 

Chronicle-e  .  2,642,752  2  42g 

•Chronicle-S  .  1,469.549  l'27»S 

Post-m  2,039,082  i!782’hi 

fPost-S  . 986,891  864  111 

Press-e  982,418  l.Ouilil 

Grand  Total  .  . .  8,120,692  7,376, 4^ 

Notb  :  2,642,752  lines  includes  102!7I7 
lines  of  part-run  adverthb. 
(Last  Year)  2,426.262  lines  inciS 
111,371  lines  of  part-run  *4. 
vertising. 

•Includes  AMERICAN  WEEKLY 

57,714  lines.  ’• 

fincludes  THIS  WEEK.  107,282 


Grand  Total  .  4,603,178  4.113,220 
Note:  Press  Sunday  first  publication 
date,  October  2,  1955. 
{Includes  PARADE,  80,605  lines. 

FRESNO,  CALIF. 

lee-e  ....  1,3.39,678  1,244,764 

lee-S  .  615,912  655,517 


GARY,  IND. 

Post-Tribune-e  .  1,436,035  1,491,491 

Post-Tribune-S  .  433,517  . . 


1,869,552  1,491,491 


lines. 

INDIANAPOLIS.  IND. 

News-e 

2.109.034 

SUr-m 

1,897,310 

fSUr-S  _ 

.  1.180.203 

Times-e 

.  1,244.778 

{Times-S 

.  493,425 

Grand  Total  .  3,237,630  2,993,257 
{Includes  PARADE,  80,605  lines. 

FORT  WAYNE,  IND. 
Journal-Gazette-m  1,245,462  1,214,591 
{Journal-Gazette-S  641,778  594,423 

News-Sentinel-e  1,944,593  1,873,493 

Grand  Total  .  3,831,833  3,682,507 
{Includes  PARADE,  80,605  lines. 

FORT  WORTH,  TEXAS 
Star-Telegram-m  .  955.418  885,675 

Star-Telegram-e  ..  1,768,843  1,730,280 
{Ster-Telegram-S  .  813,247  741.396 

Press-e  .  663,728  755,869 

Press-S  (Note)  401,942  . 


{Includes  PARADE,  80,605  lines. 


GLENS  FALLS,  N.  Y. 
Post-Star  (Note)  .  750,734  726,641 

Note:  Post-Star  (m)  sold  in  com¬ 
bination  with  Times  (e) 

Linage  of  one  edition,  Post- 

Star  (m)  only  is  given. 

GRAND  RAPIDS,  MICH. 

Press-e  .  2,309,941  2,163,300 

HARRISBURG,  PA. 

Patriot-m  1,510,717  1,384,284 

{Patriot-Ncws-S  .  462,548  388.840 

Grand  Total  .  1,973,265  1,773,124 

Note:  Evening  News  carries  same 

amount  of  advertising  as 
Morning  Patriot. 

{Includes  PARADE,  80,605  lines. 

HARTFORD,  CONN. 
Courant-m  .  991,616  771,097 

{Courant-S  .  965,945  936,196 

Times-e  . 2,209,271  1.968.828 

Grand  Total  .  4,156,732  3.676,121 

{Includes  PARADE,  80,605  lines. 


Grand  Total  .  . .  6.924,750  6,442,644 
fincludes  THIS  WEEK.  107,282 

lines. 

{Includes  PARADE,  80,605  lines. 
JACKSON,  MISS. 

Clarion  Ledger-m  .  780,693  828,246 

{Clarion  Ledger  & 

News-S  (Note)  407.101  386,484 

Daily  News-e  ....  680,693  834,M7 

Daily  News-S 

(Note)  . 

State  Times-e 

(Note)  .  639,059  . 

State  Times-S 

(Note)  .  286,627 

Grand  ToUl  .  2,794,17  5  2.047,827 

Note:  Clarion  Ledger  Sunday  sad 
Daily  News  Sunday  Combined 
publication  October  3,  1964. 
SUte  Times  first  edition  Feb¬ 
ruary  28,  1955. 

{Includes  PARADE.  80,605  lines. 
JACKSONVILE,  FLA. 

Times  Union-m  1,796,913  1.600,172 

f Times  Union-S  .  .  810,237  718,612 

Grand  Total  .  2.607,150  2.318.684 

fincludes  THIS  WEEK,  107,282 

lines. 

JERSEY  CITY,  N.  J. 

Jersey  Journal-e  .  1,192,9  85  1,238.189 

Note:  Jersey  Journal-e 

T.  Y.  1,192.985  lines  includes 
193,525  lines  of  part-run  ad¬ 
vertising. 

L.  Y.  1.238,189  lines  includes 
154,158  lines  of  part-run  ad¬ 
vertising. 

KANSAS  CITY,  MO. 

SUr-e  .  1,927,164  1,776,076 

SUr-S  .  .  1,195,212  1.068,602 

Times-m  . 1,817,181  1,667,385 

Grand  ToUl  .  4.939,557  4.512,065 

KNOXVILLE,  TENN. 

Journal-m  .  711,799  605,194 

•Journal-S  ....  471.85  1  456,304 

News-Sentinel-c  .  .  1,065,725  891,318 

|News-Sentinel-S  .  574,950  459,711 

Grand  Total  .  2.824,325  2.412.S27 
•Includes  AMERICAN  WEEKLY. 

57,714  lines. 

{Includes  PARADE,  80,605  lines. 

LITTLE  ROCK.  ARK. 
Arkansas  Gazette-m  1,086,025  1,021,531 

{Arkansas 

Gazette-S  _  574,731  541,917 

Grand  ToUl  . .  1,660,756  1.563,448 

{Includes  PARADE,  80,605  lines, 

LONG  BEACH,  CALIF, 
independent-m  .  1.645,044  1,415,081 

{ I  n  de  pen  den  t  /  P  ress 
Telegram-S  ....  9  1  6,3  7  2  778,925 

Press-Telegram-e  .  1,785,294  1,565,966 

Grand  ToUl  .  4,346,710  3,759.972 
Note:  Independent  1,645.044  line* 
includes  161,593  lines  part-run 
advertising. 

(Last  Year)  1,415,081  lines  includes 
113,691  lines  part-run  adver¬ 
tising. 

Press-Telegram  1,785,294  lines  in¬ 
cludes  161,593  line.s  part-run 
advertising. 

(Last  Year)  1.565,966  lines  include 
1.452.275  lines  part-run  ad¬ 
vertising. 

{Includes  PARADE,  80,605  lines. 
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LONG  ISLAND.  N.  Y. 


1955 

1954 

Newsday-Suffolk-e 

Hewsday-Nassau-e 

1,821,066 

2,133.901 

1,438,391 

1,830.776 

Grand  Total 

.  3,954.967 

3.269.167 

LOS  ANGELES.  CALIF. 

Examiner-m 

•Examiner-S 

Times-m 

fTimes-S 

Dhily  News-m 
Herald-Express-e 

Mirror-e  . 

Mirror/Daily 

News-e 

.  2,047,652 
1,338,313 
.  3.377,441 
2,544,398 

.'  1,437,440 

1.471,429 

1,558,902 

1,081,355 

2,724,116 

1,931,341 

914,268 

1.256,508 

914,770 

Grand  Total 

.12,216.673 

10,381,260 

Times-S  Note;  2,544,398  lines  in¬ 
cludes  298,812  lines  part-run 
advertisinfr. 

(Last  Year)  1,931,341  lines  includes 
184,991  lines  part-run  adver- 

tisins- 

•Includes  AMERICAN  WEEKLY, 
72,630  lines. 

^Includes  THIS  WEEK,  111,756  lines. 


LOUISVILE,  KY. 


Cuun«r  Joumal-m 
Courier  Joumal-S 
Times-e  ... 

1,585,144 

1,111,512 

1.825.089 

1,479,486 

1,002,227 

1,717.696 

Grand  Total 

4,521.745 

4,199,409 

MEMPHIS,  TENN. 

Commercial 

Appeal-m 
•JGommercial 
Appeal-S  .... 

Press-Scimitar-e 

2,190,829 

987.366 

1.385.578 

2.020,111 

875,577 

1,185,337 

Grand  Total 

4,563,773 

4,081,025 

^Includes  THIS 
lines. 

WEEK. 

107,282 

MERIDEN,  CONN. 

Record  Journal 
(See  Note) 

808,178 

782.521 

Note:  Record-m  and  Journal-e  are 
sold  only  in  combination. 
LinaKe  of  one  edition,  Record-m  only 
is  shown. 

MIAMI,  FLA. 

Herald-m  _  2,849.575  2,538,417 

•Herald-S  _  1,368.499  1.255,427 

News-e  .  1,366,921  1,236.926 

fNews-S  .  549,275  467,882 

Grand  Total  .  6,134.270  5,498.652 

Note  :  Herald-m 

1953 —  2,849,575  lines  includes  42,339 
lines  of  part-run  advertising. 

Herald-S 

1955—1,368,499  lines  includes  117,906 
lines  of  part-run  advertising. 

1954 —  1,255,427  lines  includes  144,704 
lines  of  part-run  advertisinir. 

•Includes  AMERICAN  WEEKLY, 

57,714  lines. 

+Includes  THIS  WEEK.  107,282 
lines. 


MILWAUKEE,  WIS. 


Sentinel-m  . . 

1.409,137 

1.130.600 

•Sentinel-S 

407,732 

435.672 

Journal-e  ... 

3,361.898 

2,929.562 

fJournal-S  . 

1.866,511 

1,661,384 

Grand  Total 

7.045.278 

6,157.218 

•Includes  AMERICAN  WEEKLY. 

57,714  lines. 

tincludes  THIS 

WEEK. 

107,282 

lines. 

MINNEAPOLIS.  MINN. 

Tribune-m  . 

1,622.291 

1,438,161 

Star-e  . 

2,462.001 

2,140,105 

+Tribune-S 

1,368.287 

1,170.875 

Grand  Total 

5.452.579 

4.749,141 

^Includes  THIS 

WEEK, 

107,282 

lines. 

MODESTO,  CALIF. 

Bee-e  . 

911,251 

859,839 

MONTREAL.  CANADA 

tStar-e 

2,749,369 

2.543.065 

Gazette-m 

1,501.461 

1,401,359 

La  Presse-e 

2,841,992 

2,801.367 

La  Patrie-e 

246,338 

242,903 

La  Patrie-S 

350,998 

335,273 

Grand  Total  .  . . 

7,690,158 

7.323.967 

tincludes  Weekend  Picture  Mairazine 
133,158  lines. 


MUNCIE,  IND. 

970,271  898,813 

ft*'’-"'  935.297  944.571 

St»r-S  .  .  306.213  294,916 

Grand  Total  .  2.211,781  2,138.300 

editor  8c  publisher 


NASHVILLE.  TENN. 


1955 

1954 

Banner-e  . 

1,495,159 

1,414.313 

Tennessean-m  .... 

1,475.512 

1,476,309 

Tennessean-S 

843,967 

741,766 

Grand  Total  .  . . 

3.814,638 

3,632,388 

NEW  HAVEN.  CONN 

Journal  Courier-m 

426,268 

415,085 

Reirister-e 

1,633,259 

1,477,486 

Register-S  . 

616,594 

523,437 

Grand  Total 

2,676,121 

2.416,008 

NEW  LONDON.  CONN. 

Day-e 

861,779 

844,201 

NEW  ORLEANS.  LA. 

Times-Picayune-m 
fTimes-Picayune  & 

2,549,796 

2,222,599 

States-S  . 

1,206,470 

1,125,797 

Item-e 

1,019.968 

961,744 

•Item-S 

558,055 

520.291 

States-e  .  . . 

1.235,993 

1,120,659 

Grand  Total 

6,570.282 

5.951.090 

•Includes  AMERICAN  WEEKLY. 

57.714  lines. 

tincludes  THIS  WEEK.  107,282  lines. 
NEW  YORK,  N,  Y. 


Times-m  .  . 

2,222,836 

1,791,704 

Times-S  . 

2,934.556 

2.609,436 

Herald-Tribune-m 

1,228,561 

1.091,058 

tHerald-Tribune-S 

1,073,197 

1,053,940 

Mirror-m  . 

1,036,560 

860.331 

Mirror-S  . 

479,932 

468,046 

#News-m  . 

1,978,507 

1,686,522 

#News-S  . 

2,045,391 

1,755,238 

Journal- Amorican-e  1,168»004 

982,690 

•  Journal- American-S  553,168 

599,647 

Po8t-e  . . 

1,204,826 

1,061.664 

Post-S 

140.456 

139,567 

World-Tele  & 

Sun-e 

1.459,223 

1.053,819 

Eagle-e  (note) 

752,780 

Eagle-S  (note) 

307,958 

Grand  Total 

17.525.217 

16,214,400 

Note:  Mirror-m 

This  Year  1,0-36.560  lines  includes 
214,903  lines  of  part-run  advertis¬ 
ing. 

Last  Year  860,331  lines  includes 

143,377  lines  of  part-run  advertis¬ 
ing. 

Mirror-S 

This  Year  479,932  linens  includes 

141.535  lines  of  part-run  advertis¬ 
ing. 

Last  Year  468,046  lines  includes 

138.572  lines  of  part-run  advertis¬ 
ing. 

News-m 

This  Year  1,978,507  lines  includes 

914,167  lines  of  part-run  advertis¬ 
ing. 

La.st  Year  1,686,522  lines  includes 
782,141  lines  of  part-run  advertis¬ 
ing. 

News-S 

This  Year  2,045,391  lines  includes 
1,470,123  lines  of  part-run  advertis¬ 
ing. 

Last  Year  1,755,238  lines  includes 
1,237.006  lines  of  part-run  advertis¬ 
ing. 

J  ou  rnal- American-e 

This  Year  1,168,004  lines  includes 

159,963  lines  of  part-run  advertis¬ 
ing. 

Last  Year  982,690  lines  includes 

89,691  lines  of  part-run  advertising. 
Journal-American-S 

This  Year  553,168  lines  includes 

71.572  lines  of  part-run  advertising. 

Last  Year  599,647  lines  includes 

53,002  lines  of  part-run  advertis¬ 
ing. 

Note  :  Brooklyn  Eagle  ceased  pub¬ 
lication,  effective  January  29,  1955. 
•Includes  AMERICAN  WEEKLY, 

57,714  lines. 

•llncludes  THIS  WEEK.  156,601  lines. 
#Inc'iides  SPLIT-RUN.  268,404  lines 
in  (M)  and  233,690  lines  in  (S) 

NIAGARA  FALLS.  N.  Y. 
Gazette-e  .  1,5.37,083  1,417.060 

NORFOLK,  VA. 
Ledger-Dispatch  & 

Portsmouth 

SUr-e  2,265,196  1.445,961 

Virginian-Pilot-m.  1,890.421  1,934,218 

tVirginian-Pilot  & 

Portsmouth 

Star-S  .  1,034.532  874,937 

Grand  Total  ...  5,190,149  4.255.116 

Note:  Ledger-Dispatch  &  Portsmouth 
Star-e 

1955—2,266,196  lines  includes  666,062 
lines  of  part-run  advertising. 

for  December  3,  1955 


1954 —  1,445,961  lines  includes  43,947 
lines  of  part-run  advertising. 

Virginian-Pilot-M 

1955 —  1,890,421  lines  includes  156.404 

lines  of  part-run  advertising. 

1964 — 1,934,218  lines  includes  207,183 
lines  of  part-run  advertising. 
Virginian-Pilot  A  Portsmouth  Star 
1955—1,034,532  lines  includes  280.047 
lines  of  part-run  advertising. 

1954—874,937  lines  includes  102.942 
lines  of  part-run  advertising, 

tincludes  THIS  WEEK.  107,282  lines. 

OAKLAND.  CAUF. 

1955  1954 

Tribune-e  1,885,899  1,665,049 

iTribune-S  .  960,861  925,001 

Grand  Total  .  2.846.760  2,590.050 

^Includes  PARADE,  99.544  lines. 

OKLAHOMA  CITY.  OKLA. 
Oklahoman-m  1,085,380  1,013,179 

Oklahoman-S  .  599.507  562,384 

Times-e  .  1,182,050  1.113.516 

Grand  Total  . . .  2,866,937  2.689,079 

Note;  1,182,050  lines  includes  87,066 
lines  of  Part-Run  advertising. 

Last  Year  1.113,516  lines  includes 
83,679  lines  of  Part-Run  advertis¬ 
ing. 

OMAHA.  NEBR. 
World-Herald 

(see  note)  1,394.769  1,292,631 

World-Herald-S  933,609  836,656 

Grand  ToUl  .  2,328,378  2.129,287 
Note:  World- Herald  sold  in  combina¬ 
tion  Morning  and  Evening,  linage 
of  only  one  edition,  EVENING,  is 
shown. 

PASADENA.  CALIF. 

Star-News-e  908,806  853,513 

JStar-News-S  518,853  477.567 

Grand  Total  .  1.427,659  1.331.070 

iincludes  PARADE.  80,605  lines. 
PAWTUCKET.  R.  I. 

Times-e  .  1,088.458  1,029,033 

PEORIA.  ILL. 

Journal  Star 

(See  Note)  1,444,067  1.364,855 

IJournal  Star-S  . .  679,893  619,127 

Grand  Total  .  2,123.960  1,983,982 

Note:  Journal  (e)  and  Star  (m) 
sold  in  combination.  Linage  of 
only  one  edition.  Journal  (e),  is 
shown. 

Iincludes  PARADE,  80,605  lines. 
PHILADELPHIA.  PA. 

Bulletin-e  2,522,838  2,404,366 

•tBulletin-S  663,379  640,011 

Inquirer-M  .  .  -  .  2.036,984  1,850,514 

Inquirer-S  .  1,896,306  1,845,170 

News— e  .  574,010  661,886 

Grand  Total  7,693.517  7.201,947 

•Includes  AMERICAN  WEEKLY, 
57,714  lines. 

tincludes  THIS  WEEK.  107,282  lines. 
PHOENIX,  ARIZ. 

Gazette  (See  Note)  1,839,873 
tRepublic-S  .  775,327  . 

Grand  Total  ...  2,615,200  . 

Note  :  Gazette  is  sold  in  combination 
Morning  and  Evening ;  linage  of 

one  edition  only.  Evening,  is 
shown. 

tincludes  THIS  WEEK,  111,756  lines. 
PITTSBURGH,  PA. 

Post-Gazette-m  ..  1,198,593  901,782 

Press-e  .  1,961,170  1,700,550 

tPress-S  .  1,182,978  1,007,425 

Sun-Telegraph-e  .  1,086,830  968,045 

•Sun-Telegraph-S  .  750,074  623,919 

Grand  Total  ...  6,179,645  5,201,721 
•Includes  AMERICAN  WEEKLY. 

57,714  lines. 

tincludes  THIS  WEEK,  107,282  lines. 
PORTLAND.  ORE. 

Oregonian-m  ....  1,794,358  1,658.510 

*Oregonian-S  ....  1,026,724  895,250 

Journal-e  .  1,291,014  1,261,549 

tJournal-S  .......  525,006  482,670 

Grand  Total  ...  4,637.102  4,297,979 
•Includes  AMERICAN  WEEKLY, 

72,630  lines. 

tincludes  THIS  WEEK.  111,756  lines. 


POUGHKEEPSIE.  N.  Y. 

1955  1954 

New  Yorker-e  ...  980,096  810.562 

New  Yorker-S  ...  314,850  346.014 

Grand  Total  ...  1,294.946  1,156,576 

PROVIDENCE.  R.  I. 

Bulletin-e  .  1,904,035  1,944.444 

Joumal-m  .  1,039,921  923,993 

tJournal-S  .  878,219  783,102 

Grand  Total  ...  3,822,175  3.651,539 

tincludes  THIS  WEEK.  107,282  lines. 
QUINCY,  MASS. 

Patriot  Ledger-e  .  865,035  836,984 

READING.  PA. 

Eagle  (see  Note)  .  1,341,141  1,172,467 

Eagle-S  .  298,553  297,588 

Grand  Total  ...  1,639,694  1,470,055 
Note;  Eagle  (e)  and  Times  (m) 
sold  in  combination,  linage  of  one 
edition.  Eagle  (e),  only  is  shown. 

RICHMOND,  VA. 

News  Leader-e  ..  1.82.5.867  1,611,146 

Pimes-Dispatch-m  1,499,980  1,348,885 

tTimes-Dispatch-S  1,090,557  992,628 

Grand  Total  ...  4,416.404  3,952.659 
tincludes  THIS  WEEK.  107,282  lines. 
ROANOKE.  VA. 

Times-m  .  995,865  945,5.37 

ITimes-S  .  422.129  399,326 

World-News-e  ...  1,024,297  915,206 

Grand  Total  ...  2,442,291  2,260,069 

Iincludes  PARADE,  80,605  lines. 
ROCHESTER,  N.  Y. 

Democrat  & 

Chronicle-m  _  1,7.50,679  1,573,280 

tDemocrat  & 

Chronicle-S  _  1,072,757  921,480 

Times-Union-e  ...  2.113,802  1,850,874 

Grand  Total  ...  4,937,238  4,345,634 
tincludes  THIS  WEEK.  107,282  lines. 
SACRAMENTO.  OAUF. 

Bee-e  .  2,172..399  1,922,418 

Union-m  .  ,597,74.3  .5.58,275 

Union-S  .  450,431  346,716 

Grand  Total  ...  3,210.573  2.827,409 
ST.  LOUIS  MO. 

Globe-Democrat-m  1.313,437  1.002.313 

•tGlobe- 

Democrat-S  _  778.630  714.25.5 

Post-Dispatch-e  ..  2,234,686  2,105,436 
IPost-Dispatch-S  .  1,464,721  1,282,802 

Grand  Total  ...  5,791,474  5,104,806 

Note:  Globe-Democrat-m  1955  — 

1,313,4.37  lines  includes  121,236 
lines  of  part-run  advertising. 
•Includes  AMERICAN  WEEKLY. 

57,714  lines. 

tincludes  THIS  WEEK.  107,282  lines. 
Iincludes  PARADE,  80.605  lines. 

ST.  PAUL,  MINN. 

Pioneer  Press-m  .  1,424,081  1,254,510 

•Pioneer  Press-S  .  1.188,.36.3  1,067,591 
Dispatch-e  .  1,790,464  1.689.997 

Grand  Total  ...  4,402,908  4,012,098 
•Includes  AMERICAN  WEEKLY, 

57,714  lines. 

ST.  PETERSBURG.  FLA. 

Times-m  .  1,679.215  1,521,293 

ITimes-S  .  782,126  700,350 

Grand  Total  ...  2,461.341  2,221,643 

Iincludes  PARADE,  80.605  lines. 

SAN  ANTONIO,  TEXAS 

Express-m  .  1.. 560,364  1.. 344,666 

tEIxpress-S  .  957,596  814,915 

News-e  .  1,663,190  1,. 505, 400 

Light-e  .  1,749.225  1,597,679 

•Light-S  .  868,549  798,290 

Grand  Total  . . .  6,798,923  6,060,950 
•Includes  AMERICAN  WEEKLY. 

57,714  lines. 

tincludes  THIS  WEEK.  107.282  lines. 

SAN  DIEGO,  CAUF. 

Union-m  .  1,518,93.3  1,443,278 

lUnion-S  .  974.293  897,968 

Tribune-e  .  2,030,620  1,897,307 

Grand  Total  . . .  4,523.846  4,2.38,553 
iincludes  PARADE,  80,665  lines. 
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SAN  FRANCISCO,  CAUF. 

1955  1954 

Chronicle-m  .  1,131,778  1,077,060 

tChronicle-S  .  784,251  694,935 

Examiner-nri  .  1,879,640  1,638,458 

•Examincr-S  _  1,205,881  1,060,712 

Call-Bulletin-e  ...  894,235  767,307 

News-e  .  913,474  968,729 

Grand  Total  ...  6,809,159  6,207,191 
Note:  Chronicle  (m)  1,131,778  lines 
includes  28,926  lines  part-run  ad¬ 
vertising:. 

Note:  Chronicle  (S)  784,251  lines 
includes  34,856  lines  part-run  ad¬ 
vertising. 

Last  Year — 694,935  lines  includes 
22,698  lines  part-run  advertising. 
•Includes  AMERICAN  WEEKLY, 
72,630  lines. 

tincludes  THIS  WEEK,  111,756  lines. 

SAN  JOSE,  CALIF. 

Mercury-m  .  1,413,277  1.280,601 

News-e  .  1,460,511  1.269,787 

Mercury-News-S  595,917  554,974 

Grand  Total  ...  3,469,705  3,105,362 

SCHENECTADY.  N.  Y. 

Gasette-m  .  1,260,244  1,2.54,828 

Union-Star-e  _  1,062,546  994.472 


SYRACUSE,  N.  Y. 


1955  1954 

Herald-Joumal-e  .  1,862,648  1.750,871 

•SHerald- 

American-S  ....  850,499  805,234 

Post-Standard-m  .  997,680  949,808 

Post-Standard-S  ..  372,315  378,038 

Grand  Total  ...  4,083,142  3,883,951 
•Includes  AMERICAN  WEEKLY, 
57,714  lines. 

{Includes  PARADE,  80,605  lines. 
TACOMA,  WASH. 

News-Tribune-e  ..  1,434,282  1,317,460 

News-Tribune-S  . .  608,391  626,260 

Grand  Total  ...  2,042,673  1,943,720 

TAMPA,  FLA. 

TWbune-m  .  1,728,562  . 

Tribune-S  .  825.512  . 

Times-e  .  734,855  . 


WATERBURY,  CONN. 

1955 


Republican-m 
Republican-S 
American-e  . . 

Grand  Total 


EY,  CONN.  CASPER.  WYO. 

1955  1954  1955 

1,003,532  955,021  I'ribune-Herald-e  .  482.884 

381,412  374,460  Star-m  .  329,420 

1,306,928  1,194,874  Tribune  Herald  * 

- - Star-8  .  116,970 


2,691,872  2,524,355 


WESTCHESTER  COUNTY 
MACY  GROUP.  N.  Y. 
Mamaroneck 


I  Total  _  928,774 

CHILLICOTHE,  OHIO 


Grand  Total 


2,322.790  2,249,300 


SCRANTON,  PA. 

Times-e  .  1,288,559  1.233.560 

SEATTLE.  WASH. 

Post- 

Intelligencer-m  .  1,304,189  1,260,041 

•Post- 

Intelligrencer-S  .  65.5.672  685,321 

Times-e  .  1.9.33,088  1,786,049 

Times-S  .  830.786  809,582 

Grand  Total  . . .  4,723,735  4,640,993 
•Includes  AMERICAN  WEEKLY. 
72,630  lines. 

SHREVEPORT,  LA. 

Journal-e  .  1,115,412  996,433 

Times-m  .  1,247,325  1,143.133 

Times-S  .  461,257  425,095 

Grand  Total  . . .  2,823.994  2,564.661 
SIOUX  CITY.  IOWA 


Grand  Total  ...  3,288,929  . 

TOLEDO.  OHIO 

Time»-m  .  1,267,209  1,188,548 

Blade-e  .  2,030,404  1,807,208 

Blade-S  .  1,252,277  1,075,916 

Grand  Total  ...  4.549,890  4,071,672 
TORONTO,  CANADA 
Globe  &  Mail-m..  1,610,253  1,391,0.31 

tTelegram-e  .  2,685,799  2,383,784 

Star-e  .  3,058,330  2,909,802 

Star-W  .  148,009  174,9.39 

Grand  Total  ...  7,502.391  6,859,656 

Jlncludes  WEEK-END  Macazine, 
1.33,158  lines. 

TRENTON.  N.  J. 

Evening  Times-e  .  1,272,675  1,173,959 

Times 

Advertiser-S  . . .  424,709  360,507 

Trentonian-m  _  834,943  729,971 

Grand  Total  ...  2,532,327  2,264,437 

TROY.  N.  Y. 

Record  (see  Note).  1,160,513  1,207,456 
Note:  Record  (m)  sold  in  combina¬ 
tion  with  Times-Record  (e).  Linagre 
of  one  edition.  Record  (m)  only 

is  given. 

TULSA,  OKLA. 


Mount  Vernon 

Argnis-e  .  901,846 

New  Rochelle 

Standard-Star-e  .  931,195 

Ossining  Citizen- 

Register-e  .  630,823 

Peekskill  Star-c  .  543,312 

Port  Chester 

Item-e  .  784,700 

Tarrytown  News-e  641,186 
Yonkers  Herald 
Statesman-e  ...  944,659 

White  Plains  Re¬ 
porter  Dispatch-e  1,061,541 


624.845 

462,428 

DAVENPORT,  IOWA 

901,846 

•700,294 

Times-e  . 

Democrat-S  - 

.  1,249,374 
.  425,530 

931,195 

765,852 

Democrat-m  . 

919,128 

630,823 

486,925 

Grand  Total  . . 

. .  2,594.032 

543,312 

391,118 

DAYTONA 

BEACH,  FL 

784,700 

606,504 

News-e  . 

.  619,675 

641,186 

52.5,989 

News-JournRi-S 
Journal'm  . 

, .  210,714 

. .  610,880 

944,6.59 

789,224 

Grand  Total  . . 

.  1,441,269 

Journal-Tribune-e 

881.842 

R.35,708 

Tribunewe  ......... 

1,735,801 

1,603,434 

Journal-S  . 

. .  392,916 

36.3,376 

World-m  . 

1,723.629 

1,.599,963 

_ 

_ 

World-S  . 

657,948 

641,097 

Grand  Total  . 

. .  1,274,7.58 

1,199.084 

— 

Grand  Total  ... 

4,117,378 

3,844,494 

SOUTH 

BEND,  IND. 

Tribune-e  . 

..  1,658,107 

1.47:1,223 

UNION  CITY,  N.  J. 

Tribune-S  . 

. .  634,603 

640,123 

Hudson  Dispatch-m 

903,577 

864,373 

Grand  Total  . 

. .  2,292,710 

2,11.3,346 

WASHINGTON  D.  C. 

News-€  . 

1,080,899 

1,099,087 

SPOKANE.  WASH. 

Post  & 

Sixikesman- 

Times-Herald-m 

2,364,206 

2,163,531 

Review-m 

929.087 

981,2fi9 

♦{Post  &  Times- 

tSpokesman- 

Herald-S  . 

1,281,375 

1,053,006 

Review-S  . . . . 

674.829 

6.5.5.512 

Star-e  . 

3,061,850 

2,948,224 

(Tironicle-e  _ _ 

. .  1,148,891 

1,126,606 

tStar-S  . 

1,287,660 

1,116,272 

Grand  Total 

. .  2,752,807 

2,763,387 

Grand  Total  . . . 

9,075,990 

8,379,120 

tincludes  THIS  WEEK.  111.736  lines. 
STOCKTON.  CALIF. 

Record-e  .  1,476,253  1,407,130 


MOUNTAIN  STATE  DAILY 
$190,000.00 

Influential,  exclusive  county  seat  daily  with  above 
average  earnings.  Attractive  financing  available. 

BLACKBURN-HAMILTON  COMPANY 

Newspaper  -  TV  -  Radio  Brokers 


WASHINGTON,  D.  C.  CHICAGO  SAN  FRANCISCO 

James  W.  Blackbam  Ray  V.  Hamilton  William  T.  Stnbblefleld 
aifford  Marshall  Tribune  Tower  W.  R.  Twining 

Washington  Bldg.  Delaware  7-2755-6  111  Sutter  SU 


Washington  Bldg. 
Sterling  S-4341-2 


111  Sutter  SU 
Exbrook  2-5671-2 


Grand  Total 


Total  ...  7,064,107 
WICHITA,  KANSAS 


Beacon-e 
•Beacon-S 
Eagle-m 
Elagle-e  . . 


1,228,805 

.501,556 

1.741,537 


GRAND  FORKS.  N,  D.  j 

5,586,924  Heiald-meS  .  765,747  504, lU  j 

GREEN  BAY,  WIS. 

1,181,084  Press-Gazette-e  ...  1,4  2  8,320  1,887, 5» 
l.'65'7’,578  GREENWICH.  CONN.  ! 


1,283,476  1,261.566  Time-e 


tEagle-S  .  ^6^73  620.796  HUNTINGTON,  W.  VA. 

Grand  Total  ...  5,409.149  5,146,143  Advertiser-e  .  1,183,6  60  1,149,811 


•Includes  AMERICAN  WEEKLY, 
67,714  lines. 

tincludes  THIS  WEEK.  107,282  lines. 
WORCESTER,  MASS. 

Telegram-S  . 717.375  732,196 

Telegram-m  .  1,018.388  9.57,147 

Gazette-e  .  1,351,057  1,243.935 

Grand  Total  ...  3.086.820  2.933,278 
UTICA.  N.  Y. 

Observer  Dispatch-e  1,036,433  1,021,869 
Observer  Dispatch-S  .396,286  3.34,695 

Press-m  .  1,195,924  1,161,446 

Grand  Total  ...  2,628,643  2,518,010 

YAKIMA.  WASH. 

Republic  (see  Note)  942.972  . 


Herald  Dispatch-m  1.194,35.3  l.’Ol.W: 
•Herald 

Advertiser-S  . . .  468,121  450,071 

Grand  Total  ...  2,846,134  2.801311 
•Includes  American  Weekly  5734S 
(1955)  :  60,385  (1954). 

Comic  Weekly  11,103  (1955):  IJ.Wl 
(19.54). 

HYANNIS,  MASS. 

Cat>e  Cod  Standard- 
Times-e  .  400,148  311,411 

JOHNSTOWN.  PA. 
Tribune-Democrat-d  1,168,216  1,107,841 

KENNEWICK-PASCO-RICHLAND, 

WASH. 

Tri-City  Herald-e  .  566,419  572,ai 


Herald-S  _ 27o!o08  Tr'-City  Herald-S.  159,866 

Grand  Total  ...  1,2127980  ~ . .7  Grand  Total  ...  726,285 

Note:  Republic  (e)  and  Herald  (m)  LINCOLN,  NEB. 

sold^  in  combination  :  linage  of  one  Star-m 
edition  only,  (e),  is  shown.  Journal-e 

YOUNGSTOWN,  OHIO  Journal-Star-S  ... 

Telegram-e  _  1.660..586  1..16.3,47.3 

{Vindicator  LYNN. 

Telegram-S  . 1^0.58,125  929.862  Telegram- News-e  . 

Grand  Total  ...  2,77^1  '2.2737335  T®'e«>-am.News.S  . 

{Includes  PARADE,  80,605  lines.  Grand  Total  _ 

FIGFRES  SUPPLIED  BY  capital  Ti^etr* 
PUBLISHERS  Wis.  state 

Journal-m  . 

ABERDEEN,  S.  D.  {Wis.  State 


♦Includes  AMERICAN  WEEKLY, 
57,714  lines. 

tincludes  THIS  WEEK,  107,282  lines. 
{Includes  PARADE,  80,605  lines. 


1955 

19.54 

American-News-e  . 

.  357,210 

.326.830 

American-News-S  . 

183,050 

184,198 

Grand  Total  . . 

.  540,260 

.511,028 

ALTOONA,  PA. 

Mirror-e  . 

.  1,046,892 

999.201 

APPLETON.  WIS. 

Post-Crescent-e  . . 

.  1,514,380 

1,371,944 

BATTLE  CREEK,  MICH. 

Enquirer  and 

News-e  . 

.  1.061,.396 

1.000,342 

Enquirer  and 

New.s-S 

332,454 

273,000 

Grand  Total  . . 

.  1,393,8.50 

1,273,342 

BIRMINGHAM,  ALA. 

News-e  . 

.  2.081,246 

1,913,093 

News-S  . 

.  1,000,009 

89.3,549 

Post-Herald-m 

.  1,450,731 

1,292,163 

Grand  Total  . . 

.  4,531,986 

4.098,805 

BURLINGTON.  VT. 

Free  Press-ra  . . . 

,  790,959 

79.5,986 

CANTON.  OHIO 

Repository-e  .... 

.  1,865,906 

1,748,936 

ReiK>sitory-S  . . . . 

.  796,376 

789,432 

Grand  Total  . . 

.  2,662,282 

2,538,368 

EDITOR 

ac  PUB 

Journal-e  . 

1*024.954 

922*ri 

Journal-Star-S  _ 

285.258 

258,771 

Grand  Total  .... 

2,372,490 

2,I.33.9N 

LYNN. 

MASS. 

TeteRram-News-e  . 

554.064 

48.3,171 

Telegram-News-S  . 

239,316 

189.8» 

Grand  Total  .... 

793,380 

6  7  8,471 

MADISON,  WIS. 

Capital  Times-e  .. 

1,128,134 

9.54,HS 

Wis.  State 

Journal-m  . 

1,156,39.3 

1,04  2,871 

{Wis.  State 

Journal-S  . 

590,156 

497,381 

Grand  Total  . . . 

2,874,683 

2.494.5N 

{Includes  Parade 

80,031  lines. 

MONTGOMERY,  ALA. 

Advertiser-m  . 

1,062,978 

1,109.611 

Advertiser-S  . 

4.56,610 

424.IK 

Journal-e  . 

1,087,786 

1,070.174 

Grand  Total  . . . 

2,607,374 

2.604,44! 

NEW  BEDFORD.  MASS. 

3tandard-Times-e  . 

959,616 

884,711 

{Standard-Time»-S 

338,710 

272.191 

Grand  Total 

1,298.326 

1,156.92! 

{Includes  Parade  80,046 

(1955): 

60,672  (1964)  lines. 

NORRISTOWN.  PA. 

Times-Herald-e  . . . 

886.70.3 

809.718 

OIL  CITY.  PA. 

Derrick-m  . 

564,485 

523.5I( 

Blizzard-e  . 

490,122 

465jW 

Grand  Total  . ... 

1,054,607 

989.864 

ORLANDO,  FLA. 

Sentinel-m  . 

1,230,432 

987.214 

Star-e  . 

1,243,746 

1.003,6N 

Sentinel-Star-S 

425,376 

388.1* 

Grand  Total  . . 

2,899,554 

2,179,622 

L I  S  H  E  R  for  December 
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SNYDEK 


Robl.  L.  O’Brien  u,'  T*”;, 

R.I.  Publisher,  Dies 

Dies  in  91st  Year  Westerly,  R.  I. 

Washington  George  B.  Utter,  74,  editor 
WASHINGTON  publisher  of  the  Westerly 

Robert  Lincoln  O’Brien  who  Sun  since  1913,  died  here  Nov. 
niay  ^  have  been  the  prototype  j2  of  the  effects  of  a  cerebral 

hemorrhage. 

He  was  a  former  director  of 
the  Associated  Press  and  a  past 
president  of  the  New  England 
Daily  Newspaper  .4dministra- 


1954 

981,639  Daily  New»-« 
Daily  Newa-S 


AUGUSTA.  GA.  of  the  journalist-secretary  as 

1955  1954  the  post  HOW  is  known  to  '^ite 

876  777  956  963  House  Correspondents,  died  Nov. 

370.’781  824.’497  23,  in  his  91st  year. 

.247,568  1,281,460  Mr.  O’Brien  moved  into  the 

l)  sold  in  combi-  Executive  Mansion  with  Grover  tion 

W  va  ^eveland,  March  4  1893.  He  ^tter  joined  the  Sun  in 

.w.VA.  became  one  of  a  staff  of  seven  graduating  from 

472,825  470,235  persons  who  comprised  the  College.  He  was  city 

I93..,n  191,897  business  office  force.  jggg  ^ 

666,402  661.632  Staff  of  the  jjg  assumed  full  management  of 

m)  sold  in  combi-  Boston  (Mass.)  Herald  to  serve  the  newspaper, 

as  Candidate  Cleveland’s  per-  , 

sonal  stenographer,  went 

through  the  campaign  with  him,  $23.05  Pay  Boo^t 
and  after  the  election  victory  ^  ^ 

became  a  secretary.  Much  of  For  i  Letl^Uieil 
his  newspaper  fame  came  after  Scranton,  Pa. 

^ur  of  duty  in  the  White  Under  a  new  guild  contract 

which  gives  them  equal  status 
He  was  Washington  cone-  with  reporters,  three  photogra- 
spondent  for  the  Boston  Tran-  phers  who  have  worked  for  the 
script,  later  editor  of  the  Tran-  Scranton  Times  more  than  five 
script,  and  then  editor  of  the  years  receive  weekly  pay  in- 
Boston  Herald.  There  followed  creases  of  $23.05.  Their  .lew 
years  of  service  on  the  U.S.  minimum  scale  is  $128.50  for 
Tariff  Commission.  five-day,  40-hour  week.  The 

A  son,  Lincoln  O’Brien,  is  minimum  for  city  and  news  edi- 
publisher  of  several  newspapers  tors  is  raised  from  $128.38  to 

Grand  Total  ...  1.74.5,298  1,681.745  on 

in  New  Mexico.  $140.80. 

HAVERHILL.  MASS. 

Gazettc-e  .  627.046  575.892 

JAMESTOWN,  N.  Y. 

1‘osl-Joui'naI-c  ...  1,016,749  1,030,516 

LAWRENCE,  MASS. 

Tribune-e  (sec 

Note)  .  1,136.717  944.619 

Note:  Tribune  (e)  sold  in  combi¬ 
nation  with  Eaftle  (m). 

LEVITTOWN,  PA. 

.  720.423  — 

LYNN.  MASS. 

.  736.281  608,153 

.  .541.666  473.867 

235,285  182,774 

Grand  Total  ...  1.613.232  1.261.794 


Chronicle-m  (see 

Note)  . 

Chronicle-S  .... 


Journal-c  .  674.252  616,670  Urand  Total  ...  1,247,558  1 

loumal-S  .  170,674  164,794  Note:  Chronicle  (m)  sold  in 

■  - —  '  •  nation  Heraid  (e). 

Grand  Total  ...  744,926  681,464 

ROCKFORD.  ILL.  ,  BLUEFIELD.  W.  VA. 

SUr-n.  . .  1.0.56.160  9M,792  ^'oteT  "’.‘f®!..  47.2  S25 

Rearister-Republic-e  1,654,450  1,602,916  iqi’-.t': 

.  615,006  625,142  J  * 

Grand  Total  ...  8.216,850  ••• 

Note:  Telegraph  (m)  sold  in 
ROCK  ISLAND-MOLINE,  ILL.  nation  with  Sunset  News  (e). 

Dispatch-c  .  1,149.428  1.090,866 

Aws-e  .  1,048,305  1,010,150  CHARLESTON.  W.  VA. 

-  -  Gazette-m  .  1,136,250  991,146 

Grand  Total  ...  2.197,7.33  2.101,016  Gazette-S  .  370,142  360,158 

Mail-e  .  979.408  858,112 

SALEM,  ORE.  Mail-S  .  408.619  366,179 

OreK'un  ^  _  - - 

Statesman-m  ..  1,050.113  1,0.35,049  Grand  Total  ...  2.894.419  2,57.5.595 

Capital  Joumal-e.  1,037,083  934,226 

_ _  COLUMBIA.  S.  C. 

Grand  Total  ...  2.087,196  1.969,275  State-m  .  990,498  877,593 

State-S  .  626.635  522,585 

SALISBURY.  N.  C.  Record-e  .  883,700  870,086 

Post-c  .  657,384  573,048  -  — - - - 

Post-S  .  234,388  2.36,054  Grand  Total  ...  2,500,8.33  2,270,264 

Grand  ToUl  ...  891,772  809.102  FOND  DU  LAC.  WIS. 

_ „  Comm.-Rep.-e  ...  759,460  669,65.3 

SIOUX  FALLS.  S.  D. 

Arif  U.S- Leader-e  ..  802,762  694,100 

Argus- I.eader-S  ..  339,234  320,173  Times-c 

■  - —  ■  '  '  Times-S 

Grand  Total  ...  1,141,986  1,014,273 

SUPERIOR.  WIS. 

releitram-c  .  648,.592  637,798 


450,07! 


HAMMOND,  IND. 

.  1,277.141  1,210.027 

.  468,157  471.718 


1,107,041 

LAND, 


TKXAS  HARTE-HANKS 
NEWSPAPERS 


952.4K 

922,(71 

258,77! 


classified  section 

Benefit  from  our  Vast  Newspcqter  Audience 


ABILENE 

Reiwi  ler-News-m  .  777,560  703,696 

Seporter-Newa-e  .  784,6.58  686,630 

R*porter-News-S  .  450,128  452,018 

Grand  Total  ...  2.012.346  1.842,344 

BIG  SPRING 

Herald-c  .  407,932  354,480  Tl"’*’**-'’ 

Herald-S  .  226,916  234,246 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


Af  ms  pa  per  Brokers 


ISetespaper  Brokers 


Grand  Total 


Item-e  . . . 
Tel-News-*' 
Tel-News-S 


MAY  BROTHERS,  BinKhamton,  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publieity. 


SALES-PURCHASES  handled  with 
discretion.  Write  Publishers  Service, 
P.O.  Box  3132,  Greensboro,  N.  C. 


CORPUS  CHRISTI 

Callir-m  .  1,382,094 

Timcs-e  1,371.790 

Caller-Times-S  ....  483,112 

Grand  Total  ...  3,236,996 


LEN  FEIGHNER  AGENCY 
A  33  Year  Successful  Brokerage  Rec¬ 
ord.  Courteous,  confidential  personal¬ 
ized  service.  Weeklies  and  dailies 
bought  and  sold,  anywhere.  Box  192, 
Mount  Pleasant,  Michigan. 


MONROE.  LA. 


ISemspaper  Appraisers 


World-m  ( aee 
Note)  . . . . 
World-S  . . . . 


NilWSPAPER  VALUATIONS 
Tax  and  all  other  purposes 
Experienced  court  witness 
Complete  reports  submitted 
A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue,  Brooklyn,  N.  Y. 


DENISON 


Herald-r  . 

Hersid-S  _ 

Grand  Total 


1.5l’,438  Grand  Total  ...  998.822  941,554 

.  Note:  World  (m)  sold  in  combina- 

470,204  lion  with  News  Star  (e). 

PASADENA.  CALIF. 

323,162  Indi'pcndcnt-m  .  1.009.496  905,683 

224,025  Indenendcnt-S  ..  366.367  323,693 

547,187  Grand  Totnl  ...  1.37.5,8.53  1.229,376 

PATERSON,  N.  J. 

297,878  Call-m  . .  1.013,954  956,722 

173,303  Sews-e  .  1,243,342  1,208,233 

471,181  Grand  ToUl  ...  2,257,296  2.163,955 


JOSEPH  ANTHONY  SNYDER 
Western  Newspapers. 

10150  Culver  Blvd.,  Culver  City,  Cal. 


Publications  For  Sale 


MARSHALL 

New.s  Messenger-e.  383.852 
News  Messenger-S.  230,782 

Grand  '^otal  ...  614.634 


SPECIALIZING  in  sound  midwest 
newspapers.  Herman  H.  Koch,  2923 
Virginia  St.,  Sioux  City,  Iowa. 


WANT  TO  MAKE  $20,000  A  YEART 
WELL,  to  make  money  you  have  to 
have  money  ...  a  few  pennies  at 
least.  But  we  have  a  weekly  that 
will  set  you  up  for  life.  Paper  packed 
with  ads— $2,600  worth  every  week 
this  time  of  year.  You  can  sit  back 
and  take  life  easy,  on  four  hours  a 
day.  But  have  that  $10,000  ready 
ready  quick. 

JACK  L.  STOLL  &  ASSOCIATES 
Box  576  Philadelphia  5,  Pa 


HAPPY  PUBLISHERS 
OUR  first  consideration  U  to  place 
prospective  publishers  in  California 
and  Arizona  fields  where  they  will  be 
both  successful  and  happy.  Our  record 
attests  to  the  success  of  this  aim. 

J.  R.  GABBERT 

3937  Orange  St.  Riverside,  California 


PARIS 


News-c  . 

News-S  . 

Grand  Total 


SAN  ANGELO  SCRANTON. PA. 

721,364  718,144  Tribunc-m  .  620.964  636,975 

711,466  675,626  Scrantonian-S  ...  462,194  443,811 

361,928  352,618  - 

- -  Grand  Total  ...  1,083,168 

1,794,7.58  1.746.388 

WILKES-BARRE,  PA. 

GREENVILLE  Record-m  .  784.649 

.  213,956  144,340  Times-Leader-c  .  1,161,250 

"•nn«r-S  .  87,412  93,940  Indcpendent-S  _  542,378 

Grand  Total  ...  301,367  238.280  Grand  ToUl  ...  2,488.377 

editor  &  PUBLISHER  for  December  3.  1955 


Timr.s-m 

Standard-e  . 

Standard-Times-S 

Grand  Total  • 


'A"f^COMPETENT  appraisals  and  con- 
sulutions ;  confidential  brokerage ;  30 
years  of  honest  dealing.  A.  W,  Stypes 
A  Co..  626  Market  St.,  San  Francisco 
5.  California. 


WILL  SELL  small  daily  and  weekly 
and  reuin  job  department  in  chart 
area  6.  $70,000  wiU  half  cash.  Long 
lease  on  main  street  building.  Above 
average  equipment  including  four  lino¬ 
types.  Only  daily  paper  in  four  coan- 
ties.  Proof  of  financial  ability  moat 
accompany  reply  to  Box  5017,  Editor 
snd  Publisher. 


636,937 

982,876 

593,515 


CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co..  Ventura,  California. 


ANNOUNCEMENTS 
Publications  For  Sale 


ANNOUNCEMENTS  MACHINERY  and  SUPPLIES  MACHINERY  and  SUPPUES 

Publications  For  Sale  \  Complete  Plants  j  Press  Room 


NEW  FREE  Bulletin  of  excellent 
western  newsi)ai)er  buys  now  ready. 
Jack  L.  Stoll  &  Associates',  4958  Mel¬ 
rose  Ave.,  Los  Angeles  29,  California. 


SOUTHEASTERN  PENNSYLVANIA 
WEEKLY  AND  COMMERCIAL  SHOP, 
own  modem  building,  over  100  years 
old,  seventy  miles  from  Philadelphia, 
town  of  five  thousand  in  Garden  Siwt 
of  America  experiencing  large  indus¬ 
trial  expansion,  no  competition.  Aver¬ 
age  gross  all  sources  last  five  years 
$126,000.  Average  net  $30,000.  Large 
backlog  business  for  1966.  Absentee 
owner  in  and  out  of  hospital  must  give 
it  up.  Has  complete  staff  can  be  oper¬ 
ated  as  unit  in  chain  or  as  investment. 
Experienced  printer  can  increase  net 
to  $40,000  per  year.  Down  payment 
$76,000,  rest  on  terms.  Proof  of  finan¬ 
cial  responsibility  must  accompany 
reply  to  Box  4800,  Editor  &  Publisher. 


TWO  UTAH  COUNTY  SEAT 
WEEKUES : 

No  competition,  one  is  only  paper 
in  county.  Fine  2-lino  plant  with  2 
auto  jobbers.  Gross  above  $30,000  and 
growing,  net  $12,000.  Cash  down  pay¬ 
ment  of  $10,626.00  will  handle.  Bailey- 
Krehbiel,  Box  88,  Norton,  Ks. 
EXCLUSIVE  weekly  in  suburban,  in¬ 
dustrial,  diversified  agricultural  coun¬ 
ty  in  deep  South,  near  large  city. 
Building,  excellent  adequate  equipment 
and  field  for  twice  present  i)rofitable 
advertising  and  publication  volume.  No 
rush,  no  sacrifice  but  worth  the  money. 
Gold  mine  for  compatible  inside-out¬ 
side  partnership.  Owner.  $40,000  cash 
down.  Write  Box  .">019,  Editor  & 
I^ublisher. 

LIKE  to  “own  your  own  ?”  Short  on 
cash  ?  You  can  get  ]K>ssession  of  a 
Chart  Area  #6  weekly,  grossing  $15,- 
000  plus  and  growing,  on  a  small 
token  down  payment  IF  you  are  a 
printer  or  can  learn  fast.  Write  very 
fully  as  to  exiierience,  etc.  Agent, 
Box  5032,  Editor  &  Publisher. 
MISSOURI  EXCLUSIVE  Vi^lCLY 

Town  of  3,000  population,  eastern 
Mi.ssouri,  average  gross  $8,500.  Price 
only  $5,000,  $2,000  cash  down.  Bailey- 
Krehbiel,  Box  396.  Salina,  Ks. 


Advertising  Rates 

CLASSIFIED 

Lin*  Rates  Each  Conseculiv* 
Insertion 


SITUATIONS  WANTED  (Payable  with 
order)  4  times  @  45t  per  line  each 
insertion;  3  times  @  50$;  2  @  55$; 
1  ®  65<.  Add  154  for  Box  Service. 

ALL  OTHER  CLASSIFICATIONS: 
4  times  9  904  per  line  each  insertion; 
3  times  9  954  ;  2  times  9  $1.00; 
1  9  $1.10.  3  line  minimum.  Add  154 
for  Box  Service. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wednesday,  2  p.m. 
Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  ^x- 
holders’  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  & 
Publisher  reserves  the  right  to  edit  all 
copy. 


DISPLAY  RATES 


Agate 

1 

6 

13 

26 

52 

Lines 

Time 

Times 

Times 

Times 

Times 

564 

$460 

$390 

$365 

$335 

$300 

282 

260 

215 

205 

190 

170 

141 

145 

125 

115 

110 

100 

70 

95 

85 

75 

65 

60 

35 

55 

48 

43 

40 

36 

Elditor  &  Publisher 

1700  Times  Tower,  N.  Y.  36,  H.  Y. 
Phone  BRyant  9-3052 


NEW  YORK  CITY  community  month¬ 
ly  established  1941,  fine  reputation,  ex¬ 
tra  ordinary  potential  $25,000.  Box 
5046,  Editor  &  Publisher. 

OFFSET  weekly  with  plant  in  Flori¬ 
da's  fastest  growing  city.  Adv.  gross 
$40,000.  Good  net.  Total  price  $40,000 
cash.  Town  News,  Drawer  2046,  Pom- 
[)ano  Beach,  Florida. 

TWO  FINE  Southern  weeklies,  both 
exclusive,  one  in  county  seat  of  10,000. 
Volume  this  year  $120,000,  net  $25,000. 
Modernly  equipi>ed  for  growing  future. 
Only  $30,000  down,  ten  years  on  bal¬ 
ance.  Wonderful  opi>ortunity  for 
father  and  s'on  or  sons  or  partners. 
Owner,  desiring  to  retire,  wishes  to 
deal  direct  with  bonafide  purchaser 
who  must  be  exi)erienced  newspaper 
man  with  sufficient  funds  in  addition 
to  down  payment.  Details  only  to 
those  furnishing  proof  of  ability  to 
finance.  Box  5018,  Elditor  and  Pub¬ 
lisher. 


Publications  Wanted 


EXPERIENCED  EDITOR  seeks  stock 
in  large  weekly  or  daily.  Chart  Area 

2  or  4. _ Box  4910,  Editor  &  Publisher. 

ACTIVE  list  of  buyers  wants  dailies, 
weeklies  over  South,  Southwest.  Highly 
confidential.  NEWSPAPER  SERVICE 
COMPANY.  601  Ga.  Savings  Bank 
Bldg.,  Atlanta,  Georgia. 

DAILY  newspaijer,  in  city  up  to  25,- 
000.  Prefer  middle  west  but  will  con¬ 
sider  any  location.  Financial  resiionsi- 
bility  information  furnished  to  seller. 
Write  Box  5044,  Editor  &  Publisher. 
TWO~  SUCCESSFUL  PUBLISHERS 
with  ample  resources,  now  oiierating 
I  separate  properties,  wish  to  acquire 
j  successful  daily  newsi)ai>er  in  $1,500,- 
000  to  $3,000,000  grass  class.  Esjie- 
I  daily  interested  in  western  or  mid- 
j  western  praiierty  in  expanding  market. 
We  are  community  building  oiierators 
w'ho  will  uphold  highest  traditions  of 
any  newsiiaper.  Corresi>ondence  con¬ 
fidential.  Box  5027,  Eiditor  &  Publisher. 


NEWSPAPER  SERVICES 


ISational  Advertising  Space 

1956  DIRECTORY  of  Nebraska  News- 
paiiers.  Book  includes  publisher’s 
names,  advertising  rates,  circulations. 
All  facts  about  Nebraska  newspaiters. 
$2  i)er  copy.  Nebraska  Press  Asso¬ 
ciation,  129  No.  9th  St.,  Lincoln, 
Nebraska. 


Test  SANDERS  ABC  3 
Avon  Herald  News — Nunda  News 
Livingston  County  Leader 
Gencseo.  N.  Y. 


'  Press  Engineers 

I  UPECO,  INC 

'  SPECIAUZING  IN  DUPLEX 

AND  GOSS  FLAT-BED  WEBS. 
DISMANTLED  -  MOVED  -  ERECTED 

Universal 

Printing  Equipment  Co.,  Inc. 

420  Valley  Brook  Ave., 
Lyndhurst,  N.  J. 

I  E.  P.  WALLMAN  &  CO. 

j  Machinists,  Movers,  Erectors,  Repairs, 

I  Maintenance,  Erections  all  tyiies  of 
I  presses  Coast  to  Coast 

j  Tel.  3-4164  975  N.  Church  Street 

I  Rockford  Illinois 

!  Dearborn  Machinery  Movers  Co. 

1  DISMANTLING 

MOVING 

ERECTING 

We  offer  a  complete  “Turn  Key“  jcb 
Anywhere 

P.O.  Box  277  New  Orleans  9,  Louisiana 
Phone  By  water  75^i4 

!  SKIDMORE  &  MASON,  INC. 

ERECnNG 

'  MOVING 

j  DISMANTLING 

551  W.  22nd  St..  New  York  11.  N.  Y. 
I  Phone  ORegon  5-7760 


COMPLETE  SHOP  for  small  daily, 
job  shop :  Goss  Cox-O-Type,  dandy :  2 
model  149,  Ludlow,  Elrod,  Kelly  Clip¬ 
per,  2  platens,  plastic  binder  and 
punch,  Tasope  engraving,  etc.  $23,500. 
Terms.  Chronicle,  Ketchikan,  Alaska. 


Composing  Room 


REID  V  belt  motor  drive  for  Lino- 
type-Intertype  in  use  several  years. 
Users  very  well  pleased.  Reid  maga¬ 
zine  racks  31  stock  sizes  or  make  to 
suit  your  needs.  Like  to  have  your 
order.  Arch  Reid,  William  Reid  Co.. 
2271  Clybourn,  Chicago  14,  Ill. 


COMPLETE  ludlow  unit.  Linotypes, 
and  Intertypes,  in  excellent  condition. 
Lino  and  Intertyiie  magazines,  new  or 
used.  Excellent  lino  and  ludlow  mats, 
late  faces.  Write  for  price  list.  Mid¬ 
west  Matrix  Mart,  6.33  S.  Plymouth 
Ct.,  Chicago  5,  III. 


LINO..  INTERTYPE  and  LUDLOW 
mats  bought  and  sold.  Over  1.000  fonts 
for  immediate  delivery.  Proofs  on  re¬ 
quest.  Send  for  latest  list.  Also  maga¬ 
zines,  new  and  used  parts  on  hand. 
M.  Carbone,  617  Cherry  St.,  Phila.,  Pa. 


MULTIFACE  PEKFORATOR  —  practi¬ 
cally  new  with  8  pt.  Opticon  and  6  pt 
Regal  magazines.  $1,600.  Box  4222. 
Editor  &  Publisher. 


VANDER(500K  Proof  Press  No.  325, 
Serial  Number  over  6100.  Box  4918. 
Editor  &  Publisher.  _ 


PRACTICALLY  NEW  8  ft.  Hamilton 
All  Steel  newspaijer  stone  with  galley 
storage ;  Hamilton  Steel  4S-drawer  cut 
cost  type  cabinets.  Printcraft  Repre¬ 
sentatives,  277  Broadway,  New  York 

City.  _  _ _ 

MODEL  C.  Intertype  42  pica  electric 
pot.  Exceptional  condition.  Will  de¬ 
liver  and  install.  Late  faces  of  mats. 

Foster  Manufacturing  Ckimpany 

13th  &  Cherry  St.,  Phila.,  Pa. _ 

THE  NATION’S  Newspaper  Forms 
roll  on  L.  &  B.  Heavy  Duty  News- 
pajjer  Turtles — $76.50  to  $88.50.  Write 
for  literature.  L.  &  B.  Sales  Com¬ 
pany,  P.  O.  Box  560,  Elkin,  North 
Carolina — World’s  Largest  Manufac¬ 
turer  of  Newspaper  Form  Trucks. 


Mail  Room 


THREE  CUR’nS  DEVELOPMENT  CO. 
feeder  mechanisms  (pushers)  to  be 
used  in  conjunction  with  Parker- 
Signode  tying  machines.  Excellent 
condition.  R.  M.  Fitzgerald,  Miami 
Herald,  Miami,  Fla. 


Newsprint 


CANADIAN  and  AMERICAN  News¬ 
print.  All  size  rolls.  For  Immediate 
delivery  and  Deferred  Shipments  direct 
from  mills  at  attractive  prices. 

BURLINGTON 
PULP  &  PAPER  CORP. 

150  E.  35  St.,  NYC  MU  .V6446 

BEHRENS  SALES  CO. 

For  Your  Newsprint  Needs 

Rolls,  Sheets  —  Your  size. 
Prompt  -  or  —  Deferred  Shipments. 

BEHRENS  SALES  CO. 

427  2nd  Ave.,  NYC.  NY  MU.  6-6960 

ALL  Roll  sizes.  Standard  White.  Dec. 
to  June  shipments.  Bunge  Pulp  &  Pa- 
l>er.  45  W.  45  St..  NY  JU  2-48.30. _ 

CANADIAN  NEWSPRINT  standard  32 
lb :  rolls  or  sheets.  Your  siz.e.  Prompt 
delivery.  Brookman  Paper,  555  West¬ 
chester  Ave.,  N.  Y.  MOtthaven  5-6022. 


NEWSPRINT: 

AVAILABLE  FOR  SHIPMENT  1956 

S.  B.  BEHRENS  &  COMPANY 

225  Lafayette  St.  N.  Y.  12  WA  .5-8911 
ESTABLISHED  1932 


LIMITED  QUANTITY 
FINE  PRESS  UNITS 
PRICED  RIGHT! 

CAN  BE  INSPECTED  AS  COMPLETE 
2,  3,  4,  5  or  6  UNIT  PRESSES: 

22*4  inch  cut-off.  Ekiuipped  with  steel 
cylinders,  roller  bearings,  double  fold- 
ers,  reels,  tensions  and  Wood  Auto¬ 
pasters  :  D.C.  Motor  Drives  and  Con¬ 
trols.  Located  in  the  Former  Plant  of 
the  Philadelphia  Bulletin. 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  N.  Y.  17  EL  5-35«: 


DUPLEX  MODEL  QQ  flat  bed  news. 
pai)er  press.  8  pages.  Prints  both 
directions.  Folder  for  half,  quarter  i 
or  tabloid.  10  HP  Westinghouse  drive. 
Press  has  been  carefully  treated  and 
well  maintained.  In  use  by  daily  now 
installing  rotary  press.  Can  be  seen 
operating.  Redlands  Daily  Facts,  Red- 
lands.  California. 

LE  PETIT  JOURNAL 
MONTREAL 

Now  installing  a 
NEW  GOSS  HEADLINER 

★  ★  ★ 

Existing  presses  available,  including; 

4-UNIT  DUPLEX  "N" 

Double-width  Semi-Cylindrical 
2  color  cylinders  —  substructure 
22-%  ”  Cut-off 
★  ★  ★ 

THE  GOSS  PRINTING 
PRESS  COMPANY 
5601  West  31st  Street- Chicago  .50.111. 
Phone :  Bishop  2-.3300 

16-32  PAGE  HOE  SIMPLEX 

SINGLE  WID’TH;  22%"  cutoff:  new 

60  HP.  AC  Motor  drive.  Combination 

%  and  %  folder. 

Can  be  inspected  in  oiieration  it 
MA’TTIA  PRESS.  Belleville.  N.  J. 

BEING  REPLACED  BY 
NEW  HOE  PRINTMASTER 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  N.  Y.  17  EL  5-3.50: 


8-16  PAGE  GOSS 
STRAIGHTLINE 

22-8/4"  cutoff,  2  plate  wide  with  til 
necessary  stereotype  equipment.  All 
drives  are  AC.  Sample  copies  and 
photos  on  request. 

Will  install  and  guarantee. 

Can  be  seen  operating. 

UPECO.  INC. 

420  VALLEYBROOK  AVE. 
LYNDHURST,  N.  J. 

24  Page  GOSS  Straightline 

3  Deck  Single  width-  AC  Drive  23ii 
Quarter  Folder  Complete  Stereo. 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  NY  17  EL  .5-350i 


MOTOR  DRIVES  of  25,  40.  .50,  75. 
and  100  H.P.  A.C.  Also  extra  control 
boards  AC.  George  C.  Oxford,  Box 
903,  Boise,  Idaho. 


THREE 

24  PAGE  Tubular  Presses 
with  Vacuum  Stereo  Equipment 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  N.Y.  17  EL.  S-SSW 
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machinery  and  SLIt'l'LlISS 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

Press  Room 

Administrative 

Display  Advertising 

Display  Advertising 

hoe  unit  presses 

Cutoff  22%  &  28ft 
2  or  S  Unit!  &  Folder 
End  Roll  Paper  Brackets 
Full  Auto  AC  Motor  Drive 
Stereotype  Equipment 

JOHN  GRIFFITHS  CO..  INC. 

416  Lexington  Ave.  New  York  17,  N.Y. 

TWO  75  H.P.  AC  motor  press  drives, 
can  be  used  in  parallel.  One  150  H.P. 
AC  motor  press  drive.  Both  complete 
with  control  boards,  chain,  sprockets. 
George  C.  Oxford.  Box  903,  Boise, 

Idaho.  _  __  ^  _ 

CUTLER-HAMMER  CONVEYORS 
Standard  Duty,  2-Speed,  6-Wire,  with 
AC  Motor,  any  length.  Will  sell  in¬ 
stall^  your  pressroom. 

LOYAL  S.  DIXON  CO. 
Newspaper  Press  Erectors 
Service  Nation  Wide 
11164  Saticoy  St.  Sun  Valley,  Cal. 

GOSS  HIGH  SPEED 

PHILADELPHIA  DAILY  NEWS 

1.5  Arch  Unit  —  3  Pr.  Fldrs. 

23  9/16”  —  AC  —  Mfd.  929-32 
Substructure  with  roll  stands 
Available  approximately  in  March,  '56 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  N.Y.  17  EL.  5-3507 

Stereotype 

PONY  AUTOPLATE  casting  machine 
for  21  "  cut-off  press.  George  C. 

Oxford.  Box  903,  Boise,  Idaho. 


HALL  MAT  ROLLER 

Bed  size  30  x  45,  no  rack  above  the 
table.  Cylinders  9”  diameter,  6  H.P. 
Chain  Drive  Motor.  Not  a  giant  but  a 
sturdy  mat  roller  suitable  for  use  in 
the  small  daily  plant  or  for  mat 
service. 

See  it  on  our  floor 

Thomas  W.  Hall  Company 

Stamford,  Conn. 


ALL  SIZE  metal  pots  with  pumps, 
Kemp,  Electric,  gas.  George  C.  Ox¬ 
ford.  Box  903,  Boise,  Idaho. 

If  anted  to  Buy 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave..  NY  17  EL  5-3507 

WANTED :  R-page  Duplex  or  Goss 
flat-bed.  Advise  serial  no.  and  when 
available. — Northern  Machine  Works. 
323  N.  4th  St..  Phila.  6,  Pa. _ 

WILL  Buy  for  Cash.  Complete  Plants 
also  Individual  Machines  and  Equip¬ 
ment— anywhere  in  U.S.A. 
PRINTCRAFT  REPRESENTATIVES 
27*  Broadway,  New  York  7,  N.  Y. 

GROWING  daily  in  the  Southwest  is 
iu  need  of  24  page  or  possibly  32 
page  rotary  press  and  stereo  equii>- 
TOnt.  Changing  over  from  flat  bod. 
Will  pay  cash  for  good  value  and 
the  sooner  available  the  better  for  us. 
JWTT;  in  detail  for  quick  action  to: 
Box  5007,  Elditor  and  Publi^er. 

WANTED.  Duplex  or  Goss  Flat  Bed 
Web  Press.  Cash  deal.  Inland  News¬ 
paper  Supply  Co..  422  West  8th. 
Kansas  Cit^5.  Mo. 

WANTED  Good  Late  Model 
INTERTYPE  OR  LINOTYPE 
Display  Mixer  Machines 

ben  SHULMAN  ASSOCIATES 

370  Park  Ave..  N.Y.  17  EL.  5-3507 


SEASONED  newspaperman  to  become 
publisher  of  35,000  circulation  daily. 
This  is  a  most  unusual  opportunity 
for  an  unusual  man.  Write  fully,  but 
only  if  you  have  the  background,  ex¬ 
perience  and  ability  to  fill  this  chal¬ 
lenging  position.  I^x  4938,  Editor  & 
Publisher. 

All  Departments 

YOUNG  MEN  and  women,  inexiieri- 
enced  or  with  some  daily  or  weekly 
newspaiier  experience,  wanted  for  jobs 
in  all  departments  of  non-metropolitan. 
I  Midwestern  daily  newspaiiers.  If  you 
[  are  interested,  send  a  resume  of  your 
training  and  experience  to  the  Inland 
I  Daily  Press  Association,  7  South  Dear- 
1  born  Street,  Chicago  3,  Ill. 

Circulation 


LIFETIME  OPPORTUNITY! 

We  have  a  department  which  due  to 
rapid  growth  and  development  needs 
experience.  The  experience  we  think 
we  want  might  be  supplied  by  someone 
young  but  with  five  years  experience 
as  a  small  paper  circulator.  Possibly 
a  larger  paper  City  or  State  Man  who 
has  a  well-rounded  experience  could 
ring  the  bell.  You  will  not  be  assistant 
or  City,  State  or  Promotion  Man  to 
start  but  if  you  did  qualify  yourself 
with  application  and  hard  long  hours 
work  and  didn’t  know  too  much  to 
start,  you  might  make  the  grade  in  one 
year.  We  offer  excellent  living  condi¬ 
tions,  all  employee  benefits,  plus  $100 
a  week.  Chart  area  4.  Full  informa¬ 
tion  expected  first  letter.  Job  available 
now  or  January  1.  Box  4831,  Editor 
&  Publisher. 


CTRCULA’nON  MANAGER  wanted 
for  Western  Pennsylvania  ABC  daily. 
We  want  a  hard  working,  accurate, 
honest  and  ambitious  young  fellow  with 
a  working  knowledge  of  ABC  and 
Little  Merchant  Plan.  Starting  salary 
commensurate  with  experience.  Refer- 
ences.  Box  4915,  Editor  A  Publisher. 

CIRCULATION  MANAGER 

for  50.000  daily.  Must  be  e.xperienced 
in  Carrier  Promotion  and  Management. 
Money  will  be  right  for  the  right 
kind  of  a  man.  Give  full  details — age, 
references,  experience,  in  first  letter. 
Box  .5005,  Editor  &  Publisher. 

d^TY~CIRCULATION 

MANAGER 

CITY  Circulation  Manager  to  work 
under  direction  of  Circulation  Director 
in  a  city  in  the  South  which  is 
growing  rapidly.  Publisher  seeks  a 
man  of  proven  experience  with  excel¬ 
lent  references.  Job  will  require  di¬ 
rection  of  all  white  and  Negro  dis¬ 
tributors  and  carrier  boys  in  a  most 
aggressive  and  well  planned  effort  to 
gain  substantial  circulation.  Enclose 
salary  requirements  with  your  appli¬ 
cation.  Box  50.30.  Editor  &  Publisher. 

METROPOLITAN  Morning,  Evening 
and  Sunday  newspaper  in  ^art  Area 
8  wants  a  circulation  man  to  lead  and 
build  one  of  its  State  Circulation  De¬ 
partments.  Must  know  carrier  and 
district  management  work  as  well  as 
have  the  ability  to  handle  office  detail. 
Of  first  importance  is  the  knowledge, 
desire  and  enthusiasm  to  build  sound 
district  organization.  When  answering 
please  give  a  resume  of  circulation  ex¬ 
perience,  and  state  starting  salary  re¬ 
quirements.  Box  5010,  Editor  &  Pub¬ 
lisher. 

Classified  Advertising 

OHIO’S  LARGEST  daily  newsimper 
needs  an  experienced  advertising  sales- 
I  man.  Prefer  a  young  man  23  to  28  to 
sell  Display  Classified.  Excellent  op¬ 
portunity  for  advancement.  Salary  and 
bonus.  Write  giving  full  details  to 
W.  R.  Cowie,  Classified  Manager,  ’The 
I  Cleveland  Press,  Cleveland  14,  Ohio. 


"DISPLAY  ADVER'nSING  salesman,  i  I 
experienced  in  selling,  servicing,  copy  | 
writing.  $90  week,  plus  liberal  bonus  | 
system.  Send  full  details  and  refer-  | 
ences  in  first  letter.  Wallace  Miller,  | 
Advertising  Director,  Dothan  (Ala-  > 
bama)  Eagle.”  | 

MAN  FOR  Advertising  Manager  in  i 
Chart  Area  #2.  Must  know  how  to  sell  ! 
constructively ;  develop  and  hold  busi-  | 
ness.  Must  like  people  and  have  abil¬ 
ity  to  get  along.  Must  know  "team 
play”  and  not  be  a  "lone  wolC’.  Must 
like  small  town  life.  Sobriety  and 
integrity  vitai.  No  special  edition 
hounds.  Salary  and  Bonus.  Car  neces¬ 
sary.  Personal  interview  a  "must”. 

A  good  place  to  live,  work  and  play. 
Open  around  first  of  year.  Write  Box 
4807,  Editor  A  Publisher. 

NEWSPAPER  DISPLAY 
ADVERTISING  DEPART 
MENT  SALESMAN 

IF  YOU  are  a  young, 
ambitious  qualified  adver¬ 
tising  man.  looking  for 
the  right  job.  we’d  like  to 
talk  to  you.  We  have  avail¬ 
able  a  position  as  advertis¬ 
ing  solicitor  on  a  100,000 
circulation  daily  that  will  i 

give  you  the  finest  experi¬ 
ence  in  almost  all  phases 
of  retail  advertising  and 
merchandise  promotion. 

’This  is  a  well  paid  adver¬ 
tising  position  on  a  nation-  | 

ally  known,  progressive,  ! 

metropolitan  newspaper. 

The  Arkansas  Gazette  is  : 

one  of  the  South’s  out¬ 
standing  newspapers.  You 
owe  it  to  yourself  to  in¬ 
vestigate  this  opportunity. 

J.  R.  WILUAMSON 
BUS.  MGR.  &  ADV.  DIR.  | 

ARKANSAS  GAZETTE 
U’TTLE  ROCK.  ARKANSAS 

WAN’TED  IMMEDIA’TELY 
(2)  Display  ADVER'nSING  SALES¬ 
MEN  with  copy  and  layout  ex|)erience 
in  one  of  the  South’s  newest,  most 
modern  plants  in  city  of  100,000  Chart 
Area  5.  Starting  salary  $100  per  week 
plus  bonus  plan  averaging  in  excess 
of  $100  per  month.  Give  full  details 
and  references  in  first  letter.  Box 
4833,  Editor  &  Publisher. 
ADVER’nSING  SALESMAN  on  his 
way  up,  to  handle  major  advertising 
classifications.  We  want  the  kind  of 
man  who  is  anxious  and  able  to  move 
into  a  position  of  greater  responsi¬ 
bilities,  Preference  given  to  a  man 
presently  employed  on  a  smaller  Mid¬ 
western  daily  newspaper.  ’There  are 
exceptional  opportunities  here  for  such 
a  man,  whose  future  is  before  him 
Ali  applications  held  confidential 
Write  or  wire  Louis  D.  Young.  Adver¬ 
tising  Director,  ’The  Indianapolis  Times. 
A  Scripps-Howard  Newspaper. _ 

IMMEDIA’TE  OPENING  for  advertis¬ 
ing  salesman  on  daily  in  Southern  city 
of  20,000.  Ideal  working  conditions,  in¬ 
surance  and  other  benefits.  Give  full 
particulars-availability  and  salary  ex¬ 
pected.  in  first  letter.  All  replies  held 
confidential.  Write  Box  4939,  Editor 
&  Publisher. 

AD  MANAGER  for  good  p.m.  daily, 
16,000  town.  Chart  Area  8.  Must  be 
thoroughly  exfierienred  young  man, 
strong  on  copy,  layouts  and  selling. 
Must  lead  staff,  and  be  capable  of 
training  and  directing.  Prefer  iier- 
fectionist  who  insists  on  intelligent, 
careful  servicing  cf  all  accounts,  and 
.  is  cost  conscious.  Start  $6,000  to 
I  $7,500  but  hope  to  find  man  who  has 
,  I  greater  potential  and  is  willing  to 
.  1  work  to  get  there.  Confidences  Re- 
,  !  spccted.  Bo.x  5041,  Editor  &  Publisher. 

1  j  ADVER’nSING  SALESMAN  lor  1^ 

■  I  000  circulation  New  England  daily. 

I  j  Advancement  possibilities  with  better 
I  I  than  average  pay  for  the  right  man. 

;  Write  full  details  to  Box  5031,  Editor 
:  &  Publisher. 


j  DISPLAY  MAN  who  wants  a  perma- 
I  nent  position  on  a  5,500  circulation 
daily  in  a  10,500  size  shopping  center, 

I  resort,  diversified  industry  city,  Sum- 
I  mer  recreation,  fishing,  hunting,  skiing. 

I  Prefer  college  training  or  comparable 
I  experience.  Cadillac  (Michigan)  Eve- 

1  ning  News. _ 

I  7^DAY  NOR’THWEST  newspaper  in 
;  secondary  market  now  carrying  in  ex- 
I  cess  of  IVi  million  lines  of  general 
and  automotive  is  seeking  an  experi¬ 
enced  manager  for  this  departiMnt. 
20%  to  30%  of  undeveloped  potential 
can  be  sold  by  a  man  who  is  experi¬ 
enced  in  cultivating  brokers,  jobbers, 
automotive  dealers,  zone  and  regional 
offices.  We  want  a  top  man  and  expect 
to  pay  for  top  ability  and  performance 
in  salary  and  bonus.  Box  4917,  Editor 
'  &  Publisher. 


A.B.Q.  CONSUMER  MAGAZINE  lo¬ 
cated  New  York  City,  seeks. 

SPACE  SALESMAN 
To  35.  with  sales  promotion  ex|«ri- 
ence.  Fine  Arts  background  helpful, 
not  necessary.  Starting  salary  $4,500, 
yearly  increases.  SEND  resume  (no 
calls)  :  Stephen  Gibbms.  AN’TTQUES, 
601  Fifth  Ave.,  New  York  17,  N.  Y. 

THIS  IS 

!  DIRECTED  TO 

ANY 

ADVERTISING 
*  MAN  OR 

‘  WOMAN 

WHO 
CAN  FILL 
1  THE  BILL 

I  A  full  time  position  is  available 
I  for  the  man  or  woman  with  real 
j  advertising  copy  and  layout  experi¬ 
ence. 

•  Must  be  Versatile  and  replete  with 
sales  producing  ideas. 

•  Must  be  able  to  write  copy  and 
make  layouts  for  any  kind  of  busi¬ 
ness. 

•  Ability  to  produce  in  quantity  as 
well  as  quality  absolutely  essential. 
— When  applying  give  complete  out¬ 
line  of  ex|>erience  and  furnish  refer¬ 
ences. 

WRI’TE 

Display  Advertising  Department 
THE  DAILY  HOME  NEWS 
New  Brunswick,  N.  J. 

TOP 

STAFF 

POSITION 

AVAILABLE  on 
One  of  Ohio's 

MoHt  successful  metroi>oUtan 
EveninK  newspajiers. 

The  Man  we  want  must  have  experi* 
ence  in  handling  department  stores 
and  major  ciasaiheations.  Prefer  man 
I  between  35  and  45  with  a  (rood  back* 
j  (ground  of  creative  sales. 

I  Excellent  salary  and  bonus  arranjre* 

I  ment  with  fine  opx>ortunity  for  ad* 
vancement. 

;  Seriid  Full  Details  to 
Box  5043,  Eeditor  &  Publisher 

i  WANTED  aggressive  young  ad  sales- 
I  man  good  with  copy,  journalism  back- 
I  ground  with  experience  either  in  classi¬ 
fied  or  display  for  post  with  one  of 
Southeast’s  best  country  radio  stations. 
You’ll  earn  more  in  radio.  Send  de- 
'  tails  about  yourself,  housing  require¬ 
ments.  training  and  experience.  Don’t 
pass  up  this  opportunity  to  get  ahead. 

,  Box  5008,  EkJitor  &  Publisher. 
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HELP  WAPTTED  !  HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


_ Duplay  Advertising _ 

DISPLAY  ADVERTISING  MANAGER 
for  Southern  California  4-paper  week¬ 
ly  operation.  Must  be  capable,  per¬ 
sonable.  Age  30-60.  Box  5036,  Editor  i 

&  Publisher. _ _ 

OUTSTANDING  Pennsylvania  daily, 
fast  growing,  has  opening  for  two 
display  advertising  men ;  seeks  one 
with  art  and  layout  specialty,  another 
with  combination  sales  and  layout  rec¬ 
ord.  Prefer  experienced  young  man. 
or  will  consider  advertising  major  out 
of  joumaiism  school.  Splendid  oppor¬ 
tunities,  many  fringe  benefits.  Write 
Box  6004,  care  Editor  &  Publisher. 
SOUTHERN  CALIFORNIA  daily  of 
15,000  needs  experienced  display  ad¬ 
vertising  salesman.  Both  city  and 
newspaper  growing  rapidly.  35  miles 
from  Los  Angeles  in  pleasant  com¬ 
munity,  an  hour’s  drive  from  the 
beaches,  the  mountains  and  the  desert. 
Contact  C.  R.  Appleby,  The  Daily  Re- 
ix>rt,  Ontario,  California. 


Editorial 


BEGINNERS:  Young  men  and  women 
for  weeklies,  dailies,  publicity  and 
magazine  jobs.  Salaries  from  $55  to 
$85.  Send  resumes  and  request  regis¬ 
tration  forms.  BIRCH  PERSONNEL, 
59  E.  Madison  St.,  Chicago  2,  III. 
EDITORIAL  WRITER-Reporter.  Desire 
College  graduate  3  to  5  years  experi- 
ence._  Chart  Area  1,  26,000-40,000  cir¬ 
culation  bracket.  Must  show  samples 
of  editorials.  Write  Box  4837,  Editor 

&  Publisher. _ 

EXPERIENCED  COPYREADER  able 
to  swing  on  to  city,  telegraph,  sports 
desk,  on  daily  in  college  community  of 
thirty  thousand.  Chart  Area  2.  Box 
4822,  Editor  &  Publisher. _ 

HAVE  OPENING  on  one  of  our  smaller 
papers  for  experienced  Editor.  Give 
full  particulars  in  first  letter.  Paul 
Morgan  c/o  Texarkana  Gazette,  Tex- 
arkana,  Texas. _ 

NEWS  MAN— -join  editor  and  gal 
covering  all  city,  county  news.  Use 
camera.  Direct  sports  with  high  school 
youngster  help.  Desire  only  permanent, 
top  reporter.  Advise  full  information, 
references.  TIMES-GAZETTE,  Shelby- 
ville,  Tennessee. 


EARN  YOUR  M.A. :  Midwestern 
State  University  with  outstanding  fac¬ 
ulty  offers  journalism  graduate  assist- 
antships  and  fellowships  beginning  at 
$1,000  for  school  year,  plus  fees,  to 
working  newspapermen  with  strong 
undergraduate  record  and  practical  ex- 
l>erience.  Box  4924,  Editor  &  Publisher. 

REPORTER  to  write  local  features 
and  travel  the  county  for  news.  Inter¬ 
esting  job  for  conscientious  man.  6,300 
A.B.C.  circulation  and  growing.  Call 
or  write  for  interview.  Tom  Cooper, 
Kenton  Times.  Kenton,  Ohio. _ 

SMALL  COLLEGE  (enrollment  1000) 
in  Southern  California  seeks  man  for 
new  bureau.  Must  have  ability  to 
write  college  news  especially  sports. 
Liberal  arts  background  with  some 
J-schMl  training  and/or  newspaper 
experience  would  be  desirable.  Box 
4901,  Editor  &  Publi^er. _ 

YOUNG  WOMAN,  Journalism  Gradu¬ 
ate  or  experienced  with  imagination, 
resourcefulness  and  ability  to  write 
features  and  society  for  lively,  grow¬ 
ing  midwestern  daily,  circulation  13,- 
600.  Permanent  job,  modem  air  con¬ 
ditioned  building,  ideal  working  con¬ 
ditions,  pleasant,  prosperous  commun¬ 
ity.  Camera  ability  desirable,  not  es¬ 
sential.  Advancement  with  ability,  in¬ 
itiative.  Tell  education,  exiierienee, 
background  in  letter  to  Box  4903,  Edi- 
tor  &  Publisher. _ 

REPORTER — 9,000  population  college 
town  daily  seeks  general  assignment 
man  of  some  sound  exiierience.  Op¬ 
portunity  to  learn  or  take  desk  on 
occasion.  Company  paid  benefits.  Write 
or  wire  Virg  Cunningham,  Record.  El- 
lenburg,  Washington. _ 

REPORTER-PHOTOGRAPHER.  West¬ 
ern  Pennsylvania  ABC  daily  prefer 
man  with  some  experience  but  will 
train  the  right  man.  Salary  commen¬ 
surate  with  experience.  Box  4916,  Edi¬ 
tor  &  Publisher. 


Editorial 


EDITOR 

Company  Sales  Publications 

LEADING  appliance  manufacturer 
(Chart  area  8)  desires  man  under  30 
to  edit  monthly  field  publications. 
Should  have  journalism  degree,  some 
newspaper-magazine  background,  and 
general  marketing  interest.  Retail  sales 
experience  helpful.  Give  complete  de¬ 
tails  in  first  letter,  state  saiap'  re¬ 
quirements.  Write  Box  4919,  Elditor  & 
Publisher. 


MIDWEST — Reporter  or  News  Editor 
for  two  weeklies  in  agricultural  area. 
Progressive,  modern  newspapers.  Fea¬ 
ture  writing,  human  interest  ability 
helpful.  You’ll  like  it  here.  Eastern 
Indiana  Publ.  Co.,  Knightetown,  Ind. 


NA'nONALLY-KNOWN  company  with 
main  office  in  New  York  seeks  editor 
for  employe  publications.  Some  travel. 
Should  be  go^  writer,  know  type  and 
makeup.  House  organ  or  magazine 
experience  helpful.  Age  preferably  32 
to  42.  Replies  confidential.  Good  oi>- 
portunity  for  progressive  future.  Box 
5034,  Editor  &  Publisher. _ 

REPORTER  for  Rocky  Mountain 
evening,  Sunday  daily  in  college  city 
30,000.  Prefer  young  man  with  two- 
four  years  under  his  belt.  Job  demand¬ 
ing  but  pay  excellent.  Box  5042,  Edi- 
tor  &  Publisher. _ 

REPORTER,  general  news  man  with 
sound  experience,  Florida  Gulf  coast 
city.  Write  Box  6029,  Editor  &  Pub¬ 
lisher. 


REPORTER-photographer  for  chart 
area  8  afternoon  daily  city  of  10,000. 
Box  5006,  Editor  &  Publisher. _ 

SMALL  TOWN  Daily  needs  Sports 
and  Wire  Editor.  Single  man  preferred. 
Beginner  OK.  Bryan,  Ohio,  Times. 


Society 

CALIFORNIA  OPENING 

San  Gabriel  Valley  Daily  Tribune  seeks 
fully  experienced  society  editor.  18,000 
net  paid  circulation  now  in  one  of 
southern  California’s  most  desirable 
and  most  rapidly  growing  areas.  Good 
future  for  capable  woman  under  40 : 
public  relations  as  well  as  writing  and 
administrative  ability  important.  Ad¬ 
dress  A.  Q.  Miller,  S.G.V.N.,  Inc.,  151 
E.  College,  Covina,  California. 


SOMEWHERE  there’s  young  man  who 
likes  sports,  wants  to  cover  them,  and 
seeks  opportunity  with  growing  after¬ 
noon  daily  in  Virginia’s  lovely  Shenan¬ 
doah  Valley.  That  young  man  should 
write  or  phone  E.  P.  Berlin  Jr.,  man¬ 
aging  editor,  News-Virginian,  Waynes¬ 
boro,  Virginia,  Phone  2-8213  NOW  for 
complete  details  and  interview. _ 

SPORTS  EDITOR:  Wanted  for  ex¬ 
panding  afternoon  daily,  15,000  cir¬ 
culation,  one  year  or  more  experience. 
Send  details,  clippings,  salary  expect¬ 
ed.  Job  available  January  2.  Vincent 
Marino,  Daily  Advertiser,  Lafayette. 
Louisiana. 


SPORTS  WRITER  to  be  assistant  to 
sports  editor,  morning  paper,  Florida 
Gulf  Coast  city.  Young  man  just  be¬ 
ginning  preferred.  Write  Box  5028, 
Biditor  &  Publisher. 

WANTED:  Capable  Reporter  under  35. 
Sober,  industrious  and  cooperative. 
Must  be  all  around  man  with  ability 
to  get  and  write  stories.  Strictly  night 
work  with  late  hours.  Forty  hour 
week.  Contact:  Joe  Azbell,  City  Editor, 
The  Montgomery  Advertiser,  Montgom- 
ery,  Alabama. 

WAN’TED :  Combination  sports  editor 
and  assistant  to  news  man  on  leading 
North  Carolina  semi-weekly,  $90  per 
week  or  better  for  right  man.  Perma¬ 
nent.  State  all  first  letter  including 
experience,  habits  and  references.  Box 
5033,  Editor  &  Publisher. _ 

WAN’TED — Retired  Editor-Reporter  for 
light,  congenial  work  on  Weekly. — 
John  Beasley,  Carthage,  N.  C. 


Editorial 


TECHNICAL  WRITER 

EN’nCING  OPPOR’TUmTY 
for  man  with  lots  of  curiosity 
and  penchant  for  hard  work. 
Position  will  lead  eventually 
to  key  role  in  advertising.  Pre¬ 
fer  seasoned  man  with  techni¬ 
cal  training,  but  will  consider 
young  writer  interested  in 
heavy  machinery.  Zest  to  tac¬ 
kle  exacting  assignments  main 
consideration.  Chicago  com¬ 
pany.  Please  list  qualifications 
fully.  Box  5000,  Editor  &  Pub¬ 
lisher. 


AM  DAILY  of  17,000  wants  state  copy 
editor.  Experienced  preferred  but 
others  considered.  Give  age,  experi¬ 
ence  and  salary  expected.  Missoulian, 

Missoula,  Montana. _ 

CAPABLE  young  man  from  midwest 
for  general  news,  features,  headline 
writing.  62,000  circulation,  new  build¬ 
ing.  Write  fully  on  qualifications  and 
salary  needs.  Sioux  Falls,  South  I)a- 
kota,  Argus-Leader. _ 


EDITOR  —  EMPLOYE  MAGAZINE 

With  top-notch  writing  ability  and 
desire  to  produce  prize-winning  em¬ 
ploye  magazine  for  large  Eiastern 
utility.  Must  be  self-starter  who  can 
create  and  produce.  Good  salary  and 
special  benefits  for  one  who  has  real 
journalistic  flair  for  precise,  careful, 
exact  writing.  Tell  why  you  are  the 
only  one  for  job  in  letter  to  "Per¬ 
sonnel  Director,  P.  O.  Box  542,  Read¬ 
ing,  Pennsylvania.” 

GENERAL  ASSIGNMENT  REPORT- 
ER  for  Alaska’s  Biggest,  liveliest 
city.  Everything  from  Personals  to 
City  Hall  and  Courthouse.  Desirable 
that  he  can  direct  make  up  of  front 
page  if  necessary.  Reply  Air  Mail : 
Daily  News,  P.  O.  Box  1660,  Anchor¬ 
age,  Alaska. 

GENERAL  NEWS  MAN  for  good 
North  Carolina  semi-weekly,  prefer 
young  man  with  some  non-^aily  or 
small  daily  experience  in  handling  all 
types  of  immunity  news,  but  exten¬ 
sive  experience  not  essential  if  proiier- 
ly  qualified.  Adequate  help  is  provided 
for  good  county  news  coverage.  Write 
listing  qualifications  to  W.  Stanley 
Moore,  Editor,  The  News-Herald,  Mor- 
ganton,  N.  C. 

IMMEDIA’TE  OPPORTUNITY,  for 
combination  editor  advertising  i)erson. 
Anglo-Jewish  newspaper  needs  capable 
hardworking  man  or  couple  to  operate 
or  buy  long  established  publication,  in 
fast  growing  Jewish  0>mmunity  where 
there  is  plenty  of  sunshine.  Give  com¬ 
plete  details  in  first  letter.  Arizona 
Post,  121  East  29th  Street,  Tucson, 
Arizona. 

LADY  REPORTER  for  good  Indiana 
weekly.  Immediate  opening.  Near  In¬ 
dianapolis.  Good  pay,  6  days.  Perma¬ 
nent.  Sheridan  News.  Sheridan,  Ind. 


Editorial 


MANAGING  EDI’TOR  for  semi  weekly 
newspaper  in  college  town  of  6,000  is 
Pennsylvania’s  Cumberland  Valley. 
Work  with  staff  of  three.  Write  telk 
ing  experience,  education,  penossl 
data,  references,  salary  expected  to 
B,  W,  Mittler,  News-Cihronicle,  Ship, 
pensburg,  Pennsylvania. 


Free  Lance 


SELL  YOUR  feature  material  to  the 
huge  house  organ  field.  3,000  hoose 
organs  buyl  Payment  from  $10  to 
$100  for  single  photo-and-caption  fea¬ 
tures.  Free  information.  Gebbie  PrcM 
Services,  19  East  48,  N,  Y.  C„  N,  ¥. 


Mechanical 

COMPOSING  ROOM 
FOREMAN 

Administrative  and  mechanical  ability. 
TTS  experience.  Open  shop,  medium 
city  daily.  18  machines.  Chart  area  L 
Write  Box  4702.  Editor  A  PublUher. 
PRINTERS  -  COMPOSITORS  and 
stereotype: — full  or  part-tisM. 
Strike  conditions  prevail.  West  Valley 
Newspapers,  Inc.,  6648  Reseda  Blvd., 
Reseda,  California.  Telephone — Diekeni 
4-3535. _ _ 

MECHANICAL 

SUPERINTENDENT 

PERMANENT,  opportunity-filled  posi¬ 
tion  open  on  high  class,  modern  mid¬ 
west  daily,  13,000  circulation  in  grow¬ 
ing,  pleasant  city  of  20,000,  We  need 
an  I’lU  man  experienced  in  practical 
supervision,  with  know-how  in  all  de¬ 
partments,  capable  of  promoting  effici¬ 
ency  and  dependability.  We  offer  se¬ 
curity,  advancement,  top  working  con¬ 
ditions,  excellent  equipment.  Interview 
essential.  Tell  training,  experience, 
background  in  letter  to  ^x  5014,  Edi¬ 
tor  &  Publisher. 


Photography 


EDCPERIEINfTED  Newspaper  photogra¬ 
pher  with  knowledge  of  Fairchild 
Scan-a-graver.  Could  use  combination 
sports  reimrter-photographer.  Good 
spot  with  future  on  fast-growing  six- 
day  afternoon  daily  in  desirable  mutb- 
ern  climate.  Box  4942  Editor  &  Pub¬ 
lisher. 


Promotion — Public  Relations 


FARM  RELA'nONS  MAN 
In  charge  of  farm  relations  program 
in  National  Corporation’s  New  York 
City  Public  Relations  Department 
Farm  background.  Agricultural  college 
graduate.  Newspaper,  magazine,  radio, 
’T.V,,  or  public  relations  experience. 
Woting  ability  is  necessary.  $6,600  to 
start.  Box  5609,  Ekiitor  dk  Publisbsr. 
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INSTRUCTION 


Classified  Advertising 


UP  YOUK  EARNINGS  .  .  . 
INCREASE  YOUR  CONFIDENCE  .  .  . 
better  your  FUTURE  with  the 
Howard  Parish  Classified  Advertisinc 
Course.  20-week  classified  correspond¬ 
ence  program  gives  expert  step-by-step 
want-ad  fundamentals,  selling  and 
copywriting  methods  which  are  put 
into  practice  immediately  for  fast  and 
big  pay-off. 

PROGRESS  rated  through  written 
examinations  on  each  lesson.  Free  per¬ 
sonal  guidance  by  classified  specialists. 
JOIN  staffers  of  141  distinguished 
newspapers  who  have  found  a  better 
future  in  classified  advertising  with 
this  program. 

ENROLL  TODAY!  Full  20-week  course 
(including  personal  guidance)  $60. 
Registration  $12  per  enrollee — balance 
$3  per  enrollee  per  week  for  16  weeks. 

Enroll  today  or  request  full  data  by 
return  mail. 

HOWARD  PARISH 

School  of  Classified  Advertising 
A  division  of  Howard  Parish  Tested 
Want  Ad  Selling  Plans. 

2900  N.W.  T9th  St.,  Miami  47,  Florida. 

Linotype  School 

OHIO  UNOTYPE  SCHOOL 
Logan,  Ohio 

Linotype,  Intertype  Instruction 
Free  Information 


SITUATIONS  WANTED 


Administrative 

NEWSPAPER  EXECUTIVE :  experi¬ 
enced  business,  production  and  circula¬ 
tion  manager ;  purchasing  ;  personnel, 
labor.  Age  50 ;  married ;  available  rea¬ 
sonable  notice.  Box  4905,  Editor  A 
I^blisher. _ 

LOOKING  FORWARD  TO  RETIRE¬ 
MENT?  Who  will  continue  your  busi¬ 
ness?  Young  man  available  with  prac¬ 
tical  experience  in  all  phases  weekly 
and  daily  newspaper  field  and  offset- 
letterpress  commercial  plants.  Very 
complete  background — education,  tech¬ 
nical,  production.  Presently  in  sales. 
Desires  assistant  manager's  position 
with  opportunity  for  future  financial 
interest.  Married.  Prefer  New  England 
but  will  consider  any  area.  Box  4900, 
Editor  &  Publisher, 


PUBLISHER'S  ASSISTANT 
See  Situation  Wanted,  Mechanical. 
Box  4932.  Editor  &  Publisher. 


WANTED  to  MANAGE,  LEASE  or 
BUY  good  weekly  or  small  daily.  36 
years  of  age:  15  years  experience  in 
all  phases  newspaper  work.  Publisher 
for  past  4  years.  Selling  present  daily 
interest  on  December  1.  Can  furnish 
bank  or  former  associate  references. 
Write  with  confidence  to  Box  4920, 
Editor  A  Publisher.  _ 

SMALL  DAILY  management  or  larger 
publisher's  assistantship  desired  by 
well  grounded  young  producer.  Can 
combine  sound  business  management, 
profit,  writh  top  editorial  product,  com¬ 
munity  respect.  Box  .5038,  Editor  A 
Publisher. 


SITUATIONS  WANTED  | 


Circulation 


aRCULA’nON  MANAGER.  Age  37. 
married.  Seven  years  present  position 
on  large  Metropolitan  pai>er.  Well- 
rounded  background,  specializing  in 
boy-home  delivery.  Capable,  efficient 
producer.  Top  references.  Box  4912, 
EMitor  A  Publisher. 

WELL  KNOWN  circulation  manager 
a  builder  of  circulation  and  revenue. 
26  years  experience  in  all  phases  of 
circulation  never  unemployed.  Prefer 
west.  Box  4907,  Editor  A  Publisher. 

CIRCULATION  MANAGER  or  as¬ 
sistant.  fixperienced  all  phases,  A  to 
Z.  Wish  to  relocate.  Southern  states 
preferred.  Complete  resume  upon  re¬ 
quest.  Box  4940,  Editor  A  Publisher. 

Display  Advertising 

SALESMAN-manager  5,000  class  week¬ 
ly  desires  connection  with  medium  size 
daily  in  Chart  Area  3.  Three  and  one- 
half  years  varied  experience.  Box  4819, 
Editor  A  Publisher. 

YOUNG.  ENERGETIC  DISPLAY  MAN 
desires  to  go  west  I  Strong  on  layout, 
copy  and  selling.  Looking  for  location 
in  Chart  Areas  11  or  12.  Married,  37 
years  old.  3  Years  experience  on  Metro¬ 
politan  daily.  Presently  employed.  Box 
4814,  Editor  A  Publisher. 

BRIGHT  young  lady,  2  years  college, 
5  years  experience  local  and  national 
desires  opportunity  with  live  daily. 
Please  write  Box  4909,  Editor  A  Pub¬ 
lisher. 


IXORIDA  by  March  15.  Advertising 
manager  of  Daily  resigning  March  1. 
Long  experience  in  all  phases.  Seeks 
offers  as  rep,  manager  or  staff  mem¬ 
ber.  Reliable  and  energetic.  Will  prove 
mettle  as  producer — or  no  income. 
Write  Box  4921,  Editor  A  Publisher. 

THOROUGHLY  experienced  Advertis¬ 
ing  Manager,  16  years  same  paper 
(70,000  combination  daily)  seeks  per¬ 
manent  Manager's  position  on  a  pro¬ 
gressive  daily.  Family  man,  age  40, 
sober.  Box  5002,  Editor  A  Publisher. 


CLASSIHED  MANAGER— High-gear- 
sd.  recognized  top  producer.  Any  size 
operation.  Chart  Area  3-4-6.  Write  Box 
M26.  Editor  A  Publisher. 


Circulation 


PUBUC  RELATTONS:  Over  100  best 
public  relations  men  and  women  on 
file.  Give  specifications  and  salaries. 
We'll  furnish  resumes  of  qualified, 
investigated  personnel,  BIRCH  PER¬ 
SONNEL,  59  E.  Madison  St.,  Chi¬ 
cago  2,  III. 


REPORTER,  25,  vet,  journalism  grad, 
3  months  daily  experience,  will  go 
anywhere.  Box  4812,  Editor  A  Pub¬ 
lisher _ 

SPORTS  SCRIBE  LOOKING 
JUST  30.  single,  seeking  staff  position 
in  city  of  100,000  or  up  where  sports 
are  treated  with  coverage  by  pros. 
Easy  style  but  terse.  Solid  all  sports 
background  but  has  worked  city  side. 
Knows  makeup,  wire,  column.  Now 
employed  but  could  be  available  after 
November  26.  Prefer  West  coast,  mid¬ 
west  but  go  anywl^ere  for  bright  fu¬ 
ture.  Ex-Marine,  ear — all  queries  ans¬ 
wered  promptly.  Box  4838,  Editor  A 
Publisher. _ 

SPORTS  EDITOR-WRITER.  Nine 
years  experience.  Do  not  drink.  Age 
31.  Single.  Can  forward  samples  and 
highest  recommendations.  Box  4937, 
Editor  A  Publisher. _ _ 

HOMESTEAD-raised  Westerner  wants 
to  return  Rocky  Mountain  area.  Fif¬ 
teen  years.  New  York  City  big  daily, 
features,  re-write,  reporting,  editorials. 
Award  winner:  Page  one  by-liner. 
Write  national  magazines.  Early  train¬ 
ing  small  town  daily.  Best  references. 
Box  4914,  Editor  A  Publisher. 


SITUATIONS  WANTED 


is  a  horrid  word.  But  Sport  is  a  pleas¬ 
ant  one.  My  pleasant  stories  appear 
in  Sports  Iliustrated,  Look,  Coronet, 
Redbcok  and  more  than  15  other  na¬ 
tional  magazines,  30  years  old,  married, 
a  good  father — an  Easterner  who  be¬ 
came  sports  editor  of  a  Western  daily. 
10  years  experience.  Desires  lifetime 
future  on  thriving,  feature-minded 
daily.  Holds  top  national  sports  fea¬ 
ture-writing  award.  Marine  Corps  vet¬ 
eran.  Bo.x  4835,  IMitor  A  Publisher. 


WRI'reR-REPORTER.  Fifteen  years 
experience  on  metroi>olitan  dailies, 
wants  part-time  position  or  free  lance 
assignments.  Publicity,  trade  papers 
or  other  periodicals  in  the  Delaware 
Valley  area.  Write  Box  4925,  Editor 
A  Publisher. 


EDITOR  AVAILABLE.  Good  weekly 
until  sold,  8700  daily,  publisher  died. 
Go^  references.  Chart  Area  1  or  2. 
Box  4941,  Editor  A  Publisher. 


A  COMMERCIAL  Pilot  with  instru¬ 
ment  and  multi-engine  ratings.  Would 
like  to  learn  reporting.  Will  also 
double  as  pilot.  Sample  of  writings  on 
request.  Box  5021,  Editor  A  Publisher. 


NEWSPAPER  Gal,  30’s,  experienced, 
BJ.  BPA.  full  of  ideas,  uses  camera, 
seeks  career  spot  with  future.  Chart 
Area  2  or  4.  Daily,  magazine  or  pub¬ 
lic  relations.  Immediate.  Box  5047, 
Editor  A  Publisher. 


ADAPTABLE,  adept  copyreader.  Seeks 
spot  on  large  daily.  Seven  years  ex¬ 
perience:  four  reporting,  three  on  the 
desk.  Box  5003,  Editor  A  Publisher. 


EXCEPTIONAL  young  managing  edi¬ 
tor  wishes  similar  job  larger  city.  Best 
references.  Why  not  ask  details?  West 
only.  Box  5039,  Editor  A  Publisher. 


FOREIGN  CORRESPONDENT.  35, 
newspaper.  radio-TV  background,  good 
photographer,  seeks  fresh  assignment 
or  responsibility  stateside  editorial  posi¬ 
tion.  Box  5040,  Editor  A  Publisher. 


GIRL  wants  general  assignment  or 
woman’s  page  in  Chart  Area  2  or 
Southern  New  England.  J-school,  sonne 
experience.  Box  M4.  Editor  A  Pub¬ 
lisher. 


CITY  or  District-Metropolitan  experi- 
****»■  If  it  is  circulation  by  carrier 
•®y»-;-corner  boys,  stories,  drivers,  etc. 
^•eially  in  competition  and  promo- 
of  sales  give  me  an  interview. 
5015,  Editor  A  Publisher. 


paper.  Young,  vigorous,  responsible, 
has  unbroken  Record  of  successful 
service.  Box  4935,  Editor  A  Publisher. 
POLICE  and  federal  reporter,  29.  two 
'  years  experience,  seeks  change  to 
hard-hitting  medium  or  large  daily. 
!  Box  4930,  Editor  A  Publisher. 


If  you  are  looking 
for  someone  to 
fill  one — or  all  of 
these  positions — 

I  may  be  your  man  — 

I  am  mature  enough 
to  command  respect- 
— and  results — 
and  young  enough  to 
have  some  illusions 
and  a  lot  of  enthusiasm — 

My  salary  demands 
will  be  controlled  by 
the  obvious  possibilities 
and  the  terms  of 
our  agreement — 

I  am  presently  employed-  - 
— in  no  hurry — 
and  have  understandable 
reasons  for  desiring 
a  change — 

Box  5001,  Editor  A  Publisher. 


NEWSMAN.  GENERAL  REPORTER 
with  21  year  background  and  thorough 
training  immediately  available  at  low 
figure.  Handle  any  assignment  any¬ 
where.  Box  5035,  Editor  A  Publisher. 


SITUATIONS  WANTED 


Editorial 


NEWSPAPERMAN 

With  years  of  fine  training, 
author  of  six  books,  ten  motion  pic¬ 
tures  and  thret*  plays,  columnist,  dra¬ 
matic  critic,  rewrite  man,  general 
reporter,  night  city  editor,  war  cor¬ 
respondent  and  world-traveler  (80 
countries  to  date)  wants  a  well-paying 
job  with  a  solid  daily,  in  New  York 
or  near  to  New  York  or  in  any  Chart 
Area  you  might  name. 

CAN  sunply  the  very  best  of  refer¬ 
ences.  Would  like  to  start  January  1. 
And,  as  the  trap  drummers  say  in 
their  Personals  in  Billboard,  can  go 
anywhere  at  once.  Reply  Box  6020, 
Editor  A  Publisher. 


LOOKING  for  a  small  daily  to  write 
a  political  COLUMN  we»’kly  or  twice 
weekly.  M.  A..  30,  married,  vet.  My 
best  assets :  insight,  vision,  grasp  of 
contemsMirary  conditions.  Box  6013, 
Editor  A  Publisher. 


REPORTER,  all  beats,  rewrite,  desk, 
also  overseas.  Seeks  job  of  scope 
Daily,  weekly,  news  department  radio, 
television.  Salary  less  important  than 
growth.  Single.  Box  5022,  Editor  A 
Publisher. 


REPORTER  2  years  varied  beats ; 
cartoonist,  solid  sports.  Vet,  college 
grad,  24,  single,  versatile.  Can  re¬ 
locate  anywhere.  Box  5023,  Editor  A 
Publisher. 


SPORTS  EDITOR  on  large  midwest 
daily.  Experienced  25,000  to  ISO.OOf 
circulation.  Age  33.  Single.  Non-drink¬ 
er.  Six  feet.  In  fine  health.  Available 
short  notice.  Minimum  $100  a  week. 
Newspaper  family  background.  Hard 
worker.  Box  5016.  Editor  A  Publisher. 


WANTED:  Daily  willing  to  try  me 
as  reporter.  Vet,  23  single,  BAJ. 
Edit  college  daily,  PIO  and  Army 
Pacific  Stars  A  Stripes.  Experience 
light  —  ability  to  learn  heavy.  Box 
5025.  Editor  A  Publisher, 


WHY  HIRE  a  tired  old  pro?  I'm  24, 
just  out  of  Army  as  counter-intelli¬ 
gence  investigator  in  Washington. 
D.  C.  Directed  news  oiierations  of  top¬ 
flight  college  daily  In  Ann  Arbor.  Sound 
metropolitan  daily  experience.  Looking 
for  reporting  slot  on  live,  reoutable 
paper  or  bureau.  Box  5045,  Editor  A 
Publisher. 


Mechanical 


MECHANICAL  SUPERINTENDENT, 
publisher  assistant.  39,000  daily.  Ex¬ 
perienced  executive,  labor,  personnel, 
purchasing,  maintenance,  other.  Fam¬ 
ily  man,  50,  good  health.  Available 
now.  Box  4931,  Editor  A  Publisher. 


FOREMAN.  Superintendent.  Experi¬ 
enced  leader  in  all  departments.  Tele¬ 
type,  and  all  plant  maintenance.  Also 
pressroom.  Available  now.  Write  Box 
5011,  Editor  A  Publisher. 

^ _ Photography _ 

PHOTOGRAPHER  metropolitan  ex- 
'  perience,  26.  vet,  sober,  married,  good 
I  referenct-s,  know  wirephoto  and  Fair- 
I  child.  George  Jenkins,  1012  W.  Wash- 
,  ington.  Fort  Wayne,  Indiana. 

Promotion — Public  Relations 

PUBUC  RELA-nONS  WRITER-DI- 
RECTOR.  11  creative  years  in  public 
relations,  national  magazine  writing, 
newspaper  reporting,  editing-producing 
publications.  35,  Columbia  J-grad.  Box 
4911,  Editor  A  Publisher. 

TOP  EXPERIENCE  in  industrial  and 
organizational  Public  Relations.  Just 
returned  from  Europe  covering  for 
national  syndicate  seeks  any  solid  con¬ 
nection.  By-lined  internationally.  Box 
4913.  ilditor  A  Publisher. 

NEED  TOP  MAN?  Desire  San  Fran¬ 
cisco  area.  J-Grad,  PBK,  36,  single, 
2  years  small  dailies,  7  years  wire 
service.  Seek  position  public  relations, 
promotion,  reporter-editor,  house  or¬ 
gan,  head  radio-tv  news  setup.  Box 
5012,  Editor  A  Publisher. 
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Shop  Talk  at  Thirty 

By  Robert  U.  Brown 

On  Sept.  24  this  department  press  victory.  However,  no  one, 
rejoiced  over  the  end  of  the  including  Dr.  Gainza,  knew 
Peron  regime  in  Argentina  but  how  long  it  would  be  before 
cautioned  that  the  return  of  the  paper  would  be  returned. 
La  Prensa  to  its  rightful  own-  in  addition  to  which  it  would 
ers  might  not  come  overnight  take  him  months  to  rehabili- 
under  the  new  government.  tate  it.  It  was  deemed  wiser  to 

Subsequent  events  proved  us  defer  the  plan, 
to  be  right.  The  Lonardi  gov-  lAPA  delegates  from  Cuba 
ernment  seemed  determined  to  displayed  a  fine  spirit  of  hemis- 
follow  a  long  and  dragged-out  pheric  solidarity  by  offering  to 
legalistic  process  through  the  withhold  their  invitation  for  a 
courts.  AttoiTieys  for  the  Paz  Havana  convention  next  Octo- 
family  had  taken  every  Peron  her  and  even  to  step  aside  hi 
move  against  La  Prensa  to  the  favor  of  B.A.  should  the  asso- 
courts.  But  Peron  had  the  elation  desire  it  at  a  later  date, 
judiciary  stacked  so  that  the  The  lAPA  board  made  what 
protesting  suits  practically  lay  we  thought  was  a  sensible  de- 
dormant  in  the  courts  for  four  cision  to  accept  the  Havana  in¬ 
years  or  more.  Even  though  vitation  definitely  with  the 
Lonardi  started  to  clean  house  hope  that  Dr.  Gainza  could 
in  the  high  courts  it  would  have  organize  a  rousing  convention 
been  months  and  perhaps  a  in  Argentina  a  year  afterward, 
year  before  justice  was  done  The  Havana  meeting  will 
in  the  La  Prensa  cases.  come  13  years  after  the  second 

It  took  another  change  of  Pan  American  Press  Congress 
government  —  replacement  of  was  held  there  in  1943.  It  was 
General  Lonardi  by  General  at  that  meeting  that  the  Inter- 
Aramburu — to  get  immediate  American  Press  Association  was 
action  in  the  only  way  it  could  fii’st  conceived,  but  it  took  an- 
be  done — and  the  way  it  should  other  seven  years  to  enlist  the 
have  been  done  after  Peron  interest  and  support  of  respon- 
w-as  deposed.  That  was  to  issue  ible  editors  and  publishers  to 
a  government  decree  setting  niake  it  a  reality, 
aside  the  Peron  law  which  pro-  Now  lAPA  has  about  400 
vided  for  the  expropriation  of  members  throughout  the  hemis- 
the  paper,  and  similar  action  phere,  has  a  great  deal  of  in¬ 
restoring  the  paper  and  its  fluence  and  prestige,  and  de¬ 
assets  to  the  rightful  owner.  serv'es  no  little  credit  for  its 
This  should  have  been  done  fipht  against  Peron  and  the 
two  months  ago,  but  better  late  final  restoration  of  La  Prensa. 
than  never.  *  *  ♦ 

The  Aramburu  decree  came  The  correction  never  catches 
as  somewhat  of  a  surprise  even  up  with  the  original  error,  it 
to  Dr.  Alberto  Gainza  Paz.  is  said,  but  we’ll  make  a  stab* 
Reports  started  reaching  the  at  it  anyway. 

U.  S.  Monday  morning  that  E  &  P’s  coverage,  (Nov.  26) 
the  paper  would  be  returned  of  the  AP  Managing  Editors 
this  week.  Dr.  Gainza  already  Association  meeting  in  Colo- 
had  made  plans  to  fly  to  Bue-  rado  Springs  quoted  a  speaker 
nos  Aires  on  Wednesday  arriv-  as  telling  Congressman  John  E. 
ing  there  Thursday.  Moss  (California)  that  “an 

But  at  a  meeting  of  the  ex-  Editor  &  Publisher  editorial 
ecutive  committee  of  the  Inter-  charged  your  committee  with 
American  Press  .Association  setting  up  a  campaign  issue 
Monday  morning.  Dr.  Gainza  against  the  administration.” 
was  visibly  surprised  when  a  The  quote  was  apparently  right 
representative  of  the  Asso-  because  we  have  had  no  com- 
ciated  Press,  sent  to  interview  plaint  about  misquotation.  But 
him,  disclosed  the  reports  from  the  facts  were  wrong. 

B.A.  It  may  seem  relatively  unim- 

As  late  as  a  month  ago.  Dr.  portant,  but  for  the  record  we 
Gainza  had  not  been  sure  how  want  to  review  that  editorial 
long  it  would  be  before  his  of  Nov.  12.  In  fairness  to  Rep. 
newspaper  was  restored  to  him  Moss  it  should  be  stated  E  &  P 
and  his  family.  The  lAPA  made  no  such  charge, 
board  of  directors,  meeting  in  The  editorial  said  “we  are 
New  Orleans,  seriously  con-  concerned  over  reports  that  the 
sidered  holding  the  next  an-  principle  of  freedom  of  infor- 
nual  convention  in  Buenos  mation  and  the  fight  against 
Aires  a  year  hence  in  celebra-  suppression  of  news  in  official 
tion  of  this  anticipated  free  quarters  may  become  a  politi- 


EDITOR  &  PUBLISHER  CALENDAR 

Dec.  Id— Connecticut  Editorial  Association,  meeting,  DariM, 
Conn. 

Dec.  12-16 — American  Press  Institute,  seminar  for  Managetnwrt 
and  Costs  (for  newspapers  over  50,000  circulation),  Columbia 
University,  New  York  City. 

Jan.  9-20 — American  Press  Institute,  seminar  for  Publishers  and 
Editors,  (for  newspapers  under  50,000  circulation). 

Jan.  13 — New  Jersey  Press  Association,  Public  Relations  Confar. 
ence,  Princeton  Inn,  Princeton,  N.  J. 

Jan.  15-17 — Northeastern  Classified  Advertising  Managers  mast¬ 
ing,  Hotel  Statler,  Hartford,  Conn. 

Jan.  15-17— Classified  Advertising  Managers,  Northeastern  Group 
meeting.  Hotel  Statler,  Hartford,  Conn. 

Jan.  17-19 — New  England  Association  of  Circulation  Managats. 
meeting.  Hotel  Kenmore,  Boston. 

Jan.  18-21 — National  Editorial  Association,  mid-winter  meeting 
San  Marcos  Hotel,  Chandler,  Arizona. 

Jan.  19-21 — ^Tennessee  Press  Association,  mid-winter  convention 
Hotel  Hermitage,  Nashville,  Tenn. 

Jan.  19-21 — National  Newspaper  Publishers  Association,  annual 
workshop,  Atlanta,  Ga. 

Jan.  19-21 — North  Carolina  Press  Association  Mid-Winter  Press 
Institute,  University  of  North  Carolina,  Chapel  Hill  and  Duke 
University,  Durham,  N.  C. 

Jan.  20-21 — New  England  Weekly  Press  Association,  annual 
winter  convention,  Sheraton-Plaza  Hotel,  Boston. 

Jan.  20-21— New  Mexico  Press  Association,  annual  convention, 
Alvarado  Hotel,  Albuquerque. 

Jan.  22-24— Southern  Classified  Advertising  Managers  Association, 
convention.  Bon  .Air  Hotel,  Augusta,  Sa. 

Jan,  22-25 — Newspaper  Advertising  Executive  Association,  annual 
meeting,  Edgewater  Beach  Hotel,  Chicago. 

Jan.  26-28— Oklahoma  Press  Association,  midwinter  meeting 

Biltmore  Hotel,  Oklahoma  City,  Okla. 

Jan.  27-28 — Labor  News  Writers  Conference,  Cornell  University. 
Ithaca,  N.  Y. 

Jan.  30-Feb.  3 — American  Press  Institute  seminar  for  Mechanical 
Production  (for  newspapers  under  75,000  circulation)  Columbia 
University,  New  York. 


cal  issue.”  It  quoted  Allen  Ray¬ 
mond’s  report  to  the  ACLU  as 
saying:  ‘“Three  U.  S.  Senators, 
Stuart  Symington  of  Missouri, 
Estes  Kefauver  of  Tennessee 
and  Herbert  J.  Humphrey  of 
Minnesota  have  been  particu¬ 
larly  emphatic  in  declaring  sup¬ 
pression  of  news  by  the  execu¬ 
tive  to  be  a  major  political 
issue  confronting  the  people  of 
the  country.” 

Then  E  &  P  said:  “It  would 
be  highly  unfortunate  if  the 
investigaitions  now  being  con¬ 
ducted  by  a  Democrat-con¬ 
trolled  Congress  should  be  per¬ 
verted  into  political  forums 
ignoring  the  basic  principles  in¬ 
volved.” 


It  doesn’t  appear  to  us  that 
Rep.  Moss  has  shown  any  sigiis 
of  making  political  capital  out 
of  his  investigation.  We  hope 
that  he  won’t  in  the  future 
because,  as  E  &  P  said: 

“This  is  not  an  issue  in 
which  Democrats  and  Republi¬ 
cans  can  or  should  point  with 
pride  to  the  record  of  their 
own  party  while  pointing  the 
finger  of  scorn  at  the  record 
of  their  opponents.  This  is  a 
problem  that  has  confronted 
the  American  people  for  many 
years,  is  growing  worse,  and 
cannot  be  expected  to  improve 
under  any  future  administra¬ 
tion  ur'  >ss  Congress  lays  down 
some  ground  rules.” 
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Why  strain  your  readers'  eyes? 
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I'he  seven  out  of  ten  Americans  who  lack  |x;rfect 
\  ision  appreciate  a  larger,  more  legible  ty|x?  face  . . . 
one  that  lessens  eye  strain  and  fatigue  caused  by 
poor  lighting  and  distractions. 

Many  publishers,  recognizing  the  conditions  un¬ 
der  which  their  pa|)ers  are  read,  have  switched  to  a 
9  point  tv|)e  to  improxe  readability.  If  you’re  con¬ 
sidering  a  change  too,  here’s  a  suggestion:  e.xamine 
the  new  Corona  cuttings. 

Linoty|)e  Corona  is  designed  with  your  readers’ 
vision  and  your  newsprint  costs  in  mind.  It’s  both  a 
“seeing”  and  “saving”  face. 

Corona  Ux>ks  as  big  as  other  faces  a  full  point 
larger.  Yet  it  has  the  alphaliet  length  of  smaller 
faces.  With  Corona,  you  get  the  highest  possible 
readability  with  maximum  word  count. 

If  you  want  to  use  less  newsprint  without  sacri¬ 
ficing  editorial  content  or  legibility,  your  best  choice 
in  8-  and  7V2-point  is  still 

corona 

Each  Corona  character  was  designed  for  the  specific 
purpose  of  creating  a  strong,  compact,  legible  letter 
—one  that  would  stand  up  under  conditions  of  maxi¬ 
mum  mat  shrinkage  and  high-speed  press  runs  with¬ 
out  sacrificing  clarity,  sharpness  or  contrast.  Com¬ 
pare  the  Corona  “n”  with  the  same  point  size  Monti- 
cello  “n”  (  both  greatly  enlarged  )  and  you’ll  see  why. 
In  Corona  thin  lines  are  thickened  and  thick  lines 
thinned  for  even  color  on  newsprint.  The  character 
is  opened  up  to  prevent  ink  traps  . . .  making  the  type 
easier  to  read  . . .  neater  looking  in  appearance. 

For  Readability  . . .  Get  Corona! 


Mergenthaler  Linotype  Company,  29  Ryerson  Street,  Brooklyn  5,  N.Y. 

Set  in  10  pt.  Monticello,  9  pt.  Corona,  and  member.^  of  the  Spartan  family 
Agtncivt:  Atlanta,  Boston,  Chicago,  Cleveland,  E)allas,  Los  Angeles,  New  York,  San  Froncisco.  In  Canada:  Canadian  Linotype,  Limited,  Toronto,  Ontario 

LEADERSHIP  THROUGH  RESEARCH 

Printed  in  U.  S.  A. 
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Tw*nty  (inclusive)  consecutive 
September  statements  with  a  gain. 
The  20 'year  gain  la  320.t%. 
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133,331 

144,614 

146,504 

147,548 

150,803 

157,264 


Rocky  Mountain  NewSp  DENVER 

Colorado* s  first  newspaper  and  oldest  business  institution— 1859 


SCRIPPS-HOWARD  NEWSPAPERS 


NiWYOIIK.WerM-r«fo0re«i<nwSwii  COlUMSUS . CWnn 

dJVMANO . fnu  aNONNATI . feit 

PITTStUROH . rr*u  KSITUCKY . feif 

SAN  FRANOSCO . N*wt  Ceringfon  •dHion,  Cincinnati  Foit 

INDIAN  AFOUS . Timai  KNOXVIUi . Nnwi-SnnHnal 

Swierel  ASvertMna  Daewtmwit,  IRQ  Ferk  Avemte,  New  York  CHy 


DmVfR  .  .  .  tacky  Mountain  Now,  tVANSVIlll . Frau 

BIRMINOHAM . Foit-Harald  HOUSTON . Fratc 

MIMFHIS . Fran-Scimitar  FORT  WORTH . From 


MiMFHIS.  .  .  .Commarcial  Appeal  ALBUQUIRQUI . Trhunt 

WASMNOTON . Newt  BIFASO . HaraU-FoP 

Chkas*  Sen  Freiuht*  Detrelt  ChMlnnetl  FhMeSelpMa  SeRai 


